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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: The website loading speed can vary depending on different factors like internet connection, server response time, and page content. But the Acocks Green Bowling website loads very easily and quickly in just around 2 to 5 seconds providing a seamless user experience. It doesn’t require any logins or app downloads. The website loading speed is really very fast and efficient making it easy to navigate and access to its content.


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: No, the website doesn’t contain many subpages. It has very simple structure. It has main home page including booking, bowling, party packages, latest offers, jobs, find us and contact us. It also has price list on the main page that’s very convenient for someone to decide for the game plan. A prospective customer can navigate very easily just using fewer words like bowling booking, see offers and contact the business.


	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: Yes, a customer can easily make a booking via the webpage as it appears on the main page showing date and time. It also includes games for adults, family deal, juniors game, and after school deal. The booking process is very easy and convenient for a customer. A customer can book in advance to get a cheaper ticket with multiple options and then enjoy the playing time there.


	Question 1d - What improvements could be made to the usability of the website?


	Answer: The Acocks Green Bowling website is easy to use but there are still some things that can be improved to make it more clear to customers. The menu should use clearer words like “Book a Lane” or “Plan a Party”. Booking a game could be make easier with a modern tool that shows the availability of time and sends a booking confirmation specially on mobile phones right away. The website could also look better with bigger buttons and more photos of bowling alley, food and parties. Adding pages for customer reviews and special offers would help the people to trust the business more. The gaming time should also be increased so that player can enjoy the playing time.


	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer: The website has a pleasant and user-friendly design. It has clear navigation and visuals. It can easily navigate and a modern feel to create a pleasant one experience. Yes, the appearance differs between mobile and computer versions. On mobile when we click on the website it appears more attractive and showing streamline picture, openings hours, Christmas packages and booking for the new year eve. While on computer booking and price list appears on the main page.


	Question 2b - How does the website use imagery, video and colour? 


	Answer: The Acocks green bowling website uses clear and colourful pictures. You can see bowling lanes, arcade games and food areas which makes it family fun area. The colours are mostly blue and white on the outside with a bright colour inside. There are no videos but still photos are doing good job to show what to expect.


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer: No, the website has no online chat tool for customer enquiries. A customer can interact via contact form, email or phone number. That is less convenient. The live chat tool is very effective for instant help to enquire about the product and service. This feature improves responsiveness and customer satisfaction for a quick and easy communication.


	Question 2d – How effective are the social media links on the website?


	Answer: The social media links are very effective on the website. These links help to assess the placement, visibility, functionality, and engagement. They help connect with customers, share updates, promote events, and build a community. But the Acocks green website has only Facebook page to like and feed for updates. There are no links for other social media apps like Instagram, Twitter, or YouTube.


	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a - How are the services offered by the company made clear to customers?


	Answer: The services offered by the company are bowling, parties, food/drink, leagues. They are clearly listed on the menu for the customers. Though adding icons or bullet points could improve readability. Simple description, prices and photos help users understand what’s available. Although there is no video or live chat available. The use of clear headings, visuals, contact details and booking option help to explain the services.


	Question 3b - How are customer reviews made available? Are these up to date? 


	Answer: Customer reviews are available on third party sites like TripAdvisor, Google and Yell. These reviews are from 2024 and after that no review is available. However, the website itself lacks Integrated review section and not up to date. The rating is between 3.6 to 4.3 stars. Some feedback are positive but some older complaints are also there.


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The service quality is high as positive customer reviews, clear service, easy booking system, friendly staff interaction, and affordable family focused offerings. It also offers party bookings and arcade games. The website and reviews highlight fun and welcoming environment with helpful staff and well-maintained lanes, for all these reasons I will highly recommend to family or friends to enjoy a fun relaxed atmosphere.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Yes, the prices made clear to customers. There is a price list for adults, family deals, juniors and after school deal. This help customers to understand what they are paying for and plan easily. The prices are fair and reflect the quality of services offered.  Through clean and fun family environment company builds trust and shows good value for the experience provided.


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	1. Bowling near me

	
	2.family bowling Birmingham 

	
	3. Acocks green tenpin bowling 

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: Answer:  

1: Acocks Green Bowl’s official site appears within the top 5 results (including TripAdvisor and Facebook), making it easily assessable. This confirms the company has effective search visibility for potential customers.



	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: :  Websites are still highly relevance for modern UK businesses. They serve as the first point of contact and essential trust builders. For entertainment venues like Acocks Green Bowling, an effective website enables easy bookings, showcases services, and provides credibility through reviews. It supports SEO, social sharing, and online visibility, which are critical in competing locally. Even with mobile apps and social platforms, a well-designed, up-to-date website remains the cornerstone of a business’s digital presence, ensuring professionalism and accessibility. For many customers, checking a website is the first step before visiting or making a purchase. Without one, a business may appear outdated or less trustworthy. In short, websites are still essential for visibility, credibility, and convenience in today’s digital world.


	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: One recommendation to improve the Acocks Green Bowling website is to add a live chat feature. A chat tool offers instant customer support, reducing bounce rates and increasing conversations by enabling real time assistance (Gartner,2023).
 This will allow the customers ask quick questions about bookings, prices, or opening times without needing to phone or email. It would make the website more helpful and user-friendly, especially for new visitors who want fast answers. Live chat can also save time for staff by answering common questions automatically. According to Saleh and Shukairy (2011), live chat improves the customer experience and can lead to more bookings because customers feel supported when making decisions. Adding this tool would help the business stay up to date with modern customer needs and offer a smoother online experience.
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