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Sustainable hospitality and tourism management involves integrating eco-friendly practices to enhance operational efficiency (Achmad & Yulianah, 2022). This includes waste reduction, energy conservation, water management, and promoting organic production. Eco-tourism is a part of corporate social responsibility (CSR) initiatives in the hospitality industry. This essay analyses CSR's role in promoting sustainable practices in the UK tourism market, with a focus on Premier Inn. Premier Inn is the leading hotel in the UK that has huge expansion in other countries (Premier Inn, 2024). The hotel is driving the business with an effective range of rates and based on that some flexibility can be included in the operational process as the company has brought the new CleanProtect to the market. A leading hotel chain known for its expansion and innovative services, Premier Inn offers nearly 800 hotels in the UK, providing amenities like bike-friendly facilities, free Wi-Fi, and quality dining options (Premier Inn, 2024).
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CSR or Corporate Social Responsibility is a system based on sustainable practices and maintaining ethical responsibility towards individuals and the environment aiming to incorporate sustainable, green-conscious and effective capital into the hospitality sector (Mostepaniuk et al., 2022). Engaging in CSR initiatives within the hospitality industry can positively influence hotels, restaurants, tourism activities, and other related sectors by fostering favourable customer interactions and behaviours. CSR aims to promote growth and sustainable practices within the hospitality industry by maintaining the needs of customers and bringing efficiency alongside betterment. In this instance, relating to the Premier Inn Hotels, it's evident that there are specific areas focused on the company's efficient operation and management. Furthermore, based on the Triple Bottom Line approach, CSR centres on enhancing a business’s profits, people and plants, aiming to bring efficiency to hospitality practices in a sustainable and environmentally friendly manner (Liute and De Giacomo, 2022). CSR maintains the incomes with profits and planets in the hospitality practices that can come to the efficiency of the company with high efficiency. Within the context of the Premier Inn Hotel chain, it can be suggested that the hotels generate profits through offering low prices and affordable rates for guests. On the other hand, the people segment is all about the key areas that can come with effective behaviour and maintaining the needs of stakeholders in the business. The hospitality management has the responsibility to provide effective wages, benefits and safety to the employees and provide the required services to customers that can be beneficial and effective within the market. In this case, it maybe suggested that there are many problems faced by employees within the hospitality and hotel sector services, and CSR has the role of maintaining policies and a code of conduct for the employees in order to bring betterment within the workplace. Another CSR aspect is the planet, which is one of the important areas and effective for people. From this, it's clear that certain key areas, like environmental protection, necessitate the implementation of sustainable practices. Hotels and other areas of hospitality management have the role of protecting the environment through bringing sustainable services such as eco-friendly hotels, foods, and targets to reduce emissions. Premier Inn belongs to the Whitbread company, who focuses on teams and community care and satisfaction in the workplace (George, 2021). They maintain the efficiency of the planet and its services. In this case, the hotel has developed the “Force for Good” strategy that is centred around donating surplus food to communities working and reaching net zero carbon to support the work of the Great Ormond Street Hospital (Premier Inn, 2024). It is a big setup by the company and it has developed diversity and equity for the company. Based on this information, it can be inferred that the company values its team's potential, investing time and effort to enhance team members' effectiveness and efficiency. Premier Inn is involved in responsible sourcing, with an enhanced understanding of products and services. It is aimed to reduce the environmental impact of the business, with efficiency that can develop the betterment of the business and company. Premier Inn has therefore taken the initiative to further develop CSR, and they have committed to Earth to reduce carbon emissions by 50% in 2028 (Premier Inn, 2024). To meet the goal in the market, the hotels have taken responsibility for people and the planet by bringing innovations and planning to reduce, reuse and recycle the resources and services they use. The initiatives have significant influence in hospitality. It is all about the industry-leading sustainability commitment that can drive the carbon emission intensity, which Premier Inn aims to achieve by plans to reduce customer emissions by 88% in 2050, which is a long-term goal for the company (Premier Inn, 2024). It has taken the step with the SBT process which is all about the Science-Based Carbon Target. Based on that, with the help of Whitbread, Premier Inn has taken the initiative to move towards zero gas in bringing the green gas emission reduction process by the initiatives of hotels. Premier Inn has installed the panels to support the use of renewable energy across their businesses, with 100,000 standard lightbulbs with LED lamps saving 10000 tonnes of carbon while developing 113 hotels by using solar panels (Premier Inn, 2024). The key criteria that have been developed is to maintain the commitment to use renewable energy in the UK and that is all about the international operations that are possible for betterment. In this case, it involves investment in efficient long-term appliances to reduce gas consumption. It is based on reducing the emission from the company based on car fleets and distribution process by the vehicles to bring more electric, hybrid and alternative fuel vehicles. 

Additionally, the Environmental, Social and Governance or ESG report of Premier Inn are bringing value to the community and environment by enabling the sustainability strategy to maintain the sale to bring sustainable, raw materials into the hotel (Gursoy et al., 2022). After the impact of the COVID-19 pandemic, the company has planned to drive the reinforcement of sustainable strategies and further the human rights for employees, as well as increasing the value chain in the market. The company is planning to drive sustainable changes in the supply chain to source the international standards of sustainability in the market. The company also plans to eliminate plastic from its operations and services by 2025. Additionally, food waste is aimed to be reduced by 50% by 2030, and they have taken the initiative to not send waste to landfills (Premier Inn, 2024). It is a positive adaptation for the hotels to minimise the use of water across the business. Furthermore, the company has also planned to reduce the carbon emission intensity by 80% and through that, they can achieve their carbon footprint reduction targets by 2040 (Premier Inn, 2024). Carbon emission and the protection of the planet are the key targets for the company and for that, they have brought the strategy to not use fuels in their hotels, restaurants, and offices. Through using the SBT strategy, the hotel is planning to reduce the high level of emissions to benefit the environment and the world with more efficiency and betterment. Premier Inn implements various opportunities through CSR policies within its services and operational processes. These initiatives prioritize championing inclusivity throughout the organization, enhancing diversity in the market. Moreover, the company focuses on efficiency by reducing barriers to entry, fostering inclusion and representation in employment. This approach aims to drive development in response to market demands. Community support is also a big opportunity for the company to develop the working aspects and bring efficiency to the company (Jones and Comfort, 2021). It revolves around the effective delegation of responsibility to individuals capable of enhancing efficiency and progress. In this context, it emphasizes bridging strategy development to achieve coordinated targets within the market. The hotel has found the opportunity to make itself sustainable based on the delivery of the opportunity aspects and strategy within the function of people and can drive the responsibility within the property and procurement. The Force for Good is part of the strategy that aims to embed the housekeeping process with financial aspects. Premier Inn has set goals to enhance diversity within its leadership program and overall population, aiming for an 8% representation of ethnic minorities and nearly 40% female representation by 2023 (Premier Inn, 2024).

There are some challenges included in the CSR strategies of the hotel because hotel size matters for the initiatives. Based on the agenda of the CSR, there are some imbalances that can be found with both social and environmental challenges. While various supports are available, adjusting to changes in customer preferences within the market can pose challenges. Hotel management may encounter challenges due to resource constraints, including limited financial and human resources, which can hinder the adoption of CSR practices (Kaur, 2021). Despite this, there is potential for innovation in energy consumption through new models, offering opportunities to transform market dynamics. In this case, it can be said that some key areas are included which are based on bringing the problems within the market with the CSR adoption in the hotels. Certain hotels may face limitations in terms of human resources and financial resources, which can limit their ability to fully embrace responsibility across all practices in the market. Most respondents in the study expressed concerns about insufficient points and limited time to fulfil responsibilities across all key practices. In this case, it is based on a large chain that is all about the independent hotels that are involved in bringing the levels of the operations which can drive the various tasks in the management of the hotels (Kaur, 2021). Some new solutions can be found that can save time, which may affect social and environmental issues. It pertains to the need for discovering new solutions that can optimize efficiency and improvement while saving time.

Resultingly, it can be concluded that CSR is the strategy and policy that is involved in bringing efficiency to the social and environmental aspects. Premier Inn is the leading hotel within the hospitality industry and through that, it can be said that some key areas are included which are based on bringing efficiency with betterment. In this case, it can be possible to maintain the betterment with all key aspects. Considering these points, it becomes evident that there are numerous benefits associated with implementing sustainability practices in the hotel industry. This entails not only improving operational efficiency but also establishing a new category that aligns with broader sustainability goals. However, it's important to acknowledge the challenges faced by managers and leaders in this pursuit, as they encounter significant expenses while driving sustainable practices and corporate social responsibility (CSR) strategies within their establishments.  Findings suggest that it can be said that benefits are included in the sustainability practices in the hotel industry. It's about enhancing efficiency to establish a new category that aligns with sustainability goals. Managers and leaders encounter significant expenses in driving sustainable practices and CSR strategies within the business. Education and skill development pose additional challenges for the company in addressing issues across various practices to meet social and environmental concerns during vacations. Integrating sustainable practices includes using organic cleaning products to ensure customer satisfaction and minimize environmental impact. Despite this, the hotel primarily focuses (and should continue driving its focus) towards greater stability and seizing opportunities to manage strategy development, driving progress by coordinating reports and achieving key targets through impactful changes.
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