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An empirical study on impact of Corporate Social Responsibility on firm financial performance
1) [bookmark: _Toc29139923]Introduction
CSR is a strategic management tool used by the firms to produce strategic benefits for firms while benefiting society. CSR is expected to produce numerous benefits for the organisation (financial, stock, risk reduction, efficiency, tax gains). The question arises whether a firm is rewarded for its socially responsible behaviour or not? Various studies revealed importance of corporation and found that corporates have great impact on the society (Serafeim, 2014; Blumberg, 1976; Epstein, 1973). The topic of financial performance of the company and CSR activities has been under long debate and it is important for the company to identify and avert CSR activities or factors that hinders its financial performance, while pursuing those that are positively related and adds value to the firm. However, the firms should be ethically responsible. 

This report focuses on citating various research studies to identify the impact of Corporate Social Responsibility (CSR) on the financial performance (FP) of the firm. It is found that the literature, over the past ten years, highlighting the relationship between CSR and financial performance of firms remained inconclusive. However, the majority of scholars’ studies concluded a positive relationship. 

This report is in two parts, the first part of the report will review literature regarding relationship between CSR and financial performance of the firms, whereas the second part will provide a detailed discussion about research philosophy, ethics, reliability, and validity of Li Sun (2012) paper.

2) [bookmark: _Toc29139924]Part 1: Literature review
The main aim of this literature review is to list the contributions about impact of CSR on firms’ financial performance (FP) and to determine the relationship between these variables. The review section of this report is divided in four sections. First section will focus on the history and definition of CSR. The second section will give overview of what are the impact of CSR on different financial measures and to examine relationship found in the earlier studies. Third section will look discuss CSR in perspective of ethical consideration. Lastly, this section of the report will conclude with the gaps identified in the various studies.

[bookmark: _Toc29139925]2.1. Corporate Social Responsibility
The definition of CSR emphasizes the utilisation of firm resources for aiding social aspects but is reasonably varied. Some of the early authors on the subject highlighted. Howard R. Bowen (1953), a founding author on the topic, considered CSR as the duty of businesses needed for society’s objectives and morals. Similarly, William C. Frederick (1960) showed agreement for utilisation of corporates’ resources, both economic and human, on socially responsible actions for the community welfare, however he described it as a voluntarily utilisation of it resources not an obligation. Davis (1960), a prominent author on social responsibility, described CSR as “actions and decisions” taken to aid “socio-economic and socio-human obligations” by the business “partially beyond” its own interests. McGuire (1963) elaborated the role of business in social welfare and perpetuated that businesses should engage in politics, social welfare, education, employees’ satisfaction (Hasan, 2019). On the contrary, Milton Friedman (1970) suggested that there is just one social responsibility of business that is to increase the profit of business by competing freely and without fraud (Beal, 2014).

Carroll (1999) categorised social responsibilities into four categories with respect to community needs which are “economic, legal, ethical, and discretionary”. He explained further that profit making and adherence to law is requirement of society from businesses whereas public envisage it to remain ethical while performing philanthropic activities willingly. McWilliams and Siegel (2001), defined it as “actions that appear to further some social good, beyond the interests of the firm and that which is required by law”.

Despite varying definitions of CSR, scholars agreed on CSR dimensions of being accountable, and perform activities of social wellbeing, ethical, philanthropic, and environmental benefit.

[bookmark: _Toc29139926]2.2. Corporate Social Responsibility and financial performance
The outcomes of the reviewed literatures on this impact of CSR on its financial performance can be broadly summarised and classified into following three main groups:
1. First group: favoured and those found positive association
2. Second group: neutral and unambiguous due to no significant association found
3. Third group: negative as a result of no suffice finding about the relationship between CSR and firm financial performance

[bookmark: _Toc29139927]2.2.1. Evidences of positive relationship between CSR and financial performance 
A study by McGuire et al. (1984) looked into ROA and stock returns as a profitability or financial performance of the firms. The study revealed that less socially responsible firms experience lower ROA and stock-market returns relative to higher responsible firms. They also highlighted that accounting-based measures are much better predictor of CSR than market or investment measures. The study uses empirical methodology to assess the association and its results ROA, total assets are positively correlated, whereas growth in operating income, debt-to-assets, beta, and standard deviation of total returns is negatively correlated with CSR.

Arafat et al. (2012) examined the influence of CSR together with profitability on firm value by investigating 35 listed manufacturing companies in Indonesia. The study results remained in line with previous studies as CSR is found to have significant positive influence on firm value. Also, noticeably ROA and ROE are found to have insignificant impact on firm value. On ther other hand, Attig et al. (2013) study examined relationship between firms’ CSR and impact on credit ratings. They found out the more moral firms are expected to gain higher scores from credit rating agencies and can therefore lead to lower financing costs. Kanwal et al. (2013) examined the correlation between CSR and financial performance of 15 listed companies on Pakistan stock exchange and found that CSR expenditures improve financial performance of firm beside aiding in constant long-term sustainable development.

The paper by Mallinb et al. (2014) examined Islamic banks and advocated a positive link between CSR disclosure and financial performance. Mingming et al. (2017) examined CSR activities targeting employees, environment, society, and market in different industries. They found out that CSR activities has positive influence for majority of organisations in different industries, however corporates’ financial performance is impacted differently by different kinds of CSR.

Sindhu and Arif (2017), studied banking sector of Pakistan and revealed that CSR significantly influenced financial performance and where this relation is moderately facilitated by corporate reputation, competitive advantage, and customer satisfaction. Moreover, Deev and Khazalia (2017) study result indicated that a corporate can be socially responsible and financially prosperous simultaneously as European insurance sector results yielded a noteworthy impact of social responsibility and corporate governance on its financial performance.

Wang and Chen (2017) examined the companies listed on the Dow Jones Sustainability Index (DJSI) and found that despite investors not providing significant acknowledgment inclusion of the companies in the DJSI, however they motivated companies to be actively involved in CSR activities as CSR policies lead to improvement in the companies’ financial performance and reputation. Similarly, Dabor et al. (2017), encouraged companies to spend on socially responsible activities in order to enhance corporate image and profitability as it is found that Nigerian manufacturing firms CSR and corporate performance are mutually related. 

Maqbool and Zameer (2018), opined that academic literature on relationship between CSR & financial performance remains indecisive despite plenty research on the topic.  However, their study on 28 listed Indian banks on BSE over the data gathered for a decade concluded CSR and corporate financial performance to be positively related and revealed that being socially responsible pays-off to companies as it is found to be positively associated to profitability and stock returns.

Yoon and Chung (2018) used ROA and Tobin's q as measures of profitability to determine impact of internal and external CSR activities on short term and future profitability of restaurants. The study signifies the importance of internal CSR to overcome short-term financial difficulties of companies as it is found to improve operational productivity. On the other hand, CSR activities for the consumers, community, and environment builds corporates’ reputation and customers loyalty, thereby augmenting the market value. Another study by Hou (2018) examined the connection between CSR and firm financial performance in Taiwan and found that decent CSR initiatives executed by firms supported these in achieving better financial results than those which do not. 

Javaid and Al-Malkawi (2018) studied non-financial companies making zakat (Islamic form of charity) contribution as a proxy of CSR activities listed on Saudi Arabia stock exchange from 2004-2013. They concluded that Zakat contribute positively to both firm’s profitability and value as there is a strong positive relationship between Zakat and profitability. On the other side, Platonova et al. (2018) investigated Islamic banks’ financial performance with CSR activities and showed that existing CSR activities benefit GCC banks in long-term. Similary, Salehi et al. (2018) found significant positive association between CSR and financial performance by utilising ROA, operating cash flow changes and CSR expenditures for listed companies on Tehran stock exchange.

Nyeadi et al. (2018) study revealed a strong positive effect of CSR on financial performance of South African listed firms. Social and environmental components of CSR are found to have no impact on firm performance whereas governance component impact positively. The study further pointed out that large companies CSR have positive impact on their performance. With respect to industry, the financial sector performance remained unimpacted by CSR, however the extractive industry has favourable influence on firm performance.

According to Siueia et al. (2019) firm financial performance of banking sector in Mozambique and South Africa is positively influenced by CSR disclosure and perpetuated that voluntary report on CSR benefit companies by improving their financial performance. Nguyen et al.  (2019), analysed the relationship between leadership style and CSR and its impact on financial performance of the corporate in Vietnam. Their study revealed moral style of leadership positively influence implementation of CSR and is beneficial to financial performance. The study also highlighted that for large corporations’ corporate culture is less impacted by CEO leadership style.

[bookmark: _Toc29139928]2.2.2. Evidence regarding mixed correlation between CSR and financial performance
According to Cochran and Wood (1984), the most significant financial factor that is correlated with CSR is age of asset. The study found out that firms with older assets tend to have lower CSR ratings, that could be due to assets i.e. plants constructed in less regulatory constrained period or expenditure on upgrading plant is more, and firms’ management being less flexible to social change. The study found the weak positive link between financial performance and CSR, though even after controlling asset age, and recommend need for better measures of CSR. 

Lin et al. (2009) investigated Taiwanese companies to determine the impact of CSR on financial performance and empirically found a positive association between these. Their study further determined that though in short-term financial performance of companies is not much positively influenced by CSR however in long-term it is significantly associated.

Zhihong Wang, and Joseph Sarkis (2017) examined the top 500 Green companies in the US and found out that governance and financial performance is facilitated by CSR results. The results suggest good CSR outcomes plays an important role influencing companies’ financial performance. On the contrary, Maqbool (2019) revealed that market reward firms that deliberately involve with stakeholders and found CSR not to be positively associated with stock returns in India, however his study found profitability to be positively lined with CSR over a long period of time. 

Sinha et al. (2018) focussed Indian SMEs and observed that SMEs CSR activities are directed towards religion. Their study revealed that a weak positive relationship exists between CSR and Financial performance. 

[bookmark: _Toc29139929]2.2.3. Evidences regarding no association between CSR and financial performance
Soana (2011), study focused on relationship between CSR and financial performance of various national and international banks. The results proved that there is no statistically significant link that indicates any positive or negative correlation between CSP and CFP. Iqbal et al. (2012) concluded that owners are more focussed towards the wealth maximization goal. The authors studied the association of CSR with financial performance, firm stock value, and financial leverage of 156 listed companies in Pakistan. The financial performance and Debt-Equity behaviour of the corporates are found to be unimpacted by CSR, whereas stock value is negatively impacted by CSR. Correspondingly, Safaeianpoor and Shoorvarzy (2017), highlighted the importance of social and environmental responsibilities for corporates in their long-term business continuity and concluded performance is found to be insignificant in-terms of CSR.

Kumar and Kumar (2018) study concluded that the association between CSR disclosure and financial performance is neutral in term of ROA. Astudy by Oyewumi et al. (2018) further disclosed that without its revelation to stakeholder CSR have no significance impact on financial performance of Nigerian banking industry. They further expanded in favor of communication of CSR activities to stakeholders, otherwise without disclosure CSR activities would deplete financials instead. According to Toit and Lekoloane (2018) organisations would not benefit directly financially by getting listed on Johannesburg Stock Exchange Socially Responsible Investment Index. 

[bookmark: _Toc29139930]2.2.4. Evidence regarding negative linkages between CSR and financial performance
Crisóstomo et al. (2011) aimed to find the relationship of CSR with financial performance in emerging economies particularly focusing Brazil and concluded that CSR is value suppresser owing to a significant negative correlation between CSR and firm value, whereas accounting performance is found to be remain unimpacted due to CSR. Moore et al. (2019) investigated the outcomes of changes in CSR on companies’ financial performance. 

[bookmark: _Toc29139931]2.3. Corporate Social Responsibility and ethics
Globalization challenges all sectors of society from Governments to individual, and to corporations. To remain competitive, it has pushed corporations in all industries to change their established models and as these companies operate under global systems. The expectations about role of the companies’ play has increased due to governance gap. Intially, change in corporate behaviour were driven by activist campaigns, but now as consumers become more ethically conscious, employees preferring to work for companies with robust CSR, and shareholders focusing on ethical investment are focusing companies to become more ethical. The companies are now required to adjust to the new global order and implement CSR both internally and externally (Crouch and Maclean, 2012).

Berrone (2007) stipulated that socially responsible activities might not make company profitable however these activities indirectly improve Stakeholders’ Satisfaction thus aiding them in enhancing financial performance. Similarly, Kolstad (2007) highlighted the two dichotomies businesses face i.e. profit maximization (“profit-minded”) or being socially responsible (“Responsible”). He added further that profitability might not increase due to CSR, but the appropriate way is to be responsible and implement activities that certainly translate into bottom-line. Zerk (2009) highlighted that interest of shareholders should be focused exclusively by organisations rather all stakeholders should be considered and become ethically responsible to larger community.

D’Amato et al. (2009) concluded that now organisation should focus on managing its relationship with the wider society and have responsibility to manage its impact on society, environment, and individuals beyond legal compliance. Kleyn et al. (2012) pointed out that companies should focus on building consistent image and reputation driven by ethical conduct and must focus on internal and external ethical conduct to build ethical corporate identity. Dhanesh (2014) study revealed the two drivers of CSR, which are moral and economic imperative. Esben et al. (2015) are of the view that CSR activities gained recognition mainly due to global environmental concerns, poverty reduction, labour issues, corruption, and discrimination. 

Kolk (2016) categorised 50 years of corporate ethics focus on three themes, which are “the (green) environment”, “ethics, rights and responsibilities”, and lastly “poverty and (sustainable) development”. Karaosmanoglu (2016) found out that the companies should communicate their socially responsible activities that will support companies in building ethical corporate identity and enhancing CSR activities impact. Bagadia (2018) emphasised that without overlooking profitability, businesses can develop societies and the environment as the focus is shifted from shareholder to multi-stakeholder capitalism.

[bookmark: _Toc29139932]2.4. Identified research gaps 
As found in literature review that majority of the studies used accounting based financial measures and investment-based market measures to assess the financial performance of the firm in relation to CSR activities. However, there are several other factors that impact these variables, therefore there is a need to identify and evaluate financial measure to assess the impact of CSR activities on firm performance. It will be helpful in extension of existing knowledge and would have positive practical implications for firms as well. Also, geographical areas and industries which are not covered yet could be researched. Another area proposed by Deng and Long (2019) is that future research should take both value of financial performance and performance gaps to get an improved understanding of organizational decisions and behaviours. Joyner and Payne (2002), study results could not generalize owing to small sample size, therefore a longitudinal study of a larger sample size could overcome the limitation of his study. Other areas for future research in CSR could be use of CSR information by investors to make decisions, and impact of CSR on firm risk profile.
[bookmark: _Toc29139933]

3) Part 2: Discussion on a Paper by Li Sun (2012)
[bookmark: _Toc29139934]3.1. Research Philosophy
Philosophy is an ideology of a person for understanding and deal with how to live and deal with a specific situation (Mason, 2014). According to Saunders et al. (2016), research philosophy is “a system of beliefs and assumptions about the development of knowledge” i.e. researcher’s view about human knowledge, nature of reality, and role of values. These assumptions shape and aid in selecting appropriate technique for methodology, research strategy, data collection and analysis for conducting research. Philosophical issues are fundamental concept of any research design and can hamper the quality of research (Smith et al., 2012). Therefore, comprehending these aspects are vital and the initial step for any researcher before commencing research, so that researcher biases could be minimised. 

To better understand the perspective of researcher, James and Vinnicombe (2002) highlighted that principles, objectives, preconceptions, and background of researcher may shape research design therefore the scholar should be aware of these aspects. Blaikie (2007) pointed out that research paradigms directly or indirectly claim about objects’ existence and possibilities of existence, the conditions of their existence, and their relation. According to Saunders et al. (2016) ontology, epistemology, and axiology are three types of research concepts or assumptions that distinguish research philosophies.
· Ontology: Ontology is the view of the researcher about the nature of reality (Blaikie, 2007) and whether it is an objective or subjective reality. As per objective ontological view there is one true reality which exists independently and universally. On the other hand, as per subjective ontological view there is no fundamental reality as each person experiences shape it; therefore, researcher assumes existence of multiple realities. (Saunders et al., (2016). Ontological subjectivism means that reality is based upon perceptions and backgrounds which may vary from person to person, over time and context (Eriksson and Kovalainen, 2015).   
· Epidemiology: According to Päivi Eriksson and Anne Kovalainen (2015) epistemology deals with knowledge, its sources, and limits. Saunders et. al (2016) further adds that it also deals with assumption about how we can communicate knowledge to others. In epistemology there is also an objectivist and subjectivist view. An epistemological objectivist tries to determine the knowledge by using quantifiable and visible facts to make law-like generalisations about universal social reality. On the contrary, an epistemological subjectivist believes that it is impossible to access to knowledge beside their observation and analysis (Eriksson and Kovalainen, 2015). 
· Axiology: Axiology refers to the role of values and ethics within the research process and deal with values of research and participants. An axiological objectivist tries to keep their study free of values and detached from own principles as they consider it could prejudice outcomes. On the other hand, axiological subjectivist believes (Saunders et al., 2016).   
[bookmark: _Toc29139935]3.2. Identification of Research philosophies 
Saunders et. al. (2016) identified five major research philosophies or positions to utilise in business research for determining research design and strategy, which are as follows: 
· Positivism is the philosophical viewpoint of researcher and encompasses working with an evident social reality to generate law-like generalisations. The ontological perspective of positivist is that there is one true reality, which exist independently. The positivist epistemological position focuses on strictly scientific method designed to yield pure data and facts uninfluenced by human bias. From axiological perspective, positivist researcher takes objective position and conduct value-free study. The positivists focus on inductive research. 
· Realism could be direct realism or critical realist. Critical realism focuses on explaining of experience, and find reality as independent and external, where it cannot be directly available through knowledge and observation. The critical realist’s ontological viewpoint is stratified, which exist independently as it is assumed not to be directly accessible through observation and knowledge. The epistemological position of this philosophy is relativism, as facts are considered to be socially constructed, and researcher attempts to reduce bias & errors. From axiological perspective, researcher tries to remain objective and conduct value-laden study. The critical realists utilize variety of methods and data type that is appropriate to subject. 
· Postmodernism focuses on the importance of language and power associations to investigate acknowledged techniques to thinking. Simply, postmodernist researcher aims to challenge the conventional ways of thinking and knowing. The ontological perspective of postmodernist sees reality as nominal and complex that is driven through power relations. The epistemology of this philosophy a knowledge is decided by collective and dominant beliefs as there is no abstract way of determining it. Additionally, they seek to expose and question the power relations that sustain dominant realities. From axiological perspective, researcher attempt to be radically reflexive about your own thinking and writing. The researcher is open to the deconstruction of any forms of data, ranging from texts to numbers, and for analysis typically inducts qualitative methods for range of data types and prefer in-depth investigations for phenomena. 
· Pragmatism stresses that notions are just applicable where they sustenance action. This philosophy tries to merge objectivism and subjectivism by considering theories, ideas and outcomes in terms of practicality and context specific. For conducting pragmatist research, the most significant determinant for research design and strategy is research question, which is focused on practical solutions. For knowledge building (epistemology) pragmatists use variety of methods including mixed, multiple, qualitative, quantitative, and action research that allow collection of reliable, logical, and relevant data for contributing practical outcomes, as they understand that there may be multiple and complex realities (ontology). Pragmatist research is originated from the researcher’s doubt of something is wrong and conclude with the belief about resolution of the issue as their researcher values (axiology) drive the reflexive process.
· As interpretivists suppose that due to generalisation and reducing difficulty would cause loss of rich insights. Main objective of this philosophical approach is to develop innovative clarifications of social worlds and contexts. The ontology of this philosophy is that there are several meanings and realities. The epistemology of this philosophy emphasizes on narratives, and perceptions and interpretations, new identifications and worldviews as contribution. From axiological prospective, interpretivists understand that their own values as they are part of the research. Consequently, their approach is subjective due to its emphasis on complexity, and manifold interpretations. Interpretivists use inductive research method and focus on small samples for in-depth investigation. Furthermore, for analysis researcher deploy qualitative methods. 

[bookmark: _Toc29139936]3.3. Methodological issues
According to Bolarinwa (2015) in social sciences research different measurements demand quantification, which are in diverse forms of interpretation, of non-observables intangible, abstract, and construct. The different measurements require tools to apprehend the values. Therefore, scholars are always interested in understanding and employing measurement instruments which measures study concepts and provide consistent and stable results, thus helping them in evaluating measurement methods. 
[image: ]
[bookmark: _Toc29139937]3.3.1. Approaches of Reliability in social research
A study aims to incorporate measures which can be reliable, implying that results from the instrument are stable and consistent (Creswell, 2012). According to Bryman A. (2012), reliability deals with recurrence of research finding on repetitive tests. Bolarinwa OA (2015) highlighted three different kinds to evaluate reliability. These include: 
· Internal consistency reliability or homogeneity is a measure of the degree to which items on the test or tool are testing the same idea. The three different methods identified to estimate homogeneity are split‑half reliability index, coefficient alpha index, and Kuder–Richardson formula.
· Alternate‑form reliability or equivalence is the degree of compatibility between two or more research instruments on a study idea at the same point in time. 
· Test‑retest reliability is repeatedly getting consistent results with same set of respondents and thus signifies stability over time. To measure test-retest reliability an instrument is tested over different time period under same conditions and is judged by correlations between the results obtained in different time periods.
[image: ]
Source: Validity and Reliability in Social Science Research by Ellen A. Drost

The threats to reliability of research as identified by Saunders et. al. (2016) are participant error and bias, and researcher error and bias.  For data analysis, the researcher of the paper used both descriptive and inferential statistic measures. In order to determine causality and degree of relationship between the variables, bivariate analysis and regression analysis is employed by the scholar. Moreover, to make conclusion reliable, the researcher used correlation matrices i.e. Pearson and Spearman correlation for analysing variables, alongside p-values. Thus, it can be assumed that if the study is repeated. Researcher bias and error is controlled through using objectivity and statistical analysis software to deduce the findings. 

[bookmark: _Toc29139938]3.3.2. Approaches of Validity in social research
Validity refers to suitability of the measure used, analytical accuracy and generalisability of the findings. The three different aspects to validity are measurement, internal, and external validity (Saunders et al., (2016). 
· Measurement validity refers to the degree to which the tool utilised in study gauges the fact what is purports. These include face validity, construct validity, content validity, and predictive validity.
· Internal validity is the extent to which two or more variables of study precisely validate a causal relationship between them. The threats to internal validity of research are past or recent events, testing, instrumentation, mortality, maturation, and ambiguity about casual direction.
· External validity relates to research outcomes and emphasises whether the outcome can be generalised beyond the specific study context.

[bookmark: _Toc29139939]

3.3.2. Paper Discussion 
I will be using the paper by Lin Sun (2012) titled “Further Evidence on the association between corporate social responsibility and financial performance” for the discussion.
3.3.2.1. Philosophy
In order to discover the philosophy of this paper, following assumptions of the paper are highlighted
· Ontological stance of the author of this paper is objectivity as the research findings of this study are evident and quantifiable and are external to the researcher. 
· This paper took epistemological objectivist view to reach the reality, i.e. research question, as the author focused on quantitative observations to source the data for CSR and financial variables from Kinder, Lydenberg, Domini's (KLD's) Database and Compustat, both are secondary sources. Moreover, for data analysis the scholar used regression analysis.
· Methodological choice as mentioned earlier that the gather is gathered from secondary sources therefore the researcher followed quantitative method.
· As far as axiology is concerned, the author followed value-free perspective to maintain ethical standards as the large sample (11,432 firm year observations) of data is collected and is measurable and quantifiable.

3.3.2.2. Paper’s Validity 
To make the data valid and clean, the researcher of the paper removed 12,851 observations with missing values from the final sample, extracted from KLD, therefore we can assume that data is measurement valid. The sample constitutes of companies from 16 different industries and with 11,432 observations over a period of 11 years. Since the time duration is extensive and from varied industry therefore results can be considered externally valid to the industries under this research. The results of regression analysis confirm the internal validity of the research study. The significant p-value obtained from regression analysis against the hypothesis of the study provided us the sufficient evidence about the generalizability of results to the rest of the population (internal validity).

The researcher used the KLD index having all the variables measured on rating scale with 8 qualitative variables based on CSR and other financial performance measures. He also used empirical approach as well explored the previous researches to find the association between CSR and financial performance. The study included 24,283 firms but some data was missing so the author included 11,432 firms in the samples. Data were analysed through descriptive and inferential statistics. The researcher used large sample size and for content validity the study defined all the variables included in KLD (community, corporate governance, diversity, employee relations, environment, human rights, and product). The researcher also used the approach of criterion validity to evaluate the positive association of one variable with another as well as predict the outcomes for the future that was obtained from the statistical procedure used in the research exploring the concept of external validity. 

3.3.2.3. Paper’s Reliability 
In this article, the researcher explored the results of research by utilizing the internal consistency approach of reliability based on KLD index which gives the consistent results to find the association between corporate social responsibility and financial performance. For measuring it split-half, correlation is used in terms of analysing data through the inferential statistics results obtained through Pearson's/Spearman’s test. However, this study has some drawbacks regarding approach of reliability although the items provided the sufficient evidence about the correlation between CSR and financial performance as shown in table II, but the Pearson’s r value of these data were not according to the standardized value of r, i.e., 0.88 but below of it so we can conclude that the study does not offer the satisfactory results of good internal consistency. Another standard measure used with the help of a statistical tool is Chronbach’s alpha; however, it is the mean of many split correlation results.


[bookmark: _Toc29139940]Bibliography
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