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Executive Summary
The aim of this report is to discuss the shift that has occurred in the recruitment process with the help of social media, such as “LinkedIn and Facebook.” LinkedIn is suitable for specific search and branding as it is for professional connections while Facebook is suitable for mass marketing, and entry level jobs. The benefits and drawbacks, trends including AI and video interviews that shape the future of social media recruitment; some of the recommendations on the use of the sites highlight the importance of the two sites to be used hand in hand so as to benefit fully from the sites in the process of recruitment. 
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[bookmark: _mz9awhieqk5t]1.0 Introduction
“Recruitment” has been shifted and altered by social media, as businesses can now find and communicate with candidates. According to Adaface (2023), it was established that 66% of the recruiters use social media to post their job openings. Social networking allows access to a wide pool of talents at one go, immediate interaction and basic profile information about the candidates, making the process of recruitment more dynamic and knowledge based. This study aims at discussing the role played by LinkedIn and Facebook, the advantages, the inconveniences, and the prospects in the area of recruitment.
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Figure 1:  Social Media Dominates Modern Job Recruitment Efforts
(Source: Adaface, 2023)
[bookmark: _euep4bbqp9z7]2.0 Main Body 
[bookmark: _2s1rrxqgeftf]2.1 Overview of Social Media Platforms in Recruitment 
“LinkedIn and Facebook” are essential in recruitment though in different capacities. For example, LinkedIn is a professional social site that has opportunities for employers and employees such as detailed accounts and networks (Smith and Watkins, 2023). On the other hand, Facebook which started as a social site for connecting people now has job listings, business pages due to its massive traffic (Hosain, 2020). According to Statista (2023), the number of LinkedIn users is expected to reach 171.9 million by 2028, whereas Facebook has 2.9 billion monthly users as reported by Dixon (2024); and as a result, their recruiting techniques differ greatly.
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Figure 2: Number of LinkedIn users worldwide
(Source: ‌Statista, 2023)
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Figure 3: Number of Facebook users by country 
(Source: Dixon, 2024)
[bookmark: _osu6ubjf8s0x]2.2 Benefits of Using LinkedIn in Recruitment
LinkedIn being a professional network makes it easy for the recruiters to search for viable candidates in a given field through the search features where one can search by skill set, experience or industry. The fact that the platform is built on the premise of making professional connections is beneficial to recruiters in the sense that it enables them to access a broader pool of candidates. LinkedIn Recruiter provides features such as advanced search, InMail, and job posting to facilitate the hiring process and get information on the candidates’ response (‌Cho and Lam, 2021). According to Woolf (2022), 87% of recruiters believe LinkedIn is the best platform for screening candidates. LinkedIn pages can help firms increase the recognition of their brand, reach the pool of passive candidates and become the employers of choice.
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Figure 4: LinkedIn Tops Recruiter Preference for Candidate Selection
(Source: Woolf, 2022)
[bookmark: _j08odx5e0ni4]2.3 Benefits of Using Facebook in Recruitment
Facebook’s extensive audience presents recruiters with a wide pool of potential candidates especially the youth; its advertising is beneficial for recruiters because it allows them to target individuals with specific interests, location, and education; it is suitable for entry-level and non-professional positions (Mahelona, 2021). Facebook groups and pages are informal and therefore enable recruiters to interact with communities and get attention of passive candidates; and the low cost of ads means that recruitment can be done at low cost through effective advertising. As per Biyani (2024), 48% of the candidates who are in search of a job utilize social media and Facebook is an important tool in identifying the employers’ “deal-breakers”. 
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Figure 5: Social Media Crucial for Job Seeker Research
(Source: ‌Biyani, 2024)
[bookmark: _spjhf840x656]2.4 Challenges and Limitations of Social Media Recruitment
The adoption of social media in the recruitment process poses some ethical dilemmas and concerns regarding data privacy policy; it is possible to experience bias and legal problems when employers use candidates’ data obtained on social media to make decisions about their employment. Recruiters are in a dilemma on how to handle information that they get from social media since the use of such information contravenes with the data protection laws as stated by Vosen  (2021). Employers may find that social media offer a lot of details regarding the candidate, but this can cause information overload and even misinformation; some of the content that is posted in social media platforms may not depict the real abilities of the candidate and in this respect, the recruiters have to be careful.
[bookmark: _vutwxdathnry]2.5 Comparison of LinkedIn and Facebook in Recruitment 
LinkedIn is exceptional in the process of attracting professionals for specific niches, such as finance, IT, and management (‌Goulart, Liboni, and Cezarino, 2022); whereas the more versatile platform of Facebook is suitable for entry-level, creatively oriented, and local jobs (Verma, Frank, and Lamsal, 2021). The decision to use either of these platforms depends on the candidate profile and the field of the job; sometimes it is more effective to use both platforms simultaneously. According to Beukelaer (2022), 78% of recruiters have an active presence on LinkedIn, and 65% on Facebook. It can be seen that LinkedIn is used more professionally for connections and specific searches, whereas Facebook is more general and informal.
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Figure 6:  Social Media Recruitment Dominated by LinkedIn and Facebook
(Source: Beukelaer, 2022) 
[bookmark: _9fg8fzsd987i]2.6 Future Trends in Social Media Recruitment
Social media recruitment is a relatively young practice and has several trends at the present time; these tendencies are associated with the development of technologies, shifts in the candidate pool, and candidate expectations.
	Trend
	Description
	Impact on Recruitment

	Artificial Intelligence (AI)
	AI automated resume screening, candidate sourcing, and applicant engagement.
	Increases efficiency and accuracy in recruitment (Dixit et al., 2022).

	Video Interviews
	Allows for in-depth assessments of candidates' communication and cultural fit.
	Enhances the candidate experience.

	Social Media Analytics
	Analyzes candidates' social media for insights into personality and networks.
	Identifies candidates fitting the organization's culture (Valanarasu, 2021).

	Employee Advocacy
	Employees share positive experiences on social media.
	Strengthens employer brand and attracts top talent.

	Mobile Optimization
	Job applications and interactions optimized for smartphones.
	Ensures a seamless candidate experience.


Table 1: Future Trends
(Source: Self-Created)
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The following table presents key recommendations for leveraging LinkedIn and Facebook in recruitment strategies:
	Platform
	Recommended Use
	Target Roles
	Key Strategies

	LinkedIn
	Primary platform for professional recruitment
	Mid to senior-level positions
Specialized technical roles
Industry-specific hiring
	Utilize LinkedIn Recruiter for advanced searches.
Engage in professional groups.
Showcase employer brand through company page (Marin and Nilă, 2021)
Use InMail for direct candidate outreach

	Facebook
	Complementary platform for broader outreach
	Entry-level positions
Creative roles
Local hiring
Passive candidate engagement
	Create targeted job ads.
Leverage Facebook groups for community engagement.
Use Facebook Live for Q&A sessions or virtual job fairs.
Encourage employee advocacy through sharing

	Integrated Approach
	Combine both platforms for comprehensive strategy
	All levels and types of roles
	Cross-promote job openings on both platforms.
Use Facebook for initial outreach and LinkedIn for professional vetting (Davis et al., 2020)
Align messaging and employer branding across platforms.
Analyse data from both platforms to optimise recruitment strategies


Table 2: Recommendations
(Source: Self-Created)
[bookmark: _t221rjwr3png]4.0 Conclusion
Therefore, it can be concluded that online social networks like LinkedIn and Facebook play a very important role in the current day recruitment processes. There are advantages and disadvantages of each of the platforms for recruitment. Recruitment through the social media sites will remain dynamic and will require new technologies and data to enhance efficiency; the recruiters have to be in a position to know the trends in the used social media sites, and the challenges facing these sites besides the ethical factors and the changing user behaviour.
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