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ABSTRACT

The aim of the present study was to investigate and research into the motivation of female sport participation, with particular emphasis towards any barriers, inequality and inopportunity they may face. The perceived male dominant sport of surfing was used as a case study for this investigation.

A quantitative style of research methodology was used to ascertain all of the relevant data, this involved the implementation of 203 questionnaires that were completed by a sample of the British surfing population, the data from these questionnaires was then analysed and correlated with the aid of tables and figures.

From the data produced, it was suggested that only some of the issues prevalent during secondary research still inhibited female participation in sport, and that in fact many findings in the results implied the sexes to share comparable views on discriminative issues. However, despite this there was still some evidence to indicate that women encountered more barriers than men, thus resulting in less equality and opportunities.
[image: image10.wmf]
Chapter one: Introduction

1.0 Introduction

The rationale of the present study was to discover what motivates women to participate in sport with particular emphasis towards any barriers, inequality and inopportunity they may encounter. History suggests that women in sport have always been suppressed and discriminated against, so much so that it has been a constant struggle for women to claim any kind of equality. The main hypothesis of the study was that present female participation is still inhibited by varying levels of discrimination spawned from a history of male domination in sport, this was to be investigated using the sport of surfing as a case study. 

It is the author’s belief that although women currently participate in surfing they do not do so to their full potential, this was ascertained by noting an inferior number of female surfers present in the U.K. therefore, it was perceived that for some reason women were not participating in surfing as frequently as men, why?

With this concept in mind the present study was undertaken to establish if there was any truth in this hypothesis, as well as discuss and establish any prevalent issues such as; stereotypical attitudes, beliefs, motivations and barriers hindering female sports participation today. A combination of primary and secondary resources were then utilised along with the following aims and objectives to help fully investigate these issues.

Aim 1
( To evaluate if surfing, as a sport is perceived as being male dominated and                             ascertain if there are any barriers hindering female participation.

Objectives
( Questionnaire at least 100 men and 100 women regarding their beliefs and attitudes, stereotypes and opportunities for females in the sport of surfing.


( Research secondary information associated to stereotyping, opportunities and attitudes towards female participation in sport with particular emphasis on surfing.

Aim 2  ( To discover what motivates females to participate in sport and establish if there are any differences in motivation between men and women.

Objectives       ( Questionnaire at least 100 men and 100 women regarding their 



    motivation to take part in the sport of surfing.

( Carry out secondary research on motivations of sports participation,                discuss any differences found between men and women and if possible relate the differences of motivations to surfing.

[image: image11.wmf]
Chapter 2: Literature Review

2.1 History and development of women in sport

Women’s sport is estimated to date back to as early as 1000 BC when females worshipped the goddess Hera and competed in women only games (Coates 1989). Since then, even though there is evidence of women being involved with sport any participation of serious sport has been deemed as being for males only. As Coates (1989, pg 4) believes ‘since ancient times women have had a hard struggle to compete in a field which is thought of as primarily male’. During the history of sport women have often been persecuted and excluded, in some early cases during Ancient Greek chariot races women were actually given to the men as prizes (Potted History, 2005). Over the centuries any female participation has been restricted to those from the upper classes, as tradition allowed duchesses and princesses to enjoy such sports as hunting, riding and tennis. Unfortunately during these times poorer women were confined to the workplace or their home to look after the children (Coates, 1989).

 It wasn’t until the mid 1800s when social and physiological perceptions changed that the true beginning of women’s sport actually occurred. This was evident in the Victorian workforce as increasing opportunities resulted in a wave of change that influenced their participation levels in sport. However, women who did participate in sport and exercise were classed as being unfeminine (Owen, 2002). Even with increasing interest in women’s sport over the late 19th century they were still not allowed to participate in the first modern Olympics of 1896, in fact it was not until the 1900 Olympics in Paris that women competed in a restricted number of events including; ballooning, croquet, golf, tennis and yachting (Potted History, 2005). Even though women were competing they still faced many barriers from males finding it hard to accept women as athletes, in fact the initiator of modern Olympic games Baron Pierre de Coubertine (1902) stated ‘women have but one task, that of crowning the winner with garlands’ (cf. Coates, 1989, pg 12), during the Paris games only 12 women competed compared to 1,318 men, but it was to produce the first female Olympic champions. Since then the number of female competitors has slowly risen each time, however, the number of female participants was still vastly [image: image12.wmf]1318
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overshadowed by the amount of male competitors (see figure 2.1)(Coates, 1989).

Figure 2.1: Comparison of male and female competitor numbers for the modern Olympics from 1900-1988. (Source: Coates, 1989).

In the 1970s women’s sport discovered a new turning point, with the introduction of the Educational Amendment Act (Title IX) in America, and the Sport’s For All campaign in Britain women for the first time were officially given equal opportunities. Title IX only allowed federal money to go to schools that provided men’s and women’s sporting provision to equal standards in terms of scholarship funds and equipment provided. The Sport’s For All campaign encouraged equal rights for everybody and encouraged everyone to participate in more sports, this enabled top female athletes for the first time to actually make a successful career out of their sport, thus resulting in greater acceptance of female athletes. However, men still earned a lot more money and clinched the bigger sponsorship deals, and unfortunately some male officialdom still existed as Sharon Davies found out in the 80s when she was disqualified from the British Olympic team for being paid forty pounds to appear on a television show, this according to the all male authorities classed her as being a professional and therefore unable to compete (Coates, 1989). The female athletes of today have evolved dramatically since the 19th century, not only through participation and skill levels but also by being international icons, as Owen (2002) states, ‘Today women athletes are now perceived as beautiful and their bodies desired by women’.

2.2 History and development of women in surfing

The history of women in surfing tells a different tale to that of general sports. Surfing originated in the Polynesian Islands and dates back to the early 1600s, being a large part of their culture and traditions every Polynesian took part in surfing the waves of the mighty Pacific. In fact Cathy (2000, pg 1) explains ‘it was common for as many women as men to be in the water’. Women were such a big part of surfing that there were actual surf goddesses and in fact one of the oldest surfboards known was said to belong to Princess Kaneamona during the early 1600s.

During the 18th and 19th century surfing was to suffer a huge blow, this was due to the discovery of the Polynesian Islands in 1778 by Captain Cook, with the discovery came the introduction of a new religion, a different culture, new trades for the locals and European diseases. These changes to the Polynesian’s way of life lead to the demise of their traditional ways, skills and population, with an estimated decline of 400,000 to 30-40,000 inhabitants by 1890, thus almost resulting in the death of surfing (Kampion &Brown, 1997). By the start of the 20th century there were only a handful of surfers left, although predominantly male there was one exception, princess Kalulaini. This era was to be responsible for the re-birth of surfing thanks to the influence of Duke Kahanamoku, Duke was an Olympic swimmer who toured the world, and as well as showing off his swimming he would also perform the art of walking on water (surfing) to the locals. In 1914 Duke introduced surfing to Australia, during this visit he performed tandem surfing with a local girl named Isabel Letham, thus while planting the seed for surfing he was also acting as an ambassador for women to partake in the sport (Cathy, 2000). This event could be seen as a significant step for women in sport, as mentioned previously in this chapter around the same time women were facing huge barriers in others sports, so for this new sport to emerge and for its founder ‘Duke’ to be encouraging female participation could suggest that women were given somewhat of a chance towards equal opportunity in sport. This theory can be supported as Cathy (2000, pg 2) explains, ‘Isabel went on to earn herself a place in the Australian surfing hall of fame for her contributions to the encouragement of women into surfing’.  Further evidence that suggests that women had greater opportunity with the sport of surfing is that the cover of the first ever surf magazine in 1917 featured a woman. However, even with the early opportunities for women surfing still managed to become a male dominated sport as Kampion and Brown (1997, pg 153) wrote ‘While a few women rode boards as early as the 1920s, surfing has still remained a predominately male sport…. women have virtually been excluded from the inner circle of the sport’. The reason for this was probably originally to do with the equipments size and weight however over time as the boards got lighter women’s exclusion could be due to a presence of  ‘a cultural mind set, a men’s club sort of thing’ (Kampion & Brown, pg 153).

Despite male dominance women continued to participate in surfing and throughout the 50s and 60s several outstanding female surfers emerged, one of whom named Margo Godfrey was to become surfing’s first professional female in 1975, nick-named as ‘the girl that surfed like a guy’ Margo dominated women’s surfing over these decades and by 1978 she managed to claim back some respect for female surfers by toping an overall poll in ‘Surfer’ magazine. Today times have changed and women’s participation in surfing is increasing along with their opportunities for sponsorship deals and turning professional (Cathy 2000).

2.3 Female motivation in sport

Essentially motivation is why people do what they do (Gill, 1986), when relating motivation to sport the individual will generally try satisfying or achieve a particular standard or benefit, thus in sport motivation can come in numerous forms that will greatly depend upon variances inherent to the individual. This is supported by Clews and Gross (1995, pg 91) who believe ‘Motivation is a complex topic that involves identifying a number of personal and social factors that reflect some form of valued reward or incentive’. There are many theories that could be discussed to explain the motivation of an athlete, however, the ones of concern to us will be the ones that can be related to female athletes. If we consider Vallerand and Thill’s (1993)(cf. Vallerand & Rosseau, 2001, pg 389) concept that motivation is ‘the hypothetical construct used to describe the internal and/or external forces that produce the initiation, direction, intensity, and persistence of behaviour’, from this quote it is possible to deduce that throughout the field of motivation there are two major stimuli that male and female athletes react to, those which are internal or intrinsic and those which are external or extrinsic.

Intrinsic motivation is associated with high levels of self-determinisation and generally is related to the individual having fun or showing an interest, table 2.1 illustrates the three main aspects of intrinsic motivation. This motivation comes from inside the individual and is not associated with the sense of gaining any kind of external rewards. 

Table 2.1: The three main aspects of intrinsic motivation.
	Toward 

knowledge
	This relates to the athlete being driven by the desire of achieving new skills and tasks

	Toward accomplishment
	Here the individual is motivated by their passion to master a particular skill

	Toward experiencing 

stimulation
	This reflects the feeling an athlete gains after experiencing a specific task, for example after scoring a goal the football player will sense a certain exhilaration


In contrast, extrinsic motivation refers to a motivation that comes from any external source such as trophies, money, and praise from others. Here the athlete will choose to take part in the sport just to receive these external benefits (Cox, 2002). It is important to note that intrinsic and extrinsic motivation do not necessarily have to act independently, it is possible for an individual to be motivated by both theories, it is also possible for the two theories to have an influence on each other, Jarvis (1999) supports this notion with the additive principle, this involves the belief that extrinsic motives can boost an individuals intrinsic motivation levels.

In a study reviewed by Weinberg and Gould (1999), they discovered that women scored higher with goal orientation levels where as men tended to score higher on the competitive and win orientation levels. Goal orientations tend to focus on the athletes personal performance levels and not winning, where as win and competitive orientations are related towards the desire for success and triumph over competitors. From these results it could be suggested that female athletes tend to be influenced by intrinsic motivation, as they are more inclined to accomplishing a certain skill or task, where as the males drive to win could be related to extrinsic motivation. Such intrinsic levels of motivation in females may be one reason why women partake in the extreme sport of surfing. By considering the intrinsic aspect of experiencing stimulation it is possible that women may be able to obtain the sense of euphoria through the peak experience (adrenalin rush) of surfing challenging waves.

Another and more controversial reason that may influence female participation in sport is the achievement motivation theory. There are four main explanations of this type of motivation; need achievement theory, achievement goal theory, attribution theory and competence motivation theory, (Weinberg & Gould, 1999). Maehr & Braskamp (1986) explain that the central tenet of achievement motivation is ‘that achievement behaviour is a function of the personal meaning an individual assigns to perceived success and failure’ (cf. Duda & Hall, 2001, pg 417). A more simple 

explanation is that achievement motivation is associated to an individual’s personality and situation, in other words how motivated they are depends greatly upon the athlete’s competitiveness, the value of the achievement, probability of success, desire to succeed and the importance of avoiding failure (Jarvis, 1999). According to Plaisted (1995) one of the first researchers to focus upon the influence of achievement motivations on women was Horner (1972), she observed that female achievement scores did not increase as much as men’s did in response to achievement –arousal instructions. This difference was believed to be a result of the fear of success (FOS), Horner believed that FOS had more significant effects on women because female athletes suffered from negative consequences with success as success required competitive achievement behaviours that contrasted with the traditional female image. However, since studies viewed by Gill (1986) have suggested numerous contradictory reviews that have yielded that FOS is as common in men as it is in women, and that FOS responses to female achievement could be due to stereotypical attitudes opposed to any intrinsic motives to avoid success. Gill (1986) also suggests that any differences in achievement motivation may be inherent of the athlete’s cognitive approach to achievement, perceptions and behaviour. Therefore any differences in motivation between the sexes may be a result of their contrast in achievement cognition, thus focusing on the individual’s thoughts as a mediator of achievement motivation. The most notable work to support this theory is that of Eccles (1983)(cf. Gill, 1986), during an investigation into stereotypical expectancies associated with females such as; lacking in ability, showing the tendency to exhibit more helplessness and taking less responsibility for success, it was noted that all of the expectancies had a significant affect on women during an academic test. Eccles continued to conclude that these differences would quite likely emerge in sport achievement. This theory is further supported by Plaisted (1995, pg 551) who states ‘Most cognitive approaches to motivation focus on expectations for success… researchers have asserted that females tend to demonstrate lower expectations of success than males in achievement situation’. Further studies have shown that elite female athletes posses high levels of achievement orientation in their personalities, this trait is desired by athletes in all sports regardless of being male or female (Weinberg & Gould, 1999).

The final theory to discuss that could possibly affect female motivation in sport is that of self-efficacy. This theory is similar to achievement motivation as it implies a relationship between expectancies and athlete’s behaviour (Plaisted, 1995), self-efficacy has commonly been used as a cognitive mechanism for mediating motivation and behaviour (Weinberg & Gould, 1999). However, self-efficacy concentrates more specifically on the ‘cognitive process, whereby the person forms a subjective judgement of their ability to meet certain environmental demands’ (Morris, 1995, pg 145), or more simply ‘a situation specific form of self confidence’ (Bandura, 1977)(cf. Gill, 1986, pg 155). Self-efficacy has a powerful effect on an athlete’s performance, if an athlete believes they can influence for the good the results of an event then the athlete will eagerly enter the contest and be motivated to work harder in order to achieve success (Cox, 2002). According to Lenney (1977), women may suffer from a lack of self-efficacy compared to males when faced with certain situations, these include; when a task is perceived as being masculine, when social comparisons are emphasized in an event and when feed back to the athlete about their ability is ambiguous. This idea is supported by numerous results reviewed by Plaisted (1995), she noted that on average females displayed less confidence than males in sport when any of the previously mentioned situations were present. In agreement 

with these motives Cox (2002, pg 32) believes that ‘women respond to some tasks with a great deal of confidence, but to others with little confidence’, he to suggests that these varying levels of confidence could be a result of the task at hand being inappropriate to the females gender role. In contrast, Cox (2002) advocates that women can exhibit as much self-confidence as men in sport as long as; they receive clear feedback on their ability, and perceive the social emphasis as being directed towards a position of cooperation opposed to competition (i.e. not being compared to others in a social context). On the contrary a more recent meta-analysis by Lirgg (1991)(cf. Cox, 2002) of Lenney’s hypothesis has indicated that women will not be less confident when subjected to social comparisons as long as the task being performed is not female-inappropriate.

2.4 Social influences on female participation in sport

One of the major influences on female participation in sport is the concept of socialization, this construct relates to how the individual is affected by social practices and how our social role is determined by the societal expectations inflicted upon us since birth (Plaisted, 1995). Hargreaves (1994, pg 9) supports this notion as she quotes ‘socialization is used widely in broadly different perspectives as a way of explaining how, through sports, individuals learn about dominant norms and values of society’. Essentially our social role is dependent upon two main factors; our role orientation and our gender role; both of these factors play a part in determining the relationship between women and sport. Early research has shown that our social role as a sex has restricted female participation in sport as it identified certain activities as being inappropriate for female athletes (Plaisted, 1995). Coakley (1990) also supports this concept and argues that socialization has developed females to behave in feminine-appropriate ways, thus resulting in inequalities between the sexes, as there were fewer chances for women in sport. Evidence of such inequalities is ripe throughout history, as discussed at the beginning of this chapter women suffered from acts of discrimination frequently during the 19th century. These inequalities were abundant in sports as physical activities were classed as the natural domain for men, whereas women were symbolically designated to their reproductive duties and practices as wives and mothers, also women were deemed as being too emotional and passive and thus classing them as unfit to partake in sport (Hargreaves, 1994). According to Theberge (1985) this apparent domination of men in sport is an implication of the male preserve, this hypothesis supports the notion that sport and masculinity are social realities that have strengthened and formed the polarization of sex roles. This divide has been constructed by males wishing to inhibit women’s entry in to sport for three reasons; due to a desire to keep sport as a socializing agency; to maintain the hierarchical ranking of sex roles (masculine over feminine) and for the preserve of the male domain. Further support to the theory of a male societal hierarchy is that of Hartmann-Tews & Pfister (2003, pg 1) who advocate 

‘Physical activities are intertwined with the structures, norms and ideals of society, and they always mirror that society’s gender order and gender hierarchy. Therefore, in many countries all over the world and in all phases of history, women have played a specific, but often marginal, role in traditional games, dances and physical activities’.

However, during the 1600s this theory was probably not so evident with surfing as explained earlier by Cathy(2000, pg 1) ‘it was as common for as many women as men to be inn the water’. Also suggesting that female participation in surfing may have more than just a marginal role to play is the view of McCrossan (2004), who has noted that on the islands of Hawaii today there are almost equal portions of men and women on every beach at every break regardless of the size of the surf. 

Recent changes in society are starting to reduce the amount of inequalities and discriminative views towards women in sport, thus increasing female participation levels. A main influence towards this change in participation is thanks to the establishment of the Women’s Sport Foundation (WSF); this organization is solely dedicated to promoting opportunities and equality in women’s sport. To support this notion a General Household Survey in 1996 showed that there had been an overall increase in the percentage of the female population participating in sports from 1986, results showed a rise of 34% to 38%. Also thanks to significant funding from the lottery British elite athletes of both sexes have had the opportunity to train for major events, after their performance at the Sydney Olympics it can be seen that success between male and female athletes is close as women returned with nine medals compared to the men’s thirteen (White, 2003). Other societal changes such as the women’s role in the family structure may also account for their increase in participation. According to Kay (1995) increases in divorce rates, decreases in marriage rates, increases in career opportunities and the postponing of having children has enabled women to have greater amounts of free time and disposable income therefore, providing them with the opportunity to concentrate on sport. The situation today implies that women are finally being admitted into what were once male oriented sports as pole-vaulting and weightlifting are now included on the female’s Olympic programme, such development could suggest that equal access on opportunities and issues are being addressed (Hartmann-Tews & Pfister, 2003).

Another social aspect that reflects the visibility of women in sport is the media, one view researched by Creedon (1994, pg 9) details that the media essentially acts as a mass communicator and quotes  ‘the media like a serum injected into the blood stream, directly shapes public opinions and mold behaviours’. This theory is supported by the WSF (2005, pg 1) who state ‘television, radio and the print media play a central role in informing our knowledge, opinions and attitudes about women in sport’. The WSF also note that inequalities exist within the extent of media coverage between the sexes such as, coverage of women’s sport rarely shows action rather details of the females personal life that can often be inappropriate, it is quite usual even in the 21st century to not find any coverage of female sports in the national newspapers, television coverage of women only constitutes for up to 6% of all sports televised, female athlete profiles tend to reflect their image opposed to their athleticism and finally after monitoring national tabloids for six weeks in 2000 it was discovered that out 701 pages of sports reports there were only 36 photographs of women compared to a staggering 1,564 of men. Further support of these levels of inopportunity is from Kay (1995, pg 143) who states ‘The mass media is significant as a fundamental influence on gender roles, and it indirectly affects women’s participation in sport through its promotion of images of femininity which conflict with the perceived attributes of sports’, plus Kane & Greendorfer (1984) argue that one of the central mechanisms present for the inhibition of female entry into sport is that of socially built preferences conveyed from the media. Literature reviewed by Creedon (1994) suggest that such bias attitudes towards male sports in the media could be present due the following theoretical constructs; female sports are perceived as inferior and less exciting, people dislike the unknown (women in sport) and certain sports are deemed as unsuitable for women. Furthermore the media plays an important role in social influences effecting women in sport as it can emphasize any physiological image related issues. According to Plaisted (1995) there is evidence that body image can increase self confidence in active women, however, societal desires to be slender prompted by media coverage may result in low levels of self esteem and possibly encourage image distortion such as eating disorders. Additionally supporting the presence of ideology via feminization is Hilliard (1984)(cf. Kane & Greendorfer, 1994, pg 37) who indicates ‘media coverage given to professional female tennis players focused on their physical attractiveness rather than on their athletic accomplishments’. Image preference has also been experienced in the world of surfing, as McCrossan (2004) illustrates, most surfing brands that concentrate on clothing advertisements are guilty of sponsoring the lesser known girls based on their looks rather than ability even though many of the women on the professional circuit tend to be masculine in their appearance and attitudes. Nevertheless women’s surfing  nowadays is developing its own identity that contains athletes of all shapes and sizes and even though women aren’t treated so much as ‘surfer chicks’ ‘there is still some way to go before equality reigns throughout the media image and corporate structure of the sport’ (McCrossan, 2004, pg 24).

2.5 Women and the surf industry today

Today the female surf industry is booming and the number of female surfers is increasing worldwide. This is noted by Cotes (2004, pg 117) who states, ‘Girls now make up a quarter of the surfers in the water, a staggering 280% increase over the last four years’. Further support from McCrossan (2004), suggests that sharp increases in the number of female surfers worldwide have had massive effects on all areas of the world of surf. In the UK the surfing population is thriving with an estimated 250,000 people taking part in the sport during 2004 (BBC, 2004). These increases could be related to numerous factors that have influenced women’s participation/ motivation levels and opportunities over the last decade.

The surfing lifestyle is probably one of its main attractions, recent awareness from magazines, videos and retail branding has depicted surfing as being a sport for cool and sexy athletes, as well as providing a home for those more extreme athletes who like to charge hard in big surf. Although women have been cited in videos and magazines since the beginning they have had to rely heavily on their male counterparts for media coverage. However, more recently women are starting to acquire their own forms of media, evidence of this can be seen from the making of the Hollywood blockbuster movie ‘Blue Crush’, the introduction of female only magazines such as ‘Surfgirl’, an increase in girl orientated surfing book publications and wider televised exposure of female surf competitions. McCrossan (2004, pg 22) agrees with this concept and believes ‘the Blue Crush phenomenon has blasted the sport into a whole new realm’. Further media interest has also stemmed through television adverts, as there are countless non-surfing brands promoting their products through the medium of surfing, these companies include everything from Fructose hair care to Volvo cars. The Volvo adverts have aimed their campaign to encompass the positive drive and image of surfing through the remarkable achievements and courage of Hawaiian teenage Bethany Hamilton. Bethany at the age of 14 lost her left arm to a tiger shark while surfing near Tunnel’s beach on October 31st 2003. Amazingly only months after the incident she was back in the water not only surfing again but also competing and winning in September 2004 (Hamilton, 2005).

The surf retail industry nowadays is not just limited to the surfing communities, it can be found on high streets hundreds of miles from any beach selling itself to people who don’t even surf. Surfing brands are supplied from an abundance of different companies world wide, all of which have their own influence on the world of surf. In 2004 it was believed that the sales of surf wear products accounted for a four billion dollar industry (Cotes, 2004), thus implying the vastness and economic importance of branding to the industry. Some of the more major brand companies such as Quicksilver, Roxy, Rip Curl, Billabong and O’Neill do tend have greater influences on the industry not only because of their persuasive image portrayal worldwide, but also because of their involvement with the sport throughout its every level. These top brands contribute to the industry by sponsoring individual athletes, promoting the development of the sport and by supporting competitions in the World Championship Tour (WCT) and World Qualifying Series (WQS), for example the Billabong Pro in Maui was the final event of the women’s WCT of the 2004 season for which Billabong provided the trophy, prize money and other running costs (The Triple Crown, 2005)

Various governing bodies and organizations today have encouraged the development and have increased the level of opportunities for female surfing, thus allowing them to gain similar experiences and qualities to that of their male counterparts. On a worldwide scale the Association of Surfing Professionals (ASP) is the main organization responsible for an increase in competitive female surfing. The ASP was established in 1976 with the aim to consolidate an international structure for competitive surfing, prior to this date pro-surfing competitions were somewhat random and unrewarding. Since its birth the ASP has grown and developed competitive standards of both men and women, these events are held at some of the worlds most challenging and picturesque breaks (Hawaii, Australia, Tahiti, Fiji, South Africa, Japan, California, France, Spain and Brazil) and the events now can provide it’s contestants with enough rewards and prestige to make professional surfing a full time career (ASP, 2005). The ASP competition structure consists of two main tiers the WCT and the WQS. The WCT is the top tier as it determines who becomes the annual world champion for both men and women, to compete at this level the athlete must be ranked in the top 44 in the world. The WQS is the next level down and its acts as a feeder to the WCT, the top 15 places qualify and can progress up the following year. Competitions are usually formed into 30-minute heats with the top two from each heat advancing to the next round. Surfers are judged on their performance in relation to how committed, radical, stylish, powerful, fast, controlled and difficult their maneuvers are as well as assessing how well they are utilizing each critical section of the wave (the triple crown, 2005). Women’s participation in the British competitions is on the rise, proof of this is noted by McCrossan (2004), who explains that over the last decade she has seen the number of girls in British events increase from a mere few to being completely full with waiting lists. One of the UK’s main influences has been that of its national governing body the British Surfing Association (BSA), the BSA’s (2005, pg 1) aim is to ‘promote, encourage and develop the sport of surfing in the UK’. They promote the sport via two main channels through competition (professional development) and surf schools (encouragement of beginners). To cater for the professional side they formed the British Professional Surfing Association (BPSA) in 1998 and their aims were to raise the profile of surfing, provide a uniform format that is visually exciting for the media and spectators, increase media coverage, raise the levels of British surfers and to help surfers and sponsors develop their personal profiles in the surfing industry. Their events encompass all ages from junior to masters for both male and female and their competition format and judging is similar to that of the ASP (BSA, 2005). With regards to surf schools the BSA not only have their own centre (The National Surfing Centre) in Newquay Cornwall, but they also approve private surf schools that adhere to their structure and regulations, thus aiding the growth of the surf school industry. However, they are not alone when it comes to surf schools and beginner incentives as a lot of the larger brands mentioned earlier also get involved. A good example of this would be the Roxy Surf Now European Tour, this promotion covered seven countries across Europe and provided women interested in surfing with the opportunity to not only learn but to meet female professionals such as Lisa Anderson and Kate Skaratt (Surfgirl magazine, 2004).  Most surf schools across Europe cater for all girl lessons, as they have realized the vast potentials of the female surf industry. ‘Girl’s surfing is now at a level at which it demands respect and for which there is no place for sexist values’ (McCrossan, 2004, pg 22). Although females are still somewhat in the shadows of males with regard to prizes and media coverage there has been a dramatic improvement in women’s surfing with respects to development, encouragement, equality, discrimination and interest. What the future of the sport will reveal is never a certainty, however, women are already starting to follow the major advances set by men, and one of these advances is the art of big wave riding. One female out there pioneering the way of women’s surfing is five-time WCT champion Layne Beachly. She has already charged Hawaiian waves in excess of 30 feet (this equates to about 50 normal feet) and is hooked to do more. Beachley (2003, pg 48) has also seen advancements in the sport, as she quotes women’s surfing is ‘An industry that now supports the tour and allows women to have their own identity Higher recreational participation and increased recognition and respect for surfers both in and out of the water’.
2.6 Summary

The following passage is a summary of chapter 1; it infers the beliefs of the researcher supported by evidence gained from the literature reviewed.

Throughout the history of surfing the researcher believes that women in general may have incurred slightly less discrimination than that of women involved with mainstream sports such as athletics and tennis etc, however this does not imply that women have not experienced any discrimination or faced barriers in the sport of surfing. According to the literature reviewed (Cathy, 200) some equality may have been present during the 1600s when surfing was an integral part of the Polynesians culture and traditional way of life. Although since then evidence suggests (Kampion &Brown, 1997) that women have always been in the minority in surfing, this is apparent throughout history as even during the birth of modern surfing in the early 1900s when women were supposedly encouraged to surf, only a few iconic females such as Isabel Letham actually succeeded. Kampion and Brown (1997) agreed with this notion by stating that even though women rode boards in the early 1900s surfing still remained a male predominant sport. This male domination continued throughout the 20th century and even with the emergence of professional female surfing legends (Margo Godfrey) during the 50s, 60’s and 70s women as a whole were still finding it hard to gain the respect and opportunities that their male counterparts possessed. One of the main reasons for the occurrence of such dominance was due to societal beliefs, stereotypes and discrimination facing women. As discussed previously women in general did not receive equal opportunities as the male preserve mentality had manipulated society into thinking that serious sport was really only for men. This male preserve has always been present in our mainstream sports and unfortunately evidence suggests (Kampion & Brown, 1997) that it infiltrated surfing during its rebirth in the 1900s. The discriminative history of sport has lead us to believe that females are fragile figures of beauty whose primary concern should be domestication. Women have found it hard to eradicate these stereotypical attitudes as the media is constantly fueling them by predominantly covering and promoting the more feminine athletes. This is supported by evidence (Kane & Greendorfer, 1994) that implies media coverage given to female tennis players focuses on their physical attractiveness rather than their athletic accomplishments. Anna Kornikova is a prime example of this notion as she has been one of the highest earning female tennis players despite having never won a grand slam; most of her revenue was derived from advertising, sponsorship and modeling. Such demands of the media can only influence female athletes to try to look like societies ideal women instead of concentrating on their sporting achievements. Due to this constant pressure of trying to satisfy societal norms and the media, it is felt that females may have less desire and motivation toward sport than men, therefore, resulting in fewer participating in surfing and sport as a whole, this is supported by Clews and Gross (1995). Such extrinsic pressure can only have a negative effect on female participation in sports, within surfing today there is still evidence to suggest (Cotes, 2004) these pressures are present, one example is the current ratio of male to female surfers (women only account for 25% of the surfing population). However, McCrossan (2004) believes that the future of women’s surfing seems to be improving in all areas. Hopefully this study will help to ascertain if any of the discussed attitudes, stereotypes and inequalities are still inhibiting women from reaching their potentials in surfing.

Chapter3: Research methodology

3.1 Introduction

This chapter will discuss relevant research methods, procedures, analysis and results used during this study. According to Bouma and Atkinson (1995, pg 9), ‘To do research is to be involved in a process. A process can be seen as a series of linked activities moving from a beginning to an end’.

3.2 Aims & Objectives




The rationale of this study is to ascertain what motivates women to participate in sport, with particular emphasis on whether their taking part is inhibited by any barriers, inequality or discrimination. The analysis of this study will be achieved by researching the following aims and objectives.

Aim 1
( To evaluate if surfing, as a sport is perceived as being male dominated and                             ascertain if there are any barriers hindering female participation.

Objectives
( Questionnaire at least 100 men and 100 women regarding their beliefs and attitudes, stereotypes and opportunities for females in the sport of surfing.


( Research secondary information associated to stereotyping, opportunities and attitudes towards female participation in sport with particular emphasis on surfing.

Aim 2
( To discover what motivates females to participate in sport and establish if 


there are any differences in motivation between men and women.

Objectives
( Questionnaire at least 100 men and 100 women regarding their 



motivation to take part in the sport of surfing.

( Carry out secondary research on motivations of sports participation, discuss any differences found between men and women and if possible relate the differences of motivations to surfing. 

3.3 Secondary Research

While undertaking research for this study an extensive review of secondary literature was collected, such literature analysis is necessary as it allows the researcher to understand any previous issues that may have occurred in prior studies. According to Blaxter, Hughes and Tight (2001, pg 168) secondary data is ‘data which have been already collected, and possibly also analysed by someone else….secondary data analysis is the analysis of an existing data set’. For the present study the researcher used a wide range of sources such as journals, Internet sites, subject related magazines and books from libraries at Swansea Institute of Higher Education (SIHE), Swansea University and University of Wales Institute Cardiff (UWIC). Magazines were integral towards this studies data collection as surfing is a specialized sport with very few academic journal or book publications.

3.4 Primary Research
Primary sources consist of information that has been collated from original first hand evidence; this is supported by Sapsford and Jupp (1998, pg 141) who quote ‘primary sources form the basic and original material for providing the researcher’s raw evidence’. The primary data for this dissertation was obtained via the collection of 200 questionnaires completed by surfers in the UK. 

3.5 Quantitative versus Qualitative Research

The basic distinction between these two forms of research is that quantitative relates to numbers and qualitative relates to words (Blaxter, Hughes and Tight, 2001).

In addition (Sherman and Webb 1988, pg 7) state,

 ‘Qualitative implies a direct concern with the experience as it is lived or felt or undergone. In contrast quantitative research, often taken to be the opposite idea, is indirect and abstracts and treats experiences as similar, adding or multiplying them together, or quantifying them’.

This view is supported by Coolican (2001), he believes that quantification is the means of measuring by some form of numerical basis, where as qualitative research emphasizes meanings and experiences that are often verbally described through data collection such as interviews or recorded conversations. Table 3.1 details the main differences between quantitative and qualitative research methods.

Table 3.1: The differences between qualitative and quantitative research.

	Qualitative Paradigms
	Quantitative Paradigms

	Concerned with understanding behaviour from actors own frames of reference
	Seek the facts/causes of social phenomena

	Naturalistic and uncontrolled observation
	Obtrusive and controlled measurement

	Subjective
	Objective

	Close to the data: the insider perspective
	Removed from the data: the outsider perspective 

	Grounded, discovery-oriented, explanatory, expansionist, descriptive, inductive
	Underground, verification oriented, reductionist, hypothetico-deductive

	Process-oriented
	Outcome-oriented

	Valid, real, rich, deep data
	Reliable hard and replicable data

	Ungeneralizable: single case studies
	Generalizable: multiple case studies

	Holistic
	Particularistic

	Assume a dynamic reality
	Assume a stable reality


Source: Blaxter, Hughes and Tight (2001, pg 65).

In order to satisfy the aims and objectives of this study, the researcher decided that a quantitative research method would prove more effective than a qualitative approach. According to Punch (1998, pg 243):

 ‘Procedures for the analysis of quantitative data, being well developed and coded, bring objectivity to the research, in the sense that they can increase the chances that the results of the analysis do not depend on the researcher doing the analysis. The quantitative approach means that certain types of important questions can be systematically answered, opening the way to the development of useful knowledge’.

A quantitative approach was specifically chosen as the researcher was looking to achieve a wide breadth of results that reflect towards the present studies main aims, as Blaxter, Hughes and Tight (2001, pg 64) explain qualitative research ‘tends to focus on exploring, in as much detail as possible, smaller numbers of instances or examples which are seen as being interesting or illuminating, and aims to achieve depth rather than breadth’. For the researcher to apply a qualitative method he would had to have sourced ten or more key figures in the surfing industry, as the study took place during the cold British winter months the option of qualitative research was lessened due to many of these key figures being abroad surfing in warmer climates, thus hindering their availability. This inconvenience combined with the lengthy processes of interviewing implied that quantitative methods would be easier to obtain and be less time consuming. Due to the study being based around the sensitive subject of discrimination against women in sport it was considered that an anonymous questionnaire would yield the most honest results.

3.6 Questionnaire Design

In order to achieve the most valid results the questionnaire used during this study (see appendix I) reflected any relevant findings of this dissertation’s literature review. This view is supported by Ackroyd and Hughes (1992, pg 105) who state, ‘Whatever theoretical ideas inform the research will have to be translated into questions, or statements, which can be administered to a relevant respondent’. The structure of questionnaires was divided into four sections each of which could be related to the literature reviewed in the previous chapter. Section one ‘Introduction: Lifestyle & Media’ inquired about the respondent’s other sporting interests as well as developing a background on any media influences, Section two ‘Surfing’ allowed the researcher to grasp a sense of the respondents surfing background, motivations and general perceptions of male and female surfers, Section three ‘Barriers facing female surfers’ gave the researcher an insight into the respondent’s opinions of any social or motivational barriers that they thought female surfers may incur and finally section four ‘Demographics’ provided the study with more personal details such as sex, age and occupation of the respondent.  

The types of question that are used in questionnaires fall into two main categories: open-ended or closed. Open-ended questions allow the respondents greater freedom to answer and express their own views, where as closed questions limit the number of possible answers by providing the respondent with a choice from a scale or statements (see figure 3.1), however, both styles have their advantages and disadvantages, closed questions tend to be cheaper to use and are relatively easier and quicker to analyse, where as open-ended questions take longer to review but can provide richness to the responses (May 2001). Further supporting this theory is Coolican (2001, pg 155) who states ‘open-ended questions are difficult to code or quantify, where as fixed-choice items make numerical comparisons relatively easy’. For the present study the questionnaire was constructed mainly of fixed style (closed) questions, such as Likert scaling and semantic differentials (see figure 3.1). The researcher felt that by providing scales or multiple choice answers there would be a greater opportunities to compare and relate between the different variables and questions, this is indicated by Ackroyd and Hughes (1992, pg 106) who conclude ‘The cumulated score over all statements constituting a particular scale provides the researcher with a quantitative means of describing respondents in terms of their scores which can then be correlated with other variables of interest to the research’. 

Open-ended questions were also used in order to allow the respondents the autonomy to fully express any views and opinions that may have been restricted from answering closed questions, this theory is supported by Coolican (2001, pg 155) who believes that open-ended questions have advantages such as ‘There is less chance of ambiguity, since the respondent says what he or she thinks and doesn’t have to interpret a statement and then agree or disagree with it. The respondent does not feel frustrated by constraint imposed with a fixed choice of answer’. 
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A. Media coverage for men’s surfing (please circle).
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Figure 3.1: Examples of closed style questions.

3.7 Pilot Study 

Before the actual data collection process began a pilot study was carried out on six people, three males and three females all of whom had a basic knowledge of surfing and an understanding of its industry. All six were given the studies original questionnaire (see appendix II) to complete. The purpose of running a pilot trial was to carry out an initial survey that would allow the researcher to judge the feasibility of research plans and make any necessary modifications (Blaxter, Hughes and Tight, 2001). According to Coolican (2001, pg 10-11) a pilot study enables the investigator to try out ‘a small sample of people in order to highlight snags or ambiguities for which adjustments can be made before the actual data gathering process is begun’.

The pilot study discovered several factors that were both positive and negative, firstly it proved that by administering a self-complete questionnaire face to face helped the respondents understand any ambiguities as there was someone there that they could consult with, plus it aided the response rate as the questionnaires could be collected upon completion. A quick response rate was deemed necessary in order for the study to progress, to further support the action of face to face administration Blaxter, Hughes and Tight (2001, pg 179) state, ‘postal and email surveys are likely to have lower response rates, and possibly poorer answers because the respondent has no one available to answer any questions’. Secondly, the pilot study revealed that the structure of the questionnaire needed altering slightly, this change is evident by viewing the differences between appendices I and II. The introduction (section 1) was reduced allowing space to include a section on barriers facing female surfers (section 3), it was felt that this change would provide the study with more conclusive results with regards to its main aims on discrimination and inequalities towards women in surfing. Finally all of the people piloted stated that the questionnaire was easy to understand, simple to answer and didn’t take too long to complete (between 8-10 minutes).

3.8 Sampling

Sampling in quantitative research normally implies people sampling; therefore, its main concepts are the population (the total target group who ideally would be part of the research) and the sample (the actual group chosen to take part in the project). The logic of quantitative sampling is for the researcher to analyse data collected from a sample that represents a larger target population. The target population in most cases tends to be too large, thus it is important that the sample is representative of its population (Punch, 1998). In more simplistic terms Fink (1995, pg 1) suggests ‘a sample is a portion or a subset of a larger group called a population…A good sample is a miniature version of the population- just like it only smaller’. For the present study the target group was the total population of surfers in the U.K., therefore, the sample consisted of 203 British surfers (102 male/ 101 female). It was important that there was an equal (or almost equal) amount of male and female surfers in the sample as the study revolved around possible differences between the sexes, this equality provided a good way to reduce any bias that might have occurred.

There are many different types of sample to choose, however for the present study the researcher had little choice. The combination of constant cold weather and a lack of surf resulted in a diminished population available to partake in the survey. Thus, an opportunity/convenience sample was used during a national student surfing competition in Newquay; there was an estimated 200-300 surfers available at the same spot on the same day. According to Coolican (2001, pg 39) a convenience sample ‘just happens to be the people you can get a hold of’. The sample mainly consisted of students from all over the U.K. most of who were aged between 16 and 25 years old. 

3.9 Data Analysis

After all of the data had been collected it needed to be analysed, correlated and 

interpreted. For this the researcher used a Statistical Package for the Social Sciences (SPSS)(version 12.0) software program on the computer

SPSS is one of the most popular statistical packages as it allows the researcher to implement complicated data manipulation with relative ease. With a vast number of functions SPSS is capable of handling data in almost any format (e.g. numeric, binary and time) that can then be read using spreadsheets or data base software (Punch, 1998). Once the data had been applied to the SPSS package the variables were correlated, those that were deemed as having relevant and significant information were then displayed in the form of pie charts, bar graphs and frequency tables.

3.10 Recommendations for Improvement

The sample type used during the present study (convenience sample) may not represent a true reflection of the target population (entire surfing population of the U.K.) chosen as the ages of the respondents was mainly limited to those aged between 16-25 years old. Therefore, as a certain age bracket dominated the sample there may have been some bias in the results. Also as a convenience sample was used the author will not be able to generalize about the target population, as any findings in the results will only reflect the respondent’s views and perceptions. Initiating the questionnaires during the warmer and busier months of September and October could have allowed the study to choose a more representative sample. However, as the majority of the sample was taken from a national competition it provided the survey with a more diverse regional representation than expected. 

Due to the sensitive nature of the study ethical considerations had to be taken in to account. Firstly, the respondents were notified that the questionnaire was going to be carried out anonymously and confidentially to aid maximum discretion. Knowing this will have enabled the respondents to answer any of the questions more freely and confidently, as there was no direct link between themselves and results. If there was no confidentiality then the respondents could run the risk of their identity being published with the results, this would result in a lack of participation from the public (Coolican, 2001). Secondly, the investigator introduced himself to the respondents and acquired consent, thus giving the sample the option to volunteer or not. After completion the respondents were thanked for their time and explained the true aims of the study. It was important that the respondents were informed properly and were happy to partake in the study, as if any grievances were felt they could directly affect the results.

Chapter 4: Results

4.1 Introduction:

The data collected from a convenience sample of 203 respondents (102 male & 101 female) was analysed, correlated and interpreted. All relevant data was sectioned into themes, and then displayed in figures and tables, combined with an explanation of how it relates to the present studies hypothesis.

4.2 Equal Opportunities & Discrimination:

Figure 4.1 clearly shows that both men and women felt that females do not have equal opportunities in surfing, with the highest percentage rates of both sexes answering with ‘disagree’ to question 13 (56.44% of women and 38.24% of men). Overall this works out to be a huge majority of 47.29%, more than twice the amount of the next highest response of ‘don’t know’ at 22.17% (see appendix III a). However, if we look more closely at Figure 4.1 it can be seen that women seem to be more conscious about their lack of opportunities than men, as there is a significant difference of 18.20% more women who ‘disagree’. This significance is supported by a Pearson’s Chi-square test (see appendix III b), if there is a Null Hypothesis (H0) the significance level will be > 0.05, it is then deemed that there is no difference between the sexes and equal opportunities, however, if there is a significance level of  <0.05 then it is deemed as a research hypothesis (H1) and a significant difference will be present. The Chi-square significance for the difference between equal opportunities and the sexes was 0.015, thus implying there is a significant difference between male and female answers. 

Figure 4.1: Results of Q 13 differentiated by sex: There are equal opportunities for both male and female surfers.
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Such a significant difference could be present for a number of reasons, as discussed in previous chapters evidence suggests (Coates, 1989; Potted History, 2005; Owen, 2002; Cathy, 2000; Kampion & Brown, 1997) that the lack of equal opportunities for women in sport and surfing throughout history was rife, therefore as women have been suppressed they may tend to have stronger views on the subject of equality and thus disagree more than men, even if opportunities today have improved. In addition, as males still dominate in the organisation and set up of surfing events they will tend to believe that women are receiving a fairer chance because there are now more events than ever before, thus implying some equality. This could, therefore explain why more males answered ‘agree’ and ‘don’t know’ to question 13 than females and why the chi-square test supports a significant difference in answers between the sexes. With the respondents concluding that females do not receive equality in surfing one would assume that both sexes would believe that discrimination against women is also present. 

Figure 4.2: Results of Q 14 differentiated by sex: There is discrimination against women in surfing.
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Although the overall results on discrimination are inconclusive as the answers ‘agree’, ‘don’t know’ and ‘disagree’ share similar percentage values (see appendix IV). Figure 4.2, however, details that there are some differences of opinion between male and female answers, and even though there is no real polarization the graph does illustrate a difference in tendencies between the sexes. The data shown in figure 4.2 depicts that more males with a majority of 36.27% disagree with the notion that women suffer from any discrimination in surfing, in contrast more women agree with a majority of 34.65% stating that they believe they are discriminated against. These opposing tendencies between the sexes on discrimination contradict the united views shown in figure 4.1. Such incompatible results could have arisen due to the respondents perceiving that even though women may suffer from inequality in surfing today, they are not subject to blatant levels of discrimination, such as the ‘male preserve’ as the evidence suggests (Theberge, 1985; Hartmann-Tews & Pfister, 2003) they once were. Further reasoning could include that the respondents answered this question untruthfully, they could have responded with the answer they felt they should have given such as ‘disagree’ or ‘don’t know’ rather than the answer they wanted to give, i.e. males answering that women are not discriminated against as they may not wish to admit there is any discrimination from men towards women. However, it is important to remember that these differences only represent a tendency and that overall men and women tended to answer the question similarly. 

Having interpreted the above data it is important to decipher possible reasons why the respondents felt that there was a lack of opportunities for women in surfing. Evidence from the literature review (Kampion & Bown, 1997) suggests that women were missing opportunities in surfing due to the presence of a male dominance. This threat of male dominance however, does not seem to be a major barrier facing women in surfing today as table 4.1 shows. 

Table 4.1: Results of Q 15 differentiated by sex: Women feel threatened by male dominance in surfing.
Count 

	 
	Women feel threatened by male dominance
	Total

	 
	strongly agree
	agree
	don't know
	disagree
	strongly disagree
	 

	sex
	male
	5
	31
	45
	18
	3
	102

	 
	female
	7
	32
	22
	38
	2
	101

	Total
	12
	63
	67
	56
	5
	203


From the totals in table 4.1 it can be perceived that there are no major feelings of threat from male dominance as there is little difference between the amounts of respondents who ‘agree’ (63 people), ‘don’t know’ (67 people) and ‘disagree’ (56 people). This level of indifference however is only applicable to an overall view, by examining the results in table 4.1 more closely it can be determined that there is a substantial contrast between the respondents answers with regards to their sex, it is apparent that more females ‘disagree’ and that more males don’t know if women feel threatened by male dominance. These differences are significant as the chi-square test illustrated in table 4.2 demonstrates, for a null hypothesis the significance level will be > 0.05 thus showing no difference between male and female answers, however, for there to be a research hypothesis meaning there is a difference between the sexes and their answers the significance level must be < 0.05. Table 4.2 shows a significance level of 0.004, therefore it can be determined that there is a significant difference between male and female perceptions with regard to male dominance being a barrier to women’s surfing. The author beleives that this difference is possibly due to an increase in confidence from the women combined with a lack of commitment and understanding from the men, i.e. they are not sure how women feel and therefore can not say if they really feel threatened. Considering this chi-square evidence it can be perceived that women don’t consider male dominance to be as much of a barrier as males do.

Table 4.2: Chi-Square test for women feeling threatened by male dominance in surfing with significance to the sex of the respondent.
	 
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	15.583(a)
	4
	.004

	Continuity Correction
	 
	 
	 

	Likelihood Ratio
	15.909
	4
	.003

	Linear-by-Linear Association
	.895
	1
	.344

	N of Valid Cases
	203
	 
	 


a  2 cells (20.0%) have expected count less than 5.

The minimum expected count is 2.49.

4.3 Societal Beliefs

Further evidence (Plaisted, 1995; Hargreaves, 1994; Coakley, 1990) suggests that women were excluded from sport due to the once structured norms and ideals of society such as role orientation and gender hierarchy, these ideals throughout history have been huge obstacles for women in sport. Two of the main bias attitudes in sport throughout history were that women were too weak to partake and that sport was classed as being too masculine for women (Plaisted, 1995). Figure 4.3 clearly implies that the respondents of this study do not believe that women of today are physiologically too weak to participate in surfing, with a combined majority of 60.59% (17.24%+ 43.35%) disagreeing or strongly disagreeing. 

Figure 4.3: Overall results of Q 18: Women are perceived as being physiologically too weak to surf.
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This view is shared by both sexes as appendix V illustrates 43.14% of both men and women disagree with question 18. This unity is supported by a chi-square test (see appendix VI a), for there to be a H0, meaning that there is no significant difference between male and female answers the significance level should be > 0.05, in contrast for a H1, implying that there is a significant difference the significance level should be < 0.05. In this case the significance level was 0.531, thus suggesting no significant differences between the answers of men and women. Further results also imply that the respondents strongly dispute the view that society perceives surfing as being too masculine for women. This is demonstrated in table 4.3 as a total of 98 out of the 203 respondents disagreed to question 16, this is more than twice the amount of respondents who were in agreement with the question.

Table 4.3: Results of Q 16 differentiated by sex: Society implies that surfing is too masculine for women.

	 
	sex
	Total

	 
	male
	female
	 

	 
	strongly agree
	3
	3
	6

	 
	agree
	21
	26
	47

	 
	dont know
	16
	17
	33

	 
	disagree
	50
	48
	98

	 
	strongly disagree
	12
	7
	19

	Total
	102
	101
	203


Again the results are consistent between the sexes, as table 4.3 shows there are almost identical figures for each of the answers between the male and female columns. The compatibility of the results is supported by a chi-square test (see appendix VI b), for there to be a H0, i.e. no difference between male and female answers regarding societies perceived masculinity of surfing, the significance level should be > 0.05, and for there to be a H1, implying a significant difference between male and female answers the significance level should be < 0.05. As illustrated in appendix VI b the significance level was 0.752, therefore depicting that there was no significant difference. This shift of social belief relates to the findings of McCrossan (2004) and Beachley (2003) who noted that there has been a dramatic improvement in women’s surfing today with respect to equality and discrimination.

Another prevalent societal belief as noted by Hargreaves (1994) depicts that females were symbolically designated to their reproductive and household duties. However, the results shown in figure 4.4 contradict this theory as 51.49% of women and 45.1% of men answered disagree to question 20. The fact that the results in figure 4.4 don’t correlate to Hargreaves’s (1994) views of societal beliefs is not a surprise as over recent decades the ‘gender role’ for females has dramatically changed, women nowadays are taking on more so called ‘masculine roles’ within work and sport (Kay, 1995).

Figure 4.4: Results of Q 20 differentiated by sex: Women are less motivated to surf due to their perceived social responsibilities, i.e. motherhood.
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4.4 Motivations & The Media

According to research by Creedon (1994), the media can affect the participation of women in sport due to bias perceptions of females being less exciting and inferior compared to their male counterparts. Figure 4.5 illustrates the mean score of the semantic differential question 9 parts A/B; the score is on a scale of 1-7 with 1 being classed as a low rating. Figure 4.5 clearly states that there is more interest surrounding men’s media coverage as it has a mean rating of 4 compared to the women’s mean rating of 2, this value is equally expressed by both sexes as their mean scores are the same for both types of media coverage.
Figure 4.5: Results of Q 9 A /B differentiated by sex: Media coverage for men and women.
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Men’s media coverage could be more established for the following reasons; as suggested by McCrossan  (2004), women’s media coverage is relatively new, therefore, men’s surfing has had more time to become recognized as a worthy sport for the media to cover. The respondents (both male and female) share the view of Creedon (1994), that women’s surfing is not as exciting to watch as men’s due to the mean ratings for excitement being higher for men’s surfing (see appendix VII). In correlation with this, the results of male and female skill levels also illustrated that females score a lower mean rating than males (see appendix VIII). As men scored a higher mean rating for both excitement and skill it could suggest that there is less female media coverage due to there being less demand. Further evidence to suggest that men’s media coverage is more accredited is displayed by findings in tables 4.4 and 4.5. Questions 11 and 12 (see appendix I) asked the respondents which of the surfers names they recognized, the names chosen were taken from the ASP’s top world rankings of the 2004 (top 10 male and top 10 female), therefore, implying them in an idealist world to be the 20 best know surfers covered by the media. However, there is evidence to suggest that overall more male surfers were recognized by the respondents with a mean score of 6 compared to the women’s mean score of 4 (see appendix XI).

Table 4.4: Results of male sample to Q 11/12: which of the following male or female surfers do you recognize?
	 
	male surfers recognised
	female surfers recognised

	N
	Valid
	100
	69

	 
	Missing
	2
	33

	Mean
	6.55
	4.29

	Median
	7.50
	4.00

	Mode
	10
	1


Table 4.5: Results of female sample to Q 11/12: which of the following male or female surfers do you recognize?
	 
	male surfers recognized
	Female surfers recognized

	N
	Valid
	97
	69

	 
	Missing
	4
	32

	Mean
	3.67
	3.22

	Median
	3.00
	2.00

	Mode
	2
	1


Tables 4.4 and 4.5 show the mode, median and mean scores from the respondents who recognized any of the surfers mentioned in questions 11 and 12 (see appendix IX & X for frequency tables). According to the above tables it is evident that overall more of the respondents recognized male surfers with a total of 197 (100+97)(97% of the sample) compared to 138 (69+69)(68% of the sample) recognizing any of the female surfers. In addition, both tables illustrate higher mode, median and mean values for the number of male surfers recognized, table 4.4 in particular shows that there is evidence to suggest a polarization between the number of male and female surfers recognized by men as the mode value for males was ten compared to a value of only one for females. To further support the notion of conflict between male and female media coverage is the chi-square test shown in table 4.6, for there to be a Null Hypothesis the significance level will be > 0.05 thus suggesting no difference between the answers, for there to be a Research Hypothesis the significance level should be < 0.05. As table 4.6 depicts the significance level of this chi-square test equals 0.00, therefore implying there to be a significant margin between the numbers of male surfers recognized in relation to the sex of the respondent.

Table 4.6: Chi-Square test for number of male surfers recognized with significance to the sex of the respondent.
	 
	Value
	df
	Asymp. Sig. (2-sided)

	Pearson Chi-Square
	45.115(a)
	9
	.000

	Continuity Correction
	 
	 
	 

	Likelihood Ratio
	49.570
	9
	.000

	Linear-by-Linear Association
	41.763
	1
	.000

	N of Valid Cases
	197
	 
	 


a  4 cells (20.0%) have expected count less than 5.

The minimum expected count is 1.48.

From the above results it could be suggested that female surfers are not as recognized in the media and that women tend to have less knowledge about surfers in the media.

Considering the research on the medias influence regarding females in sport (Creedon, 1994) and the dominant levels of male media in this study, it could be implied that women feel the media is a contributing factor towards their lack of surfing opportunities (as depicted in figure 4.1).

According to the evidence (Hilliard, 1984; Kane & Greendorfer, 1994; McCrossan, 2004) another media aspect hindering female participation in surfing is the emphasis upon their image. The overall consensus of the respondents is that women are less respected in surfing, as the mean for men was 6 compared to the mean for women being 4 (see appendix XIIa). This apparent lack of respect for women combined with the aforementioned perceptions that females are less exciting to watch and less skillful could negatively affect how women are viewed in the surfing industry, therefore influencing female perceptions with regards to the importance of their image. However, it is evident from figure 4.6 that the majority of females (41.58%) felt that they are no more conscious about their image than men. 

Figure 4.6: Results of Q 22 differentiated by sex: Female surfers are more conscious about their image.
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Men, on the other hand are undecided as their answers are less diverse with the percentages between ‘agree’,’ don’t know’ and ‘disagree’ being separated by less than 4%. This pattern could suggest that there is a distinction between the sexes and their perceptions on the importance of the female image. This contrast is supported by a chi-square test (see appendix XIIb), for there to be a Null Hypothesis (H0) the significance level should be > 0.05, in contrast for there to be a Research Hypothesis (H1) the significance level should be < 0.05. This test resulted in a H1 as the significance level was 0.007, thus indicating there to be a significant difference between male and female opinions in relation to females being more image conscious than males. This contradiction of results supports the notion that women do not consider their image to be as important to them as evidence (Creedon, 1994; Plaisted, 1995) and males might suggest, therefore these results are comparable to the aforementioned findings (McCrossan, 2004; Beachley, 2003) that suggest women’s surfing is improving and finding it’s own identity.

According to Plaisted (1995), image can be directly related to the motivation of a female athlete as it can either increase or decrease their self-confidence. Considering this theory and the results from figure 4.6 indicating that women have less interest in their image than first perceived, it could be proposed that women will show relatively high amounts of self confidence in surfing. 

Figure 4.7: Overall results of Q21: Women have less self-confidence about their surfing ability.
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In contrast to this notion figure 4.7 clearly indicates that the overall majority of the respondents (39.41%) agree that women have less self-confidence about their ability. This view however, is not consistent between the sexes as appendix XIII indicates the highest percentages of men (36.27%) answered ‘don’t know’ in comparison to the majority of women (44.55%) answering ‘agree’. The results shown in appendix XIII again suggest that males tend to be undecided in their answers as their percentage levels between ‘agree’ and ‘don’t know’ account for more than 70% of the male sample and vary by less than 2%. These results suggest that female surfers could posses lower levels of motivation than males, especially with regards to confidence in their surfing ability, and therefore reflects the evidence (Horner, 1972; Lenney, 1977; Cox, 2002; Plaisted, 1995 & Gill, 1986) discussed previously in this study with relevance to females suffering more significantly from a fear of success and the lack of self-efficacy. Research implies (Clews & Gross, 1995) that this apparent lack of self-confidence could be due to a number of complex social and personal factors, the author believes that this tendency to lack confidence could be related to previous findings such as; women being perceived as less skilful (see appendix VIII), women being less exciting to watch (see appendix VII), the suggestion that females are less prevalent in the media (see tables 4.4 & 4.5) and that women are perceived as being less respected in the surfing industry (see appendix XII). Having noted possible negative influences on female motivation it is important to understand what stimulates female motivation in order to satisfy aim two of this study. Both male and female motivations are illustrated in table 4.7, the numbers shown relate to how many of the respondents selected each of the motivations listed (see question 10 of appendix I). From the figures in table 4.7 it can be deduced that on the whole the male and female sample shared similar motivations in relation to their participation in the sport, with ‘friends’ being the most influential factor accounting for 85% of the samples responses. Nevertheless, on closer inspection of the data it is evident that ‘risk’ is one main differential between male and female motivation, as 61 (60%) of the male sample chose this option making it the second most influential aspect, in comparison only 34 (34%) of the female sample chose ‘risk’ therefore, regarding it as women’s fifth most influential factor. These results somewhat contradict the research

Table 4.7: Results of Q 10 differentiated by sex: What motivates you to surf?

	Motivation
	Number of males from sample
	Number of females from sample
	Total

number from sample
	Percentage of sample

	Friends
	90
	83
	173  
	85.2

	Pro surfers
	
37

	32
	69 
	34.0

	Films
	47
	35
	82 
	40.4

	Magazines
	27
	20
	47 
	23.3

	Image
	20
	18
	38 
	18.7

	Risk
	61
	34
	95 
	46.8

	Lifestyle
	51
	58
	109 
	53.7

	Health
	48
	38
	86 
	42.4

	Other
	7
	9
	16 
	7.9


203 valid cases; 0 missing cases 

viewed (Beachley, 2003; McCrossan, 2004) as it has been indicated that female surfing is evolving due to an increase in risks being taken, this contrast may be attributed to the amateurish standard of the sample’s surfing ability, as the research related to professional surfers who will encounter the more dangerous and challenging conditions of surfing. The author believes one reason why women may not class ‘risk’ as a high motivational factor is because on the whole they probably do not seek or enjoy it as much as males do. Although ‘risk’ is only the fifth motivational influence for females the results do not suggest that it will negatively affect their participation, supporting this ethos is the fact that over one third of the female sample still regard it as a key factor to surf. In addition, the sample concluded that surfing was not deemed as being too risky for females to participate in, with 47% of men and 58% of women agreeing to this conjecture (see figure 4.8).

Figure 4.8: Results of Q17 differentiated by sex: Society implies surfing is too risky for women.
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Chapter five: Conclusion

5.1 Conclusion

This chapter will summarise the results of the present study with relation to its main aims; what motivates women to participate in sport and do they encounter any barriers inequality or inopportunity? 

It was first noted that the results were not completely conclusive as some contradiction was present. This is evident as the respondents showed feelings that illustrated a belief of there being only slight amounts of discrimination facing women in sport, while also stating that they believed women were subject to significant amounts of inopportunity, surely if women were faced with vast amounts of inopportunity it would be deemed as being discriminative. Research illustrated by Owen (2002), Cathy (2000), Kampion & Brown (1997) and Coates (1989), state that one of women’s greatest barriers in sport was the discriminative act of men not allowing or supporting any opportunities for female athletes, results from the present study are in line with these findings, thus suggesting there to remain a presence of discrimination and inopportunity, this belief is expressive of aim one. Research also states (Thereberge, 1985; Hartmann-Tews & Pfister, 2003) that another explanation for such high levels of inequality and inopportunity against women has been the presence of male domination throughout sport, data from the present study suggests that there was no conclusive evidence of women being threatened in surfing by male dominance. However, in contrast results further suggest that some male dominance is still prevalent in the following ways; it was indicated that male surfers were perceived as being more respected in the surfing industry, received more recognition and coverage in the media, are perceived as being more skilful and are deemed as more exciting to watch. With these factors combined, it could be concluded that although women may not be directly threatened by male dominance, there is however, considerable amounts of positive attention attributed towards male surfing, thus creating higher levels of emphasis that could be perceived as possible barriers facing women in the surfing industry. In addition, and closely related to the above theories are the barriers created by societal influences, as suggested by Hargreaves (1994), Plaisted (1995) and Coakley (1990), women were subject to concepts of socialization that restricted their behaviour and thus hindered their participation in sport. Recent changes in societal beliefs discussed by Kay (1995) imply that females of today are receiving greater opportunities in all sports. Results from the present study support the views of Kay (1995) due to the following reasons; (1) women were not perceived as being physiologically too weak to surf by either sex, (2) the sport of surfing is not viewed as being too masculine for women and (3) that women are not hindered by their perceived societal responsibilities of motherhood and other feminine duties. After considering all of the literature reviewed, the three perceptions mentioned above were ascertained by the author as being some of the most prevalent sporting barriers that women have faced throughout history. The fact that the respondent’s answers reflect Kay’s (1995) beliefs, must therefore be considered as evidence to suggest that some of the more established societal barriers facing women in sport are declining, and thus less prevalent in today’s society. The notion that the respondents (both male and female) shared comparable views for all three of these theories only further supports its occurrence. 

The results of the present study do not support the findings of Hilliard (1984) and Plaisted (1995) that female motivation was inhibited by perceptions of their bodily image, as from the data collated it can be deduced that image may not be as important to women motivationally as secondary research implied. One motivational difference between male and female surfers that the present study suggests is still prevalent, is the theory that females suffer from a lack of self-efficacy, this complies with the research of Lenny (1977), Cox (2002), Gill (1986) and Plaisted (1995). From the results it is evident that the respondents believe females to have considerably less self-confidence with regards to their ability, this lack of belief supports the findings of Horner (1972), Gill (1986) and Plaisted (1995) with particular emphasis on achievement cognition, this could be supported by the afore mentioned perceptions of male dominance as female motivation may be hindered due to their being an apparent lack of successful women surfers to provide inspiration. 

Finally, results indicate that male and female surfers tend to share comparative views with regards to motivations in surfing, with the exception of the aspect of risk. The results illustrate that males are considerably more motivated by risk, thus implying there to be motivational differences between men and women. Due to the differentials of risk as a motivator it could be deduced that women may exaggerate risks in surfing and therefore view them as more of a barrier or reason for failure than men, this theory also supports the achievement cognition theory discussed in the secondary research. 

Having evaluated male dominance in surfing, discussed some of the more pervasive barriers facing females and distinguished possible motivation differences between the sexes all key aims of this study have been addressed. 

Despite any of the differences and contradictions noted above, the author feels that overall males and females shared much more comparative views than expected. From this it was realised that female participation in surfing was possibly not under as many pressures as the secondary research first implied, therefore indicating that although female athletes may still encounter some discrimination in sport, issues may not be as serious as some would like to believe. It is important to understand that this study can only truly reflect the respondent’s perceptions and that this work does not answer all questions and issues regarding female participation in sport. The present study only addressed perceived key themes obtained from the literature reviewed; future studies will be necessary in order to address new and current issues facing women in sport.
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