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Fast globalization, economic disaster, and a continuously changing business environment have all contributed to a greater awareness of the relevance of contemporary financial management challenges. Because global financial management happens in an era of global corporations, in which financial choices are made, the same forces that lead solid financial control to be so important are also present. The expansion of international trade may be seen in the form of an immensely inflated volume of worldwide commerce. In this article, the topic of global financial management is examined, as well as how it has benefited Coca Cola in terms of growth and sustainability in the global market over a long period of time.
[bookmark: _TOC_250002][bookmark: _Toc99016961]TASK
Evaluate the importance of international financial management in Coca Cola based on its theories. 
When an organization manages its worldwide business environment, it uses merchandising and money-making to generate revenue via the exchange of foreign currency as its administration system (Beaudoin et al., 2022). Distributors, lenders, partners, and consumers, among other parties, assist the companies in establishing relationships with international commercial enterprises.
[bookmark: _Toc99016962]Importance of International financial management in COCA COLA
1. It aids in measuring the change rate of various currencies of different nations, after which each nation's currency is evaluated in terms of its worth in the market.
2. It is advantageous in determining the financial status of numerous countries as well as in arbitrating the international marketplace (Belur et al., 2019). 
3. It contributes to the establishment of a link between inflation rates and the choice to participate in transnational loan instruments.
4. It fosters the acceptance of the fundamentals of foreign organizations while also maintaining a sense of balance among them (Duque-Grisales & Aguilera-Caracuel, 2021).
5. It aids in the resolution of financial disputes among members of various countries with the assistance of international organizations for instance the International Monetary Fund, the World Bank, and others.
[bookmark: _Toc99016963]Challenges faced by COCA COLA in International Market
COCA COLA employs a differentiating approach in the market by providing customers with cutting-edge design and technology. It has developed great brand loyalty, which provides it with a significant competitive edge and allows it to remain competitive in the worldwide market. COCA COLA is confronted with a competitive market that is both fresh and ever-changing (Gabi, 2020). This company has faced a technical challenge in the international market by transporting communication devices or portable environment gadgets such as mobile phones to different parts of the world in order to create fierce competition from all over the world. These things exposed the firm to new competitors, lower - priced merchandises, and viable alternatives, diminishing the apparent relevance of goods and jeopardizing the corporation's strategic success in the process. It is put to the test the company's major strengths, such as public relations (publicity), uniqueness (creating relationships), and brand administration (Joanna et al., 2021). Manage a shifting customer base while also increasing the number of unneeded rivals while expanding your business might be problematic. The entertainment sector, as well as its technological advancements, are undergoing rapid and unrelenting transformation. Coca Cola confronts challenges in maintaining its brand identity via creative strategies and successes while competing in a competitive market.
As a result of the corporation's success and expansion, dealing with the demands of interested parties has become very difficult (Kirton, 2001). The corporation's overreliance on charismatic leadership and effort, as well as the need for a well-crafted progression method, have all put the company's future at jeopardy. With the passage of time, the excitement for racing has intensified, particularly when it comes to calculating the worth of Coca Cola's item. The majority of rivals in the industry have the financial wherewithal to lower their prices in order to gain market share (McGinley et al., 2022). Product qualities, product quality and dependability, after-sales services or goods, comparable costs, market or distributing capacity, as well as the company's reputation are some of the additional competitive elements that exist in addition to price comparisons (Belur, et.al, 2019).
[bookmark: _Toc99016964]Dividend Distribution Policy of COCA COLA
Dividend policy is one of the most significant components of a business and is an important instrument for the company operations. Dividends have been developed as a method of corporations to distribute profits to shareholders (Weigand et al.,2015). A stable dividend rate is beneficial in conveying the message that the company is making significant progress and may be able to attract further investment from shareholders. The dividend payment over a lengthy period of time, on the other hand, may result in an increase in the company's leverage ratio. The growth in the value of a company's stock and the increase in dividends are two strategies of distributing wealth to shareholders (Beaudoin et al., 2022). If all profits are paid out as surpluses, there is nothing left to be re-invested in the economy to spur development. Because of this, Coca Cola must choose what portion of profits should be distributed as dividends and which portion should be retained.
Coca Cola has enjoyed a steady increase in sales and profits, allowing it to increase its annual dividends by a large margin. It has also managed to maintain a consistent increase in its bonus price for shareholders. On July 18, 2021, it rotated into paying a $0.22 in accordance with the percentage of periodic disbursement, resulting in an inventory yield of 0.6 percent and a profit margin of 0.5 percent (Belur et al., 2019). During the fiscal year 2020, dividends from Coca Cola remunerated a total of $14.1 billion to shareholders. With the remaining earnings of $57.4 billion in 2020, the dividend payout ratio for the year was 25 percent, putting it at 25 percent for the year. In 2018, the excess payout ratio increased to 26 percent, and in 2019, it increased to 23 percent, respectively. Coca Cola's dividend payout percentage has been relatively consistent over the previous three years, according to the company. In each of the years 2020 and 2019, the firm gave out $14.1 billion of bonuses, while in 2018, the firm paid  $13.7 billion in compensation (Duque-Grisales & Aguilera-Caracuel, 2021). In the case of maximum companies, an extra decrement is treated as an exclusion rather than the norm. Businesses should strive to raise their surpluses over time, if their profits and sales growth will allow them to do so. Coca Cola's quarterly bonus in the case of second quarter of 2021 accounted $0.22, representing seven percent increase in comparison with $0.205 bonus awarded on the first quarter of 2021 (Gabi, 2020). Coke paid a quarterly dividend of $0.1425 per split-adjusted share during the second quarter of 2016, representing a 9.1 percent in annual growth rate in Coca Cola's dividend of each quarter over the previous five years, according to the company.
[bookmark: _Toc99016965]Efficient Market Hypothesis Theory of COCA COLA
The term "market effectiveness" refers to how well prices reflect all readily available information. The effective markets hypothesis (EMH) asserts that markets are productive, and that there is no opportunity for further revenues to be generated by making an investment on the grounds that everything is adequately priced in the marketplace. This implies that there is no incentive to thrash the market, even if you can influence market results by investing in passive indexes and thereby reducing risk (Joanna et al., 2021). Share prices duplicate all facts, according to this concept, which indicates that continuous dominance generation is unachievable. Stocks on the EMH trade continuously at a right value, resulting in the fact that traders cannot purchase cheap shares or inflating the share price, according to the EMH. As a result, it should not be possible to outperform the general commercial centre via the use of expert inventory selection or market timing, and the most effective strategy for a financial specialist to earn much higher returns is to invest in riskier assets (Chu, 2020).
Because it articulates that all information in a marketplace, whether private or public, are taken into consideration when determining the price of an inventory, accepting it in its robust structure might be difficult for some people to accept (McGinley et al., 2022). Still, there are modifications that may be made in order to replicate the credibility with which it is possible to do business in markets:
· Quasi-strong performance: When we say "quasi-strong performance," we are referring to the fact that an inventory's current-day percentage value is derived using just publicly available (but no longer nonpublic) information. In order to get advanced enhancements, neither necessary nor practical evaluation is used (Kirton, 2001).
· Weak performance: This kind of EMH asserts that everyone other than the expenses of inventory are contemplated in the ultra-modern inventory price of Coca Cola, despite the fact that this is not true. In order to anticipate and outperform the marketplace, technical assessment cannot be applied.
[bookmark: _Toc99016966]Methods of Appraising projects in COCA COLA
· Economic Appraisal: There are many aspects to consider while facing a difficulty, including raw material requirements, the stage of capacity utilization, anticipated sales, anticipated charges, and the likelihood of profit. It is believed that Coca Cola should always have a clear picture of its profits in mind, which will guide the company's decisions on many financial factors such as sales, purchases, and charges, among others (Beaudoin et al., 2022). Because of the stagnant marginalized people income in certain developed countries, like the United States, the capacity of the market for luxurious client merchandises, such as those promoted by COCA-COLA, may be reduced. Coca Cola's costs may rise as a result of the strengthening of the U.S. dollar's exchange rate (Noor & Nobanee, 2020).
· Financial Analysis: Because finance is the most efficient mode of transportation, it enables an entrepreneur to bring together the labor of one person, the system and raw materials of another person, and then combine them to offer things. The degree of activity of COCA COLA, represented in terms of capacity utilization, is intended to be clearly stated in the marketing plan of the company (Belur et al., 2019). COCA COLA, on the other hand, occasionally fails to achieve the desired level of potential due to a variety of factors such as unforeseen shortage of raw materials, abrupt interruption in strength supply, inability to enter the marketplace mechanism, and so on (Noor & Nobanee, 2020).
· Market Analysis: Before starting the production process, the entrepreneur wants to know what kind of market he or she may anticipate for the goods. Coca Cola forecasts who would be a potential customer for the product, as well as where or when the items might be available for purchase (Gabi, 2020). This is owing to the fact that the producer incurs no costs throughout the manufacturing process unless the product is sold. In reality, the capacity of the market is the primary driver of the likelihood of financial benefits from an entrepreneurial career.
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In conclusion, the paper shows that as compared to national monetary markets, the international financial markets have a far broader range of profiles and analytical capabilities. The proper control of universal finances aids the organization in increasing its efficiency as well as effectiveness in the marketplace. To expand the firm's worldwide operations, the corporation must be familiar with the circumstances and standards of the global financial market. The project evaluation approach determines that a lack of management competency has the potential to bring the organization to its knees. 
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