Task 3 – Source Evaluation Template 
Student Details
Name and student ID:  Strat Robert 2538626
Topic chosen: The use of social media to promote businesses
Title of source: Social media marketing strategy: definition, conceptualization, taxonomy, validation, and future agenda
Author(s): Fangfang Li, Jorma Larimo and Leonidas C. Leonidou
Year published: 2021
How did you find this source?
(e.g. Google Scholar, library database, google)
I found this source by using the university library. I searched “social media marketing” and I selected a peer-review with online text that was suitable for my topic.

Why did you choose this source?
(Think about relevance, credibility, usefulness)
I choose this article because it is suitable for my topic, and it explains how business use social media to improve customer engagement and business performance. It also explains four different social media marketing strategies such as social commerce strategy, social content strategy, social monitoring strategy and social CRM strategy that helps the businesses. 
Is it relevant to the topic? 
Yes, it is relevant to the topic because the article explains different social media marketing strategies and how business use social media to improve performance, communicate with the customers and promote their products. It also shows how those social media marketing strategies helps businesses to achieve better results.
Is this a useful article? 
Yes, because it provides research findings, clear definitions for the marketing strategies. It also explains the process of developing a strategy and it introduces the 4 types of social marketing strategies. Furthermore, it includes interviews, surveys and some recommendations for future research.
Overall, this makes a valuable and relevant source for this topic and it help us understand how businesses use social media.
Is this an academic source?
Yes, this is an academic source because the article was written by university researchers and it is supported by academic studies and it has a well presented structured research for this topic.

When was it published? Is it recent enough? Why?
The article was received on 11 December 2018 , then accepted on 20 May 2020 and published online on 10 June 2020 on The Author(s) 2020. It s recent enough because even though social media marketing can change quickly the information provided inside the article can also reflect the modern strategies and the digital marketing practices that the businesses use in present . 

Author Credibility
Who is the author? What are their qualifications or expertise?
The authors are Fangfang Li, Jorma Larimo and Leonidas C. Leonidou. They are university researchers who are specialised in social media marketing. They are credible because they have experience in this topic and they published theirs research on a academic journal, The Article. 
Fangfang Li is a Lecturer in Marketing at the University of Leeds. Her research focuses on social media marketing, customer engagement and international marketing, which makes her well qualified to write about this topic.
University of Leeds (2025) Fangfang Li – Staff Profile https://business.leeds.ac.uk/departments-marketing/staff/2157/fang-fang-li (Accessed: 17 July 2026).
Jorma Larimo is a Professor of International Marketing at the University of Vaasa. He has published many research papers in marketing and international business over the years, showing his expertise in this field.
Jorma Larimo –(University of Vaasa):
University of Vaasa – In memoriam: Professor Jorma Larimo
Leonidas C. Leonidou is a Professor at the University of Cyprus. His research focuses on marketing, international business and sustainability, and he has published many articles in leading academic journals.
Leonidas C. Leonidou –University of Cyprus:
University of Cyprus – Leonidas C. Leonidou
Reliability
Is the source reliable? Why?
(Consider journal, publisher, peer review, citations)
The source is reliable because it is peer-reviewed and published in a well-known academic journal, The Article. This article it is also supported by other previous academic studies and furthermore it includes interviews and surveys.

5-Minute Presentation Structure
1. Introduce topic and source 
2. Explain how you found the source
3. Evaluate credibility (author, date, reliability)  - To do so, you will need to respond to the above questions. 
4. Short reflection – What did you find difficult about this task? 
5. What did you learn from this task?
Reference : https://librarysearch.uwtsd.ac.uk/discovery/fulldisplay?docid=cdi_proquest_journals_2475613840&context=PC&vid=44WHELF_UWTSD:44WHELF_UWTSD_VU1&lang=en&search_scope=MyInst_and_CI&adaptor=Primo%20Central&tab=Everything&query=any,contains,Social%20media%20marketing%20strategy:%20definition,%20conceptualization,%20taxonomy,%20validation,%20and%20future%20agenda&offset=0   (access date 15.07.2026)
