[bookmark: _heading=h.rm8an7xebhu2]Final Assignment: Employability Skills and Career Development

[bookmark: _heading=h.f1344l1yaomo]Task 1: Comparison of Job Adverts
[bookmark: _heading=h.6ig29nivzzk2]Real Job Adverts
[bookmark: _heading=h.oym0v6319qx8]Marketing Assistant – Chelmsford, Essex (Find a Job)
This role focused on supporting marketing campaigns across digital and traditional channels. Responsibilities included assisting with multi-channel campaigns (email, social media, and web), creating and editing content, supporting website updates, monitoring campaign performance, and conducting market research. The role also involved working closely with internal teams and external partners.
Key skills included strong organisational and analytical abilities, content creation, social media coordination, knowledge of digital marketing tools such as Google Analytics, and good communication and teamwork skills.
[bookmark: _heading=h.hgoi1j5b9gb0]Marketing Executive – Omagh (MPA Recruitment)
This role required a proactive and creative individual to support marketing activities. Responsibilities included planning and scheduling social media content, researching trends, analysing performance data, supporting branding and campaigns, creating content, and working with sales teams.
Key skills included creativity, attention to detail, organisation, adaptability, and an interest in digital marketing.

[bookmark: _heading=h.8dxhsuftza0p]Comparison of Skills and Knowledge
The comparison of these two roles shows that, although the Marketing Executive position has more responsibility, both roles require similar core skills. The Marketing Assistant role is more focused on supporting tasks, while the Marketing Executive role involves more planning and decision-making.
According to the National Careers Service, Marketing Assistants are expected to support campaigns, manage content, and conduct research. In comparison, the Chartered Institute of Marketing explains that Marketing Executives take a more strategic role, including campaign planning and performance analysis.
Despite these differences, both roles share several key skills and knowledge areas:
· Communication
· Teamwork
· Digital marketing knowledge
· Content creation
· Data analysis
· Understanding of customer behaviour and branding

[bookmark: _heading=h.we273hrtov5w]Importance of Communication
One of the most important shared skills is communication. Communication is essential in marketing because it allows professionals to clearly promote products and connect with target audiences. Strong communication skills are needed to create effective advertisements, social media posts, and marketing campaigns.
According to the Confederation of British Industry, communication is one of the most valued employability skills. It also supports teamwork and collaboration, which are important in marketing roles where professionals work with different departments.
Without strong communication, marketing messages may be unclear, leading to ineffective campaigns. Therefore, communication is a key skill for success in business and marketing.

[bookmark: _heading=h.oilnnybymxls]Task 2: Self-Assessment and Readiness
[bookmark: _heading=h.jmzu3boc8lkt]Self-Assessment Using SWOT Analysis
Self-assessment is an important part of preparing for a future career, especially in business and marketing where employers expect individuals to understand their own strengths and areas for improvement. One useful way to do this is by using a SWOT analysis, which focuses on strengths, weaknesses, opportunities, and threats. This method helps to reflect on personal skills and also consider external factors that may affect career development.
One of my main strengths is communication. I feel confident sharing my ideas both in writing and when speaking in smaller groups. This is important in marketing because professionals need to communicate clearly with different audiences, whether that is customers, colleagues, or clients. Being able to explain ideas clearly also helps when working on assignments or contributing to group discussions. Another strength I have is teamwork. I enjoy working with others and I am open to listening to different opinions. During group tasks, I try to contribute fairly and support others to complete the work successfully. This is an important skill because marketing often involves working with different teams, such as sales or design. I am also quite organised, which helps me manage my time and complete tasks before deadlines. Being organised allows me to balance different pieces of work and stay focused.
However, there are also areas where I need to improve. One of my main weaknesses is that I do not have much practical experience using digital marketing tools. Although I understand the theory behind marketing, I have not had enough opportunity to use tools such as analytics platforms or advertising systems. This could be a disadvantage when applying for jobs, as many employers expect candidates to have some practical experience. Another weakness is my confidence when presenting in front of large groups. While I am comfortable speaking in smaller groups, I sometimes feel nervous when presenting formally. This can affect how clearly I communicate my ideas.
There are also several opportunities available that can help me improve these weaknesses. For example, studying business and marketing gives me the chance to learn more about digital marketing, branding, and customer behaviour. I can also take part in online courses to gain practical skills. Platforms such as Google Digital Garage provide useful training in digital marketing. In addition, taking part in more presentations and group activities will help me build confidence over time. These opportunities are important because they allow me to develop both my knowledge and practical skills.
At the same time, there are some threats that I need to be aware of. The business and marketing industry is very competitive, and there are many people applying for similar roles. Some candidates may already have more experience or stronger skills, which makes it harder to stand out. Also, digital marketing is constantly changing, with new tools and trends appearing regularly. This means I will need to continue learning and adapting to stay up to date. According to the Confederation of British Industry, employers value people who are adaptable and willing to keep developing their skills.
[bookmark: _heading=h.mr9w9ueilclz]Evidence of Readiness for Employability
I believe I am developing the skills needed for employment through my academic work and other experiences. Studying business and marketing has helped me understand important topics such as branding, marketing strategies, and customer behaviour. Through assignments and coursework, I have also improved my research and analytical skills. For example, analysing case studies and completing written work has helped me think more critically and understand how businesses operate in real situations.
Working in groups has also helped me develop important employability skills. I have learned how to communicate with others, share ideas, and work towards a common goal. Sometimes group work can be challenging, but it has helped me become more patient and open-minded. These are useful skills because marketing roles often involve teamwork. The Chartered Institute of Marketing highlights that collaboration is a key part of working in marketing.
In addition, taking part in class activities and discussions has helped me become more confident. Even though I still need to improve my presentation skills, I have started to feel more comfortable speaking in front of others. I have also developed better time management skills by meeting deadlines and organising my work.
Feedback from teachers and classmates has also helped me understand my strengths and what I need to improve. Positive feedback has shown me that I am good at communication and organisation, while constructive feedback has helped me focus on areas like confidence and practical skills.
Overall, I believe I am becoming more prepared for employment in business and marketing. I am developing important skills such as communication, teamwork, and organisation, which are valued by employers. According to the National Careers Service, these skills are essential for success in the workplace.

[bookmark: _heading=h.rizp4hcfgd6w]Task 3: Career Development Planning 		
[bookmark: _heading=h.6exigkpej0um]Employment Goals
Based on my SWOT analysis, I have identified that I need to improve my digital marketing experience and confidence in presentations. My short-term goal is to develop these areas by completing online courses and gaining practical experience with tools such as social media platforms and analytics. I also want to improve my confidence by taking part in more class presentations and speaking opportunities. These goals are important because they will help me feel more prepared when applying for entry-level marketing roles. The National Careers Service explains that gaining practical skills is important for improving employability.
My long-term goal is to become a Marketing Executive. This role interests me because it involves both creative and analytical work, such as planning campaigns and analysing results. It also offers opportunities for career progression. According to the Chartered Institute of Marketing, this role requires strong communication, creativity, and strategic thinking.
[bookmark: _heading=h.hw9oyvv6u1uw]Personal Development Plan
To achieve these goals, I have created a personal development plan. In the short term (0–3 months), I will complete online digital marketing courses using platforms such as Google Digital Garage. I will also practise speaking more in class to improve my confidence.
In the medium term (3–6 months), I plan to apply what I have learned by working on small projects, such as creating social media content or simple campaigns. I will also ask for feedback from teachers and classmates to help me improve.
I will measure my progress by tracking completed courses, improvements in my confidence, and the feedback I receive. This will help me stay focused and continue developing my skills for the future.
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