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Introduction
The following essay will be going to discuss the concept and significance of marketing in an organisation that allows the organisation to maintain its sustainability in society. Marketing is a crucial part of an organisation or especially in the hotel industry that allows them to increase their profitability. It also brings effective pathways towards its development in the present competitive market. Raffles Hotel and Holiday Inn are the two most popular hotels in the UK that provide the best services to their customers. Thus, the following essay will emphasise the purpose behind choosing these hotels to analyse their present marketing strategies effectively.  Some historical background of these organisations and their approaches to enhancing their marketing strategies will also be evaluated here in detail with help of relevant sources. Additionally, the present market position and market strategies of these organisations will also be demonstrated here. Moreover, this essay will discuss their green messaging that creates scope for their sustainability in the market.


Discussion
Raffles Hotel is the most significant hotel that is present in Singapore and has a multinational hotel chain outside this country. This hotel is also located in the United Kingdom and maintains the same reputation in this place. This specific hotel is a luxurious hotel which was founded in 1887 (raffles, 2023). Nowadays, this hotel has expanded to almost 15 nations which enhances its sustainability in the global market. This hotel was mainly founded in Singapore and it is famous for its architecture and decorations. Within this specific hotel, there are several segmented rooms that help to maintain the entire working process effectively. The management of this organisation has run their business for the last 135 years and they implement their marketing strategies according to the developmental needs of the workplace (hospitality, 2022). Choosing this hotel allows one to understand the effectiveness of marketing and its strategies in the business environment. Hotel Holiday Inn is also a famous hotel which was founded by Kemmons Wilson in 1952. This organisation never charged any amount for children who belong under the age of 12. The management of the hotel Holiday Inn is expanding their business in almost 1173 locations which are possible only for their effective marketing strategies  (ihg.com, 2023). The development of both these organisations refers to the effectiveness of fruitful marketing and its outcomes. The reason behind selecting Raffles Hotel is that it attracts customers in different ways and tries to provide the best facilities to them. It provides a luxurious ambience and cocktail or bold ambience for its customers whereas the hotel Holiday Inn maintains a soft and pleasant ambience so that customers can feel their comfort (ihgplc, 2023).  
The marketing choices of Raffles Hotel and Hotel Holiday Inn are entirely different. Both these organisations try to provide the best services to their customers by maintaining effective marketing strategies. Due to running for the last few decades, these organisations are also impacted by Brexit, inflation, the pandemic, and other external factors that create barriers to their enhancement. Additionally, changing governing bodies within countries also impacted development. Robert Scott's 1830s construction of Beach House, thus a private residence, gave rise to Raffles Hotel. Charles Emmerson rented the structure and established a hotel in the year 1878 (eresources, 2022). The hotel was shut down after his unexpected passing in 1883. This hotel has long been the gold standard for opulent, attentive service. An oasis providing individualised experiences that are customised to each visitor and flawlessly intuitive service. It is the most significant location where visitors come, depart as friends, and return with family (Ivy, 2022). Nowadays, this organisation also implements modern technology that helps management to connect easily with their customers using different social media platforms. Email, promotion in social media, and SMS marketing are mainly incorporated by this organisation.  The Holiday Inn offers the service required by business travellers while also providing a relaxing environment where everyone can unwind and take advantage of amenities like dining establishments, swimming pools, plush lounges, and fitness centres. In order to appeal to customers within high and middle-class market segments not to desire luxury yet are motivated by values relative to cost. Holiday Inn has implemented its differentiation approaches by developing a variety of low-cost services and products as well (hospitality net, 2023).
The Raffles Hotel has long been the gold standard for opulent attentive service. Intuitive, trusted pioneer of hospitality and elegance defines the Raffles Hotel. It is an iconic brand that offers discreet service, a warm welcome, and emotional luxury to its guests. The current market of this hotel is, it is a luxury hotel with a colonial style. It is famous for Sling Cocktail which is the unique product of this organisation (accor.com, 2022). Present day, the management of this organisation tries to hire the most efficient employees and provide them incentives so that they can provide their best performance towards their customers. Innovation is their current strategy and it adapts total quality management staff to make their workplace strategies most innovative and attractive. Whereas Holiday Inn also implements some strategies based on their cost and service that helps them to make this hotel unique. The management of Holiday Inn also tries to not receive any amount as children cost if they belong from age 12. It makes this organisation most attractive to customers (hilondonwest, 2022). 
The marketing of a product or service creates awareness about them among people. This is to attract people to use the services and increase the brand value of the hotel. The organisations marketing their products or services have to formulate a viable marketing service following which the organisations can attract consumers. The hospitality-based organisations that have their reach worldwide have competition among them and they focus to target a portion of society that will use their services (Carmicheal, 2023). Organisations targeting a particular section in a market will have strong policies that will give them an advantageous position in their respective markets. This can provide a direction to the organisations to move in a certain direction with their business operations. Organisations can use this particular direction to formulate their actions. The organisations like Raffles Hotel increase their service quality and focus on serving only the particularly rich people (Samuely, 2022). This type of marketing requires a point of differentiation from the rest that will increase the branding value of the organisation which will be acquired by the affluent only. This is a standard of performance for the organisation that will be promised by the organisation to its target consumers. The organisations like Holiday Inn, on the other hand, customise their services for all people (Dobson, 2021). This increases the target market of the organisation. Holiday Inn provides fairly good services to people that are also affordable to them. This way they create a successful marketing strategy.
The growing concern about climate change and global warming has considerably increased the necessity to spread the message to preserve the green cover with the actions of organisations. Sustainable business practices and marketing techniques are being employed to spread awareness about the organisational activities among the people (Muisyo et al, 2022). Organisations are required to enhance their efforts to create a positive environment for the sustainable business model to flourish. The strict requirement for businesses to contribute to creating a sustainable business model that can reduce the damage to the environment with the business practices that take place (Clark et al, 2023). Organisations have to create a model of marketing that can increase awareness in the market and spread a positive message. The Raffles hotel is using the digital platform to market its products. The usage of digital media reduces the waste of production in the environment from the traditional way of marketing. This has been a great contributing factor that the organisation is using to spread the message of green to the world through their marketing. This substantially raises the brand image of the organisation. The Holiday Inn is different from the Raffles hotel as they use different educational materials to spread awareness among their guests (Greenwalt, 2019). This is a positive step from Holiday Inn to create a sustainable future. Holiday Inn is a great contributor to enhancing the potential of a greener future. These two different methods are used by organisations to promote the green message among the people.


Conclusion
The above essay has discussed the idea and significance of marketing that needs to be maintained by every organisation to maintain their sustainability. Marketing defines the most crucial process that provides an effective way to attract a huge customer base that also brings scope for organisational development. Within the hotel industry, marketing strategies are crucial that allow management to attract more customers by advertising their provided products and service quality. This entire essay has been based on Raffles Hotel and Hotel Holiday Inn and their marketing strategies. The changes that were implemented by the management of these two hotels have also been emphasised here in detail with help of relevant sources. Additionally, their present position in the market has been showcased here in this essay which makes it informative. Thus, the effective marketing strategies that are maintained by them in this present market have also been demonstrated here in this essay. Moreover, green messaging and their marketing sustainability have been highlighted here which makes this essay credible. 
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