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	Social Psychology ✔️

	Developmental Psychology 

	Biological Psychology 
	Forensic Psychology 
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Proposed Study Design (tick all that apply) 


	Quantitative 

	Experimental 
	Applied (with UWTSD students 

	Online Questionnaire Survey ✔️

	Qualitative 
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	Online  ✔️


	Mixed Methods 

	Applied (with external organisation) 
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	If Applied, and involving an external organization, please indicate your plans for gaining appropriate approvals from the organization: (not included in the word count)






	Other study design: indicate briefly (not included in word count)




	Suggested Research Title/Area: (between 10-15 words and must reflect the essence of your proposed research question, study design and study population and should be more specific than a broad topic area).

Perceptions of Accessibility and Affordability of Sanitary Products Among University Students: A Cross-Sectional Study






	Background: 250 words 
Why is your study important? What theory and empirical research evidence supports your research question? (Please provide a rationale for your study including a brief review of relevant psychological literature and theory and a minimum of five references). 


The accessibility and affordability of sanitary products are critical issues affecting the well-being and daily lives of individuals who were assigned female at birth (AFAB) but identify as male or non-binary worldwide. Despite their fundamental role in maintaining menstrual hygiene, these products often remain out of reach for many due to financial constraints, cultural stigmas, and inadequate distribution channels. This study investigates the perceptions of AFAB individuals who identify as male or non-binary regarding these barriers, particularly focusing on the accessibility of sanitary products within gender-neutral bathrooms, aiming to contribute to the broader discourse on menstrual equity.
The concept of menstrual hygiene management is central to understanding the implications of sanitary product accessibility. Research has shown that limited access to sanitary products can lead to significant physical, psychological, and social consequences (Chrisler et al., 2016). Psychologically, the stress and stigma associated with menstruation can negatively impact mental health and overall well-being, especially for transgender and non-binary individuals (Seaborne, 2018). From a theoretical standpoint, Maslow's Hierarchy of Needs suggests that basic physiological needs, such as menstrual hygiene, must be met before individuals can achieve higher levels of psychological well-being and self-actualization (Maslow, 1943).
Empirical studies underscore the prevalence of menstrual inequity among gender-diverse populations. Research indicates that transgender and non-binary individuals face unique challenges in accessing menstrual products, including fear of discrimination and lack of inclusive facilities (Rodriguez, 2019). Furthermore, the stigma surrounding menstruation can exacerbate these challenges, often preventing open discussions and policy interventions (Allen et al., 2019).
Given the profound implications of menstrual inequity on mental health and well-being, this study aims to explore the perceptions of AFAB individuals who identify as male or non-binary regarding the accessibility and affordability of sanitary products within gender-neutral bathrooms. By examining this population, we can gain insights into the specific barriers faced by young adults in higher education and inform policies to promote menstrual equity.
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	Please state the main research question(s) or hypotheses(s): (100 words max)

Research Questions:
1. What are the perceptions of AFAB individuals who identify as male or non-binary regarding the accessibility and affordability of sanitary products within gender-neutral bathrooms?
2. How do these perceptions vary across different demographic groups within the university population (e.g., socioeconomic status, gender identity, and cultural background)?
3. What psychological and social impacts do perceived barriers to sanitary product access have on AFAB individuals who identify as male or non-binary?
It is hypothesized that AFAB individuals who identify as male or non-binary from lower socioeconomic backgrounds will report greater difficulty accessing and affording sanitary products. Furthermore, those from diverse cultural backgrounds may experience varying levels of stigma and perceptions regarding menstrual product accessibility.




Methodological Details (500 words) 

	Please summarise the key methodological approach: (you can include copies of proposed study materials as appendices if you wish). You must include details of the following:
· Participants: Who will your participants be, how will you access and recruit them, and how many are needed? 
· Design: Using appropriate terminology clearly define key elements of your design (IVs, DVs, Qual approach, expt. manipulations etc).  How do you plan to analyse your main data? 
· Materials: What are the main measures, scales, experimental tools or other materials required for your study? 
· Procedure: How will you carry out the study – define briefly what will happen to a participant in your study from the point of consent to the study debrief.

Participants:
The study will involve AFAB individuals, aged 18 and above, Participants will be recruited with a representative sampling method. The participation criteria only require that the participating students were assigned female at birth (AFAB) and identify as male or non-binary and above the age of 18.
The study will aim to gain a larger sample size. With a larger sample size, results are less likely to suffer from anomalies and to be more representative.
Design:
This study will use a qualitative design, focusing on detailed, in-depth interviews to collect data on perceptions of accessibility of sanitary products within gender-neutral bathrooms.
- Independent Variables (IVs): Gender identity, socioeconomic status (measured by self-reported financial situation) and cultural background.
- Dependent Variables (DVs): Perceived accessibility and affordability of sanitary products, and psychological impact.
Participants will complete open-ended questions to explain their experiences and perceptions regarding sanitary product accessibility, as well as the psychological impact of these perceptions. The interviews will include questions about personal experiences and challenges faced.
This qualitative approach ensures a comprehensive understanding of the research questions by integrating detailed and meaningful insights from participants.
Materials:
The study will utilize several instruments to measure participants' perceptions and experiences related to the accessibility and affordability of sanitary products within gender-neutral bathrooms.
- Interview Guide:
  - Demographic Information: Questions to gather data on age, gender identity, socioeconomic status (SES), and cultural background.
  - Perceived Accessibility: Open-ended questions to explore the ease of accessing and affording sanitary products. Example questions include, "Can you describe any challenges you've faced in accessing sanitary products in gender-neutral bathrooms?" and "How easy is it for you to access sanitary products in these spaces?"
  - Psychological Impact: Questions to explore the stigma related to menstrual hygiene management. Example questions include, "has the accessibility of sanitary products affected your mental health?"
As well as a custom-designed Likert scale items to measure the ease of accessing and affordability of sanitary products. Participants will rate statements such as "How easy is it for you to access sanitary products?" on a scale from 1 (Very Difficult) to 5 (Very Easy).
Furthermore the psychological impact will be measured with a perceived Stress Scale (PSS) (Cohen et al., 1983): A widely used tool consisting of 10 items designed to measure the perception of stress. Participants will indicate how often they felt a certain way over the last month on a scale from 0 (Never) to 4 (Very Often). As well as a modified Menstrual Attitude Questionnaire (MAQ) (Brooks-Gunn & Ruble, 1980): Adapted to include items specifically related to stigma and attitudes towards menstruation, helping to assess the psychological impact of perceived barriers.
Open-ended questions will also be asked to explore personal experiences, challenges, and cultural influences regarding the accessibility and affordability of sanitary products. Example questions include, "Can you describe any challenges you've faced in accessing sanitary products?"
Procedure:
The study will be conducted via online questionnaire, allowing participants to answer wherever they like. After providing informed consent, participants will complete the online survey to collect demographic data and measure perceptions of sanitary product accessibility. The questionnaire is expected to take approximately 20 minutes to complete. Finally, participants will be debriefed, with explanations and support resources provided.
References:
· Brooks-Gunn, J., & Ruble, D. N. (1980). The Menstrual Attitude Questionnaire. Psychosomatic Medicine, 42(5), 503-512.
· Cohen, S., Kamarck, T., & Mermelstein, R. (1983). A global measure of perceived stress. Journal of Health and Social Behavior, 24(4), 385-396.
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Key Ethical considerations (150 words)


	In this section you are required to briefly outline any specific ethical considerations for your project.  All projects will be expected to adhere to the BPS code of human research ethics, and you will need to submit a full ethics form which will document your specific processes for informed consent, debriefing, and data protection.  Here you need to briefly note additional or specific key ethical considerations for your particular project e.g. potential for distress or discomfort, any deception, research with vulnerable populations or sensitive topic areas, and briefly outline how you expect to manage these risks within your project. 

Given the sensitive nature of menstrual hygiene, some questions may be intrusive and potentially distressing, participants will be informed of this prior to consenting as there will be a detailed description of any sensitive content given to the participants before they start the questionnaire and asked if they still wish to continue. Participants will also be assured that their responses will be kept strictly confidential and anonymous, the questionnaire will be made with the website “survey monkey” which will be made to take no personal data of the participants. After the questionnaire is completed, a debrief will be given to the participants which will include comprehensive information about the study's concept and provide a contact email, giving the opportunity for participants to ask further questions. Participants will be reminded they can withdraw at any time without penalty if they feel uncomfortable. The study will strictly adhere to the BPS code of human research ethics, and all procedures for informed consent, debriefing, and data protection will be thoroughly documented in the ethics form.







