Creative Strategies

Creative Advertising Angles and Strategies
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Before and After

 Show your audience

* how greatly life is improved with the product
/service



YOU. PERFECTED

- 24-HOUR
1, LASTING MAKE-UP
" SUNABLE FOR ALL SKINTYPES

COVERDERM

ont need 1o be | | g i
ouflage water-resistant and protects with a high SPF, so you will look radiant, regardiess of the weathe MARARE AT
the and hypoallergenic formula effectively conceals pigmentat spots, pimples, dark es under the eye N
‘ acne, Tacial redness, frackies, discalourations, sesd any othes skin Imperfections Dis-Chem
smouflage is recommended by dermatologists and make-up artists worldwide — s

Buy online at www.coverderm.coza. Visit our website: www.nailmetics.co.za, or contact us on (012) 460 1220 to locate your nearest Coverderm stockist.
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FREE BURGER KING KID'S MEAL WITH DAZ.
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FUD

* Fear, Uncertainty and Doubt (FUD)
* highlighting risks

— Pandemic examples












Somebody mentions
Jordan. You think of a
Middle Fastern country
with a 3.3% growth rate.

The Economist




* Wit (not humour)

* a good play on words
* a good twist in meaning



“I never read

| he Econ()mlst

>, Aged 42.
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I never
want

children

are g reat.
For all life’s twists and turns:

111111111



I like working
with you
is impossible.

For all life’s twists and turns
Flexible financial plans.
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Avis is only No.2 in rent a cars
So we try harder.




Knock the competitor

* not overtly

* reference only



Avis can ord
not to be nice.

Or not give you a new car like a lively,

Ford,or not know a pastrami-on-rye place in Duluth,

Why?

When you're not the biggest in rent
to try harder. - W

We do.We're only No.2.

Avis 1S only No.2
In rent a cars.
So why go with us?

We try harder.

(When you're not the biggest, you have to.)

We just can’t afford dirty ashtrays. Or half-empty
gas tanks. Or worn wipers. Or unw ashed cars. Or low
tires, Or anything less than seat-adjusters that adjust.
Heaters that heat. Defrosters that defrost.

Obviously, the thing we try hardest for is just to be
nice. To start you out right with a new car, like a lively,
super-torque Ford, and a pleasant smile. To know, say,
where you get a good pastrami sandwich in Duluth.

Why?

Because we can’t afford to take you for granted.

Go with us next time.

The line at our counter is shorter.







/XEEEHMATE TASTE
___ CHALLENGE®

13,155

¥ 569%

PREFER THE TASTE OF

OVER COKE

Cola in our national blind Pepsi Utimate Taste Challenge
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DON'T JOIN THE ARMY.

DON'T LEARN NEW SKILLS.
DON'T TRAVEL THE WORLD.
DON'T MAKE A DIFFERENCE.
DON'T PROVE PEOPLE WRONG.
DON'T SURPRISE YOURSELF.
DON'T BECOME A BETTER YOU.

ZH N
Q Search Army Jobs é'rRHMESYT




Provocation

* tell audience not to buy
* out of their league (reverse psychology)



COMMON THREADS INITIATIVE

REDUCE
WE make uselul Qoar that lasts a long tme
YOU don't buy what you don't need

REPAIR
WE help you repair your Patagonka gear
YOU pledge 10 fix what's broken
REUSE
WE holp Snd & home 10r Patagonia Qo
YOou No longer noed
YOU seil or pass & on”
RECYCLE
WE will take back your Patagonia geer
that is wom out
YOU pladige 10 koop your stuf out of
e lnalll and InCinerator

- REIMAGINE
patagonia TOOETHER e emapen o ok wharo we ke
patagonia.com only what natune can replace

patagonia










The best kept secret in Washington, D.C.

Whot's the mast popvlor cor omong
diplomats In Washington, D.C3
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Intrigue

* Draw in audience
 Secret to be told
e FOMO



_.we don't want to tell
just anyone!

Ne are about 10 launch a property 00 1o the op
we believe wil atract Sign ficant levels of endy
to inform splect loca) residents pror to it laur
property be of imerest

This house S ocated inone of Regate’s pe
offers fantaste scope 10 extend, refurbsh O
planning permission (which we can assst w

Contact our Reigate team NOw o oc emall s — - | SSShhh ,

for further information of w0
register your intial mterest.

white & Sons, 24 vigh Sueot Reigate, Surrey. RM2 OAY
O owWhreanaSons €] ANniteandSons

e

- J
more than just an agent.. YJ—\]B:]|{J@

Sales & e S Dorking, Reigate, Horley and Oxted www whiteandsons.co uk




BECOME A MEMBER OF THE SECRET SHERRY SOCIETY.
Disguises and aliases are encouraged.

o)

Alakazam!

L)

Major

Connoisseur

o8 SECRET COCKTAIL TASTING

1
) SECRET ) ILLA WCTORIA CENTEK forche AXTS
MAY 18TH 6 -9 PM
SHERRY (55 WEST NEWTON ST, BOSTON, MA 02118

QOCIETY
www.searetsherrysocietyvault.com
~—__ U ('m90 (’) i i




\RMANI
code

| the seeret code of women

GIORGIO ARMANI










Gimmicks

* Promotional giveaways, samples

* Vouchers, coupons

* Eye-catching tricks (can work if linked to
audience)



AIR BAGS

COM 8 PONTOS DE

PA VER
QUALQUER
IMPACTQ,

“6 airbags with 8 protection points to absorb any impact.”







Start Planng'
Perfect hord's
’




30% OFF

PLUS A

GIFT WORTH

When you spend £30 after discounts applied, while stocks last

025505 0.5 97159 7 @1 077 9748

: .
S ' * o THEBODYSHOP. ¢ ¢ '
. Ellireiive T g e 0 -t

Shopping in-store? Bring ID or member card
Shopping online? Use code: GIFT at checkout

* Torms & Conditions app Terms and 8 aro avallable at www.thebodyshop.co.uk

THE BODY SHOP.




and many others...

Scarcity and Urgency

Highlight your brand
Flaws

Reposition the
Competition

Benefits over Function

Social Proof

* Nostalgia
 Shock tactics

* Humour / comedy



D&AD Walkers brief

* humour: gentle, family friendly _
* raise a chuckle rather than belly laugh
* current comedy actor — Asim Choudry

e voice over Paddy McGuiness

 “When life gives you potatoes, make crisps”
* Cheeky previous ads — Gary Lineker 1990’s



D&AD Walkers brief

Insights from the brief:

Comic Relief Smiles fun campaigns — explore how /
where your idea might become an extension

— Raise a smile campaign uses emojis

crisps are just a small thing that can make a big
difference to a meal —this campaign needs to stay
humble and not be too lofty

push small actions that will add up
don’t trivialise mental health/mental wellbeing



D&AD Walkers brief

* |[nsights from the brief:

* |f the opportunity is big and the idea is strong
Walkers have the clout to bring in some big
name partners and make things happen!

* Rock musicans, footballers, celebrities,
Hollywood Stars, A-listers... who would you
use?



D&AD Walkers brief

* Multiple touchpoints
* Walkers’ packaging and flavours
* jdea must centre around social media



D&AD Walkers brief

* help people to change a moment and bring
some levity and enjoyment to their day



For next week — last session

Continue to generate lots of original ideas!
Develop strongest idea further
Mock-up larger and clearly (on paper fill page)

Bring all progress in your visual diary — |ast
session before submission.



