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Introduction
	Marketing Information System or simply as MIS is a management system that consists of people, tools, and procedures to get information, gather the information, sort it according to some order, analyze it and then distribute it to marketing managers for marketing decisions. It is also defined as a system which gathers, store, manipulate, and analyze the data and then provides the stored data to the marketing management team according to their needs (Akrani, 2013). On the basis of the information gathered through MIS, marketing managers decide whether a product is needed to be advertised or a product’s advertisement should be opted. In addition to the advertisement, the data gathered through MIS is also used for communication with customers for marketing perspectives. 
There are four major components of marketing information system. Every MIS is based on these components. Some of these components are, however, customizable according to the needs of the managers (Bhasin, 2018). These components are Internal Records, Marketing Intelligence, Marketing Research, and Marketing Decision Support System. All these components work together to gather and analyze the information for marketing decisions.
Relation to the Company
The selected company from the hospitality sector is The Jefferson Hotel USA. It was founded in 1895 in Virginia, USA. It has 12 branches in the entire USA. The number of employees is 1280 in all its branches. When a company works at the corporate level, the need for MIS is increased (jeffersonhotel.com, 2019). The MIS is the need of the day and especially hotel and tourism organizations need it badly because this industry is highly variable, and the customers’ needs and demands change very fast in this industry. Marketing managers use MIS to analyze the customers’ behavior and also to evaluate how trends have changed as time passes because MIS gives cloud storage option that can store data for several years. It is very beneficial for marketing managers in analyzing the changes trends related to time constraints. Jefferson is using different components of MIS for its various managerial and marketing needs. 
Discussion
Use of MIS for Marketing, Information gathering and Communication by The Jefferson Hotel
	The Jefferson Hotel is committed to satisfying its customers by providing them high-quality services which separate The Jefferson from other companies in Hospitality and Tourism. It is the mission statement of The Jefferson, but the mission cannot be achieved unless a thorough market and competitors’ analysis is not done. Here MIS works. Jefferson Hotels is using MIS for its marketing analysis, information gathering, and communication with customers. Different components of MIS are using by Jefferson Hotels to achieve the sustainability status among its competitors. 
	The four components are being used very effectively by Jefferson Hotels. Internal Records, which is the first component, is a major source of information for marketing managers. It consists of all types of data related to clients and company’s annual progress as well as related to sales and offers to the customers and their analysis reports. The marketing management team of Jefferson Hotels use this data to analyze the effectiveness of a company’s marketing plan on a two-year basis. This is the rule set by the managers to analyze the progress of marketing and advertisement campaigns. For example, the company has abolished the reward system for the last three years. However, in 2018, the company analyzed that its customers have declined to 15% (Wilson, 2019). When the further in-depth analysis was conducted by evaluating the previous record stored in Internal Record system, it revealed that abolition of the reward system for the customers is the major source of this loss. Therefore in 2018, Jefferson Hotels restored its reward system again. Internal record system is linked with cloud storage that stores the information for a long time and is a big source of the previous information for the company. 
	The second component of MIS is marketing intelligence. It is the gathering of information for emerging trends in the market and the analysis of the competitors. The marketing management team of Jefferson Hotels gather the information of its competitors through journals of hospitality and tourism management, magazines of this sector, and trade journals. These are secondary data sources, and the company uses them to analyze the market trends and status of its competitors in the market. All the information is not extracted from these sources (Artemel, 2011). 
The marketing managers of The Jefferson Hotels only extract the information like what is coming in the near future, the government policies related to tourism and hospitality and the mergers of other hotels as well as their new services. On the basis of this information, the management of Jefferson Hotels designs its future marketing planning. For example, in the year 2017, the marketing team analyzed that there is a slump ahead in the hospitality and tourism industry due to the unpredictable situation of USA after US Presidential elections. Marketing team recommended advertising different offers by cutting down the prices so that they can cope with this economic slump. The company did that, and when the economic destabilization occurred, the company did not face any huge loss. 
	The Jefferson Hotel is using the third component of MIS “marketing research” to gather specific data about the hospitality and tourism market. This data is related to a specific problem and on the basis of this data solution to that problem are drawn. For example, in the year 2015, the company gathered information about how to touch the prospect and typical customers (DEVAULT, 2019). The marketing team analyzed data gathering procedures of other hotels and came up with a solution that it must use software to gather their customers’ data, and that would be its unique customers. Therefore it recommended the use of any application software for this purpose. 
	The fourth component is a “marketing decision support system.” These are actually the tools to gather the data and manipulate it according to the need. The company is using Moz software for this purpose. Jefferson Hotels use it for the initial record of customers’ information like their names, addresses, phone numbers, and email IDs. Then the company uses this information to communicate with customers about its offers and promotions etc.
Evaluation and the Effectiveness of the MIS used by The Jefferson Hotels
	Jefferson Hotels fully utilize all the components of MIS for marketing, communication, and information gathering. The Moz software is the big source for primary data collection for the company. The effectiveness of this software in the MIS is like a key to the door (Hausman, 2015). The data which is gathered through Moz is unique and confidential because it is purely collected by the company rather than the secondary data sources that are not as much reliable as that of the application software because secondary data sources are public while the data gathered through Moz software is not public and is a soul information of the Jefferson Hotels. 
	This software and cloud-based MIS is very effective because it fulfills all the requirements of an MIS that is required for a corporate level company. The market position of Jefferson Hotels is getting better and better because of effective marketing planning, and this effective marketing planning has come from the MIS. The cloud-based technology of MIS that has applied to Jefferson Hotels allows the company to store the data for a long time. It is very important because, for a long term marketing plan, the old data is required, which is not possible, it is not stored. The customer star ranking of Jefferson Hotels has increased from 4 in 2017 to 4.9 in 2018. It is because customers are satisfied with its services and offers. These services are made better by analyzing the market position and adoption of effective communication according to the needs of the customers. Therefore the MIS that The Jefferson Hotels is using is effective from every aspect.
Conclusion
	It is concluded from the above discussion that MIS is the need of the day to gather information, analyze the latest trends, market and competitors situation, store data and use it for marketing and communication purposes. In the modern world of IT and strict competition, the companies have to keep an eye on the market situation, which is highly variable, especially when there is talk about the hospitality and tourism sector. Jefferson Hotels is using Moz software to gather information about its prospect and unique customers for marketing and communication purposes. It communicates with them through their stored phone numbers and email addresses and has gained benefit from it. 
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