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How did you find this source?
I discovered this source through a search in Google, where I typed in the following keywords: social media business growth BBC News, Tik Tok small business success, and social media marketing examples. BBC News was also one of the top search results since it is a recognised and reliable news source. I chose the article since it specifically comments on the way companies can leverage social media like Tik Tok, Instagram and Facebook to boost customer interaction and sales. The provided examples are quite related to my topic of research.

Why did you choose this source?
I chose this source as it gives current and viable examples of companies that have recorded massive growth using the social media marketing. The article details how viral content promoted customer visits, increased business reach and enhanced sales performance. The article is more balanced and useful since rather than relying on opinion-based blogging, it provides interviews with business owners and real-life case studies and commentary by a marketing expert. It also illustrates how digital marketing and customer engagement and success of the business are linked to each other which is directly related to my subject. 
Is it relevant to the topic?
Yes.
The article is very relevant as it investigates the way business organisations use social media to reach out to consumers, build brand awareness and enhance its business performance. It gives a few examples, such as Honywood Sandwich Shop, Krystalls Boutique, Lindy Loo and Pamper Bus independent of Little Love, where the content published on social media, through the viral effect, became more requested, and the market was expanded. These are the direct examples that can led to the research on the impact of social media on business development.

Is this a useful article?
Yes.
The article is practical in that it is a blend of fact and actual business experiences. Although it addresses the topic of social media theoretical consideration, it also gives viable examples of how companies have been advantaged by online platforms. The application of statistics, including about 1.5 million UK businesses on TikTok and over 200 million businesses on Instagram, makes it more helpful. It also reasons why genuine content is usually more efficient than traditional advertisement, making readers perceive the new-age marketing techniques.

Is this an academic source?
No.
This is not a journal article as it was published by BBC News not in a peer-reviewed academic journal. Nevertheless, it remains an acceptable secondary source since the BBC News is written according to the standards of professional journalism, includes names of authors, interviews actual business owners and provides reports and facts on the basis of direct evidence. Even though it is not a substitute to academic literature, it is useful in terms of offering up-to-date examples, and useful business case studies.
When was it published? Is it recent enough? Why?
This article was published in 2026 by the BBC News, on the basis of the reporting published in November 2025, that is why it is a very new source. The social media and digital marketing environment are evolving fast, which makes current information crucial. The article represents the contemporary tendencies in TikTok, Instagram and Facebook marketing and thus is suitable to research the modern business environment.
 
Author Credibility
Elliot Deady, a BBC journalist wrote the article. BBC News is among the most reputable public news organisations in the UK and has developed editorial standards that aim to create accuracy, neutrality and fact-checking prior to publishing. The article also features the interviews of the owners of the business and the remarks of the marketing expert Faye Martin and all the information stated in the article becomes more credible. Though the author is a journalist, not an academic researcher, the reporting is based on evidence and is a professional production.
Reliability
In general, this source is credible. BBC News is a reputable and established media organisation and has strict editorial policies, which explains the reason why it published it. Identifiable businesses, named interviewees and direct quotes are used in the article, rather than anonymous opinions. It also incorporates background statistics and professional opinion, which makes the information more credible. Nevertheless, it has a few limitations. The article primarily gives winning cases of companies that utilized social media and does not address the cases where companies were not able to get similar results. It is also a news item, not peer-reviewed scholarly research, so it is oriented more towards a practical reporting, as opposed to a research procedure. Thus, though it is very efficient in determining the present business practice, it must be supplemented with scholarly journal articles when undertaking research in a university level.
Overall Evaluation
All in all, it is a good and plausible source of information about the role of social media in the development of business. Its best strengths include recent publication date, a reputable publisher, actual business cases and its applicability to online marketing. It is not an academic journal article, but it goes a long way, to supplement academic research. So, I believe this source is very appropriate to be used to supplement the study on the influence of social media on businesses.


5-Minute Presentation Script
Introduction
Good morning everyone.
The source that I will appraise today is known as If you post it, they will come: The businesses turning likes into livelihoods by Elliot Deady of the BBC News that was published in 2026. The source discusses the importance of businesses engaging customers and growing their business on social media platforms like TikTok, Instagram and Facebook. 
How I found the source
I discovered the article by doing a Google search with the help of a search engine with keywords, in terms of social media marketing and business development. BBC News emerged as one of the trustworthy search results thus I chose it since it is directly related to my research topic.
Evaluation
The source is very relevant as it presents some real business cases where social media boosted the number of customers and sales. It covers businesses like Honywood Sandwich Shop, Krystalls Boutique and Lindy Loo boutique, showing how online viral content enhanced businesses. 
Even though, it is not an academic journal article, it is trustworthy since BBC News is a reputable institution with professional standards of editorial conducts. Interviews with business owners, statistical data and commentary on marketing by experts are also featured in the article and make the information reliable.
The first weakness is that it dwells principally on the successful types of businesses and not failures of social media strategies. I would hence combine this source with academic journal articles in order to come up with balanced research.
Reflection
The hardest aspect of this task was differentiating a reliable news source and an academic source. I also acquired a new insight that a source does not have to be peer-reviewed to be credible and helpful, as long as it is issued by a reliable publisher and based on trustworthy evidence.
Conclusion
All in all, I feel this is a good quality source as it is up to date, has relevancy, reliable and contains practical evidence that can be used to conduct research to determine the effects of social media on the growth of the business.  
