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	BA (HONS) ADVERTISING AND BRAND DESIGN
	Year 1, Semester 1

	MODULE: Typography
	LECTURER: Martin Bush

	Vinyl Album Cover (Brief 1 of 2)



Background
With the death of so many music legends past and present (David Bowie, Prince, George Michael, Mac Miller, XXXTentacion, Leonard Cohen, Kurt Cobain, Amy Winehouse), vinyl record sales have hit a 26 year high. More than 4.1 million LP’s were sold in 2017. Consumers once are again embracing this physical and tangible format to purchase music and as such it is gaining ground on digital downloads. 
Vinyl album covers have been used for decades and define many counter cultures and ‘tribes’. Much of this is not only down to the music contained therein but it is also down to the dynamic and original the design of the outer packaging and sleeve. Many materials have been used to create stand out but the primary method of expression is often typographic.

Brief
Using only typography you are required to design a 12” vinyl album cover and reverse track listing for an existing artist, group or band. You can incorporate colour, texture or pattern into your design but you cannot use illustration or photography unless it is specifically utilised to present type or letterforms.
You will need to:
• Select a recording artist and album (past, present or future)
• Create a dynamic, original and relevant typographic treatment for the cover
• Identify and consider your target audience
• Use your artists' existing visual identity where appropriate


For assessment you will need to present your project in the following way:
Most importantly you need to create a prototype. You will need to present your final finished design as a 12” album cover, or create a bespoke format that could be used to package a 12” vinyl record. Be prepared to present your idea to the rest of the group.
When collating your work for this project be sure to include:
• All evidence of research and analysis
• All your conceptual enquiry
• A sketchbook/layout pad/visual diary or folder that includes all your idea progression
• A 200 word rationale that describes and explains your idea and the creative decisions you 
have made. 
You are strongly advised to prepare these elements as the project progresses and bring them with you on a weekly basis. It is advisable not to leave this preparation until the end of the semester when all work for the Typography module will need to be submitted at once. 

Next steps:
One-to-one discussions will take place during the following lecture sessions where you will have the opportunity to discuss your initial ideas with your lecturer. So please ensure you have ideas to share. There will then be on-going tutorials and a group critique during the sessions leading up to the deadline. This is what is known as formative feedback.

Deadline:
Presentation of your finished album cover with reverse track listing and supporting material to take place on Thursday 15th November 2018 at 12.30pm. The Summative Deadline for Typography is 13th December 2018 at 3pm.
[bookmark: _GoBack]Summative deadline for both Typography projects – 13/12/18
For Learning Outcomes, Summative Deadline and Assessment Criteria see full module brief on moodle.
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