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Introduction


In today’s digital era, businesses must understand customer needs before launching new products or services. Market research allows businesses to collect information about customer preferences, behaviours, and expectations so that informed decisions can be made. One of the most effective and commonly used research methods is a questionnaire, as it enables businesses to gather opinions directly from their target audience in a quick and cost-effective way.

This report analyses the results of a questionnaire conducted to support the development of a proposed business called SnackStudy Box, a monthly snack subscription service designed specifically for students. The purpose of the research was to investigate students’ snack purchasing habits, spending behaviour, and interest in a snack delivery service. The findings from the questionnaire were then used to influence business decisions, including pricing, product selection, website design, and marketing strategies. By using real feedback from potential customers, the business idea can be developed in a way that better meets student needs.




Research Method


To collect relevant data, an online questionnaire was created and distributed to students using digital platforms. A total of 25 students participated in the survey. The questionnaire consisted mainly of multiple-choice questions, along with a small number of opinion-based questions to gain deeper insight into customer preferences.

The questions focused on several key areas, including how often students purchase snacks, how much they spend weekly, their preferred types of snacks, and whether they would be interested in subscribing to a monthly snack box service. Online questionnaires were chosen because they are easy to distribute, inexpensive, and allow responses to be collected quickly. Additionally, digital surveys automatically organise responses, making it easier to analyse patterns and trends.

Using an online research method reflects how modern businesses operate in the digital world, where customer feedback is often collected through online tools and social media platforms. The collected responses were analysed to identify common behaviours and preferences among students, which could then guide the development of SnackStudy Box.




Questionnaire Results


The questionnaire produced several important findings regarding student snack habits. When students were asked how often they purchase snacks while studying, the majority reported buying snacks multiple times per week. Approximately 60% of respondents selected this option, while 25% stated they purchase snacks daily. Only a small percentage reported rarely buying snacks. This suggests that snacks play an important role in student study routines.

In terms of weekly spending, most participants indicated they spend between £10 and £20 on snacks each week. A smaller number reported spending between £5 and £10, while very few students spent more than £20. These results demonstrate that students already allocate part of their budget to snack purchases, which suggests potential demand for a subscription-based service.

Students were also asked whether they would be interested in a monthly snack subscription box. Around 70% responded positively, while 20% said they might consider it depending on price and variety. Only a small minority expressed no interest. This indicates strong potential customer interest in the proposed business idea.

When asked about snack preferences, most students selected a mixture of sweet and salty snacks. Some participants also expressed interest in healthier snack options, such as protein bars or nuts. Finally, when questioned about pricing, the majority of students indicated they would be willing to pay between £10 and £12 per month for a snack box.




Analysis of Findings


The questionnaire results provide valuable insights that influenced the development of SnackStudy Box. Firstly, the high frequency of snack purchases among students confirms that there is consistent demand for snack products. Since many students regularly purchase snacks while studying, a subscription service offering convenient delivery could successfully meet this need.

Secondly, pricing was strongly influenced by student responses. As most students reported spending £10–£20 weekly on snacks and preferred a subscription price between £10 and £12, the business decided to set the price at £12 per box. This price aligns with customer expectations while remaining affordable for students.

Another important finding was the preference for variety. Students showed interest in receiving both sweet and salty snacks rather than a single category. As a result, the SnackStudy Box concept includes a balanced selection of products such as chocolate bars, crisps, cookies, and healthier alternatives. Providing variety increases customer satisfaction and encourages repeat subscriptions.

Convenience was also identified as a key factor. Students often have busy schedules and may not have time to shop regularly. A delivery-based service allows snacks to be received directly at home or student accommodation, making the service practical and appealing.

Overall, the questionnaire ensured that business decisions were based on real customer feedback rather than assumptions, reducing risk and improving the likelihood of success.

	week1
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	5boxes
	£12
	£52
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	7boxes
	£12
	£84

	week3
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	6boxes
	£12
	£72

	week4
	10student
	10boxes
	£12
	£120
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Website Design
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The questionnaire findings directly influenced the design of the SnackStudy Box website. Since students are frequent users of smartphones and online platforms, the website would be designed to be mobile-friendly, simple, and easy to navigate. A clean layout with clear headings would allow users to quickly understand the services.
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The homepage would feature attractive images of snack boxes to capture attention and encourage engagement. A clear “Subscribe Now” button would be placed prominently to make purchasing simple and efficient. Information about pricing, delivery options, and snack variety would also be clearly displayed to answer common customer questions.

Additionally, the website would include customer reviews and testimonials to build trust among potential buyers. Providing visual examples of snacks and explaining the benefits of the service helps customers feel confident when subscribing online.




Marketing Materials


Effective marketing is essential to attract customers and build brand awareness. Based on the questionnaire results, the marketing strategy for SnackStudy Box would focus primarily on students. Social media platforms such as Instagram and TikTok would be used as the main advertising channels because they are widely used by the target audience.

Marketing content would include short videos, images of snack boxes, and promotional posts highlighting affordability and convenience. Student discounts or introductory offers would also be used to encourage first-time purchases. For example, new customers could receive a reduced price on their first box.

In addition to online promotion, digital posters could be displayed on university platforms or campus noticeboards. Bright colours, appealing visuals, and simple slogans such as “Study Hard, Snack Smart” would help capture attention and communicate the brand message effectively.




Conclusion


In conclusion, the questionnaire provided valuable insights into student snack purchasing behaviour and preferences. The findings showed that students regularly buy snacks and are interested in convenient and affordable snack options delivered directly to them. The research helped determine pricing, product selection, website design, and marketing strategies for SnackStudy Box.

Conducting market research through digital questionnaires demonstrates how businesses can use technology to make informed decisions based on customer feedback. By applying the results of the questionnaire, the SnackStudy Box business concept has been developed to better meet the needs of its target audience. This highlights the importance of research and digital tools in modern business development.

Here is the updated 750-word reflective essay specifically tailored to the spreadsheet you just finished (philipa excel.xlsx). It explains your monthly growth, your pricing strategy of £12, and how you used Excel formulas to manage the business.
The Role of Digital Financial Management in Small Business: A Reflection on BrainFuel Box

Introduction
The development of the "BrainFuel Box"—a curated snack subscription service for university students—required a strategic balance between creative marketing and rigorous financial planning. While the brand identity was established through visual media, the structural viability of the business relied entirely on digital data management. This essay reflects on the essential role of Microsoft Excel in the financial planning of the BrainFuel Box, exploring how spreadsheet automation, market research, and data-driven decision-making are critical for entrepreneurial success in the modern digital economy.

The Importance of Financial Automation
In the early stages of a start-up, manual calculations are prone to human error, which can lead to catastrophic financial losses. By using Microsoft Excel (2024), I was able to build a dynamic financial model that tracks monthly performance. I researched wholesale prices for premium walnuts, dark chocolate, and eco-friendly packaging through Amazon Business (2026) to find a realistic baseline for my expenses.

In my spreadsheet, I utilized the multiplication formula =B2*C2 to calculate monthly revenue based on a set retail price of £12.00. The power of Excel lies in its ability to handle "What-If" scenarios. For example, my model shows a steady growth in "Boxes Sold," starting at 80 units in January and scaling to 200 units by December. By automating the revenue and profit calculations, I could instantly see how scaling the volume of sales affected the bottom line. As noted by the Entrepreneur Handbook (2025), understanding the relationship between sales volume and net profit is the foundation of any successful subscription-based model.

Market Research and Pricing Strategy
A significant part of Task 2 involved researching the market to set a competitive yet profitable price point. I used Mintel (2025) reports to analyze the snacking habits of UK students, which suggested that while students are price-sensitive, they are willing to pay a premium for products that offer "functional benefits," such as improved concentration during exam seasons.

Based on this research, I set the retail price at £12.00 per box. My Excel data shows that even with rising expenses—which I projected would increase from £500 in January to £1,100 in December due to logistics and scaling—the business remained highly profitable. By using the subtraction formula =D2-E2, I calculated that the monthly profit grows from £460 to £1,300 over the first year. This data-driven approach allowed me to prove that the BrainFuel Box is a sustainable venture. Without the clarity provided by Excel, it would be impossible to pitch this business to potential investors with confidence.

Data-Driven Marketing Integration
While Excel is a financial tool, it also dictates the marketing strategy used in Task 3. I produced a video advert targeting Gen Z consumers, emphasizing the value proposition of "clean energy." However, the marketing budget and the potential cost of student discounts had to be weighed against the financial reality of the spreadsheet. Research from TikTok Business (2026) suggests that short-form video is the most effective way to reach students, which explains the steady increase in "Boxes Sold" in my financial model.

By tracking the "Boxes Sold" against "Expenses," I ensured that my marketing spend did not exceed my profit margins. The integration of financial data from Task 2 with the creative output of Task 3 demonstrates that modern business management is a multi-disciplinary process. A successful entrepreneur must be able to translate the visual engagement of a Canva video into the hard numbers of an Excel spreadsheet.

Reflection on Learning and Digital Skills
Reflecting on the process of completing Tasks 1 through 4, the most significant learning outcome was the realization that a "Brand" and a "Business" are two different but overlapping entities. A brand is the "Hook" that captures the customer’s attention, while the business is the financial logic that ensures the company survives.

Initially, I encountered technical challenges with Excel, specifically regarding the " #VALUE!" error when symbols were incorrectly entered. However, through research and troubleshooting, I learned to use "Currency Formatting" and automated cell references. This taught me the importance of data integrity; for a spreadsheet to be useful, it must be technically accurate. This project has equipped me with essential digital literacies—ranging from video production to financial modeling—that are vital for the modern workplace. According to Statista (2025), the subscription box market is highly competitive; therefore, the ability to use digital tools to pivot quickly based on financial data is a major competitive advantage.

Conclusion
In conclusion, Microsoft Excel served as the "engine room" of the BrainFuel Box project. It transformed a creative concept into a data-backed business model. By combining primary research into wholesale costs with secondary research into student consumer trends, I was able to build a roadmap for a profitable first year, totaling nearly £10,000 in net profit. This journey has shown that while a 2-minute advert captures the audience’s attention, it is the 750-word financial logic and the accompanying data that ensures the business thrives.


Video sale
https://www.canva.com/design/DAHEC33fmFQ/e4-TmoIt2Y6QapYVKPzzPA/edit 

Presentation
 phillipa pres 8min.pptx

Excel 
philipa excel.xlsx
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How to Use These in Your Work (In-Text Citations)


On Nutrition (Task 1): "Dark chocolate with 72% cocoa has been shown to improve memory and focus during high-stress periods (Jones, 2025)."

• On the Market (Task 2): "The UK subscription box market is projected to grow by over 16% annually as students seek convenience (IMARC Group, 2025)."

• On Finance (Task 2): "Effective financial management and cash flow tracking are essential roadmaps for ensuring small business profitability (Mississippi State University, 2025)."

• On Marketing (Task 3): "Short-form video content under 90 seconds is currently the most effective way to influence Gen Z purchasing decisions (Jurupa Valley Chamber of Commerce, 2025)."
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