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[bookmark: _Toc165038284]Introduction
The prime motive of this report is to discuss the role of social and digital media in reaching a wider customer base. The usage of social media and digital platforms in every sector is very much on trend. Every business is opting for social media or digital media marketing to increase traffic and expand their businesses. Social media is a virtual platform where people can connect, share and exchange data through a global network. This report analyses how e-commerce and online businesses are utilising digital platforms like Facebook, LinkedIn, and Twitter to increase sales. The report further covers tactics and components of online marketing such as target audience, lead generation, social media marketing strategies, benefits of social media in business etc.
[bookmark: _Toc165038285]Identifying Target Audience 
The target audience is a specific group who are interested in business products or services. Businesses need to identify their target audience to connect with the customers and know their interests. It's easy to connect with the audience based on their hobby and unique passion. Finding such customers will be very effective in their intention to purchase products. It can be beneficial to businesses if they categorise the audience based on their interest in entertainment platforms. Business companies can use the customers' data to know their needs. Television, radio, and social media platforms with the help of these target audiences are identified. Creating a connection to the audience can make a relationship with customers (Evolution, 2024). 
[bookmark: _Toc165038286]Lead Generation 
Lead generation is an integral component of the sales funnel in digital marketing. It is the process of targeting and transforming internet users into potential customers. Lead generation includes various methods and strategies like content marketing, email marketing, and social media marketing in order to identify, attract and convert buyers. Lead generation is a crucial step for online businesses to increase traffic to their website. There is a proper framework of six steps for generating leads through digital media. This includes- analysing the sales funnel, creating relevant content, promoting consistently, following up prospects' activity, using AI for automated lead generation, analysing data reports and adjusting accordingly (Optimizely, 2021). `	 
[bookmark: _Toc165038287]How Social or Digital Media Marketing Can Help Expand Your Customer Base
Engaging Customers- Through platforms like FB, Instagram, Twitter, and LinkedIn it is easier for businesses to find their potential customers and observe their activities and interests. Providing customers with constant updates on products and sales is important. Approaching and interacting with suitable clients about your product or services is valuable in marketing.
Targeting previous clients- Through social media it is easier to keep a record of your customer base. Repeating customers is cost-friendly and doesn't require strategies for persuasion. It builds both trust and profit from regular customers.
Choosing the platform- It is crucial to invest in the right social or digital media platform for every business. Identifying the correct target audience and understanding their virtual whereabouts will help the business to aim at the right prospect for sales.
Establish Brand- Being constantly active and maintaining the virtual presence of a business can build a relationship of trust with the customers. Instead of posting basic content about the products and services, creating posts which are relatable and inspiring can also make a huge difference in sales (Ho and Wang,  2020).
Content marketing- Making relevant and SEO-friendly content about the products or services of the respective business is of great importance. These contents can be in any form (writing, visual or video) and should be informative. The contents are usually published on a website and further promoted via social media platforms to reach a wider customer base (Alkharabsheh and Zhen, 2021). 
Email marketing- Collecting contacts and personal information from other digital marketing platforms and sending them informative emails to convert them into leads is called email marketing. Email marketing is suspected to be identified by customers as spam messages. Yet, it is a highly effective method to reach the audience directly and generate sales. 
Storytelling- Weaving a story around the product or services about the background of the company in a fascinating way can be very effective. It will draw the attention of the customers and make them feel more connected with the company’s brand. Using catchy copies and proper calls to action will have a good impression on the clients.
Paid Advertisement- Along with organic traffic businesses can have the option of paid promotion to reach a larger set of audiences through any digital media platform (Shenoy, 2024).
[bookmark: _Toc165038288]Advantages and disadvantages of different social media tools on Businesses   
Social media is a digital communication platform. Connecting with customers to promote business through social media is a very affordable and easy way. It is a very effective tool for any business. There are many advantages and disadvantages of using social media for business (Employment, 2024). 
Advantages 
The first step in increasing reach on social media for businesses is to choose the right social media platform. All social media platforms have their algorithm to reach people. It is important to understand how the algorithm works. It will depend on the user's behaviour and interest. Direct messaging is a powerful tool that helps communicate with customers for business. Customers can message directly to the companies. It's an easy way to improve the business. Posting, commenting, and sharing on social media platforms is a great way to build trust. It will help companies' business growth. To enhance the brand for business they can make some online channels and podcasts to connect customers. Social media grows businesses through customers' choices and interests. Companies need to understand their target audience to build up their business that allows businesses in particular locations. Businesses can use many social media platforms which are free for the businesses and the paid price is very low to purchase. Social media is usually communicated to their followers on a personal basis. It also helps improve business strategies. It is a fast platform to reach information very quickly (Sproutsocial, 2023). 
Disadvantages
For businesses, social media has many disadvantages also. Spreading wrong business information is the reason for business damage. Customers have high expectations of the company's service if they are not able to quickly reply that their business reputation is down. Many companies think it is a waste of time and money (Owen et al, 2020). 
[bookmark: _Toc165038289]Conclusion
This study concludes that utilising paid advertising and targeting the audience can be a great way to reach social media and a wider audience base. Social media is a great part of our daily lives. There are many ways to achieve a customer base. Digital marketing and social networking offer new business opportunities. Choosing the correct target audience is to help grow their business. Many advantages of social media benefit the business and disadvantages also damage the business. 
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