


This assignment will be based upon the Consumer Rights Act (2015), how it protects the consumer plus its main aims of the Act. It will also look into any or all of its key changes from previous legislations. There will be brief descriptions and comparisons on the Consumer Rights Act (2015), Sale of Goods Act (1979), Supply of Goods and Services Act (1982) and also the 1977 Act of Unfair Contract Terms.
Section 2 (3) provides the consumer as an individual who would be acting for purposes that are wholly or mainly outside that individuals trade, business, craft or profession.
The Consumer Rights Act (2015) is available for protection of the consumer in three ways. The first way would be to ensure that certain exclusions of liability for any negligence, is automatically ineffective, secondly it would make any certain unfair terms ineffective, and lastly it is to deem that the consumer contracts should already contain these terms. 
Resulting from any negligence, liability of a personal injury or of a death, will not be excluded or even limited. Any notices or terms of contract would be made simply ineffective (s.65). These exclusions are not to be binding so there is no actual evaluation of its fairness. (Elliott & Quinn 2017).
The Customers Right Act (2015), under a section sixty – two, a term that is deemed to be as unfair does not bind any consumer. Consumers need to be made aware that they can rely upon a term of notice if they wish to do so. If this is not binding upon consumers, then under a section sixty – seven, the contract is therefore set to continue so far as practicable, if it is to have any effect in other respects.
If a section 62 (4) is to be issued, then the term is unfair only if it is contrary to any requirements for good faith. This may go on to cause such significant imbalances within the parties involved with their rights and obligations under the contract which could prove to the detriment of the consumers. For the term to be unfair, the imbalance must be contrary to good faith, as in the case of Aziz v Caixa d Estalvis de Catalunya (2013). For this case, the Court of European Justice stated that the correct approach to a significant imbalance has to arise contrary to the requirements of good faith. This case was taken from a court in Spain who were requesting guidance for whether three terms in a mortgage loan contract were unfair on residential property. (Elliott & Quinn 2017).
On the 1st of October 2015, the Consumer Rights Act came into force, this now makes the law much easier and clearer to understand. Consumers can buy and businesses are able to sell to the consumer with more confidence. If problems are to arise, which upon rare occasions this may, then all disputes for this will be arranged a lot more cheaply and quickly. Most changes have been updates which were important to the existing laws of contracts, also two new laws have been introduced. The first new law is rights upon digital content, this Act helps consumers to have a clearer right with regards to any replacement, repair or faulty digital contents. The law in England and Wales had been unclear until this point but has now been brought up to date as digital products are forever evolving. The second new law sets out even clearer rules as to what should happen if the service which you requested is not provided with the correct care and skills as agreed. (Citizens Advice Bureau 20/04/2022).
The main aim of the Consumer Rights Act (2015) is now part of the government’s reform on this landscape. This should aim to set out things which are simpler and easier for consumers to understand and also help them with the correct access to their key rights with regards to faulty goods as an example. As a consumer, you have the right to get what you are initially paying for, so therefore you need the rights to be honest and clear information. This also applies to any digital content which is fit for services and purposes performed with precise care and skill, also that any fault which was there when said item or items were purchased can be put right by a refund, replacement or free of charge to the consumer. (Evening Gazette 2015).
Consumers are now able to reject any faulty goods within thirty days of purchase, this has been helped by the Consumer Rights Act (2015). The trader must repair, replace or give a refund for faulty goods that have been purchased by the consumer. (Legal Matters Emery. E 2015).
In 2015 the Consumer Rights Act were seen to be cleaning up a list of statutes that had been fragmented, whether these be partly or wholly acted upon. This went on to include the Sale of Goods Act (1979), Unfair Contract Terms (1977) and also the supply of Goods and Services Act (1982) which they were to consolidate into one piece of legislation. (Taylor Vinters 2015).
It was confirmed by the Consumer Rights Act (2015), that all businesses should meet with these new standards by performing and offering any digital content to consumers. Should any of these standards fail to be adhered to then all remedies should be clearly established by statute. It was clarified and consolidated on laws which would be really about unfair contract terms and any consumer notices. If either of these were to create a significant imbalance among the parties’ rights and its obligations under a contract which would be in detriment of the consumer then the terms of this or the notice would be known as unenforceable. (Taylor Vinters 2015).
A number of Acts have been consolidated but there are still a number of regulations and legislations that need to be seen in conjunction to achieve any full picture of the rights of consumers. Some of the regulations that need aspects looking at within the consumer contracts would be information, cancellation plus any additional charges and also the Regulations Act of 2013 as well as the Consumer Protection Act of 1987. Running alongside the new unfair contract regime within the Consumer Rights Act (2015), there operates the consumer protection from unfair trading regulations.
The failure to create any piece of singular regulation may leave most consumers in the dark about it, there is also by no means any one piece of simple legislation that consumers can easily navigate. This then leaves any comprehension to those who have any form of its workings and knowledge and understanding of it.
For the Sale of Goods Act (1979), it has been replaced by the Consumer Rights Act (2015), but still apply if any products or goods were sold before September 2015. The one difference now between the two Acts is that it now includes digital products, services and physical goods too. (Smith. C & Wimbledon. J 2022).
The main legislative change has to be the introduction of the 2015 Consumer Rights Act.
Part one of the Consumer Rights Act (2015), will apply if there has been an agreement made between a trader and a consumer where the trader has agreed to supply goods to the consumer. Digital content or services are available if this agreement is in the form of a contract. It would also apply if this contract is oral, written or has been implied from a party or a member of this party. Part one of the Act puts everything into one place by consolidation purposes. This involves the rights of the consumer, covering the consumers contract for any purchased goods, plus any services or digital content that the consumer has purchased. (The National Archives Wales). 
Before this Act came into power, twelve single pieces of legislation which were to cover consumer rights and sixty pieces of legislation which would try and set out any of the investigatory powers towards consumer law enforces. The old way of doing this was becoming too complex to handle so needed a good overhaul. The law had also not foreseen the changes within the digital universe, so this too needed a overhaul. Pre-existing United Kingdom legislation and European Union legislation had several overlaps to it and needed to be sorted.
When the new Consumer Rights Act (2015) came into force in October of that very same year, they stated that all United Kingdom customers found things difficult like being able to understand their legal obligations and also their legal rights.
Part two of the Consumer Rights Act (2015) tends to deal with things like any unfair contract terms within consumer contracts and notices. Before the 2015 Act came into force, any law which was to deal with unfair terms was to be found within two single pieces of legislation.
Within the Unfair Contract terms Act (1977), any contractual terms were non – binding, while others could be put to a test of reasonableness. An Unfair Terms in Consumer Contracts Regulations (1999) is available so that the consumer is able to challenge nearly all non – negotiated terms of a contract as being unfair. The two of these Acts were seen to be inconsistent, also had overlapping provisions, plus creating an uncertainty towards the business and also towards the consumer too.
Within the Law Commission’s report on unfair terms of a consumer contract then it has been described as difficult to interpret, also businesses and regulators were to express different views upon this. It was expressed upon that there was an uncertainty attached to the construction of this Regulation 6 (2) of the Unfair Terms in Consumer Contracts Regulations of 1999, this in intelligible language is not actually subject to any assessment of fairness as its definition to the subject of the contract or what is known as the “core terms exemption”. 
In the case of Fair-Trading v Abbey National PLC, the court or the Supreme court stipulated that bank charges for an overdraft that had not been authorised were not to be subjected to any assessments. This meant that there needed to be a reform to both the Unfair Contract Terms legislation and to the Core Terms exemption too. (Consumer Rights Act 2015 – Conway. L.2021).

This essay has shown how the Consumer Rights Act (2015) has established itself over the years. This Act was introduced to help both the consumer and the trader with their legal rights and also their policies over bought goods, services and digital products. The most important part of this assignment was trying to investigate what the main aims of the Consumer Rights Act (2015) and as to how and why they are there to help traders and consumers with their legal rights.
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