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Johnson and Johnson was first discovered in 1886 by 3 brothers Robert, James and Edward Johnson. Having just started off making first aid kits for the railway workers, Johnson and Johnson have become the world’s biggest pharmaceutical company in the world.
Even though Johnson and Johnson are putting in loads of resources to tackle the pandemic the company still targets a more sustainable future. They still target the United Nations sustainable development goals which include pandemics, health equality, our people, partners and what the poster shows today is how to help our planet.
How Johnson and Johnson plan to help the environment.
The organisation plans to improve the environment by targeting three areas. The most common approach is to use more renewable energy, fossil fuels wont last forever and release lots of carbon in the atmosphere. Their second goal is to become carbon neutral. They want to absorb as much or more carbon than they release. Their last goal is to tackle scope 3 emissions. This looks at indirect emissions from waste disposal to how their employee’s commute.
Johnson and Johnson are using more environmentally friendly products in their range. In the last decade they started with 30 products in their earthwards range which are products that are friendly to the environment. They target to double to 60 products within the upcoming years. They plan to hit these targets by engineering packaging to be more energy efficient and easier to transport around the world. An example of one of their products is their Neutrogena Naturals range. The packaging they is sourced from more than 50% recyclable packaging, and the actual product ranges from 86% to 100% natural ingredients. (Walker, 2012)
The organisations understands the impact of what carbon emissions does to the greenhouse gas effect. The company sets an annual budget of 40 million dollars to reduce the carbon footprint. As a result of this investment many projects have been completed and also approved. In recent years over 100 projects have been completed and over 130 planned projects have had approval. Looking at the data in source 1 you can see the direct and indirect impact of carbon emissions caused by Johnson and Johnson. You can see in 2008 their emission output was at its highest. Looking at 4 years later there has been a slight decline year on year showing that this investment is reducing the Co2 it releases in the environment. The examples of investment include replacing old less efficient vehicles and investing in new technologies like hybrid and electric motors. (Johnson & Johnson facility GHG emissions by type 2019 | Statista, 2020)
Apart from carbon waste there is also a problem with material waste. Figure 2 shows how much evolution has gone into hygiene product patents by Johnson and Johnson from 1925 to 2012. The first period on the graph shows the evolution was at its peak. This is because post World War 1 the demand for hygiene supplies was at its peak. Natural was high but has now been on a slight decline because at the start of the 20th century people used reusable hygiene products. Now in modern day trends people are embarrassed and want to dispose rather than reuse. The though of out of sight out of mind. This helps them forget about hygiene issues. Figure 2 also shows no evolution on disintegrable products. Products that can degrade away can help prevent material waste ending up in the environment. (Cochoy, 2021)
Many large organisations go through many legal battles and scandals. Johnson and Johnson are no stranger to this. Recently they have been found to have asbestos in their talcum powder products. Asbestos is a toxic mineral and if inhaled can cause mesotheliomas (a form of lung cancer). Finding asbestos in talcum powder means that particles can easily enter the atmosphere and cause harm. There are reported over 14,000 legal battles against Johnson and Johnson because of the findings. Even though the company decline any asbestos in their products and in the early cases they won. They have now spent over 4 billion in compensation because of the accusations. (Dyer, 2019)
Overall, in a perfect world we don’t want to harm the environment Looking at the studies large organisations like Johnson and Johnson want to use less unfriendly practices to the environment but with stiff competition and consumer cultures this makes more barriers. 1st of all the modern culture is to throw things away while over a century ago people hold on to things and reuse them because of shortages of supplies. With the struggle to make as much profit as possible and grow faster than the opposition quality control with the environment has been compromised. Scandals like the asbestos still leaves questions how such harmful things enter production. 
Overall we see Johnson and Johnson are trying to be more sustainable but questions about their effics come up. It seems they are willing to adjust to modern demand of climate change but evidence show they are still putting profit before the demand to a greener world.
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