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Reflection on critical thinking about Primark

By reflecting on task 1, we can analyse the critical thinking applied to the fact that Primark follows a code of conduct. 

The benefits of reflection


One of the essential benefits of reflective is that each person or group of people or organisation can learn from their own mistakes. Through reflection, we have the opportunity to set and develop individual and team goals using a personal development plan. (toolshero, 2020)
In theory, the reflection can be done using Gibbs reflective cycle or Kolb learning cycle.
According to Gibbs, he says, "It is not enough to have an experience in order to learn. Without reflecting on this experience, it may quickly be forgotten, or its learning potential lost."(Gibbs, 1988)
[image: A circular diagram showing the 6 stages of Gibbs' Reflective cycle]

Reflecting on the presentation relating to critical thinking from 26.02.2020 through the prism of Gibbs theory, I can say that:
I made a presentation of 500 words about how Primark uses the code of conduct as a value of the organisation, and I created a poster together with my partner. On 26.02.2020, I presented in front of my colleagues a slide that included both the code of conduct and one value of Amazon used by my partner.
When I look back on my performance and detail in the presentation, I can begin to analyse the reaction of my colleagues and tutor. 
At the time leading up to the presentation, my emotions were running high. I was overthinking, conscious if had the right information available to successfully present.
After the presentation, I felt relieved but also worried. I began to wonder if I provided enough detail, and if the information was accurate. I also considered if the content of the presentation was easily understood for the audience. 
Also reflecting on if I correctly understood the task and what I was supposed to present.
However, when I evaluate the presentation on critical thinking, I think I have provided good and valid arguments with credible references to support my assertions. The presentation of the paperwork in front of my colleagues was not very good, I could not concentrate, and I was incoherent once.
Critically analysing my presentation, I learned that in the future or in the following presentations, I have to understand clearly what my task is. Manage my own study time effectively. To try to overcome my emotions to concentrate more and to read and repeat several times about what I want to say. Also, how I come across to the audience, to actively seek feedback to improve my presenting skills. The references used were a good source of information because I was able to support using critical thinking that using Primark's code of conduct makes this organisation ethical.
As a conclusion of the ones shown above, I want to say that it was an experience from which I began to learn how to analyse details and information, a fact, or in this case a value using critical thinking. In the future, I will try to overcome emotions, to develop more the ability to present to more people and the feedback from the presentation will be a guide for the other skills that I must develop.
To be able to achieve the things shown above, I will make an action plan that will include an effective personal development plan that will include improving my ability to learn, understand, and develop the ability to speak in front of people.



Personal Values Assessment Costel Grigorean


Richard Barret developed seven levels of awareness based on the "hierarchy of needs" by Abraham Maslow. The Barrett model can simulate the evolution of consciousness and can be applied to individuals, groups of people or organisations. (toolshero, 2020)
According to the Barrett model, in theory, a job at Primark would be a good fit for me because we have common values. In the following lines, I will draw a parallel between my values and Primark values.
My first common value with Primark from the Barrett model would be: "Seeking new opportunities to develop and grow keeps you consistently challenged."
I find this value also at Primark. On drapers.com Richard Hyman writes an article where he says: "The true strength of Primark is that it has grown and grown in small steps - it is obsessed with strictly managing its expansion. Primark is patient and is learning as he grows older. "(Hyman, 2020)

The next value that I want to compare would be |: "Making a positive change in the lives of others adds meaning to your life. "
To paraphrase the article on www.fasionunited.uk, I discovered that: Primark was one of the first organisations involved to help victims or families affected by the Rana Plaza disaster, providing over $ 14 million in financial and food aid immediately after the disaster. Primark also started the "Pashe Achi Project" which ensures that victims or their families can receive financial compensation. (Hendriksz, 2020)
A third value that shows my match at Primark is "You strive to succeed and set high aspirations for yourself. 
Because Primark doesn't have its own factories, every factory that produces products for Primark must commit to meeting internationally recognised standards. (Primark.com, 2020)
The fourth value I want to compare with Primark is: "You see possibilities where others cannot, and you have an understanding of the steps needed to get there."
Jeroen Kraaijenbrink, in the article written on www.forbes.com, says that: "Primark is steadily growing in terms of revenue, number of stores and retail space. Such results are remarkable in an industry where many stores suffer and close their physical stores and where customers seem to be moving from street shopping to online shopping." (Kraaijenbrink, 2020)
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