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What is marketing? It's a question as simple as it is complicated. Simple, because most people treat marketing in a superficial way, associating it with advertising and promotion. Complicated, because there is a lot of confusion and raises many questions even to specialists in the field.
"Marketing is the activity, institutions and processes related to the creation, communication, delivery and exchange of offers that have value for consumers, partners and society in general." (American Marketing Association)
"Marketing is the science and art of creating and delivering value to meet the needs and desires of target consumers in exchange for an acceptable profit." (Philip Kotler)
Marketing is how businesses generate customer value and establish good client relationships to gain customer value in return.
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A marketing mix is a commercial instrument used in commercialization. This method is used by experts in marketing. When deciding the product and the logo, the marketing combination plays an important role. Samsung's Marketing Blend also analyses product and brand offers. A marketing mix definition includes 4Ps, Product, Price, Place & Promotion. All four components of the marketing mix can be used as a single entity and supported. If not, the marketing combination of a business would be misleading. Now I am talking about Samsung's marketing blend.
Samsung is a popular brand of electronics. Its smartphones and televisions and a number of items such as cameras and mobile technology are worldwide popular. The Brand's emphasis on technical advances is also established. It was initially introduced as an analog-driven product line and became a critically acclaimed innovation leader. The technology industry is the world's leading maker of smartphones and cell phones. It currently offers more than 100 different types and versions of goods. Its affiliates operate in about 79 countries. The main district is in the town of Samsung, Seoul. It was founded as an enterprise in 1938. The electrical industry joined Samsung in the 1960s. It is the kind of approach that targets a company on its own goods and the future demand. The production methods are thought to increase the innovativity of the commodity.
The vision of Samsung Electronics for the next decade is 'Inspire the World, Build the Future.' By 2020, Samsung hopes to make the world's top five brands. Samsung is searching and providing the best opportunities for talent all around the world. Samsung focuses on creativity, as it is the path to survival in the ever-changing world economy today. Its priority is to make all that guarantees justice, led by a moral compass. 
Other markets, such as health, medical and biotechnology, are to be explored. In the future. It is important to give its people the chance to help them evolve. The objective of Samsung is to promote its companies and goods worldwide and its products should be enduring, well-made and useful to consumers to benefit from it. They now produce strong smartphones and grow customers (prezi.com, 2018). Samsung's other goals will be to achieve supremacy in the sector.
Samsung is a technological company known as its consumer goods, which in this SWOT review is a company's main player on the foreign market, which relates to its strategic strengths in businesses. A company's SWOT analysis shows the strengths, weak points, opportunities and risks most important to the technology market and its business climate.
The group remains a significant player in the foreign market by capturing the prospects presented in this SWOT report.
Strengths: The Samsung brand, in particular for consumer electronics, is among the most successful in the world market. The brand compete with some of the industry's top brands such as Apple, Google, and Sony. The company's growth strategy and its competitiveness on the global saturated market are based on internal factors. Samsung profit from the tech firm and the development and fabrication expertise of the corporation.
Weaknesses: The reliance of Samsung on Android OS is a weakness that restricts the ability of industry. Influence of Google on Android growth weakens the dominant advantage of Samsung. Samsung needs a viable forum for the infrastructure, apps and services ecosystem of Apple's competitor. Because of the Google licence of Android, Samsung's mobile operating system features and associated licences are limited.
Opportunities: This SWOT review finds Samsung's business sales to increase strategic relationships with app developers. Samsung's corporate culture and associated capacity for managing human resources will promote techniques for leveraging the possibilities for product growth. 
External considerations mean that Samsung will boost sales, raise their market share and enhance its overall competitive advantages in a favourable business climate. In this part of theSWOT study, the external factors suggest Samsung's beneficial business climate to increase sales and market share in the immediate future.
Threats: In this SWOT review of Samsung, rivalry is the most important challenge. Samsung's market share and advertising profits was reduced by Apple, Google, Sony, Lenovo, and LG. In this respect, imitation is an external force, especially in the price sensitive segments, which threatens the Business. Legal sanctions and legal proceedings are also external considerations that burden the corporation with future business performance restrictions. The challenges in this SWOT review continue with Samsung and call for solutions to minimise its impacts.
Samsung's companies and marketplace present a dynamic situation with their capabilities, vulnerabilities, prospects and challenges. The firm has the key skills to capture a larger market share. The shortcomings of Samsung are obstacles and threats that call for strategic solutions. The company should assume a consistently strong presence in the market to solve the problems found in this SWOT report.
Samsung's 5 Porters’ analyses evaluate five significant factors which influence corporations' competitive position and market share. These five powers belong to all industries and markets and decide the industry's appeal. This research would demonstrate how successful and how well placed Samsung is in the market.
Bargaining power of suppliers: Suppliers are the suppliers of raw material for the manufacture of goods. They are a key audience and their negotiating strength is a powerful factor that affects a company's stance. For Samsung, the negotiating power of its vendors is lower due to their smaller scale. Samsung lays out the guidelines to be followed by manufacturers. It regularly investigates whether vendors operate in accordance with the laws and regulations. Samsung sets out the guidelines which suppliers must abide by and regularly examines whether suppliers meet the rules. Regulations are in place on work, child labour, and sustainability. Samsung will exclude vendors that do not comply with the regulations. All these are relevant rules.
Bargaining power of customers: The total negotiating capacity of customers in Samsung is relatively high. Customers can read reviews from other customers to quickly compare brands and their products. Greater rivalry, increased technological use and other factors are behind the growing consumer impact. The consumer perception of a brand is one of the factors moderating their impact. The rivalry between the labels is strong and most compete for consumers. The buyers' aggregate negotiating strength is poor to modest, as a number of considerations often moderate the contracting power of buyers. Samsung is a proven brand name and its ongoing emphasis on technical excellence is also a key factor in increasing the brand's negotiating strength in comparison with consumers.
Threat for substitutes: The Samsung brand is at relatively high risk for substitute labels and goods. Samsung has SONY, LG and Apple as its leading rivals. Intel is the only leading competitor brand that provides a replacement for Samsung chips. The cost of switching is minimal.
Threat of new entrants: Samsung has no competition from new entrants. It's not easy to create such a big brand. There is a great need for capital investment plus marketing and a need for highly qualified staff.
Rivalry in the industry: Due to the vast number of rival brands, the electronics market feels strongly competitive. Various products compete for market share from LG to Apple, Apple, SONY, Toshiba. The main major difference becomes technological creativity.
[bookmark: _GoBack]Companies such as Samsung benefit from the integration and opening up of the world economy, because they are already present on numerous markets. 
Samsung seeks to build on the current technology expertise and skills. Also, the company searches for external expertise by authorising creativity, recruiting overseas engineers and reverse engineering experts. However, each market is distinct. Samsung does also not follow a single market scale that matches all strategies, rather than approaching each business differently.
In conclusion I can say that, mix strategies for marketing are effective ways of reaching each company's client. The target market or buyer who is the final customer of the product are the Price, Product, promotion and position elements. The Samsung SWOT demonstrated that its weaknesses have several strengths. They still have great prospects and challenges to the industry. In future, Samsung mobile will be a firmer company if it took action to be better in the industry by delivering consistency. Samsung is the leading name for high-end cell telephones. Users are ordinary citizens and businesses. Samsung is the leading name for high-end cell telephones. Users are ordinary citizens and businesses. The biggest strategic partner is Apple, but Samsung provides smartphone features with competitive interest. Many consumers are faithful to and establish a partnership with Samsung cell phones. Ultimately, the user choice to purchase a mobile device from Samsung depends on the mobile devices that attract the user.
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