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The aim of the research in this essay will be the emergence of upcycling and repairing. I will explore for my dissertation proposal and to look at how these are perceived in the textile industry as justifiable methods to a solution. The beginning should state that before with upcycling there wasn’t much being in done to do so as the waste was mostly taken to landfill sites and then or there it was eventually incinerated only because ‘While the value of whole systems improvements is widely recognized, it is little practised because of the highly fragmented structure of the textile processing chain.’ (Fletcher,2008). I will also look at how the traditional methods of repairing clothes have been lost but could be re-educated back into society to aid the problems happening within upcycling.
Textile pollution is becoming a major problem in the world today contributing massive amounts of fabric waste to landfill sites. A survey estimated that in the U.S alone approximately 70lbs of textiles per person were deposited in landfill each year. In the UK a government paper states that “Our desire for fast fashion, fuelled by advertising, social media and a supply of cheap garments, means we are disposing of over a million tonnes of clothes every year in the UK. Under the UN Sustainable Development Goals, the UK is committed to ensure sustainable consumption and production” (Publications parliament,2019)
There are measures in place to enable the industry to become more resource efficient but to achieve the above sustainability targets one of the things we need to do is to reduce textile waste. Some of the ways to reduce textile waste are upcycling and repairing, which in the past would have been the normal way of life for most of the population who could not afford to go out and buy new clothes all the time.


Upcycling is the uppermost top recycling trends that has been embraced on by the fashion and textile industry at this current time. ‘Upcycling is often considered as a process in which waste materials are converted into something of higher value and/or quality in their second life’. (Sung, 2015) Its of prominence now as many fashion brands have had the amount of fabric waste they send to landfill exposed, this has shocked the consumers who use these brands. The consideration of upcycling by the bigger companies is apparent very practical but not put into action due to the lack of ‘awareness or knowledge’ on upcycling, the companies believe that it would cost them more out of their own pocket or on, the notion that it is an impossible solution to achieve but in fact this system actually uses “far less raw materials” (Compare Ethics,2019)
which is an environmental bonus as the production of the materials used in the fashion and textile industry is one of the bigger polluters. But I can understand from the production side of things why it would be a risky task to take on as there isn’t much information specific to ‘Upcycling’ with the term However, there is more relation to the term ‘Cradle to Cradle’ a design framework by Braungart and Mcdonough that looks beyond sustainability and its future importance and system ethics. They look at Upcycling and view how the organic waste made for the distribution to consumers is then taken back and will be invested into becoming a high value product. This is what I understand the name cradle to cradle is to represent the understanding and patience to produce desirable produce but to also give it new life after the first time round of consumption and use.    
“designers within an upcycling organization take on a highly centralized role, in which they either directly oversee or actively perform all duties from sourcing, design and production, through to promotion and retail.” (Han, SLC, Chan, PYL, Venkatraman, P et al. ,2017, p. 25) which needs to be seen as the normal for fashion designers in fast fashion companies because the designer needs to see where and how their design is produced, so that they can evaluate where in the designing and producing stages that they can adapt and be more efficient so there is less waste around the initial design. This is the role that Zero waste Daniels company is the definition of as this, he is the overseer of all the different stages within the upcycling process in his brand which can give the buyer a sense of well-being able to know the journey that all the fabric they wear has been upcycled as it is on every consumers underline conscious to do their part in however small that part may be by buying upcycled fabric garments. Zero waste Daniel participates in another way by using pre-consumer waste ‘the space around that garment, every single garment, is waste.’ (the government) the fabric that is left behind is around 800,000 tonnes in 2016 which is vastly more compared to previous years but this predominantly because of the increase in clothing consumption, because as one trend ends another is exposed which entails the ‘on the high street’ brands working against the clock to meet the demands of consumers desires of keeping up-to-date. [image: https://www.commonobjective.co/uploads/images/article_slides/6-Lucia-Alcaina-ac8.png]Which has allowed the waste to be crippling and increasing year upon year. As an antidote to this there are other designers also incorporating the idea that the pattern cutting ‘pieces are designed to fit together like a jigsaw so that nothing is wasted when they are cut.’ (the government) which is looked at by designers like mark Liu and Phoebe English. 
‘Typically involving a large number of small and medium sized companies who tend to work on bringing change to processes that chiefly bring benefit to themselves.’ (Fletcher, p.43).                           Figure 1 
This is one way in which has brought a beneficial impact on the industry and smaller businesses but there have been other ways in which upcycling has taken a new turn for instance, the fashion world has seen that by tasking this ethos and process upon new and upcoming designers to think this way of designing. With waste they have raised to the occasion in mind many trend setting designs have been entered in a competition called the ‘Redressed design award’.







[image: ]The notion of looking into the word repair in the textile industry was struck by the aesthetics of kintsugi which a form of mending ceramic objects in Japanese culture that is has been about for centuries. Kintsugi gives a broken object a second chance. The Kintsugi mender takes the broken pieces and rebirths the object with new love and appeal through the use of gold that is used to bring the fragments back together ‘often makes the repaired piece even more beautiful than the original, revitalizing it with new life.’ (My Modern Met Team).                                Figure 2
This is the kind of ethos that should be implied when being able to find new love and value for your clothes moreover it a allows you better understanding of having ‘value for yourself.’ Repair is the word chosen to explore as it is seen as a word relating to upcycling but on a lower impact level than the vastness of upcycling. When it comes to the clothes we own, it’s found that the lifespan of those items only last a year or more for it can be re-styled but this is usually the case as the speed in which new trends come about as the result of a system called fast fashion “ a contemporary term used by fashion retailers to express that designs move from catwalk quickly to capture current fashion trends.”(Hines,2001) which is the main suspect into the substantial amount of fabric waste that is sent to landfill each year.
[image: Hand & Lock Collar & Cuffs]‘recent years there has been a resurgence of craft practices within online and online communities that has led to a renewed interest in creatively altering clothing at a time when the notion of mending seemed to all but disappear from the cultural landscape.’(Gwilt,2019) This is important for the rise of interest in bringing back traditional methods of mending that were once lost, due to the rise of the fast fashion industry.  It is essentially a small part in tackling the bigger scale of the textile waste problem, it is also the start of bringing cultural values and emotional attachment back into the clothes we wear.          Figure 3

‘the need for society to re-engage with mending practices, and in particular for mainstream users to accept and wear repaired garments whether they utilise invisible or visible mending techniques.’ (Publications parliament uk,2019). We have become a throwaway society of fashion trends and the clothes we wear. The need to persuade the consumers that the idea of hand repairing and re-wearing is doable and can be the new trend as the consumer that contributes to buying the trends is conscious of fitting into that aesthetic of the new and now. Re-engaging with the traditional methods of stitching and darning and other more modern methods of embroidery can be a small step in the way of being more environmentally friendly but also bringing more individuality to a person and their identity through the clothes they own. To personalise garments allows the wearer to be more confident but to also value and appreciate what they wear, because to see the ‘Increasing garment lifetimes’ (Publications parliament uk, 2019). is so important in reducing the impact that a landfill grave would do.


‘the designer can do more to support the repair of fashion clothing, they are also reliant on the wearer both engaging in repair work and then electing to wear the repaired article.’(Gwilt,2019) this approach from the designer’s point of view can benefit them in having more contribution to how the garment is ethical in its renewal stage.  The designer can also influence the ‘habit of mind’ (Publications parliament uk, 2019) to prefer items that are pre-loved and that can be reimagined giving it new life and desire by the same owner.










Fast fashion has been responsible for changing this, “emphasizing fashionable appearance at the expense of quality” (Ozdamar and Atik, 2015). “It is not motivated only by speed of production, but also by the greed of both buyers and sellers (Fletcher 2010). 
One of the recommendations from the government to help achieve this reduction in textile waste is that “lessons in designing, creating, mending and repairing clothes should be included in schools at Key Stage 2 and 3”. (Publications parliamentuk.,2019).
Not only will this support our targets for the reduction of textile waste but the satisfaction that students may feel by creating and mending their own clothing may help in combatting the growing levels of stress and Mental Health issues in teenagers today. The skills learnt could also lead to future job opportunities.
A counter initiative to fast fashion is the ‘slow fashion movement’ which “aims to reduce the number of trends and seasons and encourages quality production in order to increase the value of garments, all in contrast to disposable fashion” (Ozdamar and Atik, 2015)
‘the mission of zero waste Daniel is to tackle and change industry norms by reimagining design and creation without waste.’ (zero waste daniel,2019) Companies like Zero Waste Daniel are pioneering the concept of recycling textile waste to produce their clothing and using every scrap of material so that nothing goes to landfill. Daniel Silberstein turns waste fabric into couture designs for the rich and famous but also makes unisex accessible clothing and accessories. However even the accessible clothing is overpriced for what the average person can afford. Whilst it can be seen as justifiable to sell to the famous who will promote his concept of zero waste to a wide audience, to be truly ethical his products need to be not only accessible but affordable to all sectors of society. The only way to achieve zero waste is for everyone to be committed to it. ‘a zero-waste mindset in every day company life, eliminating trash wherever possible.’ (zero waste daniel,2019)

In complete contrast to this an example of unjustifiable and unethical practises made news headlines in July 2018. It was revealed by the BBC that the British luxury brand Burberry “had incinerated unsold clothes, accessories and perfume to protect it’s brand and prevent unwanted stock from being sold cheaply. It was reported that the total value of goods that it had destroyed over the past 5 years was more than £90 million.”  (Publications parliament uk,2019).
The company initially defended its actions but has since pledged to end the practise and said it will “reuse, repair, donate or recycle” (Publications.parliament.uk. (2019). all excess stock.
This company has been caught and shamed and has promised to mend its ways, but otherwise would probably still be incinerating all it’s unsold stock. In a massive world-wide industry who knows how many other companies carry out similar practises but have not been caught?
I have concluded that repairing on a bigger scale is possible but its going to have to take bigger steps in being acknowledge if its to be incorporated into fashion companies but there are new programmes set in place by the government to teach the consumers about repairing their clothes and the more value, we should place on them. I think that the ideas are there within the companies to upcycle but either their knowledge and lack of understanding of the process involved is why not much action is taken place and that’s also how they’ve been caught out for not upcycling their own stock which has led to massive tonnes of incineration where it is unnecessary and lacks the moral ground of their actions as it was merely to stop others taking the branded fabric.
How can bigger fashion chains execute the upcycling strategy with the idea of reinventing stock that doesn’t sell after the trend has ended to keep the products lifespan stretch further?  
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FINALIST #6

Lucia Alcaina
Spain

Upcycled materials used:

Wool skirt and jacket made from
end-of-rolls and factory surplus waste,
embellished with embroidery and
hand-painting.
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