




Guest Experience

Brochure – To be placed in all guest rooms at THE PIG hotels to show guests how they can continue to support the green initiatives already in place at their locations
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Essay- “ Does being sustainable actually improve brand image”























Does being sustainable actually improve brand image?

According to Keller (2001) the term brand image refers to the association a consumer has with a brand. In the hotel industry , brand image could be determined from the consumer experiences, such as the perceived service quality (Kayaman and Arasli, 2007). There is a positive correlation between brand image, reputation and customer satisfaction and as a result it highlights the importance of attaining a strong brand image (DePino, 2023). 
Sustainability in business relates to the notion that practices will not negatively impact the environment or community (Spiliaskos, 2018). Within the hotel industry, the common examples of sustainable practices include water conservations by asking guests to only wash towels when required or a review of cleaning chemicals to analyse their environmental impacts (Lacalle, 2021). For example JW Marriott leave a sign with towels stating “please save our planet- reuse your towel” (Nuwer, 2014). Although, some hotels go beyond this and embed sustainability into every practice. For example, the Green House in Bournemouth is known as the greenest hotel in the UK as it has considered sustainability within every decision, even down to the eco paint used to decorate the hotel (The Green House, 2019). Nevertheless, sustainable practices are evident throughout the industry and with many customers becoming more environmentally conscious it could prove an important part of their image (Wilson, 2021).
According to Xie (2018) as information about sustainability becomes more transparent, consumers are increasingly looking for sustainable destinations. This is further supported by Event Temple (2022) who states in their blogs that the rise of eco-conscious is evident, especially within the millennials and Gen Z generations. They believe implementing sustainable initiative with hotels such as sourcing local food can enhance the guest experience. This in turn could then result in an improve brand image as the perceived image can stem from consumer experience (Kayaman and Arasli, 2007). 
Environmental sustainability is increasingly becoming a factor consumers take into consideration when deciding which product or service to choose (ANS Global, 2023). However, further to this, efforts to reduce the environmental impact will influence the perception of current and potential employee (Airlite, 2019). Therefore, it could be argued that actively and openly implementing sustainable practices is vital for brand image as many stakeholders are using this to determine a course of action (Schutte, 2013). For example, Waitrose limited it connected with Shell due to its plan to drill into the Arctic which shows how disregard for the environment can negatively affect brand image and stakeholder connections (Schutte, 2013). Consequently, showing a true focus on sustainable can increase customer trust which is a good way to then enhance brand image (Droper, 2022). Conway (2021) argues that consumers prioritising sustainability is more than just a short term trend and predicts it will be a expectation for the long term future. This is supported by Wilson (2021) who states in his research that 62% of people say they purchase from eco conscious companies. Therefore, it could be suggested this promotes the positive connection between sustainable practices and improved brand image.
On the other hand, White et al (2019) found that although 65% of people surveyed stated they would buy products from business who advocate sustainability, only 26% of those surveyed actually did this. More recently, this was supported by Essiz et al (2022) who states that although consumers say they are favouring eco-friendly practices, they often do not translate these behaviours into their actual actions. As a result, it could be argued that sustainable practices do not impact brand image if the consumer is not consistently following through with the actions to purchase from those businesses. Sharma et al (2022) believes more needs to be done to influence green purchasing intentions but this does not correlation to the companies brand image as those implementing sustainable practices are still being viewed favourable. It is more that changes needs to be made within the consumer intention and so sustainability still arguably influences brand image (Sharma et al, 2022).
Overall, there is evidence to support the correlation between sustainable practices and a improved brand image. As consumers become more eco-conscious, they are seeing sustainability as important where choosing which companies to associate with (Xie, 2018). Although, studies from White et al (2019) and Essiz et al (2022) suggests not all consumers action their opinion on sustainable practices with actual purchases, the view of those companies with sustainable practices is still more favourable. Additionally, this is going to be a continued expectation in the future and therefore, businesses need to ensure they implement sustainable practices in the future to sustain a competitive advantage and favourable brand image for the long term (Conway, 2021). 
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Environmental experience :

A personal reflection on my exposure to sustainable practices in the hotel and accommodation industry













Personal experiences of sustainability in the hotel and accommodation industry

In 2016 I spent a few months inter-railing through different cities in Europe and had the experience of staying in a variety of different types of accommodation for example hostels, glamping pods and some 4* hotel chains. During this time I remember continually seeing a similar notice in the bathroom that asked guest to reuse their towels when possible. This would co-inside with H20tel challenge introduced in 2014 to encourages hotels to reduce their water consumption (Jaffe, 2014). I believe this was my first exposure to the hotel industry trying to implement green practices within their locations. I felt compelled to comply with the signs and do what I could during my stay in each location to reduce the water consumption. Upon returning home, I believed this would be the first of many greener practices guests would be experiencing throughout the hotels.
However, in 2018 I took employment within the Marriott hotel, working across two properties and I was shocked to establish the lack of progress that had been made with green practices. From my view as an employee, the Marriott locations had not advanced beyond just looking at water consumption. I thought initiatives would have been evident in each department to show a commitment to greener practice and I was disappointed to see the lack of focus on environmentally friendly procedures. I had to make a request for a recycling bin to be placed in our office for all the paper recycling we created. In my opinion, the Marriott was behind the times in terms of putting any emphasis on environmentally friendly practices. According to Silverstein (2022) Marriott plan to source 30% of its electricity from renewable energy by 2025, however in 2020 it has only sourced 0.8% which leaves the organisation with a long way to go to achieve this aim. Thus, from what I witnessed as an employee in just two of the Marriott properties I can understand why this statistic shows minimal progress in reducing energy consumption as there was little changes being introduced. 
In spite of this, my most recent experience of staying in an accommodation resort shows positive strides to take into consideration sustainable practices. I spent the weekend holiday at a Center Parcs site in a wooden lodge in the forest and it was great to see what the site has done to maximise their surroundings. The lodge we stayed in was powered by solar panels and all the rooms has lights on sensors which shows true and visual attempts to us as guests as to just some of their commitments towards greener practices. As you walk around the site, more evidence is clear of sustainable practices such as all housekeeping staff using bicycling with baskets to get to each lodge and any other vehicle used are fully electric. Upon looking in more detail, Center Parcs have many aims to reduce carbon emission, energy and consumption even further by 2030 (Center Parcs, n.d). It is encouraging to see that even at their head quarter, actions is being taken to be more sustainable, which shows they are implementing greener practices throughout the whole company (Center Parcs, n.d). The enjoyable and positive experience I had during my visit, coupled with the knowledge of their clear commitment to environmentally friendly practices will increase the likelihood of me becoming a returning customer to their different resort locations. Over the past year, I believe environmental considerations and a clear display of sustainable practices is contributing even more to my decision making when choosing where to stay. I think this is a result of my knowledge improving around the subject matter and the better understanding I have of how detrimental poor practice can be.
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Regulatory Affairs :

Are regulations sufficient enough to deter ‘greenwashing?’





















Are regulations sufficient enough to deter ‘greenwashing?’

The term ‘greenwashing’ was coined from a sharp rise in businesses making claims about how environmentally conscious they are with different actions in order to appear responsible in the public image (Furlow, 2010).  Further to this, stakeholders are now more mindful with decision making due to an increased understanding of environmental problems (Netto et al , 2020). As a result, this had led to organisations capitalising on this and disclosing any information possible about their environmental performance (Kim and Lyon, 2015). Therefore, greenwashing relates to these businesses who appear to be delivering green initiatives but without actually reducing their environmental impact (Greenpeace, 2022).
The Financial Conduct Authority (FCA) shows commitments to tackling greenwashing by imposing new regulations that will reduce the amount of exaggerated claims made by businesses and ensure consumers can trust the sustainability of products (FCA, 2022). For example, the FCA will put restriction on how certain terms like ‘green’ or ‘sustainable’ can be used to market a product and will increase supervision to heighten the importance of enforcing these strategies (FCA, 2022). In the hospitality industry, there is lots of evidence of companies attempting to reduce the use of plastics by replacing products with a paper alternative, such as paper cups or straws. This is often a ploy to appear greener, when actually in the UK the recycling infrastructure is yet to support recycling paper straws and so this could be evidence of greenwashing in hospitality (Lewis, 2021). This could be one example of what the FCA is trying to reduce as the intention is not as green as originally portrayed by the companies. 
However, according to Ungoed-Thomas (2023) there is not a specific law in the UK to address greenwashing and rather the offence would just be considered a breach of consumer protection which could result in fines. Alternatively, the Advertising Standards Agency (ASA) can fine businesses for misleading adverts if they claim to be green or sustainable but the lack of specific legislation could justify the need to increased regulation on this topic (Stewarts, 2022). Thus, potentially suggesting the current regulations are not sufficient enough to deter business from greenwashing as rules seem ambiguous. 
The knowledge of greenwashing has caused consumers to become sceptical about how genuine the practices are within the hotel industry, with a Global Data poll finding that 24% of participants thought most companies use environmental claims as a marketing practice (Hotel Management, 2021). The Village Hotel is one hotel chain to have made claims and shown their strides to become net-zero across their different properties (Village Hotel, 2023). However, it could be argued that the increasing knowledge of greenwashing may cause potential customers of the Village Hotels to be cynical about their actions and draw away from their potentially honest environmental practices. According to Visram (2023), this has led to some companies not publicising their sustainability goals due to the fear of being coined a ‘greenwasher’ and in turn has resulted in a new phrase known as ‘greenhushing.’ Although many companies are positively changing their practices for environmental benefit, they are not publicity admitting it which could discourage stakeholders, such a potential investor or customers and disadvantage the organisation (Byrne, 2022). The knowledge that businesses are ‘green hushing’ is starting to grow and needs to be controlled. Therefore, it could be suggested authorities understand the importance of increasing regulations to prevent greenwashing in order to promote positive environmental actions taken by businesses and limit the loss of consumer trust (Ungoed-Thomas, 2023). 
In conclusion, the lack of specific laws in the UK for greenwashing could imply there is not a big enough deterrent to stop organisations from continually making ambiguous claims about their environmental practices (Sidley, 2023). However, it is encouraging to see the increased attention the FCA and ASA are putting on this topic which should make the message clear to businesses that this act is not permitted and reduce the amount of greenwashing in the future (Stewarts, 2022). The increased fines and negative publicity companies are reaching from breaching regulation should show some deterrent to these businesses and there is mention of this increasing in the future which ought to discourage this from continuing in the long term (Ungoed-Thomas, 2023). 
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Staff Awareness :

A letter from the CEO at Hotel du Vin to all new team members about the company’s current sustainability practices
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Hotel Du Vin – Bristol Avon Gorge
Sion Hill
Bristol
BS8 4LD
Tel : 0121 616 3612
theteam@hotelduvin.com
www.hotelduvin.com


18th April 2023

Miss Charlotte Joyner
Swansea Business Campus 
Swansea
SA1 1NE


Dear Charlotte

Welcome to Hotel Du Vin, it is great to hear you are joining our Bristol team as the Assistant Reception Manager. 

I trust the HR department have sent out all relevant paperwork and starter pack to get you onboard as quickly as possible and you will receive your notification of induction training in due course, which will also include sustainability training. 

Additional to your starter information, I like to send a letter to all new employee that join us here at Hotel du Vin to make them aware of our sustainability practices we have in place across the organisation and also expose you to schemes we have available to staff that can help them continue their green commitments beyond the workplace (Hotel du Vin, 2008). 

We take our environmental responsibility very seriously and are committed to reducing our environmental impact as a company to support a sustainable future (Hotel due Vin, n.d). This is supported by all our hotels achieving a Green Tourism accreditation which is due to our commitments to:

· Reduce energy and water consumption
· Using chemical free products throughout the housekeeping team
· Removal of all single use plastics 
· Reduce the food miles of food in our restaurants
· Focus on increased recycling (Green Tourism, n.d)

· Sustainability training for all team members

This is just the start of the journey for Hotel du Vin and I am committed to continuing our developments with even more green practices so we can be the leader in the hotel industry for sustainability. 

The purpose of sending this letter to new team members is not only to make you aware of our sustainability policies but to encourage you as a representative of Hotel du Vin to continually support our initiatives in your working day. Please be conscious in your work based activities and report any changes that you think need to be made. For example, if a communal area could benefit from another recycling bin or if a light sensor is broken then let the relevant member of staff know so we can all show a full commitment to these sustainable practices. 

Our commitment to sustainability goes beyond the workplace and we have recently introduced a new scheme that supports our colleagues in getting an electric car (see Appendix A). We have teamed up with Octopus to introduce a salary sacrifice scheme available to all Hotel du Vin staff to encourage the purchase of your next to be electric. 

The scheme will enable to staff to charge their car free of charge when on shift and will include a free home charger installed at your home address (Octopus,2023). We believe this new scheme shows our true commitment to reducing your carbon footprint beyond the workplace.

If this scheme is something you would be interest in, then please speak to the HR department to find out relevant information and I hope you make use of this offer just like I have. 

I hope your cooperation with our sustainable practices is aligned with our company objectives and I wish you the warmest of welcomes for an enjoyable time working for Hotel du Vin. 


Yours Sincerely, 

 G.Davis

Gary Davis
CEO
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Fiscal Policies –

Sustainability initiatives: What financial support is available for hospitality businesses in the UK?




Executive Summary

This report will look at the different options available to businesses in terms of funding that is available to support them with adopting more sustainable business practices. There will be overview of what the UK Government are currently providing in terms of financial support for businesses and then two specific cases will be discussed that are currently available to SME’s to apply for. 
It will be discussed that many local council has different schemes available for businesses in terms of sustainability and so the incentives available can differ in each location throughout the UK. The Green Business Grants in Glasgow is one example discussed in this report as to how they are supporting SME’s with non-repayable grants. The evidence of ‘Green Loans’ is also discussed and shows how major banks are providing support to businesses which changing to more sustainable practice. The Edwardian Hotels is just one example of a company in the hotel sector who have been granted one of these loans. 
Finally, the report will offer some personal recommendations as to what the UK government could do in the future to continue the support available to organisations in terms of sustainability. These recommendations will encompass increased guidance and support for businesses to implement greener practice in the short term but also as knowledge increases to supporter longer term changes. 
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Introduction

The UK government is showing its commitment to reaching a net zero emissions target by 2050 by making nearly £5 billion of funding available to support UK businesses (SSE, 2022). The majority of this funding is to support those businesses who are on the path to inventing new technologies that can be used to extract different sources of heat and energy, for example wind power or heat pumps (Gov.uk, 2022). However, there is a variety of other grants and local funding available for businesses to apply for to encourage more sustainable practices. According to Wayment (2023) many companies maximise the use of business grants to support initiatives and often the best place to start is to look what each local council has to offer as different areas pose different schemes to show support for sustainability. The majority of funding available to businesses falls into the categories of energy use and sustainability innovation which are available across the UK and very applicable for hospitality organisations to be able to apply for (Jordan, 2023). 
[bookmark: _Toc132724014]Green Business Grant

The Green Business Grant is one example of a sustainability funding available to businesses in Glasgow.  The Glasgow City Council are providing a grant of up to £10,000 to support businesses with actively reducing their energy bills and making strides towards trying to accomplish the target of net zero carbon emissions (Business Support.gov, 2023). This grant is available for small and medium-sized enterprises (SME’s) and could be used for areas such as waste management or energy efficiency (Glasgow City Council, 2022). The local council wants to become more resilient to climate change and so this non-repayable grant demonstrates their commitment to reducing the city’s environmental impact (Business Glasgow, n.d). Furthermore, the Glasgow council offer additional support to specific industries such as food and drink and tourism. There is support available to support the reduction of food waste, energy saving advice and a practical guide to make the food more green (see appendix A). Although, this is not specifically a fiscal incentives, it still shows the genuine commitment to environmental support that the hospitality industry in Scotland has access to. 
Additionally, the council has created a wider programme that offers the businesses advice and support on their journey towards becoming net zero to really demonstrate a true commitment in the need to change for a sustainable future (Business Glasgow, n.d). The programme is currently in its early stage as it in the process of accepting applications for the grant, which closes June 2023 (Tarnai, 2022). Therefore, there is yet to be concreate evidence of the hospitality sector in Glasgow maximise the use of this grant. The scheme is a part of the wider initiative within Glasgow’s Green Deal. This is a nine year mission to deal with climate change whilst also looking at the impact of energy (Hunter, 2023). Therefore, the Green Business Grant can provide awareness and knowledge to businesses to support the city in it mission to tackle climate change, especially through the advice and support section of the plan (Tarnai, 2022).
[bookmark: _Toc132724015]Green Loans

According to the British Business Bank (2023) many SME’s have accessed external finance to support the transition to more sustainable practices.  Although there are some grants and other incentives available to support businesses, these can be often hard to access and so green loans offered by different banks could be another option for business to use as investment into adopting new practices to becoming a more sustainable business (SSE, 2023). The major banks are offering green loans to small businesses which supports investment in areas such as renewable energy, solar power and sustainable food production (see appendix B). Giraudet et al (2021) also supports the evidence that more lenders are offering financial support for green initiatives.
Edwardian Hotels in London was the first in the hotel sector to secure a Green Loan from the bank and aims to be one of the greenest hotels in the UK (Monk, 2019). The hotel will use the funding in a variety of areas to ensure they have a low environmental impact and invest in new technology that reduces energy loss from the swimming pool (Catchpole, 2019). The drive for more sustainable practices has resulted in more hotels receiving green loans from the bank to support changes in their practices to ensure a more environmental approach to business. For example, Dorsett City Hotel in London has also more recently completed a green finance agreement with the bank to support the hotel with addressing sustainability issues and making the positive changes required (Writer, 2021). Therefore, it is positive to see encouraging steps from the banks to support the hotel sector with combating sustainability challenges. This adjustments in business practices may not be possible without the financial investments now available. 
[bookmark: _Toc132724016]Conclusion

In conclusion, there is evidence of fiscal policies to encourage businesses to invest time and effort in adopting sustainable business practices. As mentioned by the SSE (2023), actively adopting environmental practices can be costly which presents a challenge for small business, so many look to financial investments to use to become greener. There is evidence of non-repayable grants from local councils that businesses can apply for to support sustainability, for example the Green Business Grant available in Glasgow ( Glasgow City Council, 2022).
 Additionally, there are Green loans offered by the majority of major banks to support with green business practices and tackling areas such as energy consumption or waste management. These have been taken up by some hotels in the sector such as Edwardian Hotels in London who are using the Green Loan from HSBC to focus on environmentally friendly materials and low energy technologies (Monk, 2019). Overall, the amount of funding and loans available to businesses to support and encourage them to implement greener business practices is growing which should support the shift for a more sustainable future.  







[bookmark: _Toc132724017]Recommendations

It is encouraging to see evidence of financial support available to businesses to encourage them to change their practices and implement more sustainable alternatives. The evidence of Edwardian Hotels being the first in the sector to receive a green loan but then more hotels such as Dorsett City Hotel more recently in 2021 to also achieve a green loan shows positive advancements in the commitment to more sustainable practices (Writer, 2021).
However, I think due to the knowledge we have around sustainability continually increasing, it will be important for the UK government to continue to provide financial aid to businesses to encourage continue changes in business practices. Here is a few examples of my recommendations:
· Provide support to all local council to offer ‘green grants’ as evidence of this is currently quite sparce 
· Offer incentives or a return on invest once the implementation of new practices has been successful (for example a reduction in loan repayments after evident improvements)
· Provide more guidance or offer training programmes to organisations to offer advice on short term /simple changes businesses can make today
· Review grants and funding available to businesses as knowledge improvements on sustainable (new technologies might be introduced that the government could offer financial support to implement)
Overall, I think it is important the UK government ensures financial incentives and funding is available across the whole the country to allow all businesses with an equal opportunities to implement sustainable business practices.  
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Essay – How has technology allowed the hotel industry to implement sustainable practices























Discuss how technology has allowed the hotel industry to implement more sustainable practices. 

According to Schwartz (2021) technology is an important part of creating a more sustainable future. There is evidence of many organisation showing strides towards being more sustainable but new and innovative technology plays an important part in unlocking more sustainable solutions to business practices (Blinch, 2023). Technology has allowed the hospitality industry to implement more sustainable practices, often in relation to energy and water consumption (Chen et al, 2010). This notion is further supported by Legrand et al (2022) who more recently highlighted that advancements in technology have presented the hospitality industry with more possibilities to implement more sustainable practices and make them more accessible.
There is evidence of more sustainable practices throughout the hotel industry, for example energy-efficient lighting (LED bulbs) or use of recyclable products in rooms and restaurants (Vincent, 2023). These subtle changes would not have been possible without advancements in technology. The evidence shows that technology allows hotelier to replace their original practices with more sustainable ones, even if some hotels only make small changes such as plastic to paper straws (RedSky, 2022). Furthermore, property management systems , such as software used during check in or internal systems used to verify a room has been cleaned has not only improved the efficiency of hotel practices but also demonstrates environmental benefits (Hospitalitynet, 2022). For example, billing to guests can be paperless and room checks can take place electronically which both contributes towards less waste. Therefore, hotels can maximise the use of cloud based systems as extra way of minimising their waste and another factors that shows how technology is supporting more sustainable practices throughout the industry (Hospitalitynet, 2022). 
Additionally, many hotels have used advancements in technology to move beyond the smaller changes to implement bigger or more substantial changes in their practices to show their sustainability commitment (Legrand et al, 2022). The availability and increased knowledge around renewable energy sources has caused the hotel industry to react and incorporate this within their practices (Essaadani, 2021). One source of renewable energy is wind energy of which the Hilton in Fort Lauderdale is one example of a hotel that has installed winder turbines on their hotel roof to maximise the use of wind power whilst reducing their energy costs (Sepco, 2013). In comparison, the Chewton Glen hotel in England uses a variety of sources of renewable energy from heat pumps, rainwater harvesting and solar panels (Kaplan, 2019). These two comparison show as time has progressed and technology has improved, more products are being made available to the hotel industry to incorporate in their practices to make them more sustainable. 
Moreover, technology has also presented the hotel industry with the opportunity to become more self-reliant which links to the concept of a circular economy (Sorin and Klitting, 2021). A circular economy is described as working out ways to use materials or products for as long as possible and alleviating the mindset of using a product and then discarding it (Ekins et al, 2020). Innovative technology in areas of recycling and energy consumption is an important factor in achieving a circular economy as it will make the process more cost effective and increase the availability for companies (Mapfre, 2021). Therefore, hotels can access ways of including renewable energy in their properties and becoming more self-sufficient. This is already in evident in hotel such as Comfort Hotel Solna in Sweden that uses heat pumps and underground thermal energy storage within the hotel or the Boutiquehotel Stadthalle in Austria that sources enough renewable energy to stay off the grid for the vast majority of the year (Thiessen, 2022). 
In conclusion, there is evidence to support the notion that technology has positively supported the hotel industry in being able to implement more sustainable practices (Blinch, 2023). For some hotels, small changes have been made as result of technological advancements to become more sustainable, for example implementing LED lightbulbs or paper straws (Redsky, 2022). However, technology has also allowed the hotel industry to show further commitment to sustainability by introducing the use of renewable energy within different practices (Essaadani, 2021). Nevertheless, technology has not only allowed for sustainability to be evident in the hotel industry at the present but will inevitably continue to do so in the future as advancements and knowledge improve. 
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ROOMS &
KITCHEN GARDEN FOOD

Inour rooms:

«  Plastic wrapping has been removed from all toiletries placed in room and
where required replaced with paper wrap

«  All coffee capsules from bedrooms are recycled
«  Old bedroom linen is reused as old rag for cleaning and gardening

. Bedrooms bulbs have been replaced with LED bulbs to reduce overall energy
consumption

. Furniture in the bedrooms is often from antique stores that has been up-
cycled

Wit hin t he community:

«  We support local charities and local farmers
«  We work with organisations to help school children to develop healthier eating habits

«  We work with young adults with learning disabilities to support them with achieving
employment in the workplace

Please speak to a member of staff if you are interested in getting involved in any of these
schemes
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THE PIG

How can you help ﬁ
asour guests?

We love having you stay with us and hope you enjoy using our facilities. However,
we would really appreciate your support in continuing our green practices!

Don’t worry, it will not impact your relaxing break! Take a look at the following ways
you can support us with our green initiatives during your stay.

What can you do?

. Recycle where possible—look out for the different bins in your room and our communal ar-
eas when disposing of rubbish. If you are unsure, leave it on the dresser in your room and
our housekeeping team will be happy to dispose of any rubbish for you.

. Reuse your towel - if you are happy to use the towel again please leave it on hangers pro-
vided

. Turn off TV and lights - When you vacate your room, check if you switched off the lights
and TV. This really supports with reducing the amount of energy consumption

. Look at our local transport links—If you are going out for the day, why not get the bus or
train and leave your car in our secure car park? Our reception team would be happy to help
show you the best route to your destination

. Ensure you return you key card—sometimes guest forget to hand in the room key on de-
parture. We don’t want these card to be disposed of incorrectly or have to order more unnec-
essarily for our next guests. Please put the card in the boxes provided in reception on check
out
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What's different about our salary sacrifice scheme?

The whole package from
Octopus

We offer everything for you to hit the
road: car, charger, energy, insurance,
servicing, maintenance, breakdown

and tyres. The lot.

First 4,000 miles free

Hit the road with 4,000 miles of free
charge. With Intelligent Octopus if
you have off-street parking, or on
public charging with Electroverse.

5 star customer service

The only 5 star rated EV salary
sacrifice scheme on Trustpilot.

Events for your team

We'll organise bespoke events to help
your team experience the world of
EVs and give you everything you
need to promote the scheme.

Free home charger

If your team have off-street parking
we throw in a free home charger with
standard installation. If they don't,
they'll get free public charging credit
with Electroverse.

Simple public charging

Octopus Electroverse offers a super-
slick, super-easy charging experience.
One card and app, thousands of
chargers, all in one place.
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GLASGOW GREEN DEAL
BUSINESS SUPPORT

ADDITIONAL SECTORAL SUPPORT

ENVIRONMENTAL

Net Zero Nation - business guidance and signposting to support in Scotland

NetReg - a broad range of sector-specific environmental guidance for businesses, including tools, guides and e-learning courses

EXTEND - a range of free support services including carbon footprint baselining, signposting to funding, and energy audits

SMART SCOTLAND Grant - a Scottish Enterprise research and development grant that aims to support high-risk, highly ambitious projects

FOOD AND DRINK

Transform Net Zero - an initiative to support SMEs in the food and drink sector to explore ways to progress towards zero waste
Business Energy Scotland - energy savings advice and guidance for the food and drinks sector

Zero Waste Scotland - food waste reduction resources, advice and support

Greening Your Business - a practical guide for food and drink SMEs

CREATIVE AND CULTURE

Creative Carbon Scotland - tools and guidance for creative and culture sector businesses

TOURISM

Green Certification Scheme - Visit Scotland’s overview of sustainability schemes for tourism businesses
TravelTech for Scotland - website of support, including a community hub, events calendar and online course, for tech-enabled tourism, travel and
hospitality businesses

CARBON FOOTPRINT CALULATORS

e Carbon Trust - SME Carbon Footprint Calculator

e Business Energy Scotland - how to calculate your business’ carbon footprint

e Scottish Enterprise - how to calculate your carbon footprint and full carbon footprinting guide
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Lloyds Bank - Clean Growth Financing Initiative

Businesses can access discounted lending through the Clean Growth Financing Initiative which
aims to support a broad range of sustainable investments. Lloyds Bank teamed up with specialist
sustainability consultants to develop a list of qualifying green projects which include small-scale
incentives to large-scale infrastructure builds.

Find out more about the Clean Growth Financing Initiative at the Lloyds Bank website here

Barclays Bank - Green trade loans

Barclays Bank offers green trade loans for regular or one-off purchases of goods and raw
materials to support a variety of purposes. These include energy efficiency, renewable energy and
sustainable food production.

Go to the Barclays website for more information on their green trade loans.

HSBC UK - Green SME Fund

In 2021, HSBC announced the launch of a £500 million Green SME Fund as part of its
commitment to support businesses of all sizes to transition and thrive in a low carbon economy.
The fund is available for businesses with a turnover of less than £25 million and will offer 1%
cashback on loans, starting from £1,000, to help SMEs invest in green activities.

Click here to find out more about the HSBC SME Fund.

NatWest — Green Loans

A Green Loan from NatWest can help businesses finance their sustainability targets. There is a list
of eligible green activities which is subject to review and change on an ongoing basis. However,
businesses can expect to be able to fund things like solar panels, electric vehicles and heat pumps.

Read more about the criteria for the NatWest Green Loans.
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Sustainability within
the hotel industry

A comparison of different hotels in different segments of the hotel
sector

Introduction:

Highlight what the large hotel chains are doing to support more sustainable
practices

Compare this to smaller hotel chains/ boutique hotels

Discuss if the hotel industry can ever be truly sustainable? Consider guest impact
Look at a case study to show the ‘hotel of the future’

Conclusion
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Accor have shown positive strides with their

. . FE——
Hyatt has a ‘world of care' initiative SN DSy Emalsiy

that encompasses their
environmental, social and = Over 700 of their hotels work with ‘Too Good
governance practices to go'

+ Actively implementing their planet 21

Caring for the planet : sustainability programme

« Climate change consideration = Over 500 properties use sources of renewable

. energy
+ Water/energy consumption

+ Responsible sourcing (Accor, 2019)

(Hyatt, 2023)

Hyatt:

- Shows commitment to sustainability with their world of care initiative

- This includes areas such as caring for the planet, climate change, water
conservation, waste, responsible sourcing

- They also consider the wider impact such as ‘caring for people’ and to support
local communities

- Their environmental goals include reducing food waste by 50% , prioritise water
conservation, reduce emission by 27.5% - all by 2030

- They are rolling out new practices across all hotels in their group to reduce
environmental impacts

Accor:

- The planet 21 programme include 4 areas : planting for the planet, sexual
exploitation of children, eco design and sustainable food

- This is evident by partnering with ‘Too good to go’ which aims to reduce food
waste

- Introduced the use of renewable energy across a large proportion of their
properties to address the large amount of energy consumption

- The chain has a few flagship hotels for sustainability e.g. Pullam Paris has the
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« Awarded a Green Tourism accreditation across all 20 hotels in their group

« Appointed ‘green champions' in each hotel to monitor practices

« Setting up biodiverse projects within the hotel grounds

« Encourage a ‘Green culture' throughout each hotel so all staff are on the
same page

Q
THE QHOTELS
COLLECTION

Greeny”)

Tourism

Qhotels:

- A collection of boutique / unique hotels

- Use this as a comparison to the larger hotel chains

- Show strong commitment to sustainability by all hotels in their collection being
awarded a Green Tourism accreditation

- Similar to Hyatt and Accor they are focusing on waste and energy consumption

- They also are focusing on their use of chemicals and carbon emissions

- Looking at more sustainable procurement

- Green culture — ensure all employees are on the same page with their
sustainability initiatives so the whole collection is focused on greener practices
(this could be easier to fulfil in a smaller chain in comparison to the Hyatt and
Accor)
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How sustainable can the hotel industry actually
be?

« Hoftels require a large amount of energy due to heating, air con and
restaurant equipment. Therefore, attention should be placed on renewable
energy (Pielou, 2022)

« Sustainable practices for hoteliers needs to go beyond the property's impact
on the environment (Davidson, 2022)

«+ So, what about the guests? How sustainable are they being during their stay?

The hotel industry is showing stride to reducing their environmental impact.
Most hotels mentions how they are reducing their water consumption e.g. washing
less towels

There is starting to be evidence of the use of renewable energy within the hotel
industry but it not consistent and arguably more focus should be placed on this.
Especially as our knowledge of these responsible sources of energy improves.

However, there now needs to be commitment beyond the property to make the hotel
industry more sustainable.

- Look at the use of material for interior use

- Look at the material use for building new hotels

- Think about the way construction of these hotels takes place

Also, the hotel industry needs to consider its guests and the impact they are having.

- The hotel could be sustainable in all its practices, but what are the guests doing
during their stay?

- How did the guests travel to the hotels? How are they travelling whilst staying in
the hotel?
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- Do guests know which dishes on the menu are the more sustainable or have the
least carbon footprint?

Arguably hotels are responsible for the actions of their guest as well during their stay
with the company
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Svart — the most sustainable hotel in the world?
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Svart is the world's first energy positive hotel
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Future!
This is in Norway and will be opening in 2024

It is the first energy positive hotel and has considered its environmental impact at
every stage of its journey.

Should this be an expectation of the future? Should more hotels be looking at this
business model to follow a similar process when opening a new hotel location?
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Svart — the most sustainable hotel in the world?2
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Solar energy covers both
hotel operations (including
boat fransport) and energy
required for construction
(Global frender, 2022)

T T
Svart is the world's first energy positive hotel (Opening 2024)

The hotel will be completing
self-sufficient in electricity,
waste management and water
within 5 years of opening (Svart,
2023)

Sustainable interior will
be evident throughout
with organic and
earthy material used
(Cormack, 2023).
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Conclusion

« Hotel industry is showing commitments to reducing its environmental
impact

« The larger hotel chains have sustainability programmes in place but it
could be argued there is still more to be done

« Svart shows the future of sustainability in the hotel industry with the first self
sufficient hotel.

Lets hope the smaller/ independent hotel chain are the leaders in change for the
industry.

This could encourage the larger hotel chains to follow in their foot steps and put
stricter practices in place.
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There is evidence throughout all our hotels of re-
sponsible practices. We implement green initiative

into our kitchens and our hotel rooms. Plus, we ROOMS &

look extend our support out to the communities too. KITCHEN GARDEN FOOD

N

We support the need for a green future!

In t he kitchen:

. Food and drink is sourced within a 25 mile radius of each hotel. This is to en-
sure we can reduce the food miles and food/ drinks packaging

+  We have restaurants that are members of the Sustainable Restaurant Associa-
tion. This is our for all our restaurants in the future!

. We manage to grow a large proportion of our fruit and vegetable on site at many
of our hotels. This means no travel and no packaging!

. We compost all garden waste and recycle all cooking oil

. Many of our sites have their own beehives to provide honey and pollinate the gar-
dens

Inthe restaurants:

. All plastic has been removed from bars which includes straws and stir-
rers

. All napkins, coasters and menus are recycled

. Furniture in the restaurants is often from antique stores that has been
upcycled





