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1.INTRODUCTION
The introduction section provides a basic information of the research area also highlighting the importance of  the provided knowledge. In the given topic we are going to  introduce legal analysis and information about internationalization of the business. We will include brand’s products on a global level and UK. Also we are going to explain the important role of the employees to the organisation and how they contribute to the company’ success.
This research will provide and explain the conduct plan how the business keeps their reputation in UK and on global level in atmosphere of COVID and Brexit and the future analysis will be comparing different types of business and the relationship with the CRM and employee with co-existence in uncertain markets. This research will not only explore the problem with the atmosphere of COVID and BREXIT but also will explain how the start-ups can potentially become a world known businesses. Here also will analyse the pattern how the business reacts and keep the employee in co-extended market and keep their success in atmosphere of unstable times. We will also introduce the changes has been making in the market and their rules on global level and UK. We will also provide a marketing strategy and business plan they have been using, introduction of product and their life circle for reaching success.The definition of Dr.Philip Kotler remains that “the science and art of exploring creating, and delivering value to satisfy the needs of the target market at a profit. The desire and marketing profit create the size of the business.
We are going to introduce a companies  which are  base in UK and global level. They are from different areas of business. In the following stage we are going to analyse the impact of the company’s business and how the CRM is related to them. We will present  types of business and follow the road of the successful marketing. Also, we are going to analyse and give answer in our questions. By analysing on global level, we will provide the type of the required information needed with regards to the domestic market rules for that product, such as legislation, consumer habits, price analysis, customer preferences and how the product would be accepted into the customer’s day-to-day life. Most probably the country would require a certificate of origin. Also we can say that :”In each country and each culture when we provide the product we are helping people to buy our product or service”:- Jason Falls.
In addition, we are going to analyse and compare the marketing relationship of the business and explain how they keep the marketing business reputation in the chosen international market in changeable times.

2.PROBLEM STATEMENT
Our main idea and goal will be to explain how they will introduce the business on international stage and UK, and how the successful launch of the product, hence consummation, would contribute to company’s overall success. We will introduce the important market rules of a foreign country with regards to the introduction of the product, and how the employees are playing a vital role to the business strategy and entering/ launching the product on that market. As per the definition given by Kotler and Keller in 2015:” The product is anything that can be offered to a market to satisfy a need, including physical goods, services, experience, events, persons, places, properties, organisations, information and ideas”. 
The marketing business and any type of business have been changed during the time of COVID, hence that changed the rules and regulations of each business. Important role has the factors having an impact to the business environment of Brexit. 
Anne Holland from Wich test Won.com says:
“Entering in the international market is a umbrella term covering research, branding ,PR, advertising, direct response, promotions loyalty, demand generation following which success. The pandemic COVID-19 and Brexit are important part of the changes in the marketing. The new topic come to the market is Marketing Now, Marketing settings, Classic future, and New edition into the market. All began of the changes from Covid and Brexit.”
The conclusion of this topic is to help and analyse the problems in the real time where everything changes, and we must comply with new rules and keep new strategy for business marketing plan. Also, will explain what strategy have been using the businesses for their success. In one side we will explain the changes in not stable times and how the businesses keep the successful on worldwide and the connection with their employee and CRM co-existence markets. Here will bring the strategy our companies use for to keep their employees.
In another side will provide reporting different, frame, diagrams, analyses and explain what type of strategies and business plans the company has been using for their success. How they keep the business market in global level and popularization of their products. Also, the important role of employee in co -existing market.
At this point each business and company must know and understand the changes in year 2021, following the above 2 events. In this period, the marketing business have the challenge to not only to bring new products and strategies, but also to keep the creative model in the business, which would help the organisations to not only to survive, but also to thrive. And that professional creativity comprises of work structure, following business plan, planning and business targets. 
By David Meerman Scott:” Best selling author of real time marketing and PR, have to understand your buyers really, really well .Then creating valuable products, services and information especially for them to help solve their problems.”
We will do a survey of our three brands to introduce the relationship on international level and how launching a product would provide business success. Also, changes in the market with Brexit and COVID atmosphere. From our research we will answer in detail to the following questions:

1.What are the rules for entering an international market?
2. How the products bring value to every type of business?
3.How the employees take an important part of each business and their relationship with the company and connection with CRM co – existing markets?
4. What is the impact of COVID and BREXIT, and the changes they have brought to each business?

We are going to describe and provide some introduction on national and international level, and the management framework.

3.OBJECTIVE

 From our outline plan and following the steps to created will bring positive information and bring an example how the businesses follow their strategy and business plan for global success. Our research will be motto example for many another business looking to create global importance in the business market. Also, the way they follow in co-existing markets in not trustable times. There will be also explanation about the relationship in the employee and CRM co- existing markets. Our research proposal will be with a main idea to help and analyse many new businesses start following the way of success. With our analyses will provide to them extensive picture from where they can only be benefit in positive way.

In the points of objectives, we will present the result of our research, and will look in the benefits of launching a new product globally; will help to understand, answer, and sort out any questions and problems.
Highlighting the important points from the above research and provided information. Our objective of the current study is to provide literatures and industry practices, analysis, frameworks, and plans. The study would have the main following points:

1. Providing reviews of sources and characteristics for internationalization of UK business brands.
2. Developing plans, classification methods, frame analysis and identification of marketing entering for UK brands.
3. Review and analysing current industry practices and following their business plan.
4. The structure and the introduction of framework of the UK brands and employee.
The results of this study will be providing strategy of entering a foreign market, inflection of COVID and Brexit factors. Also, the influence of the staff into the business after the changes. Analysis and thesis to understand the internalization of the UK brands will be provided.

4.PRELIMINARY LITERATURE REVIEW
The literature review provides research and information about the problems faced by the businesses. Here will provide information for COVID atmosphere and Brexit factor and their influence into business. Explain the connection with employee and CRM co- existing markets. We will contribute some domination which are: (1) The introduction of justification of our research, the strengths, and weaknesses, what have been done in that direction; conclusion with the importance of that research. (2) In our literature research we will present the product enter on global market and how the rules of that process have changed. (3) We will introduce the power of knowledge about launching product, and looking into the best strategy of that, with all the positive sides, and considering the negative ones, which could potentially arise as well. Here we will give definition of the brand businesses’ support coming for a global business law from business operations “Each successful brand must provide list of required licence, conduct business in each region or country. To create a business is very important to locate the place of creating and ensure the facilities provide enough space, and we have budget for operations in each global location. (4) They also must have factory location, equipment and raw materials, sales, marketing, and advertising costs. The prices for the product must be set. The online digital market is currently taking a big proportion of the overall business marketplace – how this changed the consumer behaviour and company’s strategies is something we will look in details. (5) Also, we will provide technological, contractual, modelling factors, resources, and definitions.
 5.METHODOLOGY  
In my research it will include the structure of inductive and interactive survey research. In our report and research will be divided in two parts. In the first part we are going to introduce and analyse different authors. In the second part we will talk about methods; we will make a survey stand in October 2021. We are going to analyse data with survey from other 100 books, articles, case studies, government publication and law, and have link from the dissertation. The material going to be collected from the library. The research methodology as per the following steps: what to provide and how to solve problems? Also, how to achieve positive results, and in that direction our research provides projects, schemes, and plans when necessary.
Part of our analysis are going to be based on how Brexit affect the business UK. We want to know what type of changes bring this to each business. Also, we will add a research survey, which will include companies answering our questions. The main idea of the survey is to show how Brexit affects in negative way each market and business, also the COVID reflection over the employees.
I’m going to collect the data information and my  review will help us to understand how the business enter foreign markets by applying to their rules, the changes in not stable time related to UK and the connection between the employees and CRM in co – existing markets. I also would like to provide the positive feedback from my research and analysis to help future information.


6.TIMETABLE:
The period for our research, all thesis and analysis will be covering the period from November to February.
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