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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loads quickly and efficiently, providing a smooth experience for users from the moment they access the homepage. Pages open without noticeable delays, and transitions between sections are fast and responsive. This level of performance is important because users often leave websites that take too long to load. In this case, the speed supports a positive first impression and encourages users to continue browsing. Overall, the website performs well in terms of loading speed, contributing to a user-friendly experience

	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: the website includes several sub pages that are organised according to different cleaning services such as domestic and office cleaning, navigation is simple and intituive,thanks to a clear menu located at the top of the page,user can easily click on different sections and move between pages without confusion,the laylout is structured in a logical way which help users quickly find the information they need this make the website accessible even for first time visitors who are not familiar with it

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: yes costumer can make bookings directly to the website using integrated booking system the process is simple and efficient allowing users to choose the type of cleaning service they need and complete the booking within les than 60 second time,the system is designed to be a user friendly reducing the steps required  to confirm a service this convenience is a major advantage as it allows  costumer to book services quickly without needing to call or send emails it also improve to overall costumer satisfaction


	Question 1d - What improvements could be made to the usability of the website?


	Answer: Usabillity could be improved by adding a visible Book Now button on all the pages and implementing a live chat feature ,these changes would make interaction faster and more accessible,additionally improving mobile responsiveness and reducing unnecessary steps in the booking process could further enhance user experience


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a clean and professional appearance, which creates a positive impression for visitors. It uses simple colours and a clear layout that makes content easy to read and understand. On mobile devices, the design adjusts to fit smaller screens, ensuring usability is maintained. However, the desktop version provides a more spacious and comfortable experience due to the larger display. Overall, the website looks pleasant on both platforms, with only minor differences in layout and spacing.

	Question 2b -  How does the website use imagery, video and colour? 


	Answer:the website uses relevant images of cleaning services to build trust and demonstrate professionalism the colour scheme mainly white and green creates a clean and fresh appearance although video content is minimal the images effectively support services and enhance visual appeal 


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: The website does not currently include a live chat feature. Instead, it offers communication through contact forms, email, and telephone. While these methods are useful, they are not as immediate as live chat. A live chat tool would allow customers to receive quick answers to their questions, improving interaction and satisfaction. The absence of this feature slightly reduces the overall customer experience, especially for users who prefer instant communication.


	Question 2d – How effective are the social media links on the website?


	Answer: The website includes social media links that allow users to explore the company’s online presence further. These links are useful for building trust and credibility, as customers can see reviews, updates, and real activity. However, their effectiveness depends on how frequently the company updates its social media pages. If the accounts are active and engaging, they can significantly support the business. If not, their impact is limited. Overall, they are a valuable addition to the website.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The services are clearly presented on the website through organised sections and simple descriptions. Each service is explained in a way that is easy to understand, helping customers quickly identify what they need. The structure of the content ensures that users do not feel overwhelmed, even if they are new to the website. This clarity is important because it builds confidence and helps customers make decisions more easily. Overall, the presentation of services is effective and well-organised.


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: Costumer review are displayed on the website helping to build trust and credibility,however the impact depends on how recent and detailed they are,regulary update reviews would further streghnten reliability and reassure potential costumer


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service is presented as high quality through a professional website design, clear service descriptions, and an easy booking system. The combination of these elements creates a reliable and trustworthy image. Customers are likely to choose this company because it appears organised and convenient. I would recommend this service because it is simple to use, clearly structured, and offers a fast booking process. These factors make it appealing for both new and returning customers.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Prices are shown during the booking process, which ensures transparency for customers before confirming a service. However, displaying price estimates earlier on the website could improve clarity and attract more users. The pricing appears reasonable for the London market and matches the quality of service presented. Customers are likely to feel that they are receiving value for money. Overall, while pricing is clear during booking, earlier visibility could further improve the user experience.

	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1.London cleaning services

	
	2.domestic cleaners london

	
	3. house cleaning london

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: When using location-based search terms, the website is likely to appear within the top search results. This suggests that the company has implemented effective search engine optimisation strategies. Being visible in search results is essential for attracting new customers. However, rankings can vary depending on competition and search trends. Overall, the website performs well in terms of searchability and online visibility.


	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites remain highly relevant in modern UK business. They act as a central platform where customers can find information, explore services, and make bookings at any time. Unlike social media, websites provide more detailed content and allow businesses to present a professional image. They also give companies full control over branding and communication. In today’s digital environment, having a well-designed website is essential for credibility, customer engagement, and long-term success.

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
One key recommendation for improving this website is to add a live chat feature. This would allow customers to receive instant answers to their questions, improving communication and overall satisfaction. Many users prefer quick responses, especially before making a booking. By introducing live chat, the company could increase trust, reduce uncertainty, and potentially boost conversion rates. This improvement would make the website more interactive and better aligned with modern customer expectations.



Reference List 
	

In the conclusion the website is it well designed easy to use and effective in presenting cleaning services to costumer it perfoms strongley in visual appeal and clarity information but what is it missing is it a live chat for the costumer plus what I will add, it till be a subscribe button for the costumer who they want to be loyalty costumer,but the live chat I will add straight away.






