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Before and After

• Show your audience
• how greatly life is improved with the product 

/service













FUD 

• Fear, Uncertainty and Doubt (FUD)
• highlighting risks
– Pandemic examples











Wit 

• Wit (not humour)
• a good play on words
• a good twist in meaning

















Knock the competitor

• not overtly
• reference only















Provocation

• tell audience not to buy
• out of their league (reverse psychology)











Intrigue

• Draw in audience
• Secret to be told
• FOMO













Gimmicks

• Promotional giveaways, samples
• Vouchers, coupons
• Eye-catching tricks (can work if linked to 

audience)











and many others...

• Scarcity and Urgency
• Highlight your brand 

Flaws
• Reposition the 

Competition
• Benefits over Function
• Social Proof

• Nostalgia
• Shock tactics
• Humour / comedy



D&AD Walkers brief

• humour: gentle, family friendly
• raise a chuckle rather than belly laugh
• current comedy actor – Asim Choudry
• voice over Paddy McGuiness 
• “When life gives you potatoes, make crisps”
• Cheeky previous ads – Gary Lineker 1990’s



D&AD Walkers brief

• Insights from the brief:

• Comic Relief Smiles fun campaigns – explore how / 
where your idea might become an extension 
– Raise a smile campaign uses emojis

• crisps are just a small thing that can make a big 
difference to a meal –this campaign needs to stay 
humble and not be too lofty

• push small actions that will add up 
• don’t trivialise mental health/mental wellbeing 



D&AD Walkers brief

• Insights from the brief:

• If the opportunity is big and the idea is strong 
Walkers have the clout to bring in some big 
name partners and make things happen! 

• Rock musicans, footballers, celebrities, 
Hollywood Stars, A-listers… who would you 
use?



D&AD Walkers brief

• Multiple touchpoints
• Walkers’ packaging and flavours
• idea must centre around social media 



D&AD Walkers brief

• help people to change a moment and bring 
some levity and enjoyment to their day



For next week – last session

• Continue to generate lots of original ideas!
• Develop strongest idea further 
• Mock-up larger and clearly (on paper fill page)

• Bring all progress in your visual diary – last 
session before submission.


