Chapter 2 Literature Review

2.1 Introduction
This literature review will explore the research surrounding the public perception on Police use of force. It will focus on each objective by exploring the current literature that is available on each topic. Sources will be up to date, relevant and academic. The objectives listed below will be explored and the literature analysed. 
1) To explore public perception on Police use of force
2) To explore if the media influence public perception on Police use of force
3) To explore if the Police force can improve the public perception of use of force. 
To research the information that is available, initially the databases of the library at the University of Wales Trinity St David (UWTSD) were used. These sources predominantly consist of e-books and journal articles. In addition to this, Google scholar and Google books were used in order to find other relevant sources ensuring that the results were all academically appropriate.
To locate relevant resources, key words were used to ensure accurate results. These included “public perception” “Police use of force” and “media influence”. From the results, the abstract of the chosen sources gave further information as to whether this source would be appropriate to use for this research. The initial results page listed 358 resources for those keywords. Further refining of the year of publication from 2015 to 2024 resulted in 268 results. This allowed a more structured approach to exploring the resources available and ensured up to date information and statistics.
In the context of this research and literature review ‘Police use of force’ is being explored within the United Kingdom and is defined as restraint by various methods, including limb restraint such as hand cuffs or fast straps, unarmed tactics including physical restraint, takedowns and the use of pressure points. For the purpose of this research it will not cover tasers, irritant spray, batons or the use of firearms. Examples from outside the UK will only be used to discuss their effectiveness compared to UK methods and whether the public perceptions differ depending on the method of force used. 
Many of the results were focused on research with the United States and by adding UK into the keyword search it reduced the results to only 37. On further examination many of the articles were not very relevant and so the keyword ‘UK’ was deleted and the search reset as before. Initially it seems there may be a gap in the research within the focus of this exploration.

2.2 To explore public perception on Police use of force.
Hollis (2018) explains that Police use of force is defined as ‘the application of force by police officers to secure compliance with police orders or commands’. The public’s acceptance of the use of force is described by Silver (2020) as dependent on the attitudes towards the police such as cooperation and compliance. This includes moral motives of an obligation to obey the police, and complete trust in the institution.  Mullinix, Bolson and Norris (2020) state that the use of force can impact public attitudes and that people are often motivated to protect and reinforce their existing beliefs and attitudes. High levels of trust in the police may ensure that the public are resistant to change. 
Bennell et al (2021) state in #Commentary 9 ‘Public perception is that police use force much more frequently than is the reality’. ‘Contrary to this belief police use force very rarely’ (in Vancouver, less than 1% of calls results in the use of force). Misconceptions about police use of force can be improved through research about the actual frequency of police use of force and the rates of improper use of force. They further believe that if all incidents were researched and made available, then any misconception on the inappropriate use of force could be presented with reliable and relevant data to the public.
Mullinix, Bolson and Norris (2010) also discuss legitimate use of force. Does this have the same meaning as excessive or controversial? A legitimate use of force as defined by the College of Policing (2023) is when ‘police are required to use force to achieve a lawful objective, such as making a lawful arrest, acting in self-defence or protecting others, all force used must be reasonable in the circumstances.’ And that ‘Every effort should be made to resolve a situation without resorting to the use of force or firearms, however, the overriding consideration should be a human rights-based approach to public and officer safety.’
The IPCCs publication on Police Use of Force by TNS (2015) states that, in England and Wales the use of (reasonable) force is provided to police and any other person under Section 3 of the Criminal Law Act 1967, which states: ‘A person may use such force as is reasonable in the circumstances in the prevention of crime, or in effecting or assisting in the lawful arrest of offenders or suspected offenders or of persons unlawfully at large.’ To research further with regards to excessive or unreasonable force, there is a need to define these actions. Anwar (2022) states that ‘Any use of physical action by a police officer that goes beyond what is deemed necessary to resolve a situation may be considered excessive force’. The public perception on the use and degree of force can depend on the relationship with their local police, sex, age, previous contact, and their ethnicity. Confidence and trust in the police impacts opinions according to Hanway and Hambly (2023) ‘Negatively experienced contact with the police by members of the public, including victims of crime, showed negative associations with public opinions and were found to be more influential than positive encounters.’

2.3 To explore if the media influence public perception on Police use of force.
In the context of this research ‘media’ is deemed to be either journalistic reporting, users on social media such as Facebook, X (formerly Twitter), YouTube, Instagram, Tik Tok and television or film productions about crime, fiction or documentaries. The police rely on the media to release information from them to the general public and for help in crime detection and prevention. However, the rise of the use of social media applications by the public to film events where the police can be seen to use force has increased. Any event can now be filmed and shared on many platforms, and as Schmidt and Taddickenare (2017) are quoted in Czudnochowski (2023), Web 2.0 has enabled interaction and affects information behaviour and social participation. 
Since social media was introduced in 1996, the usage of it has increased significantly with it now being used by more than half of the 8.06 billion people across the world, with people spending an average of two hours and twenty four minutes on it per day. Facebook and YouTube are said to be the most used platforms with 3.03 billion monthly active users (Dean, 2024). According to Otachi ( 2023), YouTube is the biggest platform for sharing videos, creating content and best for those ‘creators who want a massive reach’. With social media algorithms now in place, it can influence what a person watches based on previous interactions and matches content to users with similar preferences (Adisa, 2023) 
Miethe, Venger and Lieberman (2019) discuss that whilst police incidents are filmed and widely shown, public perception around the use of force can vary depending on either; the credibility of the source, the truthfulness of the video and whether the officers’ actions are seen to be excessive and justifiable. Further to this, they state that over the past ten years, there has been an increase of various media sources which show videos of police using force against members of the public and suspects involved in criminality. The distribution of this material has led to greater public scrutiny around police procedures and actions, with police forces adapting their policies on their use of force to determine whether or not it is justified. 
Towne (2022) carried out a study with college students by means of an interview in order to explore their engagement on social media around the use of force within policing. The majority of the participants stated that social media assisted them in forming opinions on the Police and their use of force, however, not all of these would be willing to share it on their own platform. Within the study, a staggering 85% were familiar with the use of force through social media, including Facebook and Twitter, while only 8% were aware of such incidents through television. Participants expressed that from watching such videos on the use of force, they felt their support for the police had reduced, leaving them questioning the ability for Police to make decisions and to protect the public. This was said to raise emotions of sadness, anger and frustration. 
Donovon and Klahm (2015) explore how the use of force is perceived based on entertainment media and the influence it can have on a person. They state that research suggests that the majority of individuals learn about use of force and the criminal justice processes through media, rather than personal experience. Based on what they see in the media, it is more likely to impact their views and opinions on crime than direct experience they may have had or not had at all. They state that those who have more exposure to TV and the news, are more likely to believe that Police misconduct takes place, than those who watch less. With viewers now watching less local news, it’s estimated that they spend twice as long watching entertainment media, which is predominantly younger viewers. This research coincides with the study carried out by Towne (2022) and it could be argued that the younger generation are more aware of the use of force due to the coverage on social media platforms and the time they spend on there.

2.4 To explore how the Police force can improve the public perception of use of force.
Since 2017, forces throughout the United Kingdom were required to record data on their use of force in order to be transparent with the public. The Home Office requested that within the data, it included the tactic used, reason for using force, injuries, outcome and personal characteristics. In the year ending 2023, a total of 659,372 incidents were reported whereby force was used, with 69% of officers saying this was in order to protect themselves. Of these total use of force incidents, 51% were people aged between 18 and 34 and of the tactics used, 78% were restraint tactics. (Home Office, 2023) Whilst the Home Office publish these findings and outline the main reasons that force has been used, it is still unclear as to why the Police felt like they had to ‘protect’ themselves and the behaviour of the subject. Whilst it would be extremely difficult to publish and justify each incident where force was used, it does provide the public with some sort of clarification around the use of force. 

McCamman and Culhane (2017) discuss how the use of body worn cameras (BWC) can influence the public’s perception on the use of force. They state that whilst viewing BWC footage is prohibited in most states in the USA, the introduction of them could now mean that members of the public could view previous events which were only known through the media etc. Allowing members of the public to watch the BWC footage, means that they are able to see the officer’s actions leading up to the event, as well as immediately after. Their research found a significant impact on a person’s opinion from watching a video in comparison to reading or hearing about the same incident where force was used. In addition to this, they suggest that releasing the BWC footage may impact public perception on the behaviour of Police officers and how it could be detrimental. 

According to the NPCC (2023), following incidents that have happened worldwide, it has led to a decline in the public’s confidence and trust in police whereby footage from the public has been released to the media. They state that bodyworn video (BWV) footage allows the public to view the incident itself and shows a ‘true and accurate account of events’, the reasoning behind their decision making and the correct information of what actually happened during that incident and leading up to it. Despite there being a number of considerations before doing so, the NPCC encourages forces to identify incidents that can be shared publicly, meaning better transparency and increased confidence in the legitimacy of their conduct. Although publicising BWV footage can have a positive impact on the public’s perception around the use of force, there are a number of reasons why this would not be possible. Within the article around BWV, the NPCC discuss how publicising it must be for a Policing purpose and the Human Rights and Data Protection Act must be adhered to.  

Social media could be used in a positive way by the police to not just request help in finding missing persons, absconding criminals etc., but to create more human relationships between the police and the general public and for the police to be seen as individuals not just part of an organisation. Manzoor (2019) believes that at present an informal and impersonal tone is used in most communications. ‘The way of delivering messages often has more impact on the audience than the actual words used… online social interactions are a chance for police departments to show their human side’. In this way better relationships and understanding of the role of police officers can be promoted through media channels. This may encourage more community participation, improve the publics’ perception of police work and the difficulties every officer faces in their daily work. 
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