



                                                 
SEO Manager – the LEGO Group
Job Description
We are looking for a seasoned SEO Manager to oversee the local SEO strategy and execution for Amazon and third-party electronic Retailers. Someone who can collaborate with a dynamic, data-driven, and agile team to make our products easier to find and discover. 

Person Specification
• Extremely capable in gathering data on search behaviour and conducting keyword research to provide insights that guide content optimisation services.
• Checking the website and making the required changes to make sure LEGO customers find it interesting and appealing.
• A person who will be in charge of managing the SEO budget in order to reach goals and eventually increase traffic.
• A manager who supervises the outside copywriting agency to guarantee that the strategy requirements are satisfied.
• Offering content creation, Quality Assurance, and implementation services for search engine optimisation.
· Someone who is well-informed about the latest SEO and digital marketing trends.

Company Background
The business was passed down from father to son and was established in Denmark in 1932. In terms of sales, it is among the biggest producers of toys worldwide. Their foundation—the LEGO brick—remains the same, even though their toys have evolved over time. This company's primary goal is to spark people's imagination by assisting them in building various structures. LEGO is operating globally and has forty-two offices. It currently has a total of 27,338 employees. 
The location of this job is in London, United Kingdom.

Organization Structure
LEGO has a Collaborative Organizational Structure, which means that teams from different departments collaborate and exchange information within the firm.
Values
· Imagination
· Creativity
· Learning
· Caring
· Fun
· Quality

Mission Statement
“Inspire and develop the builders of tomorrow.”
Services
• Content, social media, and website optimization
• Establishing and maintaining a virtual community
• Research on keywords
• Analysis of the market
• Overseeing the content on websites

3.Knowledge
One of my biggest achievements is pursuing a higher level of education at the University of Wales Trinity Saint David. During the courses at this university, I have acquired extensive knowledge in using the SWOT analysis. This has been a greatly beneficial tool that helped me convert Weaknesses into Strengths and Threats into Opportunities in order to improve my work.


Experience
• I have prior experience as an SEO copywriter, which served as the basis for my education in search engine optimization.
• I am also acquainted with HTML and JavaScript.
• I have created and put into practice digital marketing strategies that have raised website traffic and drawn in new potential clients.
• Skilfully managed social media campaigns and optimized every piece of content on the website.
• Developed trusting bonds with agencies and clients by effectively communicating and engaging with them.

Skills
Excellent communication skills
Strong organizational skills
Good at time management
Issue resolver
Analytical and critical thinker
Experience with SEO reporting

4.Why did you choose this role?
· It is an in-demand and gainful area.
• This job appeals to me because it is digital. Additionally, it is a time-efficient service that allows me to work remotely. 
• Solving potential problems is what makes this job satisfying.
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