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Coca cola is one of the world’s largest and most successful company, has been well known for its manufacturing, retailing, and marketing of non-alcoholic beverages and soft drinks, is nowadays an iconic and recognizable brand, and its financial communications area key part of its overall strategy.
Coca cola works diligently to ensure that its financial communications are accurate, timely, and transparent, this includes communicating financial information to its shareholders, investor, and other stakeholders.
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The Coca-Cola Company is an American multinational beverage company based in Atlanta, a multinational corporation is a company that has offices and business activities in two or more countries around the world. (Chen, 2022)
The company's most successful advertising tactic is the slogan 'Real Magic', which was able to connect with consumer demand, Coca-Cola has committed to using this slogan in its advertisements and commercials, and this has greatly benefited its business and reputation. Stakeholders are also a crucial component of the entire company. The company's efforts to provide 'True Magic' to the whole world have been aided by stakeholders.
Coca cola Company is the world’ largest beverage company, selling more than 1.9 billion servings of Diet Coke every day in more than 200 countries, with its current slogan 'Real Magic', the Coca-Cola Company has been able to stay ahead of other companies because it has been able to satisfy people's needs. (Coca-Cola, 2022)
The importance of international financial management for the Coca Cola company is crucial. Coca Cola, the world's largest beverage company, operates in over 200 countries and has a global presence, this necessitates a high level of financial management to ensure that resources are allocated efficiently and effectively to maximize returns and sustain a competitive advantage in the market.
International financial management is a complex process that involves the coordination of financial activities, such as budgeting and forecasting, across multiple international markets, this enables the company to identify and capitalize on potential opportunities, while minimizing potential risks. Furthermore, international financial management enables the company to maintain liquidity and manage cash flow as it expands into new market.
This is a particularity relevant for Coca- cola, as its global presence requires a strong focus on managing foreign exchange rate risks and hedging against currency fluctuations.
The company should also need to consider the different tax regulations and laws in different countries and ensure that it complies with all relevant regulations. This requires the company to have a thorough understanding of the different legal frameworks and the implications of each. 
Finally, international financial management also plays an important role in the company’s long -term strategy. The company mast be able to develop and implements strategies that are tailored to each individual market, as well as maintain a competitive advantage across multiple markets. This requires a deep understanding of the different economic and political environments and their impact on the company’s operations. (Sharma, 2016)
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Coca cola is one of the world’s most recognizable and successful brands, it has a long history of rewarding its shareholders with generous dividends. The company’s dividends are an important part of the investment thesis for many investors, as they provide a steady stream of income and a way to participate in the company’s success. 
Coca cola has a long story history of paying consistent and growing dividends. The company has increased its dividends every year since 1963, making it one of the most reliable dividend payers in the world. 
According to the Dividend Irrelevance Theory, an organization's payment of dividends should not add value to the price of its securities; nonetheless, Coca-Cola has been doing so for a long time and appears to be maintaining its strong growth. However, the company pays dividends to reduce the excessive use of cash by the directors.
The current dividend yield of 3.3% is lower than the industry average, but it still a reliable source of income for investors. The company’s divided also has a strong balance sheet with low debt levels, and it generates significant free cash flow each year. This allows coca cola to continue raising its dividend and rewarding shareholders. In the long run, the company's dividend policy is sustainable, as it continues to increase each year due to the steady growth of the company's revenues. (Coca cola, 2020)
The Company normally pays dividends four times a year, usually on 1 April, 1 July, 1 October, and 15 December. Registered shareholders may choose to receive dividends electronically or by cheque in the currency of their choice.
Coca cola dividend distribution policy can be defined as a reliable and transparent way for investors to participate in the company’s success. The company’s long story of raising dividends, combined with its strong financial position, suggest that investors can continue to expect a steady stream of income from their Coca Cola investments. (The coca cola company,2020)
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Coca cola methods appraisal are well structured, systematic, and comprehensive. The company has developed sophisticated methods for appraising projects, Coca cola follows a systematic approach to project appraisal. (Puravankara and Fraser, 2007)
 They use a five- step process to evaluate potential projects: 

· identification of potential project
· evaluation of project feasibility
· analysis of financial performance
· risk assessment 
· final decision

The first step is identifying potential project, the Company uses variety of methods to identify potential projects, including market research, customer feedback and industry trends, it is helpfully to identify projects likely to be successful. 
The second step is to evaluate the feasibility, it includes evaluating the costs, benefit, risks, and feasibility of the proposed project, Coca cola use different methods to evaluate the feasibility such as financial analysis and cost benefit analysis.
The third step is to analyse the financial performance of the project, this includes assessing the return on investment, cash flow and other financial metrics.
The fourth step is to assess the risk associated with the project. This includes assessing the potential risks and rewards associated with the project. The final step is to make a final decision on the project. This includes considering the result of the previous steps and making decision on whether to proceed with the project or not. Coca cola has a rigorous decision-making process in place to ensure that project is only approved if they are likely to be successful. 
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Market hypothesis theory specifically focuses primarily on the impossibility of the market being wrong about the value of a company's shares (Teall, 2018). In other words, it leads to the conclusion that market prices accurately reflect the real value of shares. However, this is not always true due to many visible and hidden factors that influence the stock market and the company itself.
The coca cola company’s stock hypothesis is that the stock will continue to increase over time as the company continues to expand its brand and develop new products. The company has a long story of success, and there is evidence that indicates that the company is well positioned to continue to grow in the future. 
A perfect example is the investor Warren Buffett, when in 1988 he made his most famous investments in the company with a profit of $13billion. He bought Coca-Cola shares worth over a billion dollars. Buffett was able to capitalize on the undervalued stock of the company. In addition to the investment, he helped the company increase its efficiency and profitability, he advised the company to focus on its most profitable product and reduce the cost associated with them and suggested the company to reduce the debt and use the money saved to repurchase its own shares. (Investopedia,2022)
Moreover, Coca-Cola's shares continue to rise, accumulating about $60.1 today, which is $7 more than last year's prices (Google Finances, 2022). All in all, Coca-Cola indeed seems a safe investment as it partially opposes EMH, which means it can increase shareholders' investments.
Furthermore, the company has a diversified portfolio of products, which provides investors with a range of potential opportunities.  
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The brand is appreciated worldwide, which has facilitated its expansion into more than 200 countries. International financial management is essential for Coca Cola to succeed in the global market. The Coca-Cola Company's strong brand equity, marketing, research, and innovation help it to garner a major market share in the non-alcoholic beverage industry. 
The company must be able to effectively manage its resources, maintain liquidity, and manage its debt and credit ratings to remain competitive. Furthermore, the company must be able to develop and implement strategies that are tailored to each individual market to maintain a competitive advantage.
In summary, Coca cola’s financial communications help to ensure that the company remains a leader. in the industry by providing clear and accurate information about its financial performance.
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