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[bookmark: _Toc141182910]Chapter 1: Introduction 
[bookmark: _mauhhej37ld7][bookmark: _Toc141182911]1.1 About the topic
The research will be based on understanding the value of community engagement in multinational companies. Here, the focus will be on the commnity engagement programme of PwC. Community engagement is one of the significant aspects for companies as it helps them to build relationships with people and organisations. Among the people, there can be some customers of the company or the general public. In this research, the way community engagement processes are done by companies and how it benefits the companies to enhance their business. For this, the researcher will construct an aim and some objectives, which can help to progress throughout the research. The purpose of the research and the importance of the research problem will be discussed here. The literature of the research will also be described here where the subject matter will be elaborated. Lastly, a methodology will be constructed in which techniques and tools which are necessary for collecting information will be justified. 
[bookmark: _ydz1v2jwg143][bookmark: _Toc141182912]1.2 Significance of the topic
Community engagement is an important aspect for companies which are operating in different countries at a single time. This helps the companies in several ways which ultimately results in their business growth. It improves workplace culture as it prioritises social responsibilities. For example, PwC creates a common purpose to work with others to help others to tackle the problems in the society. Their core focus is on three aspcts like NGOs, skills & eduction and socia & micro enterprises. They reached over 4.3 million beneficiaries like NGOs, social & micro enterprises and the people. There are a total of more tha 39000 volunteers from PwC who  participated in this programme (PwC, 2021). Therefore, it improves the workplace culture of the comany as they aim to deliver, adapt to , evolve and function sustained outcomes for the socities which consists car, working togetehr, making a differnce, acting with integrity, and reimagining the posssible (PwC, 2023). 
Along with that, it helps in gaining customer trust which benefits the companies in retaining the customer base. For example, PwC which is also a multinational company has been involved with community engagement programs to build a bridge between the company and the people. They have PwC Foundation which offers charitable activities to have sustainable development and encourage inclusion in the community. Thus, with their campaign named 'Together for Change', PwC is partnering with some charities named Wellbeing of Women, Beyond Food etc. By supporting people, the company has been able to retain its service user base (PwC, 2023a). Thus, this research is necessary for knowing the reasons community engagement is necessary for PwC. 
[bookmark: _fr0nax27j4pv][bookmark: _Toc141182913]1.3 Purpose of the research
The purpose of the research is to understand the importance of community engagement within organisations that are operating in more than one country. It has been known that nowadays multinational companies are facing several challenges such as huge competition, fluctuations in the currency, regulatory compliances, cultural differences and many more. Therefore, through this research, the ways community engagement can be done by the multinational company, PwC will be discussed here. The research will also be conducted to elaborate on the challenges and to have the strategies that can help the companies in overcoming the problems. This can help PwC to understand the ways they can do community engagement programs and the way they can overcome the challenges in doing so. 
[bookmark: _1mhf9hx3ttq2][bookmark: _Toc141182914]1.4 Aim, objectives and research questions
[bookmark: _tnifasts6lsv][bookmark: _Toc141182915]1.4.1 Aim 
To understand the significance of community engagement in PwC to grow their business.
[bookmark: _js5psajqt4z][bookmark: _Toc141182916]1.4.2 Objectives 
1. To identify the processes and strategies of community engagement that are done by PwC 
[bookmark: _Hlk142121650]2. To analyse the issues PwC face while implementing several community engagement strategies.
3. To evaluate the strategies PwC utilise to overcome the challenges while implementing community engagement strategies.
[bookmark: _1svh6bi18kf0][bookmark: _Toc141182917]1.4.3 Research questions 
1. What are the processes and strategies of community engagement that are done by PwC?
2. What are the issues PwC face while implementing several community engagement strategies?
3. What are the strategies PwC utilise to overcome the challenges while implementing community engagement strategies?
[bookmark: _2l6vkdvazsq6][bookmark: _Toc141182918]Chapter 2: Literature Review 
[bookmark: _pyvj0nebo8my][bookmark: _Toc141182919]2.1 Introduction 
This section of the research will elaborate on the general concept of the research problem which is to understand the way community engagement is done by PwC and its effects on them. Here, using some academic sources, the concepts will be described. 
[bookmark: _vyujx1mho7xb][bookmark: _Toc141182920]2.1.1 Community Engagement 
Community engagement is a range of activities and strategies that are needed to be done by companies in order to get sustainable outcomes. This entire process seeks to get sustainable outcomes, enhance positive relationships and have a sense of trust between the company and people in general. It ensures the community members have access to the social activities and settings through which their functional capabilities are increased and they become more involved with the company. According to Dare et al. (2014) there are two kinds of community engagement such as operational engagement and strategic engagement. Operational community engagement is the one where the stakeholders are involved in day-to-day activities, and strategic community management is when stakeholders are directly impacted by the activities. 
[bookmark: _76dajjelv6ha][bookmark: _Toc141182921]2.1.2 Processes and strategies of community engagement
As stated by Stuart (2017) there are several processes through which community engagement is done by companies. They have to follow some stages to engage the community in decision-making and consultation. Carefully planning and preparing the processes based on the purpose, having inclusion and diversity, collaboration and promoting shared purpose, and having openness are necessary. Other than that, encouraging trust and transparency, knowing who has the potential to make a difference and promoting a culture of participation is also important. For example, community education programs, maintaining community gardens, and engaging future generations are some of the activities.  
[bookmark: _jbyvqxyydt9p][bookmark: _Toc141182922]2.1.3 Issues the multinational companies face while implementing several community engagement strategies
Multinational companies try to engage the companies in their business through community engagement programs, however, they face many issues while doing this. There can sometimes be a lack of staff and time can be a problematic factor for the companies. In accordance with Moser and Pike (2015) accessibility of all the members to the components of community engagement programs is also a significant aspect. Not having proper governance is another challenge to make valid decisions. Management of budget, sustaining customer support, inadequate resources, lack of communication, uncertainties and complexities can also be some barriers for the companies to be involved in community engagement. 
[bookmark: _irj6lbv2qguv][bookmark: _Toc141182923]2.1.4 Strategies to overcome the issues 
There are several ways that multinational companies can overcome the issues to do community engagement programs properly. They need to engage people constantly and maintain transparency throughout the program. They should always tell the truth and not hesitate to state the actual facts to people. This can enhance a sense of trust between the two pastries. Along with that, effective communication is important where the company would listen to the community and take action by making informed decisions (Matthews, 2023).
[bookmark: _g55tfk6nlo94][bookmark: _Toc141182924]2.2 Summary 
The general concept regarding the research topic has been discussed here. A brief idea of community engagement, the process of conducting the programs, the challenges multinational companies can face and some strategies have been described using some articles, journals and websites. 
[bookmark: _7xjoilq5qdx][bookmark: _Toc141182925]Chapter 3: Research Methods and Methodology
[bookmark: _6jh56ravfoud][bookmark: _Toc141182926]3.1 Introduction 
This part of the research will discuss the way the researcher will gather information about the value of community engagement in PwC. It will also show how the researcher will construct the entire research. Research methodology is the set of processes and techniques through which the reliability and validity of the entire research can be ensured. Thus, in this action, the techniques which will be necessary for the research will be discussed and justified. 
[bookmark: _o3wjs4z4fe0i][bookmark: _Toc141182927]3.2 Research Philosophy 
There are four kinds of research philosophies among which the positivism research philosophy will be chosen by the researcher. By following this philosophy, the researcher will gather information about the importance of community engagement in PwC in an objective way. Here, the researcher will not use any of their own views and perspectives (Philosophybasics, 2023). 
[bookmark: _or4dfu19uxnu][bookmark: _Toc141182928]3.3 Research Paradigm
There are three research paradigms such as ontology, epistemology, and research methodology. The researcher will use research methodology in order to find out the way of answering the reality about the importance of community engagement programs in PwC. By following this paradigm, the researcher can collect and analyse information about the research problem to discover the reality (Proofed, 2023).
[bookmark: _9dyyhcakj549][bookmark: _Toc141182929]3.4 Research Approach 
The researcher will use the deductive approach to get information about the importance of community engagement in PwC. There can be some objectives which will be made from an existing theory or a concept. On the basis of the theory or concept, the researcher will make a strategy to get information about the research problem (Sybing, 2023). 
[bookmark: _mhp745wsbzjh][bookmark: _Toc141182930]3.5 Research Methodology 
The primary methodology will be used by the researcher to gather information about the importance of community engagement in PwC. Using the interview method, real-time information will be obtained from which the researcher can get a valid outcome. 
[bookmark: _n7fh1d7j2axg][bookmark: _Toc141182931]3.6 Research Strategy 
There are several strategies to collect data about the importance of community engagement in PwC. Among these strategies, the researcher will use interviews to collect information about the research problem. Through interviews, in-depth data will be gathered as the questions will be open-ended (SociologyGroup, 2019).
[bookmark: _ubq277rgtm6g][bookmark: _Toc141182932]3.7 Sampling method
Simple random sampling will be used here to select 5 managers of PwC. By using this sampling method, the researcher can ensure that biases in the answers are lessened as managers will be chosen randomly with a few criteria (Meng, 2013).
[bookmark: _y3insyeta391][bookmark: _Toc141182933]3.8 Data collection methods/tools
There are two kinds of data collection methods such as primary and secondary between which the primary data collection process will be used by the researcher. As the primary data collection process, interviews will be used. Through this method, the researcher can get real-time data about the significance of community engagement in PwC. From the primary data collection process, the researcher can get unique information which will make the research outcome more effective (Mazhar et al. 2021). 
[bookmark: _v86v12oo4o0o][bookmark: _Toc141182934]3.9  Ways of interpreting data
The researcher will use content analysis in order to interpret the gathered information from the interview. As qualitative data will be gathered from the interview, content analysis from the transcript of the data will be done by the researcher. 
[bookmark: _pdf6dqna92by][bookmark: _Toc141182935]3.10 Gantt chart
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[bookmark: _adcoxzuhqah5]
Table: Gantt Chart
Source: (Author, 2023)
[bookmark: _cafgypn90646][bookmark: _Toc141182936]3.11 Ethical consideration of the research
As human participants will be involved, the researcher will take consent from the managers. Along with that, transparency is necessary in this process and the researcher should safeguard the information collected from the interviewees (Alshenqeeti, 2014). 
[bookmark: _uec8985p4gs9][bookmark: _Toc141182937]3.12 Summary 
This section of the research has discussed some methods and tools which will be used by the researcher to progress through the research and get a proper outcome. Some techniques that have been chosen here are deductive approach, positivism philosophy, primary data collection process etc which will help the researcher to understand the importance of community engagement in PwC. 
[bookmark: _54i2gaqsi7t2][bookmark: _Toc141182938]Chapter 4: Conclusion 
The research has focused on understanding the effect of community engagement on PwC. In this context, the activities they do have been explained using some examples. Here, an aim and some research questions have been developed based on which the data collection process will be done to achieve the objectives. Literature on the subject matter has been provided and secondary sources have been used to elaborate the resource problem. A methodology has been constructed where the processes and tools will be used to gather data and overall strategise the research, have been elaborated. 
[bookmark: _dicxcv3lda73][bookmark: _Toc141182939]
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