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A well-designed community engagement plan may help businesses establish legitimacy, manage social risk, and even co-develop innovative solutions to social problems with community members. For communities, firms offer access to charitable dollars, employee volunteers, training, capacity building, influencing projects and substantive improvement to social problems (Frances Bowen, 2010). 
The community engagement programme chosen was ARUP. “Community engagement is inherently collaborative. We achieve the most impact when we define what we are trying to accomplish early on, in partnership with affected communities and local organisations. Measurement plays a key role and ensures we stay focused on the most effective interventions.” - Ove Arup website. Their community engagement program focuses on food security, clean and renewable energy, water and sanitation, improved shelter and social mobility in order to create a more sustainably developed society.
 Besides many more projects, ARUP is concerned about global warming and how people can continue to lead an actual life, full of innovation and changes, but still think about our Earth and the future generations. There are a lot of charities and people who try to convince the population that global warming is happening and that this is a real problem. A few years ago, global warming may have seemed to be a far way subject, but this year we found out that this is getting closer and faster than we thought. 
In my opinion, community engagement in this subject is not about a leader or a model. We should all be our leader in living a more sustainable life because, despite offering money or food for homeless people, when engaging in solving global warming problems, we do it for ourselves too and for the people that we care about. It is not about doing charity for others, it is about doing the right thing for us. 
Despite some volunteering programs in gathering trash from the beaches for example, which helps too in reducing global warming, engaging the community in this subject is more than that. It is not about convincing people into come and do something, is about engaging them into adopting a new lifestyle. Which are the best practices of ARUP programme is hard to say. We are not talking about convincing people to read books so we address to a certain group target; we are talking about a sensitive subject which affects all of us so it addresses to all of us. It is the biggest target group: the whole population. So when we address to such a large public, we need more strategies. We do not address only to teenagers for example, so we talk about gadgets, we address to everyone, doesn’t matter the age, sex, cultural background, interests, hobbies and so on. 
When talking about global warming, we have a lot of number, but the biggest problem is that people tend to think “I will not be here 60 years later, so it does not affect me, I will not bother do something”. This is why the main strategy of campaigns and programs in engaging community in adopting a more responsible lifestyle is bringing “the future” as the main character. This is what organisations think is the most sensitive subject when trying to engage the community. We have all seen campaigns with slogans as “A better me, a better future” or “Being responsible now for my children”. This is the main strategy oraganisations use. They try to teach us to live a sustainable life at least for our future generations, if we do not care to do it for us. One of the practices charity organizations use and ARUP programme as well, is that they try to open people’s eyes on how would life look like in many years from now. A strategy well used is to project and show differences between a sustainable future and a future where nobody did something now. This is a strategy that they use trying to use the emotional side of the population. For years, climate change has been communicated to the public in familiar terms: climate change would cause global average sea level to rise by 18–51 cm by 2100, or “we'll see the waters rise by 3 or more feet by 2100,” according to more recent forecasts. Others have attempted to link future sea-level rise forecasts to historical change, implying that future sea-level rise will be faster than the 7–8 inches seen over the last century (e.g. NRC 2012) (Moser, 2012). 
While discussions about climate change have been underway at the local, national, and international levels for years, by the time choices and solutions reach communities, they are sometimes complex and lack public support. Local governments should involve their community members in climate change dialogues early on to tap into the collective intellect of communities and generate collaborative solutions. The path forward is to identify local challenges and collaborate on solutions. This may be another strategy that organizations apply, addressing to local government to support people in changing their life into a more sustainable way. For example, asking the government to give money for people who chose an electric car or solar panels. Addressing to people who have the power to make a change is a strategy because they can motivate their people to think outside the box and to raise awareness about what climate change means and how global warming can impact their day by day life. In many countries, governments and policymakers are increasingly focusing on citizen and community participation as a critical component of plans to improve climate change outcomes through educated public debate and action.
At a high level, well-designed and well-implemented community engagement is vital to successful, transparent, and responsible governance in the public, community, and private sectors. Genuine and successful citizen involvement is critical for educated, courteous, and democratic decision-making processes that maximize citizens' opportunities to have a say in matters that impact them. Community engagement is also an important part of governance and policymaking, which is guided by the idea of subsidiarity, which states that policy decisions should be decided at the lowest, most decentralized, or most local level possible. It has been demonstrated that including citizens and communities in decisions and actions that affect them has a number of practical benefits, including improved policy and program design and implementation. (John Wiseman, 2009)
Engaging community into solving problems caused by global warming means informing people. What people sometimes do is to show people what could (and will) happen if we do not engage in this problem. It is very hard to convince people to not do something, but it is easier to inform them about the negative effects that their actions can have. So, in this case, engaging community means informing them and giving them advices. For example, ARUP programme tries to learn people how to build sustainable homes or offices. Another idea is to bring the benefits of electric (or at least hybrid) cars into the light. Oragnizations also talk often about the importance of recycling, but more important, there are a lot of programs which teach people how to recycle properly and this is more important. 
The topic of climate change creates its own set of challenges for effective community engagement. Multiple human and social hurdles to successful community engagement on climate change public engagement techniques have been identified. The lack of access to relevant and reliable information regarding climate change patterns and challenges is the most significant initial obstacle. There has been widespread scpticism of the various conflicting sources of information, with emotions ranging from befuddlement and uncertainty to cynicism and distrust. While the majority of Americans think that significant social and economic changes are required and that people must modify their habits, many also believe that people are too self-centered to address climate change. This is tied to the belief that climate change is mostly caused by others, such as industry or other countries. Climate change is frequently viewed and described as a physical and temporal threat (John Wiseman, 2009).
So, another best practice that programs can apply is to address the issue and to search for change to the main factors that contribute to the global warming such as: fashion industry, auto industry, heavy industry and so on. For example, fashion industry is know for being one of the major factors of pollution due to the fact that trends always change and they come up with new collections way too often, sometimes once in two weeks. They are also known for using too many human resources and other resources that harm the environment. So, asking for the change in big industries may give the other people the trust that change is happening and give them the ambition to do something so that they can be part of the change. Climate change's potential consequences can be overwhelming, and the complexity and urgency of mitigation and adaptation can be a significant psychological barrier to participation and engagement. As a result, it's critical to move beyond labeling and defining problems in ways that perpetuate polarized viewpoints.
Climate change community involvement initiatives must take into account and respect the diversity of local origins, knowledge, and interests. Local climate change organizations, leadership, and networks can be aided by practical methods such as innovation awards, long-term infrastructure development, and capacity building, as well as community engagement officers and brokers. Trusted relationships between collaborating organizations, funding bodies, those conducting the activities, local stakeholders, and participants are essential for successful community engagement. Developing and maintaining these relationships might take a lot of time. To enable this process, community involvement approaches must be devised and resourced. (Moser, 2012)
The following are some general concepts and best practices for engaging population:
· recognize and comprehend where people are at along the denial, contemplation, and action spectrums
· recognize and comprehend the context and characteristics of various communities
· invest time, effort, and resources in building trust with a variety of communities
· rely on existing networks and reliable information or service providers
· Multicultural leaders and bicultural professionals should be trained, supported, and if necessary put  in appropriate communities
· Find and collaborate with leaders who are well-liked, well-connected, and in strong positions to provide knowledge, as mentioned above 

Effective community participation is especially critical for dealing with the difficulties of global warming, which necessitate significant adjustments to local, national, and global systems and behaviors in order to deal with a complicated situations. In order to effectively engage communities in actions to prevent dangerous climate change, it is necessary to have a clear understanding of the urgency and scope of action required at all levels, as well as to overcome feelings of hopelessness and powerlessness and to strengthen understanding of the potential and capacity for collective action.
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