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[bookmark: _Toc123738853]Introduction
	Multinational corporations could be described as companies with leaders, who are conducting international financial management. This includes making financial decisions and global investing for prosperity of the firm and increasing its income. One of the most common aim is to enlarge shareholder wealth and interest by maximizing the stock price. (Madura, 2021)
	Unilever is a global consumer goods corporation, established in 1929. (Laursen & Andersen, 2023) It is one of the biggest companies in the world with well-known brand reputation and superior achievements. (Unilever, Our company- Unilever at a glance, 2023) Unilever includes over 400 brands in near 190 countries and around 3.4 billion customers using their products daily. Their sustainability programme include reuse and recycle of packaging and reduction of GHG emissions. (Unilever, Unilever Annual Report and Accounts, 2021)

[bookmark: _Toc123738854]Company analysis

[bookmark: _Toc123738855]Overview and outcomes
[bookmark: _Toc123738856]Structure
The company has international management team, which direct and guide strategies and people. The Chef Executive officer from the beginning of 2019 is Alan Jope. (Unilever, Our leadership, 2023) The brands administer in five business fields: 
1. Beauty & Wellbeing – including hair and skin care brands (Dove, Sunsilk, Clear and Vaseline) and also luxury brands and supplements, with more than one billion people using our products every day. The latest turnover is €10billion;
2. Personal Care – with brands as Dove, Axe/Lux, Rexona and other and €12 billion turnover in 2021;
3. Home Care – including home cleaning products like Domestos, Omo, Cif and €10.6 billion turnover in 2021;
4. Nutrition - well-known brands such as Hellmann’s, Knorr, The Vegetarian Butcher and Horlicks. With €11 billion turnover in 2021;
5. Ice Cream - Wall’s, Ben & Jerry’s and Magnum, with approximately €7 billion turnover in 2021. (Unilever, Our company- Unilever at a glance, 2023)

[bookmark: _Toc123738857]Strategies
	The Unilever Compass is a tool, presenting company’s strategy and aiming to provide contentious, financially rewarding and reliable growth.
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Source: The Unilever Compass (Unilever, Unilever Annual Report and Accounts, 2021)

The five distinct approaches are:
· Evolving the portfolio by building new merchandising as- Prestige beauty, Functional nutrition and Plant-based foods. The prognostication of the turnover by a full year are: €1 billion for Paula’s Choice; €1.5billion turnover for Functional nutrition. Also the corporation agreed to sell the Ekaterra Tea business, which will bring €4.5 billion on a cash-free, debt-free basis;
· Growing the key markets (USA, China and India);
· Accelerating the innovation programme;
· E-commerce expanding by designing more products for selling through the partners Alibaba and Amazon. The total turnover in 2021 is 13% with up to 44% more than 2020.
· Establishing a aim-oriented conglomerate and evaluative. (Unilever, Unilever Annual Report and Accounts, 2021)
[bookmark: _Toc123738858]Challenges 
Back in the years, Unilever experiences challenges after the world crisis in 2008. This led to essential changes in the company governance structure. In order to answer the changes, Unilever transformed its transnational structure to a matrix one. Also the company changed the business strategy in emerging countries from market penetration to market development and increased the earnings in 2014 up to 5.7 billion euro, (Zou, 2021) and nowadays 58% of the turnover is from the emerging markets in China, India and USA. Currently, the most possible threats for the company are: uncertain variation between Pound and Euro; unresolved Brexit trades between UK and EU; the world-wide economic downturn and inflation; the growth of local companies and so on. (Cheng, 2020)

[bookmark: _Toc123738859]Financial review

	The conglomerate made income of €52.4 billion in 2021, where the operating profit was €8.7 billion, net profit - €6.6 billion and free cash flow of €6.4 billion. Compares with 2020, the total revenue rose with 3.4%. Underlying sales increased with 4.5%, with positive effect of 1.3% from investments and transfers and negative influence of 2.4% by weakening of key market currencies such as US, Brazil, India and Turkey. The total sales from brands increased with 6.4%, where the top three markets US, India and China grew with respectively 3.7 %, 13.4% and 14.3%. 
By geographic regions, developing countries China and India rose their underlying sales by 6.7%, Latin America grew with roughly 9%, while South-East Asia reported diminishing because of toughened Covid-19 restrictions. Developed countries net sales increased by 1.5%. Earnings before interests and taxes was €8.7 billion, including €0.9 billion of non-underlying items. The net operating profit was €9.6 billion, which is a rise of 2.9% compares 2020. Underlying operating margin diminished by 10 basis points and Gross margin reduced by 120bps, representing the extremely high inflation in raw material, packaging and supply prices internationally. Also free cash flow shrink to €6.4 billion compared to €7.7 billion in the previous year. (Unilever, Unilever Annual Report and Accounts, 2021)
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Source: Highlights of the year ended (Unilever, Unilever Annual Report and Accounts, 2021)

[bookmark: _Toc123738860]Dividends
	Company’s profit could be used for different investment, withdraw debts or distribute them to the shareholders as ‘dividends’. They are payment in a form of stock or cash, which a firm award to its investors. Dividends are important for the shareowners, because they are as a signal of financial welfare of a company. Also they maintain the market value of the company’s shares. Dividend policy could have an impact over variety of fields, such as: stock prices, flow of funds, corporate liquidity and so on. (Badara & et al, 2017)
	Unilever has clear and open communication with its shareholders. The firm distributes quarterly results presentations, meetings and calls about the overall performance and customers’ needs. (Unilever, Engaging with stakeholders, 2023)
	The Unilever group finalized a unification of its legal formation under a single parent corporation – Unilever PLC in November 2020. Owners of PLC shares held or trades on the London Stock Exchange accept dividends in GBP, while these on Euronext in Amsterdam, received reward in EUR. By Q3 2022, dividend per ordinary share in pounds is 37.22p, in euro is €0.4268.  (Unilever, Dividend history, 2023)
If we trace back to the years, the dividends pay-outs have been changing through the time. For example, a report from Badara evaluated dividends scheme pay-out ratio from annual financial reports of Unilever Nigeria PLC in the period between 2002 and 2015. The mean of this ratio was 59.85% with deviation 48.49%, which means that the company has been paying dividends where the highest percentage was 59.85, (Badara & et al, 2017) or dividend per share was USD 0.3247 in 2002 ; and respectively: USD 0.3301 in 2008; USD 0.3435 in 2015 and so on. Furthermore, Unilever Indonesia, have paid dividends about 55% of their profit in 2021, which is the highest percentage, compares to the other Indonesian companies. (Nur’aini & Widanaputra, 2021)

[bookmark: _Toc123738861]Market hypothesis 
	Efficient market hypothesis is a financing thesis, which is used to describe whether the level of stock prices indicate relevant and reliable information promptly on time. There are three degrees of efficiencies- strong, semi-strong and weak. According to Tanted and Mistry, who made detailed research of Indian stock market, for example, Hindustan Unilever LTD has weak form efficient and obtainable past price data has been already included in the share price. Also it is not possible to gain extra returns, using late price or volume information. (Tanted & Mistry, 2020)
	Although the efficient market hypothesis could be upskilled by some people, markets are exaggerative dynamic network and the prediction is not always possible. Investors transform their actions and perspective over time about companies, depending on share prices and earnings per share. For roughly five years, Unilever handle to achieve grow of earnings per share with 15% a year. Share price was 11% during that period, which was not very impressive and the company’s future is becoming fairly not too optimistic. (Simply Wall St, 2019)

[bookmark: _Toc123738862]Projects and innovations
Unilever launches new projects and introduce innovations constantly. Some of the activities throughout the years are:
· Unilever Project Sunlight with collaboration with Upworthy from April 2014;
· Innovative project for bettering the woman healthcare in Pakistan, rewarded The Prince of Wales Prize in 2016;
· “This project saves lives” from February 2020, for establishing annual health check-ups for employees in Bangladesh;
· ‘Safe and sustainable ingredients and products’ – without animal testing from July 2022; 
· Lower the footprint of the products in November 2022. (Unilever, All New Stories, 2023)
Also in 2020, Unilever had announced €1bn (£900m) investment in ecological programme that will enhance the “health of the planet”. These projects include environmental rehabilitation, water and wildlife protection, carbon emission reduction and “deforestation-free” logistic network in the next few years. (Wood, 2020)
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