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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The Acocks Green Bowl website loads quickly and smoothly, it’s mini delays when navigating through pages. Its design is very simple, which means fewer heavy graphics or animations that slows it down. On both desktop and mobile, the pages open in few seconds, making my experience straightforward and energy free. Overall, the site is easy to access, functional and efficient which makes it convenient for me and any other visitors looking for information about bowling, their prices or opening hours.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: The Acocks Green Bowl website doesn’t have an overwhelming number of sub-pages, which it makes it easier for users top find what they need. Main links like “Bowling”, “Prices”, and “Contact”, are clearly listed in the top navigation bar, so a customer can quickly move between sections without confusion. Each page is short, straightforward and avoids unnecessary issues. This simple layout ensures smooth navigation, making it accessible for all users. 


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can make a booking via the Acocks Green Bowl website. The site includes a clear “Book Online” option that direct visitors to the booking system. This allows customers to choose the number of players, time and date for their bowling session. The process is design to be simple and user friendly. Online booking also ensures customers can secure their lane in advance, especially during busy periods like weekends or parties.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The website could be improved by improving its design with a cleaner, more engaging layout and higher quality visuals to make it look more appealing. Adding clearer  buttons like “Book Now” or “View Prices” would guide users more easily. A  phone friendly  redesign with smoother scrolling and responsive menu  would also boost usability. Including FAQs, customer reviews, and clearer details on party packages or special offers would make it more informative and user focused, improving overall navigation and experience. 

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: 
The webpage looks simple and pleasant, but not particularly modern or eye catching. It has a straightforward design with clear headings, basic images, and easy to read text. On a computer, the layout feels spacious and easy to navigate, but on a phone, some elements require more scrolling. While it’s still functional on both devices, a more responsive design would improve the overall appearance. 


	Question 2b -  How does the website use imagery, video and colour? 


	Answer:The Acocks Green Bowl website uses simple images and limited color to maintain a clean, straightforward design. Photos of the bowling lanes, arcade, and snack area provide visitors with a basic idea of the facilities, but no videos or interactive media. Colour is mostly neutral. While functioning good , the site could be more engaging by incorporating vibrant visuals, videos, or animations to better showcase the experience and attract visitors. 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The Acocks Green Bowl website does not include an online chat. Visitors must rely on email, or the contact form to make enquiries about bowling sessions, prices, or any party packages. While these methods work, they are very slow and less immediate than a live chat would be. Including a real time chat feature could improve customer service, allowing prospective visitors to quickly get answers, make bookings, and clarify details, enhancing overall user experience.

	Question 2d – How effective are the social media links on the website?


	Answer: 
The social media links on the Acocks Green Bowl website work okay but are a bit basic. They take visitors to Facebook and Instagram, where people can see updates, promotions, and pictures of the venue. However, the links are not very noticeable and could be easier to find. They do let visitors connect with the business, but the website would be better if the links were more visible and if social media feeds were shown directly on the site.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer:
Acocks Green Bowl makes its services easy to understand on the website. Pages like “Bowling,” “Prices,” and “Parties” explain what is available, including bowling lanes, arcade games, food, drinks, and party packages. The information is short and clear, so visitors can quickly see what they can do there. Important details, like opening times and how to book, are also included. Overall, the website shows the services well, helping customers plan their visit easily.

	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
Customer reviews for Acocks Green Bowl are not shown directly on the website. Instead, visitors must click links to sites like Facebook or TripAdvisor to read what other people say about the place, the staff, and the facilities. This helps new customers decide if they want to go. The reviews on those external sites are recent, but because they are not on the main website, it is less convenient for visitors to see them quickly.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: Acocks Green Bowl presents its service as high quality by showing clean, well maintained bowling lanes, an arcade, and a snack bar. The website highlights friendly staff, party packages, and clear prices, which makes the experience feel reliable and enjoyable. You might use or recommend it to friends or family because it is family friendly, fun for all ages, easy to book, and offers good facilities for birthdays, events, or a casual day out, making it a safe and enjoyable choice.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Yes, the prices at Acocks Green Bowl are clearly shown on the website. Visitors can see costs for adults, children, and party packages, making it easy to plan a visit. The prices seem fair and match the quality of service, including clean bowling lanes, an arcade, food, and friendly staff. Clear pricing helps customers trust the company and decide if it fits their budget, encouraging them to book a session or visit with friends and family.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling Acocks Green 

	
	2. Family Bowling Birmingham

	
	3. Indoor bowling Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
When you search for words like “family bowling Birmingham,” “indoor bowling Birmingham,” Acocks Green Bowl’s website usually appears in the top results on Google. The official website is easy to find, along with listings on review sites like TripAdvisor and Yelp. This makes it simple for people to see information about the bowling lanes, prices, and parties. Being easy to find online helps customers plan visits and book sessions quickly.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes, websites are still very important for businesses in the UK today. Even though people use social media and apps, a website gives customers one place to find all the information they need. They can check services, prices, opening times, and how to contact the business. A good website also makes the company look professional and trustworthy. Many people look at a website before visiting or buying something. It also helps new customers find business on Google. Overall, having a clear, easy to use website helps businesses attract more customers, share information, and grow, so websites are still very useful in modern UK business.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
To improve the Acocks Green Bowl website, I recommend adding a live chat feature. Currently, customers need to call or email for information, which can be slow. A live chat would allow visitors to get quick answers about booking, prices, or facilities in real time. This would enhance customer satisfaction and potentially increase bookings. Live chat is especially helpful for younger users who prefer texting over calling. It would also make the website feel more modern and responsive to customer needs.  
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