Psychology in Practice:  Week Two Worksheet
Professor Miles Richardson’s 2023 blog for the BPS highlights the role psychologists can play in bringing us all closer to nature.  It concludes with the following: 
Although there’s been a distinct rise in nature connectedness research, it still represents a tiny fraction of psychological endeavour. After all, what psychological endeavour is greater than a habitable planet? As a human induced issue, psychology can and should be at the forefront of creating a new relationship between people and the rest of nature, at scale. However, to fully realise this, psychologists need to embrace application of research and recognise the need to unite both human and nature’s wellbeing.

1. Discuss the following in your groups ready to report back to the class: 
· What is the role of people in the climate change crisis? Are they the problem, solution, or both?

· What are the psychological issues that need to be addressed in tackling climate change?


· What areas of relevance to psychology have been applied to understanding climate changes within this piece?



· How can applied psychology help try and address these issues?







2.  Interventions to address climate change:  

2.1.  In small groups, spend 30 minutes walking around the SA1 campus.  Identify as many practices as you can that could lead to behaviours that may harm or help the planet.  Make a list and then choose one that most interests you.








2.2. Using the Theory of Planned Behaviour, design an intervention that may help improve a specific behaviour on campus that could be linked to our responsibility for tackling climate change.   Choose ONE construct within the TPB (Attitude, Subjective Norm or Perceived Behavioural Control) that you will use to try and influence behaviour change in your target population.   You will need to do some research on google scholar to inform this decision.   Things to think about include: 

· Who is your target population i.e., who are you trying to influence?


· What type of intervention e.g., poster, social media ad, infographics?


· How will you know that it works and why? 





Present your idea back to the group at the end of the session. 
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