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Each area in health and social care has a reason to use reflection. The importance of continuous learning for medical students is emphasized (Barley, 2012), because as large knowledge base needed in work cannot be studied and retained all at once. Everyone wants to be able to find out for themselves and learn from their experiences. Several of the explanations for introducing critical thinking in healthcare include the growth of empathy and self-awareness (Bulman, Schutz, 2008). According to the literature, reflection and critical thinking assist practitioners in developing and critiquing their own activity.
In our daily lives, we are often engaging with some kind of invention that's been developed to improve human existences.
Innovation is indeed the future, and therefore all organizations should act in this manner in order to be successful. Innovation has always been about taking risks, accepting the unexpected, and thinking forward. Leaders must pave the way by supporting and rewarding creativity, as well as providing a healthy environment for individuals to test their ideas, whether they succeed or fail. It really is difficult to address how to innovate, and that begins by identifying a plan, then a method, and finally practical tools for application; it is basically a matter of constant change (Lewis, 2020).
Strategic drivers are at the core of a system for starting creativity in a company. 'Older style' methods, which are quite popular in large organizations, no longer suffice, and the desire to improve the organization's mindset should exist, beginning at the basic level with managers supporting and accepting any and all good, if unconventional ideas. The emphasis must be on developing internal visionaries, and big businesses might learn lots through their digital peers, who focus on experimenting and thinking unconventionally. An organisational structure is indeed supremely important; it has to be emergent, ambitious, imaginative, and inclusive, but also pragmatic, which requires sticking to possible innovation strategies.
The future refers to a very unique type of individual with a quite particular mentality. Stories are very much an essential part of human life. Stories are how people retain information, including our own experiences.

To inspire someone to listen to you, you must use storytelling, which is an ability of the right side of the brain. There are several areas where this would be necessary to succeed. Advertisement as well as marketing, for instance, seem to be more concerned with selling a why than with simply discussing the item. Humanities programs are now being offered in health and care schools to help professionals understand and sympathize with their patients' experiences. Numerous businesses are turning to storytelling to differentiate themselves in highly competitive environments. It functions good because consumers see their lives as stories and can connect with businesses that do as well (Knight, 2019).
People can achieve a better understanding of the importance of progress, rendering individual’s indispensable and companies successful. Without imagination, there is no invention. Creativity stimulates innovation because different and modern concepts are created by seeing things from a new angle, free of the limitations of values and conventions. Creative thinking is needed to solve the challenging issues that exist societies as the world around us becomes more complex (Kitchen, 2019).
The world's architecture and innovation illustrate that we are all innovative (Kelley and Kelley, 2015). Contributing to progress now provides value.
Until recently, schooling provided persons with a level of competencies and laws that characterized them, whether they were a baker or a banker. The rational expectation was that they would be effectively repeated for a lifetime. However, the rate of change has been exponentially rising since at least 1700. The percentage of changemakers has increased.  This really is the historical force that is tearing apart the older system and quickly establishing a modern and far superior culture. A flexible, open team of teams is the latest organizational model. It means that we should catch pace with a constantly evolving roster of talent, concepts, tools, and access. Nobody would be able to afford to get someone on their team who is not a changemaker in the future (Drayton, 2013).
A creative person is someone who deliberately explores new information, is inspired by interest, and wishes to accomplish things. Creative people can also tolerate uncertainty and remain in a state of ‘uncertainty' for extended periods of time than most others, and they may have a risk-taking attitude (Kristensen, 2004).
Creativity is a mechanism that gives additional information, that is, previously separate parts of information which are sequenced introduce additional insights via a cognitive process. It seems that there are 4 sub-processes that are 'stacked' onto each other and interact in a range of forms. Both of these phases pass via the four stages of the Wallas model, but not in the same way. As the object of creative work, value development pervades the full procedure. A crucial component of market innovation (Christensen, 1997) would be that the mechanism occurs in near collaboration with the business's value chains. Any invention is a value chain configuration, however if the innovation is disconnected, i.e., performed independently of application, the application can endanger the innovation, resulting without any new value or utilization. The term "scaffolding" refers to the planning of a creative process within a context of space, resources, persons, and knowledge. This is normally done at the start of the innovative process to help the subsequent processes. The portrayal about what still does not exist is referred to as imagination. To imagine means to visualize or construct something. Ultimately, the materialization process converts ideas into real items. Sensory sensations should be conceptualized. Nordgren (2009), presents in his paper Value creation in healthcare services that in the sense of healthcare coverage, service effectiveness includes values including improved health, wellbeing, efficiency, confidence, connectivity, preventable discomfort and preventable deaths, as well as decreased costs, events, and results.
Continued development and transparency in every sector are dependent on providing a common objective that joins the goals and actions of all shareholders. Availability of resources, efficiency, great service, cost control, protection, comfort, patient-centeredness, and satisfaction are all priorities of partners in healthcare services. A shortage of clarification regarding priorities has resulted in differing methods, poor growth in performance development. The ultimate aim of healthcare services must be to provide high value to patients (Porter, 2010).
Collaboration, instead of competitiveness, seems to be a healthier way for the NHS as well as the larger healthcare system to meet today's complexities. Competition rules lead to higher prices and uncertainties while providing no advantages to consumers. Genuine competition may help increase quality and promote creativity, however partnership, as an integral component, is a stronger approach to handle increasing demands on healthcare services, enhance coordinated care for patients, and provide better value for citizens. That being said, the NHS should not become a monopoly, as this would be detrimental to patients (UK Parliament, 219).
The collective approach necessitates the formation of groups to share their expertise and perspectives on a specific issue that needs addressing. This can be applied through authorities and organizations, as well as across various teams within a single organization. Ownership is critical in any change management approach, so teams must collaborate with others who use their services to find areas that need improvement (scie, 2010). Collaboration will enhance communication, save time, minimize duplication of work, strengthen professional relationships, and give a positive experience for persons who are using health and social care services. Collaboration in a community will assist in the resolution of complex challenges. Strategizing is a great way for the group to share ideas and look for new ways to do stuff. Groups can find the right ideas by operating closely.
Aside from the person's good, there is a good associated with functioning in society the collective good. That would be for the benefit of "every one of us," which includes people, relatives, and different classes that make up society. This is a good pursued not in and of itself, but for the benefit of those who are members of the social community and will only truly and successfully seek their good in it. The word "common good" applies to policies, decisions, and acts that support the majority or even all members of a group or population. People in a society are supposed to work for the benefit of all people rather than maximizing private interest. Injustices between cultures and nations are affected by human inclusion and cultural structures. Such discrepancies create imbalances as people face inequality, oppression, and exclusion as a result of diversity, either physical, ethnic, or class, and they lack equality of access to what is necessary for personal and social flourishing. In the case of health, population tolerates inequality, but citizens of integrity do not embrace social inequalities because they risk personal and collective health, well-being, and prosperity (Vicini, 2019).
Values assisted me in establishing a sense of self. Understanding my beliefs allows me to form clear views on critical topics. I have to find out what I really believe in order to share my true self with anyone else. We should have the freedom to believe that our contributions at work are appreciated. It is therefore our duty, I assume, to make other people feel respected for their efforts in the work. Our principles are significant since they assist us in increasing and evolving. They assist us in shaping the world we would like to live in. The way to respond to concerns regarding your possible contributions is to include descriptions of what you have done over the years and compare them to what you might do in the future. It is critical to be open to our colleagues' thoughts, to listen to their ideas, to be sociable and supportive, to respect people for who they are, and to be a role model. It is essential to keep learning and acquiring experiences. We live in a constantly evolving world, so we must keep up with it. It is vital to be accessible, to believe in your ideas, and to be imaginative. We need to consider what our aim is, and by attracting different people from different points of view, we will be able to achieve that goal more easily. It is challenging to explain common good since it can represent various meanings to different persons. Responding to problems in accordance with the common good entails determining whether the benefit of the citizen is related to the good of the organization. Whenever a group of individuals collaborate on a creative act, they add a variety of experiences to a project. Their varied expertise and experience contribute to a more comprehensive strategy to obtaining an innovative desired outcome. Increasing innovation in the organization will often improve a worker's desire to grow to their maximum potential. They acquire faith in their abilities and in their very own distinct speech. They are motivated to explore new entrepreneurial techniques for their own enjoyment and self-gratification.
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