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A Comparison of Marketing Methods of Six Senses and Moxy Hotel Brands
Introduction
Six Senses Hotels, Resorts & Spas specialises in providing visitors with enjoyable experiences that are ecologically friendly and respectful of local cultures. It manages properties in over 22 countries and is noted for its sustainability and wellness. Six Senses offers tourists several ways to learn about and enjoy local culture and interact with nature. They provide spas, health resorts, and eateries. Yoga, meditation, and nature treks are all available. Moxy Hotels, part of Marriott International, offers modern travellers what they need in a pleasant and inexpensive hotel. Moxy Hotels’ accommodations are modern, convenient, and affordable for budget travellers. These hotels have a youthful ambience and provide free Wi-Fi, workout facilities, breakfast to go, and a 24-hour bar. Moxy Hotels aim to provide guests with an interactive, distinctive experience. Live music, gaming, and quiz nights are among their exciting offerings.
Main Body
A marketing strategy is an approach to finding, connecting with, and persuading people to buy a product or service (Pelsmacker et al., 2021). It was made to help businesses achieve their objectives (Wearne & Morrison, 2017). In all of its promotional efforts, Six Senses has made its dedication to environmental responsibility a focal point. Their dedication to lowering their carbon impact is highlighted on their website, reflecting this fact. Also, they've started using digital marketing, especially social media, to get in touch with customers. They've established themselves as a formidable social media force, particularly on Instagram and Facebook, and have even dabbled in influencer advertising. Many initiatives, such as the popular hashtag movement "#SixSensesSustainability," have been established to spread the word about the company's commitment to environmental responsibility. Moxy Hotels, on the other hand, has adopted a more conventional strategy, using both classic media like television and radio, and newer forms of marketing like the internet. They have also taken to Twitter and other social media to reach the millennium group. They have also used social media personalities as brand advocates by providing them with exclusive discounts and sales. Moxy Hotels has also used digital marketing strategies like search engine optimization (SEO) to expand its brand's reach. Six Senses and Moxy Hotels both utilise the Similarweb software to analyse the results of their advertising campaigns. For businesses to evaluate the efficacy of their marketing initiatives, they may use the data provided by Similarweb on website traffic, search engine rankings, and other metrics. With this tool, they may monitor progress towards their objectives and change their marketing tactics as needed. Both Six Senses and Moxy Hotels are competitive in the hospitality industry, but they approach the market in quite different ways. By using the data provided by the Similarweb programme, businesses can monitor the efficacy of their campaigns and fine-tune their approaches as needed (Shao et al., 2023).
Hotel cost, facilities, quality of service, location, and customer reviews influence its market position (Kenyon, 2020). A market study may reveal the hotel's market position, prospects, and weaknesses. Hotels must monitor their market position to be competitive and attract clients (Navdeep, 2017). Six Senses Hotels Resorts Spas is a high-end hotel chain with locations in some of the world's most appealing tourist hotspots. The company, which began in Thailand in 1995, has now expanded to 24 other nations. With hotels in some of the world's most prestigious locations and a commitment to offering guests highly individualised attention, the brand has established itself as a leading player in the luxury hospitality industry. It has established a firm footing in the high-end hospitality market because of the reliability of its brand and the devotion of its clientele. The company has established itself as a frontrunner in the high-end hotel industry by prioritising individual guests and creating unforgettable stays for them. Since Six Senses is so well-liked, they attract clients from all around the globe. As an added bonus, the firm has been lauded for its dedication to environmental protection and ethical travel. Moxy Hotels is the newest and fastest-growing lifestyle hotel brand from Marriott International. Since its launch in 2014, the brand has grown to include more than 50 hotels in Europe, the Middle East, and the Americas. The goal of Moxy Hotels is to provide a hip, trendy, and reasonably priced stay. Its products have won praise for their cutting-edge style, high-quality features, and the pleasant stay they guarantee its visitors. This brand has become an industry leader because of its commitment to delivering a first-rate stay at a reasonable price. The company has built a loyal following of clients all around the globe because of its high-quality products and dependable customer service. Moxy Hotels has been lauded for its eco-friendly practices, which include the use of eco-friendly products and an emphasis on cutting down on carbon emissions. Overall, Six Senses and Moxy Hotels have become major participants in the luxury and lifestyle hotel industries, respectively. Moxy Hotels is the undisputed industry leader in the lifestyle hotel space, while Six Senses has built a solid reputation for quality and a dedicated client base. Both companies have received praise for their eco-friendly practices and attention to detail in creating memorable stays for their customers.
The Six Senses and Moxy brands have made significant modifications in reaction to current geopolitical developments. There are a variety of measures Six Senses has put in place to guarantee the security of its visitors. The firm has improved its safety procedures and installed 24-hour monitoring and access control to make its premises more secure. Its visitors' safety and comfort have been prioritised, and the company has altered its operations to meet all applicable local standards. The company is dedicated to CSR and has recently shifted its emphasis to sustainable tourism, which benefits local people and their projects. Changes have also been made to the Moxy Hotels brand, which is owned by Marriott, in light of current events. Improved safety and security procedures, such as heightened monitoring and restricted access, have been put in place. As part of their ongoing dedication to CSR, they have now put a new emphasis on eco-friendly vacationing. Also, the company has launched a number of campaigns emphasising environmental friendliness and social responsibility. There are several ways to help the community, such as buying local and using eco-friendly construction materials (Jobber & Ellis-Chadwick, 2020). The Six Senses and Moxy brands have both shown initiative in responding to recent events. Both companies have shown their commitment to their guests' safety and well-being, as well as their dedication to corporate social responsibility, by instituting enhanced safety protocols, increasing focus on sustainable tourism, and introducing marketing initiatives to promote "green" messages and social responsibility.

Marketing messaging should be personalised to the intended audience and should emphasise the advantages of a product or service (Andersson et al., 2014). To catch attention and stimulate interest, they should be straightforward, entertaining, and imaginative. To maximise reach, one uses all accessible platforms, such as social media, email, print, and radio (Bowie et al., 2017). Digital marketing is used by both Six Senses and Moxy Hotels to increase brand awareness and customer engagement. Six Senses is committed to fostering customer loyalty through extensive use of its social media presence. The latest brand updates, deals, and promotions are announced on social media platforms, and direct communication with and questions from consumers is encouraged. The company also keeps a lively blog where brand-related stories, recipes, and helpful hints can be found and shared. Moxy Hotels, like Six Senses, is heavily invested in social media and keeps an active blog. The company also has a mobile app presence on Google Wallet and Apple Passbook. These programmes serve as digital wallets where users may keep their loyalty cards in order to access promotions and deals from the company. Also, both companies use content marketing to increase consumer confidence in their products. While Six Senses focuses on publishing articles on travel and health, Moxy covers similar ground but also includes pieces about the hotel sector and other destinations. The purpose of this material is to educate consumers and establish the company as a pioneer in its field. Both firms promote their products through email. This includes newsletters, promotional emails, and transactional emails. The purpose of these messages is to update clients on the newest brand happenings, sales, and other promotions (Blythe, 2014). As a whole, Six Senses and Moxy Hotels use a wide range of digital marketing tactics to improve brand awareness, customer loyalty, and customer participation.
Conclusion
To keep up with developments in the hotel business, both Six Senses and Moxy Hotels have used innovative marketing methods. Every one of the digital channels (such as social media, email, content marketing, and mobile apps) has been infused with its own distinctive style. They've both made adjustments to their core operations to better protect their customers and demonstrate their dedication to CSR. Businesses may track the success of their marketing initiatives and adjust their methods with the help of the data given by the Similarweb programme. By and large, both Six Senses and Moxy Hotels have established themselves as formidable competitors in their own niches in the luxury and lifestyle hotel markets.
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