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[bookmark: _Toc194070876]Task 1 - Quantitative Analysis
[bookmark: _Toc193199598][bookmark: _Toc194070877]Introduction
Understanding customer preferences is necessary for businesses aiming to offer products and services (Phillips, 2023). This report presents an analysis of a questionnaire designed to explore consumer interests, purchasing habits, and preferences regarding personalised bouquets and gifts. The survey responses highlight preferred gifts, bouquet styles, spending habits, budget ranges, and delivery preferences. These insights offer guidance for enhancing the product range, improving customer service, and adopting sustainable practices.
Businesses can make informed decisions that align with customer expectations by analysing data collected through surveys (Sandhu, 2020). This analysis highlights significant insights from the questionnaire responses regarding personalised bouquets and gifts. The data reveals trends and customer preferences that can be utilised to refine and enhance the business strategy.
[bookmark: _Toc193199599][bookmark: _Toc194070878]Overview of the Questionnaire
The questionnaire had 19 questions designed to gather information about customer preferences, shopping habits, and experiences with personalised bouquets and gifts. The questions focused on the following: 
Consent from respondents to collect data.
Demographic information including age and gender.
Exploring preferred gift types.
Assessing interest in bouquet preferences.
Understanding the primary reasons for purchasing bouquets.
Determining spending preferences.
Evaluating delivery choices.
Assessing sustainability considerations.
Measuring product quality and service experience.
Gathering feedback for enhancing the business.
Identifying customer loyalty and referral potential.
[bookmark: _Toc193199600][bookmark: _Toc194070879]Key Findings and Analysis
The survey responses indicated that 64% of respondents were men and 36% were women. Both groups showed interest in gift purchasing. Similarly, the age group of respondents ranged between 20 to 55, suggesting a diverse customer base.
[image: ][bookmark: _Hlk193981591][bookmark: _Hlk193981592][bookmark: _Hlk193981593][bookmark: _Hlk193981594][bookmark: _Hlk193981595][bookmark: _Hlk193981596][bookmark: _Hlk193981597][bookmark: _Hlk193981598]More details

Image 1: Response to Question 7
As per the responses to question 7, chocolate emerged as the most popular gift choice with 50%, followed by flowers (31%) and a mix of other items like home decor and greeting cards. This insight indicates that incorporating chocolate gift sets along with floral arrangements can cater to a wider audience and increase purchase value. Additionally, flowers were the second most popular choice and integrating flower-chocolate combo packages could meet varied customer demands. 
                                           [image: ]
Image 2: Responses to Questions 9 & 10
In addition, responses to question 9 indicated that traditional bouquets (35%) and individualised bouquets (35%) were the two most favoured bouquet options. Moreover, customised bouquets (12%) and funny bouquets (18%) held relatively smaller shares. The high demand for both traditional and individualised bouquets suggest an opportunity to focus on these categories. Similarly, it focuses on enhancing customisation options to attract niche markets (Atherton, 2023). Likewise, answers to question 10 suggested that a significant 69% of respondents purchased gifts occasionally. This aligned with special events like birthdays and anniversaries. Some also stated that they purchased gifts for major gifting occasions like Valentine's Day. This insight indicated a clear opportunity to promote seasonal marketing campaigns and limited-time offers for these key events (Egan, 2022).


[image: ]
Image 3: Response to Question 15
The responses to question 15 depicted that 63% of respondents rated sustainability as very important, while 25% rated it as somewhat important in making purchasing decisions. This significant interest in eco-friendly practices highlights a strong customer preference for environmentally conscious options (Ozen, et al., 2024). 
[bookmark: _Toc193199601][bookmark: _Toc194070880]Implications for Business
From these insights, the following strategies are recommended to refine and improve the business:
Developing creative combinations like Choco-Flower combo gifts can appeal to diverse customer preferences. Moreover, offering customisation options can create a memorable and personalised gifting experience (Phillips, 2023).
Traditional and individualised bouquet offerings can be expanded by implementing diverse themes, colours, and arrangements. In addition, themed bouquets can be promoted during key events like Valentine's Day, Mother's Day etc., to drive seasonal sales. 
Create Your Own Bouquet service can be introduced to allow customers to select flowers, colours, and packaging styles. This approach can merge traditional aesthetics with personalised touches.
Respondents have shown high interest in maintaining sustainability practices. To align with customer values, flowers can be sourced from sustainable growers and biodegradable or recyclable packaging can be used. 
Marketing campaigns can promote sustainability efforts and emphasise commitment to sustainability. This can improve customer loyalty and attract more eco-conscious buyers (Ozen, et al., 2024). 
Most respondents (68%) reported a budget range between £21-50. As a result, introducing budget-friendly gift bundles can meet customer expectations without exceeding prices.
Almost 56% of the respondents preferred delivery services. Same-day or next-day delivery services can be enhanced to cater to the majority's preference for convenience. Similarly, highlighting these delivery services in marketing efforts can attract busy customers looking for on-time gift solutions. 
Respondents recommended improvements such as personalised gifts, longer opening hours and more locations. Adjusting business hours can enhance customer convenience and strengthen the business (Bencsik, 2017). Furthermore, exploring pop-up store options or partnerships with local vendors can expand customer reach. 
[bookmark: _Toc193199602][bookmark: _Toc194070881]Conclusion
The questionnaire analysis highlights important customer preferences and emphasises affordability, personalisation, and sustainability. By implementing data-driven strategies, the business can improve customer engagement, broaden its product appeal, and align with evolving consumer trends to enhance sales and customer satisfaction. 








[bookmark: _Toc194070882]Task 2 - Website Design and Marketing Material Reflection
[bookmark: _Toc194070883]Introduction
Websites and marketing provide valuable information about customer behaviours, preferences, and engagement patterns (Dadwal, 2020). A good website improves credibility, provides essential information, and offers a platform for customer engagement (Reedy & Parker, 2017). Similarly, choosing the right marketing materials is necessary for conveying the brand's message effectively (Chaffey & Smith, 2023). This report presents how the questionnaire data contributed to developing Luara's Gifts website (https://jurje.weebly.com/) according to consumer interests, purchasing habits, and preferences regarding personalised bouquets and gifts.
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Audience Segmentation
Audience segmentation divides the audience into smaller and more specific groups based on shared characteristics or behaviours (Cybellium, 2024). Analysing the questionnaire data facilitated the identification of distinct customer segments. 
[bookmark: _Toc194070884]Demographic Segmentation
Demographic segmentation divides an audience based on variables such as age, gender, income, education, and occupation (Dolnicar, et al., 2018). With 64% male and 36% female respondents, the website features gender-neutral designs. It also offers products appealing to both genders. Marketing materials, too, are crafted to resonate with each gender's preferences. Respondents ranged from 20 to 55 years. The website showcases a variety of products. For instance, trendy bouquets for younger customers and classic arrangements for older people.
[bookmark: _Toc194070885]Behavioural Segmentation
Behavioural segmentation includes dividing an audience based on their behaviours (Cybellium, 2024). Chocolates (50%) and flowers (31%) were top choices. Hence, the website prominently features chocolate bouquets and floral arrangements. Marketing materials also highlight these popular options to attract customers. 
[bookmark: _Toc194070886]Budget-Based Segmentation
Budget-based segmentation divides an audience based on their spending capacity (Kotwal, 2024). 68% of respondents preferred a budget between £21-50 and only 6% were willing to spend over £100. The website offers a range of products within the £21-50 bracket and ensures affordability. 
[bookmark: _Toc194070887]Sustainability-Conscious Segment
The sustainability-conscious segment refers to consumers who prioritise environmental and ethical considerations in their purchasing decisions (Balderjahn, et al., 2018). 63% rated sustainability as very important in the questionnaire. The website focuses on eco-friendly products and practices. Moreover, marketing materials emphasise the business's commitment to the environment.
[bookmark: _Toc194070888]Website Design
Website design refers to the layout, structure, and visual elements of a website. A well-designed website can appeal to an audience by offering excellent user experience, clear branding, and visually engaging content that captures attention (McManus, 2023). Weebly is a great option for building a website as it offers an easy-to-use interface, built-in e-commerce features and customisable templates (JotForm Editorial Team, 2024). 
The insights from the questionnaire directly influenced the website's design and content:
User-Centric Design: The website has a minimalistic layout with clear navigation. This caters to a diverse age group and makes it simple to find the products. Moreover, high-quality images and concise descriptions enhance user experience (McManus, 2023).
Product Categorisations: Products are organised based on types like chocolate bouquets and floral arrangements. This reflects customer preferences.
Services Page: This page provides information on products available and makes it easier for customers to understand what Luara's Gifts offers.
Sustainability Highlight: Product descriptions include details about sustainability initiatives such as the use of recyclable materials, and biodegradable packaging to appeal to environmentally conscious buyers (Ozen, et al., 2024).
Responsive Design: The website is optimised for various devices. Many customers browse and shop via mobile devices and hence, the website is fully responsive across different screen sizes. It also ensures accessibility and offers a seamless experience across platforms (Soltanifar, et al., 2021). 
[bookmark: _Toc194070889]Search Engine Optimisation (SEO)
Optimising the website and marketing materials for search engines is important to enhance online visibility and attract potential customers (Pinto & Guarda, 2020). Based on the questionnaire insights and best practices, the following search engine optimisation (SEO) strategies were implemented:
[bookmark: _Toc194070890]Keyword Optimisation
Understanding the terminology used by the target audience is necessary for effective SEO. The questionnaire indicated a high interest in chocolate bouquets and flower arrangements. These terms were treated as primary keywords and strategically incorporated into page titles, headings, and product descriptions to align with user search behaviour (McManus, 2023). 
[bookmark: _Toc194070891]On-Page SEO Enhancements
Optimising individual pages makes certain that search engines can effectively index and rank the content. Each page was equipped with unique, keyword-rich meta descriptions and title tags to improve click-through rates from search engine results pages (SERPs). Similarly, proper use of header tags organised the content to make it easier for search engines to understand page structure and content relevance. High-quality images were also optimised with file names and alt text to enhance image search visibility and accessibility (Papagiannis, 2020). 
[bookmark: _Toc194070892]Technical SEO
A website's technical aspects should match search engine requirements for optimal performance (McManus, 2023). The website was designed to be fully responsive on desktop and mobile. In addition, compressing images and utilising browser caching improved load times, reduced bounce rates, and enhanced user experience. Secure socket layers (SSL) were also implemented to ensure data security and meet search engine security standards (Papagiannis, 2020). 
[bookmark: _Toc194070893]User Experience (UX) and Engagement
A positive user experience encourages longer site visits and higher customer engagement (Byrd, 2021). A clear menu structure helped users to find products and information effortlessly. 
[bookmark: _Toc194070894]Marketing Materials
Canva is perfect for creating marketing materials as it provides user-friendly design tools and templates. Additionally, this software provides customisation options and allows businesses to create professional-looking graphics for social media, print, and digital campaigns without needing advanced design skills (Burgess, et al., 2018). 
Deciding on the types of marketing materials that best suit audience preferences, products and business objectives is important (Dadwal, 2020). Based on the questionnaire data and Luara's Gifts website, the most appropriate marketing materials were: social media posts, flyers, and business card.  
Social Media Post
The questionnaire revealed that 62% of customers discovered the business through social media. Hence, a few words about the services were included in the social media posts for Instagram, Facebook, and Pinterest. 


Flyer
69% of customers preferred occasional gifting; thus, well-timed promotional materials like flyers and posters could drive sales. A flyer was designed for a local promotion that highlighted loyalty rewards. Moreover, it featured eco-friendly packaging as sustainability was important to 63% of respondents. 
Email Newsletter
Regular buyers (19%) can be attracted through personalised offers and an email newsletter could remind regular and occasional buyers of upcoming gifting events. The email newsletter included a promotion for a special offer on Valentine’s Day and exclusive loyalty discounts for repeat customers. 
[bookmark: _Toc194070895]Conclusion
The insights from the questionnaire helped design the website and marketing materials to align with customer preferences and behaviours. This data-driven approach enabled precise audience segmentation, informed SEO strategies, and guided the creation of marketing material using Canva. The result is an organised online presence that can resonate with target audiences, enhance user experience, and drive business growth.
[bookmark: _Toc194070896]Task 3– Excel Spread Sheet and the Importance of Excel in the Digital Era
[bookmark: _Toc193274381][bookmark: _Toc194070897]Introduction
Microsoft Excel is a powerful and versatile tool for businesses. It aids with data management, analysis, budgeting, data modelling, generating reports and managing data (Boateng, 2023). The tool’s interface simplifies complex calculations with its wide range of formulas, functions and automation tools. With a billion users across the world, Microsoft Excel has become the standard for spreadsheet editors. As data becomes the driving force of businesses, Microsoft Excel will continue to grow in importance in not just data analysis and visualisation but also in presenting the data. In task 3, Microsoft Excel will be used to prepare the incomes and expenses of a business over a year to calculate the profit and loss along with an elaboration on the importance of the tool.
[bookmark: _Toc193274383]
Financial Projections of Business
To get a better understanding of the financial standing of the business, here is a projection of its income and expenses over a year. 



Financial Projections of Business
	Month
	Sales
	Subscription Fees
	Total Income
	Wages
	Operational Costs
	Total Expenses
	Profit/Loss

	January
	£8,500
	£1,200
	£9,700
	£2,000
	£1,500
	£3,500
	£6,200

	February
	£9,200
	£1,500
	£10,700
	£2,100
	£1,800
	£3,900
	£6,800

	March
	£10,000
	£1,800
	£11,800
	£2,500
	£2,100
	£4,600
	£7,200

	April
	£11,300
	£2,000
	£13,300
	£3,000
	£2,800
	£5,800
	£7,500

	May
	£12,500
	£2,100
	£14,600
	£3,200
	£2,500
	£5,700
	£8,900

	June
	£12,900
	£2,200
	£15,100
	£3,700
	£3,000
	£6,700
	£8,400

	July
	£13,200
	£2,900
	£16,100
	£4,000
	£3,300
	£7,300
	£8,800

	August
	£14,000
	£3,000
	£17,000
	£4,600
	£3,750
	£8,350
	£8,650

	September
	£14,800
	£3,200
	£18,000
	£5,350
	£4,000
	£9,350
	£8,650

	October
	£15,100
	£3,300
	£18,400
	£5,900
	£4,500
	£10,400
	£8,000

	November
	£18,180
	£4,000
	£22,180
	£6,300
	£5,000
	£11,300
	£10,880

	December
	£21,000
	£5,200
	£26,200
	£6,500
	£5,500
	£12,000
	£14,200


Table 1: Source: Prepared by Student (2025)



Chart of Financial Projections of Business
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Chart 1: Source: Prepared by Student (2025)

[bookmark: _Toc193274384][bookmark: _Toc194070898]Importance of Microsoft Excel in a Digital Era
Microsoft Excel is an essential tool in today’s digital landscape. It allows both businesses and individuals to record, manage and analyse data efficiently. As businesses undergo a digital transformation, Excel’s robust functionality makes it perfect for financial modelling, data visualisation, and automation, which makes it indispensable across all industries.
Financial Management and Budgeting: Microsoft Excel plays a vital role in helping businesses manage their finances, organise data, track expenses, and plan budgets efficiently. The tool can be used to do cash flow analysis, record profit-loss statements, and forecast future financial trends. Excel also has numerous functions, like AVERAGE, IF, PMT and FV, that make financial management calculations like loan calculations and forecasting easy. Businesses can also rely on Excel to help with tax calculations by tracking detailed expenses, assessing risks and performing market analysis (Wiedner, 2024). This will make documents error-free, ultimately helping businesses maintain optimum financial health.

Data Visualisation:  Excel’s data visualisation tools will allow users to present complex data more clearly and effectively. Features like bar charts, pie charts and heat maps make data interpretation more intuitive. Advanced tools like PivotTables and conditional formatting help in identifying key patterns and visualise data which provide meaningful insights (Winston, 2021). Excel also facilitates the integration of real-time data, which makes decision-making more accurate. Additionally, creating dashboards can consolidate multiple visual elements into a single view, making them useful for business reporting.
Integration and Interoperability: Excel allows users to seamlessly integrate data across multiple applications and databases. It can the ability to connect with SQL databases, CRM systems and even cloud storage systems like Google Drive and OneDrive, facilitating real-time collaboration. Excel also supports API connections with business intelligence tools like Power BI that enable users to perform advanced analytics. (Fletcher, 2022)This flexibility established Excel not just as a standalone tool but also as a crucial part of broader data ecosystems, streamlining workflow management, generating reports and going beyond raw data to uncover key insights.
[bookmark: _Toc193274385]Cost Effectiveness and Accessibility: One of the biggest advantages of Microsoft Excel is its affordability and widespread availability. Unlike other expensive software, Excel provides a host of advanced analysis, reporting and visualisation features at a fraction of the cost. It is available as a part of the Microsoft Office 365 suite, and accessible across all platforms, including smartphones. The offline functionality ensures individuals with limited internet access can also use the tool. The software’s intuitive interface and vast resources, like free templates and tutorials, also make it perfect for users of all skill levels.

Conclusion 
Microsoft Excel has become an essential tool for businesses to conduct financial management, data visualisation and more. Its ability to handle large amounts of data, wide functionality, integration with other applications and ability to automate repetitive tasks make it invaluable across many sectors and industries. From budgeting, analysing the competition and the market, and generating reports for decision-making, Excel simplifies processes. It is accurate, efficient and easily accessible to both businesses and students. It is not only cost-effective but also accessible further enhancing the appeal to Microsoft Excel. As technology has evolved over the years, Microsoft Excel has continued to evolve as well while also staying relevant, making it perfect for personal use and corporate decision-making.

[bookmark: _Hlk194070980]Task4 - Video Storytelling 
https://youtu.be/HLYjkCkZOzc?si=R5OLLdTIrq3k2Ep3 

The most effective approach to spread ideas in today's environment, according to Robert McKee (1997), is through storytelling. The video is a case study and effectively communicates the uniqueness and emotional value of Luara's Gifts by showcasing how its handcrafted chocolate, wax, knitted, soap and dried flowers create lasting memories. The message highlights the artistry and passion behind each floral arrangement, emphasizing that these flowers are more than just gifts, they are cherished keepsakes.
The voice in the video conveys a personal and heartfelt connection, explaining that the brand was built to offer meaningful alternatives to traditional flowers. The eco-friendly and sustainable look is subtly introduced through the durability of these flowers, making them a thoughtful and long-lasting gift. The call to action at the end encourages viewers to buy their own unique bouquet, reinforcing the idea that these are perfect for any occasion. Research suggests that unique and personalised products improve customer retention (Kotler & Keller, 2022).	
 By blending the story with visuals and a clear brand message, the video successfully engages viewers emotionally, inspires them to support the brand, providing sustainable, aesthetically pleasing alternatives, fosters strong customer relationships, demonstrating how product differentiation and emotional value drive brand loyalty (Scott, 2020).
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1) Home Page
URL: https://jurje.weebly.com/
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2) Services Page
URL: https://jurje.weebly.com/services.html
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[bookmark: _Toc194070902]Appendix 2: Task 2: Images of Marketing Materials
1) Social Media 
https://www.facebook.com/share/16FDWBsrdx/ 
[image: A screenshot of a social media post
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2) Flyer
URL:  https://www.canva.com/design/DAGiQ-egI-M/38Naw7tN4ivK1_-Mn6z82g/edit 
[image: A white background with flowers and text
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3) Business Card
URL:
https://www.canva.com/design/DAGiRNAebgo/NL-rjLAyQvc-Gp3H7gtfDg/edit?ui=eyJEIjp7IlQiOnsiQSI6IlBCeXRaUUpNU0RHTTIyM3MifX19 
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15. How important is sustainability in your
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Luara's Gifts
by Laura

Welcome to online flower
shop Luara's Gifts!

At Luara Gifts we are all
about making your day
wonderful with
unforgettable memories!
“For a unique surprise,
create the
perfect bouquet! Your idea
can materialise just click

awa
rowereo sy Weebly
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Services.

We offer a

ide range of bouquets made
of chocolate/pralines, wax, soap, dried
natural flowers, knitted flowers or 100

recyclable materials and you also have

the opportunity to cre:

personalised bouqu:

> your own
rom whatever
materials or ingredients you want. Feel
free to share with us your most unusual
original ideas to turn them into
reality.
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About.

We are an independent florist with a
creative workshop where we have the
opportunity to turn your most daring
ideas into reality. We have great offers
and beautifully arranged bouquets to
everyone's taste,

Whatever the occasion, we come to you
with quality products delivered anywhere
in the UK or in the world.

We try as much as possible to make your
shopping easier by being with you from
Monday to Friday from 8 am to 5 pm. For
any problem, question or additional
details, do not hesitate to contact us,
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Excel .xlsx


Excel .xlsx
Sheet1

		Month		Sales		Subscription Fees		Total Income		Wages		Operational Costs		Total Expenses		Profit/Loss

		January		£8,500		£1,200		£9,700		£2,000		£1,500		£3,500		£6,200

		February		£9,200		£1,500		£10,700		£2,100		£1,800		£3,900		£6,800

		March		£10,000		£1,800		£11,800		£2,500		£2,100		£4,600		£7,200

		April		£11,300		£2,000		£13,300		£3,000		£2,800		£5,800		£7,500

		May		£12,500		£2,100		£14,600		£3,200		£2,500		£5,700		£8,900

		June		£12,900		£2,200		£15,100		£3,700		£3,000		£6,700		£8,400

		July		£13,200		£2,900		£16,100		£4,000		£3,300		£7,300		£8,800

		August		£14,000		£3,000		£17,000		£4,600		£3,750		£8,350		£8,650

		September		£14,800		£3,200		£18,000		£5,350		£4,000		£9,350		£8,650

		October		£15,100		£3,300		£18,400		£5,900		£4,500		£10,400		£8,000

		November		£18,180		£4,000		£22,180		£6,300		£5,000		£11,300		£10,880

		December		£21,000		£5,200		£26,200		£6,500		£5,500		£12,000		£14,200



Financial Projections of Business



Sales	January	February	March	8500	9200	10000	Subscription Fees	January	February	March	1200	1500	1800	Total Income	January	February	March	9700	10700	11800	Wages	January	February	March	2000	2100	2500	Operational Costs	January	February	March	1500	1800	2100	Total Expenses	January	February	March	3500	3900	4600	Profit/Loss	January	February	March	6200	6800	7200	
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- HOME SERVICES ABOUT CONTACT

Luara's Gifts by Laura

Welcome to online flower shop Luara's Gifts!
At Luara Gifts we are all about making your day wonderful with unforgettable memories!
“For a unique surprise, create the perfect bouquet! Your idea can materialise just click away!”
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Knitted Flower Bouquets

For a unique twist on traditional flowers, choose one of our knitted flower bouquets.

Handcrafted with care, these boug

ts make a thoughtful and lasting gift

Chocolate Bouquets
Indulge your sweet tooth with our delicious chocolate bouquets, perfect for
birthdays, anniversaries, or just to show someone you care.

powerep By weebly
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For more information or orders you can contact us:

e 07846858903

@ jurje.laura@yahoo.com

n Luara’s Gifts

jurje.weebly.com
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