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“Never doubt that a small group of thoughtful, committed citizens can change the world; indeed, it’s the only thing that ever has.” American cultural anthropologist Margaret Mead

Introduction-
In this presentation I will be discussing how BBC Earth has contributed to sustainability. To do this I’ll be using the quote above as a basis to my research. I’ll be looking at BBC Earths history, contribution to sustainability, weighing the positives and negatives, and concluding.

History- 
BBC Earth has a section called #SustainableMe. The BBC is a British brand known for by radio and TV channels, but it has since joined with blue planet to create BBC Earth where they now have #SustainableMe. #SustainableMe is a pledge that anyone can make to consider what they purchase, as in fashion items and food, to recycle and repurpose, and repair stuff ("Can Fashion Be Sustainable?", 2019). BBC Earth has a sustainable clothing brand and was featured in the London fashion week. BBC Earth is now collaborating with other companies for their sustainable fashion line. These companies include People Tree a clothing brand that’s stocked at John Lewis stores ("People Tree - BBC Earth", 2019), joined with S’WELL the creators of the original hydro flasks that are sold at John Lewis ("S'well | John Lewis & Partners", 2019), TEEMIL that is a zero waste t-shirt (Clothing, 2019), collaborating with Mother of Pearl they have made clothes from organic silk and is sold on a sustainable shopping platform Net Sustain ("NET-A-PORTER.COM", 2019).

Contribution to sustainability- 
[image: ]The BBC Earth has made contributions to advancing sustainability these are including Low carbon, Minimum resources, Minimum waste, Renewable electricity, The Albert system, Staff training, and Collaboration. The BBC has set themselves sustainability goals these include their targets, sustainable production, Albert certification, and industry collaboration ("BBC - Environmental Sustainability - Corporate Responsibility", 2019).  

The BBC’s target is to reduce the impact of their operations and engaging with staff, by 2022 the BBC wants to reduce their Co2 by 24%, energy by 10% in the UK, reduce waste by 10% and recycle 75% to gain a ‘Zero waste landfill’, the removal of single use plastic by 2020, gain sustainable production by using the Albert calculator, and to stop unnecessary travels ("BBC - Targets - Corporate Responsibility", 2019). The baseline year for the targets was set in 2015/16 and the 2017/18 sustainability report shows us immediately that they have exceeded their targets, shown in the diagram to the side. This diagram shows us that in 2015/16 the target by 2022 for Co2 is to be reduced by 24% and the progress in 2017/18 is that Co2 has been reduced by 80%, energy is to be reduced by 10% by 2022 and the progress in 2017/18 is that it has been reduced by 3%. Also in 2015/16 they set that by 2022 that waste would be reduced by 10% and to recycle 75% and to also have zero waste to landfills and no single use plastics by 2020, in 2017/18 waste was reduced by 19%, they were recycling 69% with 11% going to landfills, and no single use plastic by 2020 is in progress ("BBC - Targets - Corporate Responsibility", 2019). BBC Environment Targets (P2)



To achieve sustainable production the BBC uses different approaches in doing so, I’m going to
be looking at Countryfile, the winter Olympics 2018, and inside No.9. BBC’ channel Countryfile located in the British countryside, features environmental issues and stories by doing so achieving Albert sustainability program in July 2018 for the 30th year. They have replaced them cars with hybrids, and saved energy by pre-editing allowing them to cut travel, carbon emissions, and costs on future shows. In addition, they cut waste by discontinuing the sale of DVDs and made everything assessable online. Also, to avoid disposable coffee cups they use flasks ("BBC - Sustainable Production - Corporate Responsibility", 2019).

Implanting natural sustainability is their centre business of program-production it one of their needs - from first draft to conclusive transmission. They are ceaselessly investigating and executing approaches to bring down the carbon discharges created by our yield, yet vitally without influencing its quality. This implies handling useful, everyday difficulties, for example, diminishing, re-utilising or reusing waste and spreading reasonable qualities all through the creation store network. The BBC Game set above is an incredible model: it was first observed on screen throughout the Winter Olympics in January 2018, yet was planned in light of re-use and utilised again for the Ward Games in April 2018 and will be a lasting installation in the BBC Game Media City studio. The Sustainability group gives exhortation and direction to creation groups and has created reasonable advisers for practical generation and low vitality lighting ("BBC - Sustainable Production - Corporate Responsibility", 2019).

BBC Two comedy Inside No.9 brought green thinking into the generation handle early on when producers inquired all divisions to calculate sustainability into their work. Groups on area cut CO2 outflows by utilizing neighbourhood mains control instead of diesel generators; cast and group travelled in low-emission taxis; ‘reduce, re-use, recycle’ standards were calculated into the plan of sets, props and outfits; and little consumables like reusable water bottles and rechargeable batteries were also used. Inside No.9 may be an awesome case of a program effectively weaving green hones into all perspectives of generation, appearing that indeed on a comedy, feasible generation is no joke ("BBC - Sustainable Production - Corporate Responsibility", 2019).

The Albert is how businesses like BBC can produce in more sustainable ways. Albert was
developed by the BBC; Albert is a carbon calculator for UK’s television channels. The purpose
of Albert predicts the carbon footprint of producing therefore the BBC can reduce their impact
on the environment. The BBC have made Albert mandatory within all the channels that they produce, also they have made Albert available for free through BAFTA and now more than 200 producing company’s use Albert ("BBC - Sustainable Production - Corporate Responsibility", 2019). Since the release of Albert in 2011 the BBC developed Albert Certification, the certification guides production companies on how to reduce environmental impacts of producing. The certification awards companies for their positive actions, enabling them to be awarded 1,2, or 3 stars for sustainability. Programs such as EastEnders, Bargin Hunt, Dragons Den, and Match of the Day are just a handful of programs that have been awarded by Albert for being sustainable ("BBC - albert certification - Corporate Responsibility", 2019). 

The BBC knows it’s important for industry collaboration because they believe it’s important to   work together to better sustainability within the television industry. The BBC claims that Albert is for the here and now, carbon literacy is to educate employees on sustainability and how to achieve it, and From Lens to Screen is to look more in depth of broadcasting, it’s a cross-sector project on sustainability and how it can look for broadcasting and media industries in the future. Also it explores trends that have and will have a impact on TV, radio, and the media both now and in the future, participants that are part of From Lens to Screen include the BBC, ITV, Sky, Huawei, Sony, and Virgin Media just to name a few ("BBC - Industry Collaboration - Corporate Responsibility", 2019).

Importance of this evidence- 
In my opinion this evidence is important because it shows everything that the BBC has done to contribute to sustainability in its own environment and places of the world, also it shows us how they use it in their programs and practice day to day. Also due to the evidence we can see that the BBC are overachieving in some aspect of their targets and 2022 goals towards sustainability for example in 2017/18 waste was reduced by 19% and their goal towards reducing waste by 2022 was for it to be reduced by 10%. In addition to this the BBC has been recognised and awarded for their sustainable and environmental work within the industry for instance their work with Arctic Live and Countryfile have been recognised and awarded for sustainability. 

But on the other hand, the data and information that I have researched isn’t up to date therefore the statistics could be different but the BBC has not updated it yet and the information I have obtained is form a report from 2017. In addition to this the BBC still have waste and their waste deadline was set for 2020 which is coming up in a few months the for they have not achieved this since their waste is at 11% and is still getting sent to landfills where their goal is ‘zero waste landfills’. Additionally, the BBC are only working towards sustainability internally within the programs they run and show on air, how they are run and produced, and the running of BBC itself. 

Conclusion- 
[bookmark: _GoBack]By concluding, we can see that BBC Earth’s contribution to sustainability makes an impact on the planet. In addition, I can tell that the BBC rally are trying for a greener planet since most of the programs they air now are sustainable and educate the viewer on how to be sustainable and if we carry on without changes how the planet will continue to die, for example these things are shown in BBC’s programs such as Blue planet II, Countryfile, and Arctic Live just to name a few. Furthermore, the BBC works with multiple other businesses and organisations to gain sustainability not only in how they produce but also the entire broadcasting and media industries.
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