PESTEL FACTOR ON MY RESTAURANT


Political: opportunities are provided by government funding and support, although certification and regulatory requirements can be complicated. The business should maintain strong compliance and partnerships with certification organisations.

Economical: There’s a growing market for vegan and halal products, but inflation and reduced consumer spending could affect profits. Local sourcing and flexible pricing can help manage these risks.

Social: Rising health and environmental awareness support demand for vegan and halal foods. However, changing food trends could reduce loyalty of the customers. Engaging customers through knowledge and inclusive branding is key.

Technological: online platforms and delivery systems help reach more customers as they can order from home and don’t have to go out, though they can be costly to maintain. Smart investments in scalable tech and secure systems are essential.

Environmental: Sustainability enhances the brand’s reputation but can increase costs. Using eco-friendly packaging and local supplier’s supports long-term growth and positive image.

Legal: Proper halal, vegan, and hygiene certifications build trust, but non-compliance can lead to fines or reputational harm. Regular examinations and transparent labelling ensure legal safety.
.
