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Abstract

While ethicists may have become complacent in recording the general adoption of CSR policies in the corporate world at the end of the C20th, the challenges faced in the C21st may see the reversal of this trend even an abandonment of policies which some believe are a “luxury” feature diverting business from its core mission.
The unavoidable influences of globalisation, Internet use by business and economic recession, impose tougher competitive conditions, forcing cost reduction and revenue protection policies simply to ensure survival. The enduring conservative objections to broad CSR adoption remain, however these additional features lead even sympathetic managers to withdraw funding and project developments, whose past objectives were to make organisations corporate citizens. This trend features in the public and not for profits sector also, though in these sectors the more political environment may cloud the new realism.
Whether the system is simply renewing its core, regenerating its competitive edge to return to a more generous business “as usual” stance or is in crisis, transforming to a new model as post Marxists might argue, ethics committees, CSR projects, CR executives are under pressure to justify their existence and budgets by evidencing a value added to customers, which impacts on corporate financial performance.
Was it ever thus? Most critics might always detect the enthusiasm for CSR only when “good ethics, meant good business”, reformulated by Porter and Kramer (2011) as Corporate Social Value (CSV). Nevertheless, the same pressures driving down on CSR commitments could also be seen as possible drivers to adoption, as stakeholder pressures can stimulate corporate responsible policy responses.
However, should these not be effective, the guard against unethical behaviours and abandonment of CSR will either require heavier external regulation or a time of reduced ethical discourse and performance.
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