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1. Business  Overview 
Fresh Food is a proposed small food busniess which is provides fresh, affordable and convenient food options,such a sandwwiches, wraps and drinks for busy students and office workers in Bristol. The business aims to solve the problem of limited time and lack of affordable healthy food options during lunch hours.
The opportunity exists due the growing demand for convenient healthy and reasonably priced food. The business will offer online ordering, collection and delivery, making it easy and quick for customers to access fresh food.

2. Business Mind Map


https://mm.tt/map/4100405263?t=KT5pUdkfCV


3. Value Proposition Canvas

https://canva.link/1wjx3ixxf4g7ki2



4. Development and Reflection
This idea was developed by identifying the needs of students and office workers for fresh, affordable and convenient food. This mindmap and VPC helped me to develop the business ideea. I learned that understanding customers is important for business success.


5. AI Statement 
I confirm that I have not used any AI generated text as my own work. The content and ideas in this assessment were developed from my lecture notes, module materials and my own research. 
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