Task 3 – Source Evaluation Template
Student Details
Name and student ID:
Mayra Torres
2539645
Topic chosen:
The use of social media to promote businesses
Title of source:
A Systematic Literature Review on Social Media Marketing in Small and Medium Enterprises
Author(s):
Grishma Kanth and R. Siva Rama Prasad
Year published:
2023 (first published online in 2022)
How did you find this source?
I found this source by searching for academic articles about social media marketing and small businesses in google scholar
Why did you choose this source?
This source is immediately relevant to my work, which is why I chose it. It talks about how small and medium-sized enterprises use social media marketing. It is also helpful because it examines earlier scholarly studies on the topic.
Is it relevant to the topic?
Yes. Because it focuses on social media marketing in small and medium-sized businesses (SMEs), the source is pertinent.
Is this a useful article?
Yes . Because it examines 48 earlier research on social media marketing in SMEs, it is helpful. Instead of depending solely on one study, this provides a comprehensive summary of current research.
Is this an academic source?
Yes. Researchers from Acharya Nagarjuna University's Department of Commerce and Business Administration wrote this scholarly journal article.
When was it published? Is it recent enough? Why?
The essay originally surfaced online in 2022, and it was published in the journal in 2023. Since social media marketing is a contemporary business topic and the essay offers a thorough analysis of the literature in this field, I believe it is sufficiently recent.
Author Credibility
Who is the author? What are their qualifications or expertise?
Grishma Kanth and R. Siva Rama Prasad are the authors. They are connected to Acharya Nagarjuna University in India's Department of Commerce and Business Administration. The article's focus on business and social media marketing makes their educational background pertinent.
Reliability
Is the source reliable? Why?
Because the source has a DOI and was published in a scholarly journal by SAGE, I do think it is trustworthy. 48 publications gathered from peer-reviewed journals are examined in this systematic evaluation of the literature. This implies that rather than relying solely on subjective judgements, its conclusions are supported by a variety of prior scholarly studies.
Source
Kanth, G. and Prasad, R. S. R. (2023). A Systematic Literature Review on Social Media Marketing in Small and Medium Enterprises. SEDME (Small Enterprises Development, Management & Extension Journal), SAGE.


1. Introduce topic and source
Hello, today I am going to talk about the use of social media to promote businesses. The academic source I selected is called A Systematic Literature Review on Social Media Marketing in Small and Medium Enterprises, written by Grishma Kanth and R. Siva Rama Prasad.
2. Explain how you found the source
I searched for academic information about social media marketing and small businesses. I chose this article because it was directly related to my topic and focused on small and medium-sized enterprises.
3. Evaluate credibility: author, date and reliability
The source is academic and was published in an academic journal. The authors are from the Department of Commerce and Business Administration at Acharya Nagarjuna University. The article is a systematic literature review and examines 48 articles from peer-reviewed journals. For these reasons, I believe it is a reliable source.
4. Short reflection – What did you find difficult about this task?
The most difficult part of this task was deciding whether a source was reliable and academic because there is a lot of information available online.
5. What did you learn from this task?
I learned how to check the author, publication date, journal and evidence before using a source for academic work.
