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Blog 1 - Professional Development 
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Welcome to my blog page! 
Hi fellow readers, I am Kacey Mills a second year Business student at UWTSD in Swansea. Like all students, I am thriving to achieve the best. I have been faced with the opportunity to undertake a professional internship as part of my second year in University.  I want to gain as much as I can out of my degree, my interests lay within the marketing field, specialising in Public Relations. I am also intrigued by the fashion marketing world and if an opportunity were to come up, I would love to get involved. Further qualifications I wish to undertake after my degree is a CIM Dipolma. 












Blog 2 – Are Internships Worth The Hassle ¿?
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A question that faces every student at University is “Do want to undertake a professional placement?” . Many universities offer sandwhich courses to students, which enables them to work in their desired job role at an organisation of their choice. However, as a second year student my university has offered me the opportunity to undertake an internship as part of my modules. Before following the crowd and listening to my fellow students, I decided to research the true advantages and disadvantages of undertaking an internship. Firstly, will a placement really make me more employable when I finish my degree?. According to the National Association of Colleges and Employers (NACE) (2019), “more than half of all graduating seniors who applied for a full-time job—53.2 percent—received at least one job offer. Within this group, 57.5 percent of students who had an internship and 43.7 percent of graduating seniors who did not have internship received a job offer.” In correlation Graduate Recruitment (2018) suggests that students are more likely to become employed if they complete an internship. “More than 60% of Deloitte’s undergraduate interns are hired into graduate roles” (Murray, 2018) However, not all placements can be beneficial and supportive for students. It is argued that some internships provide cheap labour for companies that are seen to be struggeling. According to Thompson (2012) “Unpaid internships are bad for students, bad for workers, bad for society”. To conclude, having viewed both sides of undertaking a professional placement, I have decided that the postives out-weigh the negatives. To achieve my aims and objectives of what I want to gain from placement, I will research a range of opportunities, using my educational studies to influence by final decision.  Overall, I believe an internship in my field of study will open many doors and boost my chances of employability. 
For any fellow students reading my blog, if you have the opportunity to undertake a placement and are unsure on the pro’s and cons’, I have listed a few informative links below 😊 
Thanks for reading, 
Kacey.
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Blog 3 - Me V AI
[image: ] 
What is AI?  Is it a threat?  Will AI take over my job? 
These are all frequantly asked questions due to the evolution of technology. The past decade has seen a significant rise in the use of Artifical Intelligence in the workplace, Tesco has seen a transition from cashiers to self-scan tills and phone operaters now being replaced by automated systems. This has brought this topic to high importance, with individuals from all backgrounds facing a threat from Artifical Intelligence (AI). As a Business and Marketing student, it is important for me to understanding the opportunities and threats that AI can bring. According to Business Insider, “By the year 2020, it is projected that 85% of customer interactions will happen without the need of a human”. For businesses this is a good way to cut costs, however, for many employees they need to become innovative and creative in their approach. As a student I must ask myself how I can fit into the rapid world of technology. Despite this, it is argued that AI will not put jobs at risk like many think, PwC predicts (via the Guardian,(2017) AI will create over 7.2 million jobs in the U.K. alone over the next two decades’ In correlation Mckinsey (2017) “expect no net change in the size of their workforces in either Europe or the United States as a result of adopting automation and AI technologies”. As my interests lay within the world of fashion, I have researched how technology is changing retail and wholesalers. Fashion changes just as quick as technology, therefore this is a used to stay up to date with the latest trends. There are a variety of local businesses already adapting to this change, Brand Lab Fashion a fashion distributor in Cardiff are now using 3D Virtual showrooms for designers and buyers to connect. 
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Blog 4 – Professional Placement at Brand Lab Fashion

Day 1 – 10/02/20                                                                                                                         
My internship began today with Brand Lab situated in Cardiff. The day began with an introduction to the business, followed by a health and safety walk around the building.  The walk around included a tour of office including the equipment used on a day to day basis such as, the runway, greenscreen and 360 show room. My first task set by Leah, BrandLab manager was to undertake market research for potential fashion retailers in the USA. As the company is planning to expand to California in March 2020, it is highly important that the company become familiar with the area in order to network and make connections. The second part of my day involved shadowing Scott, graphic designer at BrandLab. One of his duties were to take photographs and 360 videos of various shoes for an organisation to display on their website. The next step was the editing process of the photographs and videos taken, which was completed through Adobe Photoshop. 
Growth: What I have took from my first day is the various sites accessible for promoting and fashion warehousing. The importance of networking and connections, the growth of Brandlab is achievable through partnerships with market leaders, e.g Boohoo. Due to Boohoo investing into the company, it has enabled the company to expand into the United States. 

Day 2 – 13/02/20
The main goals for today were to shoot the Autumn/Winter collection for a retailer which had been delivered to BrandLab. The day began with organising and colour co-ordinating the clothing before shooting them with the photographer. In total there was 177 items of clothing, arranging and shooting these items took up majority of the day. 
Growth: My second day has shown me the importance of listening to the customer/retailer. Each customer will have a certain want and need which they expect from the business. 


Day 3 – 19/02/20
I began my day shooting the spring/summer collection for the clothing brand, Bahoot. These were individual shots of each item of clothing, before being uploaded onto a virtual showroom. The virtual showroom is an online system that allows users to view different items of clothing from a variety of retailers and brands. The second part of my day consisted of researching and writing a blog on London Fashion Week. LFW takes place from the 14th – 18th of February, I looked into the regular and up-coming designers and how they maintain sustainability. 

Growth:  What I took from today was the massive effect fast fashion has on the environment. According to Tommy Hilfiger ‘ In two to three years if a brand is not sustainable, it will be out of business”.The future of fashion is focusing more on experiences over materialistic items therefore, the fashion industry must adapt and evolve to these changes. 

Day 4 – 20/02/20
Sock shooting – lasted all day

Day 5 – 4/3/20
Sock shooting – lasted all day

Day 6 5/3/20
Sock Shooting – lasted all day 

Day 7 11/3/20
Shooting for barbour fashion took place all day. Having spoken to the owner Dan O’Connell and expressing my interest for styling he allowed me to assist the stylist for the duration of the shoot. This was a very productive day, I got to learn the textures and colour schemes which the fashion company barbour wanted to be put together. 
Growth: How much impact the stylist has on the entire shoot. 

Day 8 16/3/20
Due to the corona virus pandemic, my time fell short at Brand Lab Fashion. However, I have included below the Fashion blog the company wanted me to do for their page. 










Blog 5 - London Fashion Week 2020 

Overview 
London Fashion Week began last week on the 14th of February, bringing back a heavy mix of regulars as well as up-coming designers with the main focus on sustainability. From Richard Quinn, the supreme sovereign of prints, to Victoria Beckham, who returned to an old Spice Girls favourite on the catwalk, here are the patterns to keep up to date on the fashion game.
 Key Shows:
Victoria Beckham
Richard Quinn
JW Anderson 
Molly Goddard

Victoria Beckham
Beckham staged her show mood as a ‘Gentle Rebellion’. 
The new Autumn/Winter 2020 collection challenged her 90s Spice Girl roots displaying bold platform boots paired with a mix of knee bridging skirts and dresses. Beckham’s classic midi hemline has been consistent for the past six seasons. Her Gentle Rebellion shows her transformation from a midi to knee bridging hemline, pairing them with a bold sweater and knee-high boot bridging the gap between the skirt. Other looks included various bell-sleeve dresses and classic LBD’s. 
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Source: Victoria Beckham Hemline Revolution (Guardian, 2020)

Richard Quinn

London’s own, Richard Quinn, branded his A/W 2020 collection as ‘Working class couture’. The designer is known for his fantasy scene setting, as seen in his S/S collection 2020, turning his show into an orchestra. His A/W mood followed on from this, creating fashion fantasy. The show opened with a series of bejewelled looks, including a daffodil dress paired with his signature stocking mask and a Swarovski crystal coat displaying ‘God Save the Quinn’ on the back. 
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Source: Richard Quinn A/W 2020

JW Anderson
The Irish designer is known for his sophisticated and subtle take on glamour. The mood of the A/W show was delivered in Anderson’s manifesto “Mixed–Media art, taken from the familiar to the beautifully strange, blowing them to extreme volumes”. The show saw a mix of sweater hybrids and ruffled fabric shoulders to create large collars and puffed sleeves. Anderson is known for his balloon-sleeve coats and contrasting capes, below we have chosen our favourite look from the A/W collection, displaying a tailored balloon suit dress. 
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Source: JW Anderson fall 2020 show, during London Fashion Week, on February 17, 2020. Photographed by Serichai Traipoom.

 Molly Goddard
The designer never fails to create a unique and bold approach to her shows. Goddard is known for her powerful scale of proportion and the A/W collection did not disappoint. The collection took a turn into a grungier aesthetic, displaying a range of both womenswear and menswear. This was Goddard’s first foray into menswear, creating trademark items from checked tailored trousers to a range of knitwear. 
[image: ]
Source: Molly Goddard London Fashion Week Autumn / Winter 2020
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