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Marketing is the process that is applied to regulate the services or products that can be of interest to the customers. Marketing is responsible to determine a strategy to apply in communications, sales, and business development. Blogging is the 2-way communication. By writing and creating the blog, organisations can tell their audiences and customers things which the organisations tell about themselves, about their service or product, and also invite them for sharing feedback and opinions. Taking this into consideration, the research focuses on discussing the segmentation, targeting, and positioning strategy of New Look UK and marketing mix 4P’s strategy of New Look UK. The research mainly focuses on the blogs as a New Look communication strategy for marketing the new project called ‘Banishing those January Blues.’ The blog posts series will be between 6-10 and from 2000-2500 words in total. This will be the major communication source for the target audience. The purpose of the report also focuses on increasing and creating project awareness and also stimulates dialogue between New Look and their audience (DSM | Digital School of Marketing, 2022). 
[bookmark: _Toc92414359]Main body
New Look UK has started its journey in 1969 as the single store of fashion in the UK. After that, the organisation has developed to become one of the major leading brands of fast fashion, with 467 stores around the UK. The organisation has an online platform that has served its customers in a total of 66 countries and more than 225 million visits in the year 2021. The total revenue in FY 2021 is £542.2 million. The organisation has over 6 million followers across Twitter, Instagram, and Facebook (Newlookgroup, 2022). 
For 2022, the organisation’s new project is ‘Banishing Those January Blues.’ It is the brand-new style that organisation is offering to their customers to get feel-good fashion at purse-friendly prices (Look, 2022). 
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STP stands for segmentation, targeting, and positioning marketing. This is the core concept in modern-day marketing. Without this, the marketing campaigns could be generic, have little to no such personalisation and entirely could not be able of converting at the level several businesses could deem effectively. In this assignment, New Look is applying STP to market their new project (Yieldify, 2022). 
Segmentation 
Demographic segmentation 
· Age group- 18-35 years young generation who are trendy and have good fashion sense. 
· Marital status- Both single and married. 
· Gender- mainly female but male also included 
· Occupation- Students, service people, and businesspeople
· Income group- Low-mid income group
Geographic segmentation 
As the organisation mainly focuses on online selling, New Look will mainly operate from the biggest store in Liverpool, UK. It is because Liverpool is a big city and crowded place. Fashion lovers can easily order and get door-step delivery within their time. 
Targeting 
New Look wants to offer the feel-good fashion taste to the young generation especially women in the UK at purse-friendly prices through their new project. The organisation's main target will be females who brunch with their besties or go for coffee dates can find themselves in mood-boosting dresses, comfortable sweatshirts, and cozy cardis for all the eventuality. For communication, New Look will go for digital communication. Their marketing team will generate eye-catchy and medium-sized blogging series to attract the target audiences. There will be a blogging series for this new project 'banishing those January blues.' The content will be around 2k-2.5k and the content series will be 6 to 10 in total. The initial content will be started by giving a project brief and why customers should prefer the brand. Then product details with pricing will be included with images. In the end, the values that both female and male customers will get by using feel-good fashion products are the key ones. Even the existing customers can go and comment their feedback and they can also rate the fashion products. For new customers, it will be easy to read reviews and tally the price with other online sites. In the end, they can choose the best products for them (Look, 2022).   
Positioning  
New Look will position by value or product quality in their new project. The primary focus of the organisation will offer customers stress-free shopping. The organisation wants to provide the young generation a perfect pick-me-up New Year gets up. In the new project, New Look UK will offer mood-boosting dresses for every occasion. It will attract a new generation and they can enjoy feel-good fashion from the New Look shop (Process, T., and Process?, W., 2022 ).
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Marketing concept holds the important one to achieve the organisational objectives consist of becoming highly effective rather its rivals to integrate the marketing activities. The marketing theory for this assignment will be Marketing Mix 4P’s. It is a vital part of a theory of marketing. The 4P stands for product, place, price, and promotion. These are major elements involved in the marketing like service or good as well as they communicate with one another significantly. New Look will apply this marketing theory to market its new project to UK customers (Morris, 2022). 
Product
New Look is going to offer to banish those January blues projects where customers especially females will get varieties of shopping items. The core products New Look can offer are Brown Stripe Button Up Cardigan, Black check Boucle Shacket, Black Floral Tiered Midi Dress, Green East Coast Varsity Sweatshirt, and many more. Customers can use these products for various purposes like going on a coffee date or spending time with friends at weekends on the sofa. Customers will get proper value for money. Even the other products like Turquoise Long Puff Sleeve Shirt, Black Floral Tie Black Peplum Blouse Red Floral Puff Sleeve Mini Tea Dress are the key products for customers at New Year celebrations. All these products are exceptionally comfortable and eye-catchy so customers can get the feel-good fashion sense from them (Morris, 2022).
Place
New Look will promote and sell its products online. The organisation will operate from its major branch in Liverpool because it is one of the crowded cities in the UK. Young people can easily trace and place an order. The organisation will deliver the products within 30 minutes to customers' doorsteps. Customers from the surroundings of Liverpool can also place orders from the main branch to get their products. For other branches, the distribution of collection will be done from the main branch. So the franchisees or sub-branches can offer the items in their locations also. It will help New Look UK to increase its sales and expand the business in a short period (Morris, 2022). 
Price 
The organisation for this new project will apply the penetration pricing strategy. This will help the organisation to offer new products or fashions at lower prices to customers and stay highly competitive in the UK market. Customers will easily attract to the products and also they will get more value to compare to the pricing. Even it will help them to create new customer bases along with the existing customers and expand their business easily. However, when the market competition will increase then New Look will shift to a competitive-based pricing strategy. At this time, the organisation will set a price compared to their competitor's price. In this case, the organisation simply focuses on cost-plus pricing where the prices will be set after analysing production cost and the demand of customers.  
Promotion   
The organisation will entirely focus on digital marketing. For communication purposes, New Look's primary tool is Blogging. They can even use SEO or Social Media marketing. In Blogging, there will be 6-10 blog posts given by the marketing team related to the new project concept. Their content will be full of information related to products type, the purpose of selling, price, target customers and value customers will get from the products. The entire content length will be 2000 to 2500 words. The main purpose of New Look UK will be to get more shares and links along with the huge conversion rate. However, the marketing team's primary focus will be quality over quantity. This will help them to attract more customers and customers will easily read and understand the benefits of using new products for their New Year celebrations. Customers can come and give reviews and new customers can read and search for the best possible fit for them. This will help the company to reach a vast number of customers in a short period. Even the marketing team can give replies to comments or any customer queries. So, the relation with customers will get improve and customer loyalty will be increased (Kiwisprout.nz, 2022).
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The research concludes about the importance of blogging in communication for New Look UK for their new project called 'Banishing those January Blues'. The research concludes that New Look uses STP strategy to promote their new products to UK-based customers. It is determined the primary targets are young generation females who are low-mid income group and live in Liverpool and its surroundings. The research determines marketing mix strategy as marketing theory to promote their products. It is also determined New Look will promote their products through Blogging where customers can read 2000 words of content and give comments after using the products. 
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