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A comparison of the marketing methods of Moxy & Six senses

In business place, each hotel industry practices different marketing strategies and dynamic policies to improve operations and achieve goals. Six senses and Moxy are two prominent hotel industries in UK that conduct outstanding operation to give better services to customers. The main products of these hotel industries are-chicken items, burgers, snacks, beverages, rice bowls and so on. Six senses and Moxy hotel apply various marketing theories and models to reach customers, attain high profit and improve organizational efficiency.
From the beginning period, Six senses hotel industry tried to make effective marketing plan to conduct desired action procedures in the workplace. The marketing department of Six-senses Company focuse on various key issues like-business description, pricing analysis, market research, competitive analysis, setting marketing goals etc. (Kim & et al, 2020). Marketing manager of Six Senses Company analysed dynamic position and customer’s approach to make marketing decisions. Marketing managers also conducted research program to identify dynamic demand and expectation of customers. This company offered high quality goods and other services within reasonable price to improve customer’s satisfaction. All these are previous marketing approaches of Six Senses Company.
Today, Six senses company has taken many changes to the overall marketing functions in the workplace. At present, this company focusing on using digital technologies and social media tools to improve marketing activities. The marketing managers trying to analysis competitor’s approaches and strategies to make most dynamic and effective marketing decisions (Samatovich, 2021). Organizational familiarity and customer’s satisfaction are main objectives of Six-senses company in dynamic business place.
Marriot international established the Moxy hotel industry in 2014. During the establishment period, Moxy hotel focused on effective marketing process to sell desired goods and attain satisfied profit. The marketing department of Moxy hotel practiced effective marketing strategies & methods, made marketing goals, used different modern technologies to operate better marketing operations in the workplace (Yarovaya & et al, 2016). According to dynamic customer’s demand, this company changed marketing policies and services to dynamic business place. Besides, marketing managers of Moxy hotel encouraged employees and staffs to focus on marketing goals and perform desired action procedures in any complex business place. At present, this company has changed previous strategies and also make effective polices to improve customer’s services and satisfactions (Chan, 2014). Best services within reasonable price is the marketing motto of Moxy hotel in the competitive business place.
Six senses is a prominent hotel industry that offer innovative services and facilities to customers in dynamic business place (Hilman & Kaliappen, 2014). The organizational value and familiarity is very high in the competitive marketplace. The production-selling rate of Six-senses hotel industry is very high in the marketplace. A vast number of customers take services and facilities from Six senses hotel to fulfill their demand. So, Six senses company attain high profit in the competitive business place. Six senses is a prominent hotel industry that offer innovative services and facilities to customers in dynamic business place (Hilman & Kaliappen, 2014). The organizational value and familiarity is very high in the competitive marketplace. The production-selling rate of Six-senses hotel industry is very high in the marketplace. A vast number of customers take services and facilities from Six senses hotel to fulfill their demand. So, Six senses company attain high profit in the competitive business place. Six-senses company uses different digital instruments and social media tools to conduct competitive marketing procedures and reach customers about product quality, pricing rate and other services in the marketplace. The application of social media tools plays a significant role to overall marketing procedures of Six-senses company. 
Moxy hotel industry is comparatively new than the Six-senses company. This company tries to give desired services and other facilities to customers for improving their satisfaction. But the organizational value and familiarity of Moxy hotel is less than Six senses hotel industry. The production selling rate of Moxy company is enough satisfactory but less than the Six-senses company (Mohammed & Rashid, 2012). This hotel industry has more than 46 outlets to give effective services to customers. However, Moxy company attain satisfactory profit to reach organizational goals. Moxy hotel industry also uses social media tools and digital technologies but not satisfied to modern and competitive business place. Sometimes, the marketing department of Moxy hotel industry fails to ensure proper use of modern technologies to complex marketing procedures in business place (Serra & et al, 2018). 
In business place, Six senses hotel industry practices 4ps marketing mix to conduct effective marketing functions. This company offers standard services and high-quality goods to customers. The marketing department of Six senses hotel set a satisfactory price of each product and services (Han & et al, 2019). This company mainly prefers shopping complex and urban areas to conduct desired marketing procedures. Digital technologies are key instrument to overall promotional strategies of Six senses company. Six senses hotel industry sets target customers and offer desired goods and services to satisfy those customers in the marketplace. Young generation and adult people are target customers of Six senses hotel and resorts. This company offer very attractive and hygienic bedroom so customers can stay and enjoy there (Nieves & et a, 2016). Besides, the product quality and other foods of Six senses company are enough good that improve customer’s satisfaction. Six senses company keeps available social media and communication tools to improve interaction and communication among employees in the workplace. Effective communication among employees improve overall marketing procedures in any complex business place (Cetin & et al, 2021).   
Moxy hotel industry also applies 4ps marketing mix to operate desired action procedures in the marketplace. This company offer high quality goods and innovative services within reasonable price. Moxy hotel operate its business procedures to more than 46 places in the UK. The marketing department of Moxy hotel usages emerging technologies and social media tools to reach customers in the marketplace. The target audience of Moxy hotel also young generation and adult people. The company ensure an effective bar where customer can enjoy. According to dynamic customer’s demand, this hotel industry offers competitive services and facilities to enhance organizational sustainability in dynamic business place (Jiang & Wen, 2020). The marketing department of Moxy hotel also encourages employees, managers and staffs to practice effective communication to manage any obstacle facing in the workplace. Interpersonal relation reduces organizational risks and improves overall actions in the competitive business place (Yuan & et al, 2016).
This prominent hotel industry tries to make effective and dynamic marketing plan to conduct better operations in the workplace. The marketing department of Six Senses Company tries to appoint skilled and productive employees who will play outstanding roles to improve operation and manage obstacles facing in the workplace. Six senses company arranges various seminar and learning program to improve marketing knowledge and skills of employees. Marketing managers of Six Senses Company try to make sure right use of social media and digital tools to overall functions in business place (Rashid, 2013). This company gives importance about different issues of green messaging like-support environmental initiatives, upgrade equipment and vehicle, highlight eco-friendly approach and use recycle material.
The marketing department of Moxy hotel focuses on different issues like-market research, competitor’s analysis, pricing rate, customer’s approaches, and technological factors to make any marketing policy and strategy in business place. Customer’s satisfaction is the key marketing goal of Moxy hotel and industry in competitive business place (Leung & et al, 2015). This company also takes different steps to improve green environment and reduce the pollution surrounding the business environment. The marketing department of Moxy hotel reduces wastages, reuse and recycle different materials, green disposal, green manufacturing etc.  Green messaging approach increases organizational value and familiarity of Moxy hotel and industry.
At last, the organizational success or efficiency of any hotel industry depends on effective marketing procedures and other tactical policies in any competitive business environment. The marketing approaches and activities of Six senses and Moxy hotel industry is enough satisfactory than other business organizations in the marketplace. These hotel industries should use more modern technologies and emerging tools to conduct outstanding marketing actions in any complex business situation. Each employee and marketing manager of Six senses and Moxy hotel industries must be more responsible and dutiful to perform effective functions in the workplace.
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