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A Proof of Peer engagement: List postings under forum and date of posting (no word count)
B Written Work: indicate which three tasks completed; confirm that the single compulsory task has been completed and submitted by (the equivalent of 2000 words)
	 A: Engagement
	Forum/date 
	Forum/date

	Moodle postings of work
	1. Forum 1 / 10th March 
	2. Forum 2 / 21st Feb

	Moodle postings of peer feedback 
	1. Forum 1 / 08th March
	2. Forum 3 / 08th March

	

	B: Task no. 
	Description
	Word count

	· TASK 2
	Moving image literacy
	500 words 

	· TASK 3
	The persuasion of Narrative: 3: Conspiracy Theory
	500 words 

	· TASK 4
	Rhetorical Persuasion:
Write a speech for The Unbelievable Truth which full of ridiculous statements and try to blind the reader to 4 true facts

	500 words 

	· Task 9
	Tick to confirm completed & submitted by hand

	
	


  
	500 words


Written Work: TASKS
TASK 1: Image literary; 						(500 words)
TASK 2: Moving image literacy					(500 words)
TASK 3: The persuasion of Narrative 				(500 words)
TASK 4:   Rhetorical Persuasion (i)             			(500 words) 
Either 	1. Write 3 pieces of copy that deploy (i) puns; (ii) alliteration; (iii) parallelism 
		Include self-reflection on what you are doing and why 
Or 	2. Develop your story by writing 2-3 pieces of copy that deploy 
(i) puns; (ii) alliteration; (iii) parallelism (include self-reflection)
Or 	3. write a speech for The Unbelievable Truth which full of ridiculous statements and try to blind the reader to 4 true facts
TASK 5: Proofreading/Copyediting for a house style			(500 words) 
TASK 6: Writing for an audience 					(500 words)
TASK 7: letter of complaint and demand for redress			(500 words)
TASK 8: Rhetorical Persuasion (ii)  					(500 words) 
Either 	1.  3 pieces of copy that each deploy metaphor in different ways (plus self-reflection)
Or	2. write a short story that depends on developing a metaphor   (plus self-reflection)
TASK 9: COMPULSORY 						(500 words)
Edit and correct 3 pieces of copy supplied in the class  

Persuasive Language: Creativity, Copywriting and Text Editing (CSPB4001)
TASK 2: Moving image literacy (500 words)
Q. Select a viral video clip and explain its appeal and effectiveness. 
Identify the Emotional Selling Proposition
· What atmosphere does the advertisement attempt to create?
· How does the advert attempt to manipulate the consumer’s emotion?
· Which attributes or qualities are linked to the product/brand?
Viral video clip – Buster the Boxer – Gifts that everyone will love!
a John Lewis Christmas Advertisement, November – December 2016
[image: ]
Buster the Boxer – Gifts that everyone will love!  
To View Video:
Place cursor over image and press Control + right click your mouse OR press Control + a single tap on your touch pad. (NB. Do not press enter) – link below if required
[bookmark: _GoBack]https://www.youtube.com/watch?v=4qo27xcVS5I



Q. Select a viral video clip and explain its appeal and effectiveness. 
The viral video clip I have selected is Buster the Boxer, a John Lewis Christmas Advertisement. The Television Commercial went viral in 2016 in the UK. It was released in November gaining widespread popularity on the run-up to Christmas. Buster the Boxer is an incredible advert that touched the hearts of millions in Britain. In its first hour, per Campaignlive.co.uk, it gained 218,330 impressions on Twitter, Facebook and YouTube and had achieved more shares in that one hour than what any of its predecessors achieved in their first 24 hours ‘according to social video specialist Unruly’[footnoteRef:1].  [1:  Farey-Jones, Daniel , 'Buster the Boxer' social media shares set to overtake previous John Lewis Christmas ads’, Campaignlive.co.uk, 10 Nov 2016, [Available at: https://www.campaignlive.co.uk/article/buster-boxer-social-media-shares-set-overtake-previous-john-lewis-christmas-ads/1415224], Accessed 19 Feb 2018 and
Tomalin, Eddie, ‘John Lewis Christmas Ad Buster The Boxer On Track To Be A Record Breaker’, Unruly, 10 Nov 2016, [Available at : https://unruly.co/blog/article/2016/11/10/john-lewis-christmas-ad-buster-boxer-track-record-breaker/], Accessed: 19 Feb 2018 

] 

Identify the Emotional Selling Proposition
· What atmosphere does the advertisement attempt to create?
The advertisement’s appeal and effectiveness can be attributed to the emotionally unique selling proposition used in the commercial to capture the consumer's heart. To draw in its audience the advert goes beyond the rational approach of advertising. It ingeniously concentrates on using visuals and sound to create a magical atmosphere through a heartfelt storyline. Christmas, the festive season and the creatures portrayed in the commercial are the dominant mood setters that trigger the desired captivating make-believe ambience for the advertisement. The commercial successfully presents a memorable charmed environment with its cosy close-knit family and animal togetherness scenes. After her dad set up Bridget’s present on Christmas eve, a celebratory fairy tale succeeds in the back garden being transformed into an enchanted night time wonderland with wild animals jumping playfully and having fun on the trampoline. 
How does the advert attempt to manipulate the consumer’s emotion?
Through visually engaging content and sounds the advert reflects happiness, the pursuit of pleasure, empathy, love, excitement, enchantment and an element of surprise. A short endearing narrative prompts these emotional states, which motivate the consumer to remember the product. Diverse sentimental aspects of British culture are employed such as the magic of the Christmas season and family togetherness at home, a close bond with an entertaining family pet and cutely adorable garden wildlife. Beatrice Potter-like animal characters are used to evoke childhood sentiments. The intended jubilant bouncy movement and exaggerated animal relationships play on the consumer’s feelings. The advert also orchestrates an emotional response by shrewdly employing a renowned music-track ‘One Day I’ll Fly Away’ by Vault, played in the background to intensify warm, happy and contented thoughts. British people also love a laugh and so humour is predominant, especially at the end after a run through of expressions of playfulness, joyfulness and wistful yearning. The commercial perceptively terminates on an amusing note with the family surprised by Buster the boxer enigmatically flying high, jumping up and down on the trampoline. The advertisement owes a large part of its success to the humorous culmination of events.                                                                                                                                                            
Which attributes or qualities are linked to the product/brand?
The advertisement through its high-quality production and marketing success reinforces to the consumer the perception of excellence and robustness identified with the brand name. The trampoline remains sturdy and dependable despite two foxes, a badger, two squirrels and a hedgehog jumping on it with enthusiasm. It indirectly alludes to the other products associated with the brand as trustworthy and reliable. The advertisement subtly pushes the attributes of a popular modern brand that is product and consumer-focused. 

***
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TASK 3: The persuasion of Narrative		(500 words) 
Q. Develop a persuasive Conspiracy theory and promote it online (negative enchantment)
The new RFID camera and voice recorder chip
Soon to be a UK mandatory requirement: 
RFID chips, or radio frequency identity chips, are currently being used on many of the devices employed daily by the general population in credit cards and mobile phones for example. Stores and businesses also use radio frequency EPC, BAF and UHF identity tags to track their stock. 
A more advanced version of the RFID chip is soon to be introduced. However, the public will not be privy to its true design and capabilities because this might cause objections. It has been rumoured that the UK is looking to ensure all its citizens will be implanted with the new RFID chip by December 2020 just as the Brexit transition ends, as part of controlling immigration and by extension, the population. The public will be told that the chip will only record NHS health and Tax return data. They will not be made aware of the actual purpose and function of the chip. It is designed, it will be argued, to protect the security of individuals and stabilise health care in the country. All citizens, if they wish to use the NHS must have the RFID chip implanted.  It will also be obligatory for those who file their tax returns. This is to ensure that private health care patients are covered by this mandate.
Unknown to the public, the new RFID chip will have a GPS, camera and voice recorder secretly installed. With terrorism on the rise and funding cuts on military replenishments, security and the police force, the establishment secretly believes individual privacy must be curtailed for the good of all citizens. The idea is to track discretely with video visuals everyone’s movements, record all personal activities and daily conversational voice recordings. The establishment feels this is a cost-effective and efficient way of getting accurate data.  
In 1998 the chip in its formative stage was tested by Kevin Warwick, a British researcher who had an early prototype implanted, used to open doors and switch on lights. In 2009, Mark Gasson, another scientist, also had the chip implanted and used his to infect computers with viruses. It was noted at the time that neither scientist suffered physical symptoms from the implant. 
On a few occasions in the recent past, the NHS has been targeted by hackers who blocked and contaminated computer systems, risking patients’ lives, especially in emergencies. Even main server backs ups are no longer safe from hackers. The establishment will impose chip implantation because it will eradicate this NHS issue. 
The chip will be inserted in the back of the right hand. The camera, through its infra-red light will be able to penetrate through any sort of material. The batteries will last for 10 years but will be replaced by the NHS to prevent any mishaps in data recording. It will be mandatory for all UK citizens to be implanted. The establishment will monitor individual health records to ensure all UK residents adhere to the new Act. The process will start in December 2019, once the bill has been passed and the law changed.  
***
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TASK 4:   Rhetorical Persuasion              (500 words)

Q.  Write a speech for The Unbelievable Truth which is full of ridiculous statements and try to blind the reader to 4 true facts.

The Dawn of the Cherries

The strangest thing about cherries are that they squeal when plucked. The best cherries are squashed in shape and grow in extremely hot, dry climates like the Sahara Desert. Astronauts are given dehydrated cherries to rebalance their natural moisture to make them feel refreshed and hydrated. NASA ensures all their employees eat these crimson berries to stimulate their brains. The fruit produces hot steam when squeezed and it has been believed to generate electricity, which can help subsidise energy costs. At night, during the harvest season, the Kent farmers cover the picked cherries with smooth silver foil, to stop them emitting a florescent green light. Allegedly, British cherries came alive last year and stormed parliament, indignant, looking for Teresa May. They demanded she took them off the market after they were accused by consumers of cyanide poisoning. The fruit has attracted Trump’s attention too, convincing him to announce that there will be no exemptions on cherry trade tariffs. In the UK, a new law has been passed on cherry trees, affecting younger generations. An additional inheritance tax will have to be paid by families who have these trees growing on their land, because cherry trees can be very profitable as they contain gold! Recently an extraordinary discovery by scientists claims that cherries have a small amount of gold embedded within their pips. The news incited international brawls over the fruit. One Melbourne greengrocer was horrified when a three-person fight erupted over a humble box of cherries. In addition, cherry trees can be trained to sway to music and they respond to light instantly by growing up to two feet in an hour. Conservationists are deeply worried by this, stating we must stop manipulating life and allow nature to take its course. The Environment Minister finds this demand quite unreasonable. He advocates publicising the musical cherry growth, as it will generate money for the economy. Cherries have been scientifically proven to reduce jet lag and reduce insomnia as they duplicate a similar hormone produced in the brain. The unearthing of the golden pips has resulted in a plethora of cherry related activities worldwide. One such event is the Europe wide cherry spitting competition. The Spitting Association, based in Switzerland, has over six hundred members and conducts six cherry spitting competitions a year. The movement continues to grow, and the competition has become such a tradition, that it is now being held with pipless cherries. To prevent violence from cherry pip gatherers, cherries have been withdrawn from all international markets. Mrs May has expressed her deep concern, warning there will be no more cherry picking and spitting this side of the channel. The Prime Minister says she will leave that up to the fruit heads on the continent. A movie by Speeding Spealbug on the new findings, have taken centre stage and it has been predicted that the A.I. Cherry tree will take home an Oscar. Unlike their children, the cherry farmers are exceedingly happy as they have secured an extortionary comfortable future. 
***
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