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	Assessment Criteria
	Mark
	Allocated
Mark
	Comment

	1. Engagement with Literature Skills
	15%
	10
	The dissertation demonstrates a broad engagement with contemporary literature and includes a substantial number of academic sources. The thematic organisation of the review supports coverage of relevant topics including customer experience, brand image, digital marketing, and loyalty. However, much of the literature review remains descriptive rather than critically evaluative. Sources are frequently reported sequentially with limited synthesis across authors and schools of thought. Some references appear unsuitable or only loosely connected to the fast-food industry, while several diagrams and figures are reproduced without critical evaluation. Stronger comparison of competing perspectives and more explicit identification of theoretical debates would have enhanced academic rigour.

	2.  Knowledge and Understanding Skills
	20%
	14
	There is evidence of good understanding of key concepts relating to consumer behaviour, brand image, customer loyalty, customer experience and social influence. The dissertation identifies relevant theories such as Brand Equity Theory, SERVQUAL, Relationship Marketing Theory and Theory of Planned Behaviour. Nevertheless, theoretical engagement is often superficial. Several concepts are introduced but not explored in sufficient depth, and theoretical frameworks are not consistently integrated into the interpretation of findings. Greater conceptual precision and stronger justification for theoretical choices would have strengthened this area.

	3. Cognitive and Intellectual Skills
	30%
	18
	The dissertation demonstrates some analytical ability through thematic categorisation and synthesis of findings from the literature. The discussion chapter attempts to compare studies and identify contradictions. However, critical evaluation remains limited, and the analysis frequently returns to summary rather than interpretation. Some research gaps are asserted rather than evidenced. The discussion could have been strengthened through deeper examination of conflicting findings, methodological limitations across studies, and stronger argument development. There is also limited evidence of original intellectual contribution beyond consolidating existing literature.

	4. Practical Application Skills
	20%
	13
	The study demonstrates awareness of practical implications for the fast-food industry and develops recommendations relating to digital transformation, customer engagement, brand management and loyalty programmes. These recommendations are relevant and generally aligned with the literature reviewed. However, many recommendations remain generic and would benefit from stronger evidence-based justification. More detailed managerial implications linked directly to specific findings would improve practical relevance and applicability.

	5. Transferable Skills for Life and Professional Practice
	15%
	10
	The dissertation has a clear overall structure and follows a logical progression from introduction through to conclusions. Effort has been made to apply a systematic review approach and thematic analysis. However, academic writing contains frequent grammatical awkwardness, repetition, and expression issues that reduce clarity. There are also concerns regarding consistency in referencing, presentation of figures, and occasional weaknesses in academic style. Greater proofreading and refinement would enhance the professionalism of the submission.

	
Total

	100%
	65
	

	General Comments
This dissertation addresses a contemporary and relevant topic within the fast-food industry and demonstrates considerable effort in conducting a structured secondary research study. The work benefits from a clear research focus and a comprehensive collection of literature surrounding consumer behaviour, brand image and customer loyalty. The use of thematic analysis provides a logical structure that helps organise a substantial volume of information. 
The strongest aspect of the dissertation is the breadth of literature coverage and the attempt to integrate multiple dimensions of consumer behaviour, including digital engagement, social influence and customer experience. The implications section demonstrates awareness of contemporary managerial challenges and identifies practical areas where organisations can improve customer retention and brand performance. 
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	Late Submission Penalties (tick if appropriate)
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