[image: A close-up of a sign

Description automatically generated]



The Role of Artificial Intelligence (AI) in Enhancing Guest Experience
International Meetings Management for Hotel Industry
Student Name: Maria Magdalena Radu
Student ID: 2126508
Module: BMIH6007
Lecturer: Kathryn Flynn





Slide 1






Slide 2






Slide 3






Slide 4






Slide 5







Slide 6


















Slide 7









Slide 8






Slide 9


















Slide 10






Slide 11


















Slide 12







Slide 13




I welcome your questions.
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This event aims to highlight the transformative power of AI in the hospitality industry.

Aim and Objectives

Aim  

Exploring the feasibility of AI event 

Enhancing guest satisfaction:

To foster discussion and encourage hotels to embrace AI

Objectives  





This event will highlight the revolutionary impact of artificial intelligence (AI) in changing the hospitality business. A significant goal is to investigate the viability of hosting a special event focused on AI's potential to improve guest experiences. The event aims to inspire hotels and resorts to adopt AI technologies by promoting in-depth talks and exchanging best practices, resulting in increased guest satisfaction through personalised services and operational efficiencies. Ultimately, the goal is to build industry-wide enthusiasm and commitment to using AI technologies to gain a competitive advantage.
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

AI solution providers and vendors



Hospitality industry leaders and executives



Technology experts and researchers



Hospitality technology investors and analysts



Media and industry influencers



Early adopters seeking a competitive edge

Target Audience

(Espina-Romero et al., 2023; Haleem et al., 2022; Ruel and 

Njoku, 2020)
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AI solution providers and vendors

Hospitality industry leaders and executives

Technology experts and researchers

Hospitality technology investors and analysts

Media and industry influencers

Early adopters seeking a competitive edge

Target Audience

(Espina-Romero et al., 2023; Haleem et al., 2022; Ruel and Njoku, 2020)







Based on analysis of most studies that analysed AI applications (Espina-Romero et al., 2023; Haleem et al., 2022; Ruel and Njoku, 2020), This event's target audience consists of a variety of stakeholders from the hospitality and AI ecosystems, such as executives and industry leaders who make strategic decisions, AI solution providers exhibiting their products, researchers and technology experts at the forefront of technological advancements, investors and analysts looking for new opportunities, public opinion-shaping media figures, and early adopters looking for a competitive advantage. Bringing these important parties together promotes idea sharing, business networking, and the quicker implementation of AI technologies designed to improve visitor experiences and operational effectiveness.

3



image6.png

b 1.4

),






image2.png







image3.png







image4.png







image5.png









R ————
+ iy etooway s s onon






image5.emf
Demand and Supply

•

High demand for AI solutions

•

Growing interest in smart hospitality

•

Cloud AI demand exceeds supply despite 79% 

surge

•

Limited AI-focused hospitality events

•

Opportunity to fill the market gap

•

Attract global attendees and exhibitors

(Novet, 2024; Wang, 2024)
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Demand and Supply

High demand for AI solutions

Growing interest in smart hospitality

Cloud AI demand exceeds supply despite 79% surge

Limited AI-focused hospitality events

Opportunity to fill the market gap

Attract global attendees and exhibitors

(Novet, 2024; Wang, 2024)







Despite unpredictable supply and demand dynamics, there is a strong demand for AI-focused events. This increase according to Wang (2024) is being driven mostly by industries that require personalized services (Wang, 2024). Microsoft reports that demand for cloud AI exceeds supply, despite a 79% rise in capital spending (Novet, 2024). This suggests an opportunity to close the market gap, particularly in hospitality events with an AI focus. Leveraging ICC Wales' knowledge and superior AI capabilities, such an event has the potential to become a flagship platform, inviting global participation. Its particular value stems from solving the shortage of AI-focused hospitality events in the face of rising demand, integrating industry needs with technological breakthroughs. 
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Competition

•

Established hospitality technology conferences

•

AI-focused events in other sectors

•

Virtual and hybrid event platforms

•

Differentiate with ICC Wales showcase

•

Unique venue and location advantage

•

Strategic partnerships with industry leaders

(Council For Australian University Tourism And Hospitality Education, 2019; Eventbrite, 2024; Simons, 2018)
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Competition

Established hospitality technology conferences

AI-focused events in other sectors

Virtual and hybrid event platforms

Differentiate with ICC Wales showcase

Unique venue and location advantage

Strategic partnerships with industry leaders



(Council For Australian University Tourism And Hospitality Education, 2019; Eventbrite, 2024; Simons, 2018)





The event faces competition from established hospitality technology conferences such as CAUTHE 2019 which focuses on hospitality disruption in the digital age (Council For Australian University Tourism And Hospitality Education, 2019) AI-focused events as those presented by CIPD in Wales for 2024 (Eventbrite, 2024), virtual and hybrid event platforms (Simons, 2018), and more. However, this event may stand out by seamlessly incorporating the ICC Wales' cutting-edge AI demonstration throughout the event experience. The ICC Wales' unique facility and location advantage, combined with smart relationships with industry leaders and AI pioneers has the potential to raise the event's reputation and attract a varied variety of attendees.
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Located near M4 

(J24) motorway

4,000 sq. m pillar-

free exhibition hall

1,500-seat 

auditorium for 

events

Flexible meeting 

room spaces

Surrounded by 

woodland and 

greenery

Celtic Manor 

Resort offer 

accommodations

VENUE AVAILABILITY

(ICC Wales, 2024; Visit Mid Wales, 2024)
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Venue Availability

(ICC Wales, 2024; Visit Mid Wales, 2024)





The ICC Wales is conveniently placed near the M4 (J24) highway, allowing easy access for participants. Its outstanding features include a massive 4,000-square-meter pillar-free exhibition hall (ICC Wales, 2024), ideal for large-scale events and displaying AI-powered experiences. Additionally, the 1,500-seat auditorium provides adequate space for presentations and demonstrations (ICC Wales, 2024). With several flexible conference room spaces, the venue can host a variety of concurrent events and workshops (Visit Mid Wales, 2024). Surrounded by tranquil woodland and vegetation, the venue provides a refreshing ambience, which is complemented by the surrounding luxury rooms at the Celtic Manor Resort, ensuring a smooth and immersive experience for guests.
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Catering skills 

for food and 

beverages.

Entrepreneurial 

mindset for 

innovation.

People 

management 

for guest 

satisfaction.

Event planning 

and 

coordination 

proficiency.

Marketing and 

digital skills for 

promotions.

Financial 

acumen for 

business 

success

Skills Required

(Bladen et al., 2023; Falmouth University, 2020; Victoria University, 2024)
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 Skills Required

(Bladen et al., 2023; Falmouth University, 2020; Victoria University, 2024)





Organizing a successful AI event in the hospitality sector requires a wide range of skills. Catering skills are critical for improving the guest experience, as is an entrepreneurial attitude and an inventive approach to presenting a one-of-a-kind and engaging event. Effective people management abilities are critical to guaranteeing guest satisfaction and smooth operations. Proficiency in event planning and coordination is required for flawless event execution (Bladen et al., 2023; Victoria University, 2024). Strong marketing and digital abilities are essential to promote the event effectively and attract the intended audience (Bladen et al., 2023). Finally, financial planning and budgeting expertise are vital for cost management and assuring
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Catering skills for food and beverages.





Entrepreneurial mindset for innovation.





People management for guest satisfaction.





Event planning and coordination proficiency.





Marketing and digital skills for promotions.





Financial acumen for business success
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RESOURCES

Description Category

Event management team, Speakers, Catering staff, Security 

and crowd control staff Human Resources

Meeting spaces, Catering facilities, Audiovisual equipment, 

Furniture (chairs, tables, podiums), Wi-Fi and internet 

connectivity, Parking and transportation arrangements Venue and Facilities

Website and online registration platform, Printed materials 

(brochures, flyers, signage), Promotional merchandise 

(branded items, giveaways), Social media and digital 

marketing resources

Marketing and 

Promotion

Computers and presentation software, Event management 

software or mobile app, On-site technical support and 

troubleshooting

Technology and 

Equipment

Event budget and financial planning, Funding sources, 

Insurance and liability coverage Financial Resources

Accommodation, Transportation and travel arrangements Logistical Support

(Falmouth University, 2020; High Point University, 2022; University of 

California, 2023)
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Resources

		Category		Description

		Human Resources		Event management team, Speakers, Catering staff, Security and crowd control staff

		Venue and Facilities		Meeting spaces, Catering facilities, Audiovisual equipment, Furniture (chairs, tables, podiums), Wi-Fi and internet connectivity, Parking and transportation arrangements

		Marketing and Promotion		Website and online registration platform, Printed materials (brochures, flyers, signage), Promotional merchandise (branded items, giveaways), Social media and digital marketing resources

		Technology and Equipment		Computers and presentation software, Event management software or mobile app, On-site technical support and troubleshooting

		Financial Resources		Event budget and financial planning, Funding sources, Insurance and liability coverage

		Logistical Support		Accommodation, Transportation and travel arrangements



(Falmouth University, 2020; High Point University, 2022; University of California, 2023)





Drawn from different sources focusing on event planning (Falmouth University, 2020; High Point University, 2022; University of California, 2023), these resources are required to deliver an effective event. A skilled event crew, subject matter experts, catering staff, and technical workers are critical human resources. The physical infrastructure includes the venue, conference rooms, catering areas, audiovisual equipment, and internet access. Effective marketing, including websites, printed materials, and social media, ensures promotion. Advanced technology, such as event software, registration systems, and live-streaming, improves the experience. Adequate financial resources, such as budgets, sponsorships, and funding sources, guarantee viability. Logistical support for lodging, transportation, vendor management, and on-site personnel all contribute to a smooth execution. Securing and aligning these varied resources is key to creating a memorable event.
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ESTIMATED EXPENDITURE AND REVENUE

Estimated Return Expected 

Revenue

Estimated Cost Resources

£10,000 - £30,000 Attendees’ 

registration

£4,000 - £10,000

Human Resources

£2,000 - £40,000 Sponsorships £2,000 - £10,000

Venue and 

Facilities

£2,000 - £ 6,000 Exhibitor Fees £1,000 -£ 5,000

Marketing and 

Promotion

£5,000 - £10,000 Merchandise 

Sales

£500 - £3,000

Technology and 

Equipment

£3,000 - £9,000 Food and 

Beverage Sales

£500 - £2,000

Financial 

Resources

£1,000 - £5,000

Logistical Support

£

22,000 -

£

95,000

£

9,000-

£

35,000 Totals

(Allen, Harris and Jago, 2022; LinkedIn Corporation, 2024)
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Estimated Expenditure and Revenue

		Resources		Estimated Cost		Expected Revenue		Estimated Return

		Human Resources		£4,000 - £10,000		Attendees’ registration		£10,000 - £30,000

		Venue and Facilities		£2,000 - £10,000		Sponsorships		£2,000 - £40,000

		Marketing and Promotion		£1,000 -£ 5,000		Exhibitor Fees		£2,000 - £ 6,000

		Technology and Equipment		£500 - £3,000		Merchandise Sales		£5,000 - £10,000

		Financial Resources		£500 - £2,000		Food and Beverage Sales		£3,000 - £9,000

		Logistical Support		£1,000 - £5,000		 		 

		Totals		£9,000-£35,000		 		£22,000 - £95,000



(Allen, Harris and Jago, 2022; LinkedIn Corporation, 2024)





Based on previous resource requirements, the event is projected to cost between £ 9,000 and £35,000 in Human Resources, Venue and Facilities, Marketing, Technology, and Logistics.  Attendee registration fees, sponsorships, exhibitor fees, item sales, food and beverages, and other revenue sources (Allen, Harris, & Jago, 2022; LinkedIn Corporation, 2024) help offset this expense. Nonetheless, it is important to acknowledge that these are rough estimates and actual spending may vary depending on factors such as the event's scale, target audience, and overall execution.
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Sales

Crowdfunding

Angel Investor, 

Bank Loan

Savings/Internal 

Budget

Sponsorship 

and Barter

FUNDING SOURCES

(Eventbrite, 2019; van Teunenbroek, Chiesa and Hesse, 2023)
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Funding Sources

(Eventbrite, 2019; van Teunenbroek, Chiesa and Hesse, 2023)





Eventbrite (2019) and van Teunenbroek, Chiesa and Hesse (2023) identified several significant sources of event funding. Advance Ticket Sales provide early revenue creation, enabling operating money to jumpstart the project. Crowdfunding uses platforms such as Kickstarter to enable risk-free investments from possible attendees. Angel Investors and Bank Loans provide financial support for larger-scale events, whilst Savings/Internal Budget allocation displays personal or corporate commitment. Sponsorship is another important method for gaining corporate support for various event features. Barter arrangements can also be useful, as they include swapping goods or services for critical event necessities. 
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Conclusion





Integrating AI technology will improve and reinvent visitor experiences in the hospitality industry, allowing for more tailored services that increase customer happiness and loyalty. AI-driven operational efficiencies will dramatically reduce costs. As an early adopter, the venue may acquire a competitive advantage in the marketplace. However, ongoing innovation and adaptability to developing AI technologies will be critical for maintaining this advantage and position.
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Leadership role in AI adoption.





Strategic partnerships drive innovation forward.





Careful planning ensures event success.





Potential for guest experience enhancement.





ICC Wales hosts premier AI events.
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I welcome your questions.
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Welcome to the thrilling event held at the prestigious ICC Wales! Today, we gather to examine the cutting-edge field of AI (artificial intelligence) event and its potential to improve the visitor experience in the hospitality industry.
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Aim and Objectives

Aim  

•

Exploring the feasibility of AI event

•

Enhancing guest satisfaction:

•

To foster discussion and encourage hotels to embrace AI

Objectives  


