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	Student Number
	2437730
	Student Name
	Simon conka 

	

	Website Chosen 
	Suited cars 

	Insert hyperlink to website
	Vinyl vehicle and car wrapping Birmingham - Car Wrapping based in Birmingham

	

	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: using  a web site called  time to first byte  which measures  how  fast the sever respond. Suited cars  scores well here. Total  load time was on average  under 3 second  which is consisted good for the  customer experience.

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these?  

	Answer: The suited cars website contains a clear set of a subpages designed to guide   the user easy . the main navigator bar at the top provides  instant access to key areas , including home services, gallery, and contact. Each section has a dedicated page, which means customer can quickly find information without the need  for  dropdown menus complex layout. 



	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: 
There’s a ‘’request a quote’’ button on the homepage , but its lead to contact details rather  than an interactive booking  form . 

	Question 1d - What improvements could be made to the usability of the website?


	Answer: 1.currently  users  must call or email  to request a quote . adding a simple booking  form  or a calendar  would streamline  the process  and reduce  time  for potential  customers. 2. Some pages are  text heavy  and lack clear  heading  or spacing .
Using consistent  fonts. Bullet points  and section breaks would  improve  readability  and help  users scan content more easily. 3. The website  does not appear  to be fully  responsive. Text  and images  may not  scale properly  on smaller screen, which can make  navigation slower and less intuitive.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The  suited cars  website looks clean and professional  on a computer ,  with high  quality  images and clear navigation. However , on a mobile phone the layout  feel less refined. Text can  appear cramped , and  some buttons  are small, making it harder  to tap accurately. The site  isn’t  fully optimised  for mobile use , which affect the overall  experience . improving  responsiveness and spacing  would make it  more pleasant  and  easier  to use  smaller screens.


	Question 2b -  How does the website use imagery, video and colour? 


	Answer: the website uses good  images to show  the car wrap . he gallery  has clear photos that make  the work look professional 
. there’s  no video on the site , but they do have a YouTube channel  with clips  showing what  they do. The colours are simple , black , white and grey  so the cars  stand out more. On the phone  the pictures  still look fine ,   but the layout isn’t as smooth as it is on computer.

	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: the web site doesn’t  have an online  chat tool. If  someone want to ask about  service,  the have  to call , email or use the contact form. This  can slow things down , especially  for people  who  just  want a quick  answer.  Adding a live  chat would make it easier  to ask questions and  get fast replies. It would  also help  the business  look more  modern  and  give customer  more  confidence  when making enquiries. 


	Question 2d – How effective are the social media links on the website?


	Answer: 
 The website  has social media links , but they’re not very strong. They’re placed  at the bottom  of the page , so they’re easy to miss. The link to Instagram and the YouTube , which show more of their work, but the site doesn’t really use  them to keep people engaged. If the link were  more visible and updated often, they  could help  build trust  and show  the business is active. Right now , they’re  not used to full

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: the services are made clear  through  the services page,  which explains each option  like full wraps , roof wraps, dechroming , tinting and debagging. Each service  has a short  description , so customers know what to expert .  the homepage  also gives a quick  idea of what  the  company does . there’s no confusing  layout , and the gallery  helps  show the result. Its easy for  customers  to understand  what’s  offered , but  adding prices  or examples  could make it even clearer.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer:
 Customer reviews  are shown directly on the homepage and are easy  to read . they include names and star rating, which helps build trust. The reviews talk about  the quality of the work and friendly service. Most of the seem recent and mention  specific job, which shows  the business is active. However  there’s no dare on each reviews , so its  hard to tell exactly  how up to date  they are. Adding dates would make them more reliable.

	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: 
Suited cars presents its service  as high  quality  by showing  detailed  phots , using  top vinyl materials , and giving  each car  proper  time  and care . reviews says the owner is a perfectionist  and  really knows his  stuff. I’d use  the  service  because the work  look professional  and the  result speak  for themselves . I’d recommend it to friends and family  who want their car  to stand out, knowing  they’ll get personal service  and great Finnish.

	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer:
Prices aren’t clearly listed on the website . instead  customer are asked to request  a quote  based on their car and what wrap they want. The company explains  that every  job is different , so they  give tailored prices. This make sense because  the work  is custom and high quality . it also helps  avoid confusion . still  showing  example price ranges  could help people  decide  quicker feel  more confident  before contacting  the business.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Car wrap Birmingham 

	
	2. Vehicle vinyl wrap

	
	3.  custom car wrapping 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Yes ,  when type key words like ‘’car wrap Birmingham’’ into google, suited car does appear  in the top  ten results, it show up both  in local listing and on  comparison  site  that rank car wrapping services In Birmingham. This mean  the company has good visibility online , which helps  attract  more customers. Being in the  top ten also  suggest  the website  is well optimised  for search engines , even without paid adds.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Yes , website are still important  foe the Uk businesses  today . a website  helps people  find your business  online,  shows what you offer , and  build trust , its like  having  shop  that is open all the time. Even with  social media ,a  website  gives  you more  control and looks more  professional. Customer expect to see one  and its helps  with things  like  search  engines  and online marketing. Website also  help businesses  appear in search  result , making  it easier  for customers  to find  them and learn more online 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One recommendation  to improve  the suited cars  website  would be  to add an online  booking form. Right now customers have to call or email to make enquiries , which call slow things down. A booking form  would make it easier  for people to ask  quotes or  book a service  quickly, especially outside hours, also  the website doesn’t have live chat option , customer have to call email or  fil out  a contact form . Adding live chat  would make  it quicker  to ask question and help  people  get instant  replies  without waiting.
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