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Introduction
Marketing is a process of planning and application of an idea to promote a product or service for an organisation or an individual. In the UK, CIM (the Chartered Institute of Marketing’s) defined marketing as “the effective management for discovering, anticipating, and economically meeting customer requirements” (Cim.co.uk, 2015). Meanwhile, the American Marketing Association (AMA) defines marketing as “the act of planning and executing the creation, pricing, promotion, and distribution of ideas, commodities, and services in order to create exchange and meet individual and organisational objectives.” (Cim.co.uk, 2015)
In marketing process the target is to comply with customers needs and answer questions to meet their requirements. The often questions for marketing process per Britannica.com are:” Who represents the market segment? What do they purchase and why do they buy it? And when, where, and how do they buy?” (Encyclopedia Britannica, 2021).
In modern marketplace internet of things has gained a huge role in creating of marketing strategies. “Internet marketing implies utilising digital media to tell the target market about your company and encourage people to buy your products and services.” (www.wolterskluwer.com, 2020). The websites combine the advantages of mass marketing with customer relationship marketing (CRM) to offer each user with a personalised reviewed product. 
Marketing process
The marketing process is divided into next steps: “strategic marketing analysis, marketing mix planning, marketing implementation, and marketing control” (Encyclopedia Britannica 2021) (Appendix A).
Strategic market analysis
This step of process involves evaluation of internal and external factors that can affect the business and market. Strategic market research offers numerous substantial assistances in tally to merely describing the movement of commercial marketplaces as:
· Financial Analysis- This category of market research focuses into the details of how an enterprise's assets are planned, relying on transactions and costs.
· Cost Analysis – help understand expenses of undertaking business, counting, and matching each cost to offer a precise illustration of how comparable one firm's expenditure is to another's.
Strategic analysis tools “enable organisations of all sizes to identify exactly what variables are impacting the market, as well as their place within it—all while retaining a simple learning process” (Salesforce.com, 2021)
The following are the most used analytical tools:
· PESTEL Analysis – this variant of analysis focuses on Political, economic, social, technological, environmental, and legal aspects in concordance with marketing strategy used. Often, this is conducted before SWOT evaluation.
· SWOT- “an acronym that stands for Strengths, Weaknesses, Opportunities, and Threats” (Salesforce.com, 2021). This technique detects and maps all internal and external elements that may have an influence on the strategy, either positively or negatively.
· Porter’s Five Forces Analysis- This approach is used to assess the viability of a new product or service. It assesses market share, buyer power, existing competitors, availability of substitutes, and risk of new competitor.
These tools usually involve predictive analytics to aid in the identification of market possibilities, the identification of motivators, the recognition of target clients, the improvement of investment strategies, the comparison of peers, and other tasks.
Marketing mix planning
Marketing Mix is the combination of activities, or procedures, that a organisation does to promote its product or service. A simple marketing mix is based on the four Ps: “price, product, promotion, and place” (The Economic Times, 2018). However, in present marketing mix, other Ps for instance “Packaging, Positioning, People, and even Politics are becoming increasingly important.” (The Economic Times, 2018).
The Ps of the marketing mix are merged in a productive advertising strategy. It is calculated to achieve the company's marketing intentions by providing significant value to its clients. “The four Ps of the marketing mix are interconnected and work together to build the product's position in its target markets.” (MaRS, 2019). The marketing mix's four Ps can be rephrased as the four Cs. They prioritise the client's (the buyer's) needs over the marketer's (the seller):
· Consumer solution-Buyers expect to purchase value or a clarification to their issues, not stuff.
· Cost -Client’s expect the whole amount of purchasing, using, and discarding of a thing, not just the price.
· Convenience – Consumer’s prefer items and services to be accessible and easy to buy.
· Communication-Buyers expect collaborative contact with the firms who create the goods, not just advertising.
Marketing implementation
When the elements of the mix are not in perfect alignment, potential customers may receive a wrong idea. A company usually is hiring a special agency for advertising, promotion and generating ideas. Often this relationship may lack of coordination among parts of the promotion mix. “A company's resources may be used more wisely if marketing aspects are integrated” (Encyclopedia Britannica, 2020). Instead of handling four or five separate marketing procedures, the firm just controls one. Furthermore, because the distinctions between marketing instruments become more apparent, promotion investments are likely to be positively spent.
Gregg from contentguppy.com in his blogs formulated next essential steps for successful implementation of marketing plan for any business which works in theory and reality:
1. Realistic expectations- Exaggeratedly optimistic anticipations might put the team under tension and make them frightened of risks and experiments. So, “during the implementation phase, create expectations that are consistent with the overall aim of the marketing strategy and are feasible within the timeline” (ContentGuppy, 2021).
2. Document the implementation strategy - Too many marketers make the error of freelancing the marketing execution process. “Before implementing the strategy, the most effective marketing is recorded” (ContentGuppy, 2021).
3. Marketing team- creation of a professional team of marketers is the next important step and providing them all the necessary tools for their work. “Once you've assembled your team and provided them with tools, it's important to make plans for how they'll use those tools” (ContentGuppy, 2021).
4. Optimizing workflow - The goal of creating workflows is to discover the most efficient approach to do a task with the fewest steps feasible.
5. Timeline - Establishing a timetable is critical for implementation process because it allows management to complete activities on time.
6. Managing projects- “Project management is an essential component of marketing implementation” (ContentGuppy, 2021). This refers to making required changes or prioritising activities to get the greatest potential results. 
7. Progress monitoring- Supervision implies keeping track of the progress to determine if the plan will meet next deadline in terms of time, assets, and money.
8. Review and measure results- “Working backward while analysing the findings, attempt to determine what techniques, tools, or techniques contributed to the results” (ContentGuppy, 2021).
9. Final results – the result after a successful project implementation will motivate the team and reward them for meeting customer’s needs.
Marketing control
“Marketing control is the assessment of a corporate marketing achievement in terms of revenue, market share acquired, and income generated” (Priya C, 2019)
The key forms of control, applied in an organisation are: (Appendix B)
1. Annual plan control- is defined for one year of operating actions and includes: transactions breakdown, market share analysis, business analysis, customer attitude tracking, marketing expenses.
2. Profitability control- to control the frame strategy, a company is following the process of profitability: “identifying functional expenses, preparing profit and loss statement for each marketing entry” (Priya C, 2019).
3. Efficiency control- uses a mechanism of three expenses: sales force efficiency indicators, distribution efficiency, advertising efficiency indicators.
4. Strategic control- is a tool used by marketers to control next indicators: customer relationship barometer, marketing audit as the outside environment impact the strategy of an organisation.
Modern marketing strategies
T. Bush analysed in an article five current promoting practises that any marketer would use:
1. Social media marketing- It is almost free to use social media networks.
2. Email marketing- “Email marketing varies from social media advertising in that it is a more effective approach to reach out to those who are already aware of the business” (Bush, 2016).
3. Affiliate marketing- “an affiliate programme to attract other websites to promote the product for you in exchange for a percentage share of any sales they may generate.” (Bush, 2016).
4. Internet adds- “advertising platforms that allow you to display your offerings to highly-targeted audiences” (Bush, 2016).
5. Product placement – “to compensate content producers for product placements in their work” (Bush, 2016).
Conclusion:
Marketing process is the beginning for any market strategy which is consolidating after planning and product promotion. Many companies pay for a marketing strategy which is targeting potential consumers of the product or service. Often, businesses have their own team of marketers and that contributes to a smooth work between developers and marketing departments. The marketing plan must be transparent and understandable as the revenues of companies depend on it. The general purpose for marketing is getting the attention of the intended consumer market and assisting the prospect in making a purchase choice. Online marketing became an easy solution for marketers to find their audience and provide low-risk and easy-to-take action. Marketing mix tool is dominant at marketing stage for many companies.
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Appendices
Appendix A: The marketing process overview
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Appendix B: Methods of marketing control
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