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The importance of sustainability is increasing in all business industries because people are gradually realising why conforming to environmental rules is crucial for their survival. However, maintaining sustainability requires a certain amount of budget and workforce, so not all companies can follow them effectively. The concept of greenwashing rose from this very problem. Greenwashing refers to the practice of exaggerating the sustainability practice of a company to gain a business profit (Rahman, Park and Chi, 2023). Greenwashing is practised in almost all industries, however, its prevalence is quite high in the hotel industry. For instance, Unger (2019) found from his research that 23% of hotels in the UK practice greenwashing to attract customers and avoid legal issues. Holiday Inn is one of them which has been accused of practising greenwashing. Holiday Inn is a multinational hotel chain business which conducts its operations in the USA, the UK, Spain, France, and so on. The company exaggerated its sustainability practice in the UK and that is why has been accused of greenwashing. This report aims to evaluate the greenwashing claim against Holiday Inn. In this report, the greenwashing practice of Holiday Inn is evaluated with the company’s self-evaluation. Also, the use of green technology in the company and some recommendations are presented to end the report. 
[bookmark: _Toc156999079]Accusations of Greenwashing
Holiday Inn is the target of greenwashing claims, which state that the hotel company has misrepresented its environmental efforts. Holiday Inn was criticized for failing to incorporate renewable energy sources like solar and wind, despite claims to the contrary in its marketing materials (Banerjee and Shastri, 2021). The hotel's sincere commitment to eco-friendly projects is called into question by these claims. Dalimin (2020) has voiced doubts about the veracity of Holiday Inn's claimed eco-friendly policies and procedures. Loorbach (2020) voiced concern over the discrepancy between their professed dedication to sustainability and their actual energy usage, as he noticed that the difference can be around 50%. There is a huge difference between the real and advertised situations behind the scenes (Dalimin, 2020). These claims cast doubt on Holiday Inn's pledge to renewable energy and raise questions about the openness of its environmental programs, accusations like these highlight how important it is for businesses to align their public statements with real eco-friendly actions, especially as stakeholders demand more accountability from corporations in this area, Bernard and Nicolau (2022) state. Holiday Inn's alleged Greenwashing has sparked a wider topic about the value of authenticity in holding organisations to account for their impact on the environment.
[bookmark: _Toc156999080]Potential Greenwashing Practices
A lack of transparency and potential contradictions are demonstrated by an analysis of Holiday Inn's sustainability efforts and claims (Loorbach, 2020). To illustrate, there is evidence that the hotel chain has not fully embraced renewable energy sources like solar and wind power, despite its support for environmentally beneficial practices; so, Holiday Inn's credibility as a leader in sustainable energy is cast into question by the wide gap between their actual energy consumption and their stated green activities (Jauhari, 2021).
Towel policy debate
There is some dispute about greenwashing regarding the towel policy, which is a popular sustainability practice in hotels. Holiday Inn encourages guests to reuse their towels to cut down on washing and water usage, although others worry that this does not go far enough in demonstrating the hotel's dedication to sustainability (Thiele, 2022). The discussion becomes more heated when it is revealed that not all hotels strictly follow or enforce these rules. Because of this discrepancy, people start to doubt the hotel's sincere dedication to eco-friendly activities.
Other practices of Holiday Inn
The hotel's water management, garbage disposal, and purchasing practices stand out as potential greenwashing hotspots when looking at the business as a whole. There have been complaints about certain Holiday Inn locations using too much water when landscaping (Watson, 2020), leading some to believe that the facilities do not prioritize water conservation. In addition, claims show that some businesses have inadequate recycling practices, therefore trash disposal methods are under scrutiny. An analysis of procurement methods reveals concerns about the sourcing of materials and products, including claims of choosing vendors with questionable environmental credentials.
Examining Holiday Inn's energy usage, trash disposal, water management, and procurement practices uncovered inconsistencies and questions about the validity of the towel policy, despite the hotel's commitment to sustainability. Promoting openness in these areas is crucial for reassuring worries and showing real dedication to sustainable practices (Peloza et al., 2020). Because customers are increasingly concerned about environmental issues, hotels that want to avoid greenwashing should check that their actions match their environmental sustainability promises.
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Holiday Inn has launched a sustainability self-evaluation program called the Green Horizon Assessment in 2022.
Scope
Water conservation, energy usage, garbage disposal, and community involvement are just a few of the many sustainability factors that make up the Green Horizon Assessment (Batabyal, 2018). The goal is to provide a comprehensive overview of the hotel's impact on the environment, in line with Holiday Inn's unwavering commitment to responsible and sustainable practices.
Methodology
The assessment makes use of an all-encompassing process that incorporates qualitative viewpoints and quantitative data. The first step of any hotel's complete internal audit is an analysis of the establishment's sustainability initiatives. This necessitates reviewing procurement sources, utility bills, and records of trash disposal (Batabyal, 2018). In addition, the program incorporates surveys to gauge staff awareness and compliance with sustainability efforts. On occasion, we bring in outside auditors to make sure everything is done accurately and with objectivity.
Transparency
Being open and honest is key to the Green Horizon Assessment. Loorbach (2020) states that Holiday Inn's official website makes the results publicly available in the form of an all-inclusive sustainability report. This report allows stakeholders (such as investors and clients) to evaluate the hotel's environmental efforts by exhaustively detailing its performance in varied sustainability measures.
Potential limitations and susceptibility to bias
The self-evaluation program has some limitations. To illustrate, the internal stakeholders of the company are influenced by the company, which may create a bias between them. Again, Holiday Inn seeks consultancy from external experts regarding its self-evaluating programs, however, not all of them may give justified solutions since they are not well-acquainted with all the activities of the company (Bernard and Nicolau, 2022). So, it will be another limitation and may create bias as well. 

[bookmark: _Toc156999082]Purpose of Self-Evaluation
Reasons for self-evaluation
Hotels often use self-evaluation tools for several reasons, the most prominent of which are independence and efficiency in terms of cost. According to Cooper (2021), hotels can successfully manage sustainability evaluations within their budget constraints by conducting internal reviews. In contrast to third-party certificates, hotels can tailor their self-evaluation programs to fit their business model and environmental goals.
Also, hotels use self-evaluation procedures to deal with environmental issues ahead of time without the immediate financial burden of third-party certifications (Rahman, Park and Chi, 2023). Their goal in doing this is to show that they are committed to sustainability and corporate responsibility, which may help them gain favour with eco-conscious customers.
The desire to maintain some control over the evaluation process is another motivation to self-evaluate. Hotels may be reluctant to face external examination and would rather address sustainability issues internally before facing public criticism or legal requirements (Inkson and Minnaert, 2018).
Advantages and disadvantages of self-evaluation compared to independent certifications
Cost-effectiveness is one of the advantages of self-evaluation. According to Bernard and Nicolau (2022), self-evaluation programs typically have better cost-effectiveness compared to external certification acquisition. Also, self-evaluation programs are 20% more flexible compared to independent certifications, a survey conducted by Thiele (2022) of 424 participants showed. Also, hotels can consider their location, employee number, size, and other factors in the self-evaluation which is not possible in independent certifications. 
In comparison, self-evaluation is less credible compared with independent certifications. Moreover, self-evaluation can be influenced easily by internal stakeholders, however, it is not possible in independent certifications (Inkson and Minnaert, 2018). Finally, independent certifications have a global value, but this is missing in self-evaluation. 
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Holiday Inn has integrated electric vehicles into its operations, used water-conserving fixtures, and packaged products made from plants as part of its green technology.
Plant-based packaging
Using only plant-based packaging materials, Holiday Inn has phased out non-biodegradable and compostable containers for its food and drink offerings. Despite these alternatives' claims of reducing traditional packaging's environmental impact, factors like disposal methods and material composition determine the alternatives' actual impact (Unger, 2019). Packaging made from plants, rather than from fossil fuels, can have a positive impact on the environment by reducing carbon emissions.
Water saving fixtures
The Holiday Inn has installed water-saving equipment in all of its public areas and guest rooms as part of its campaign to encourage water conservation. Reduce water usage without sacrificing visitor convenience by using low-flow faucets and showerheads (Rahman, Park and Chi, 2023). The impact of these fixtures goes beyond only reducing resource consumption; they encourage a water-conscious mindset and improve operational expenses.
Electric vehicles
The use of electric vehicles for staff and shuttle services has been implemented at some Holiday Inn locations in an effort to reduce the environmental impact of transportation (Dalimin, 2020). Greenhouse gas emissions from electric vehicles are much lower than those from traditional gas-powered automobiles. The hotel's mission is aligned with this affinity with sustainable mobility.
Actual impact and sustainability of these technologies
These eco-friendly technologies hold great potential for long-term sustainability, but how well they work depends on many things, including proper installation, maintenance, and disposal methods (Banerjee and Shastri, 2021). The magnitude, number, and behaviour of the guests all contribute to the final impact.
Whether these technologies potentially mask other less sustainable practices
Some worry that by using these environmentally friendly technologies, less sustainable behaviours would go unnoticed, leading to a greenwashing facade (Jauhari, 2021). For instance, less obvious sustainability issues with energy, supply chain, or waste management approaches may go unnoticed if a noble focus on visible environmentally sustainable initiatives were to divert attention away from them.
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Holiday Inn may use some alternative methods to verify its environmental claims. To illustrate, the company welcome independent audits while it has to help the audit team with sufficient data as well. This will remove the public claim successfully (Peloza et al., 2020). Moreover, Holiday Inn can make its data public so that allegations against it are removed. It can also engage its stakeholders so that they can examine all its environmental initiatives. 
These alternative approaches have certain advantages. To begin, these methods are trustworthy. Moreover, the operations of Holiday Inn will not be interrupted by the audit since an external team will conduct these methods (Tuan, 2019). However, there are some challenges as well. For instance, conducting an external audit is costly. Furthermore, strict monitoring is required to make this method successful. 
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Greenwashing is a heinous act in the business industry since it eventually damages the brand image of a company. Holiday Inn is a reputed hotel operating in multiple countries. The company has been accused of practising greenwashing since it exaggerated its use of renewable energy. Therefore, the company’s brand image has been dwindled to some extent. The company can self-evaluate to understand where it made the mistakes and where it needs to make amendments. For instance, Holiday can assign some external audits so that they can assess the environmental initiatives of the company and thus the claims on the hotel can be removed. Moreover, Holiday Inn can make its data public so that allegations against it are removed. It can also engage its stakeholders so that they can examine all its environmental initiatives. 
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