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	Evaluation
Respond to each question 

	
Section 1 – Usability

(75 words maximum for each answer)

	Question 1a - How quickly and easily does the website load? 


	Answer: Edenspa Har Bomb loading information shows an acceptable speed of content loads on the initial stage, but the Wix platform methods can be a source of minor delays in comparison to optimised individual solutions. According to research, mobile visitors require loading time below three seconds and conversely, any additional delay exceeding the timeframe immensely increases the bounce rates (Kacprzak, 2023). The responsive development of the site works sufficiently well across different screen sizes, but it might be more optimised to improve the performance rates. According to studies, it was proven that page speed has a direct relation to search engine position as well as user satisfaction (Jemsu, 2023).


	Question 1b - Does the website contain many sub-pages? How does a prospective customer navigate these? 


	Answer: 
The site has a very simple navigation format that consists of 4 main blocks: Home, The Spa, Treatments and Contact. This barely-there style corresponds to current usability standards that embrace simplicity in order to minimize the burden on mental efforts (Zhang et al., 2024). Nevertheless, the depth of content and search engine friendliness could be curtailed by the constrained sub-page structure. Studies have proved that a user-friendly navigation system is a major contributor to user experience and conversion rates (Gahler et al., 2023).  

	Question 1c - Can a customer make a booking via the webpage? 
 

	Answer: The existing architecture of the site lacks an integrated online appointment scheduling system and thus service-seekers are forced to use the contact options to make appointments. This is a serious setback in terms of usability since the modern consumer base is inclined towards the simplification of digital booking platforms (Qualtrics, 2024). Research reports that 73 percent of consumers use the option of self-service to do their transaction work such as appointment booking (Qualtrics, 2024).


	Question 1d - What improvements could be made to the usability of the website?


	Answer: 
Key usability improvements ought to be put in place to realise integrated booking capability, faster page loading times, and a wider depth in navigation. A study apportions that websites with the better navigation and design of information have a better indication of augmented usability results (Li et al., 2023).

	Section 2 – Pleasure – Customer Experience

(75 words maximum for each answer)

	Question 2a – How pleasant does the webpage look?  Are there any differences in appearance on a mobile phone versus a computer? 


	Answer:
Does anything look different on a mobile phone compared a computer?
The site has a sufficient level of visual appeal with proper typography and consistent branding aspects but has little imagery which limits the capability to connect emotions. It has been found that visual design is one of the major predictors of customer satisfaction and brand perception (Gahler et al., 2023). Responsiveness is there, and at a basic functional level, mobile responsiveness is sufficient. In the current design trends, immersive visual experiences are created that establish an emotional affiliation with the users (Kacprzak, 2023).

	Question 2b -  How does the website use imagery, video and colour? 


	Answer: Minimal use of images, absence of videos are also missed chances of an emotional appeal and showing the services. Studies prove that an efficient visual media can greatly stimulate the customer experience and intent to purchase (Qualtrics, 2024).


	Question 2c – Has the website made use of an online chat tool on the website? How effective is this to enquire about the product or service? 
 

	Answer:
The site lacks the presence of a live chat, which is a major disadvantage as regards to making customer service readily available. This is encouraged by the present evidence, which states that 58 percent of consumers feel comfortable talking to a chatbot when it comes to customer service inquiries (Qualtrics, 2024).

	Question 2d – How effective are the social media links on the website?


	Answer: 
Social media integration is thought to be minimal and this could limit the visibility of the brand and opportunities to connect with the customers. Previous studies demonstrate that customer trust and brand perception are highly dependent on effective presence on social media (Peña-García et al., 2024). The modern consumer demands that it be easy to navigate between the content on the website and social platforms in order to have realistic brand experiences. Increased social media connectivity would enable customer testimonials, demonstrations of services, and community.

	
Section 3 – Perceived Value

(75 words maximum for each answer)

	Question 3a -  How are the services offered by the company made clear to customers?


	Answer: The description of services does not have sufficient detail and graphical representations, which may restrict the realisation of service interventions by the customers. Studies have shown that perception of value and purchasing behaviour is highly dependent upon the presentation of service in a clear manner (Rodriguez-Ardura et al., 2024).


	Question 3b -  How are customer reviews made available? Are these up to date? 


	Answer: The absence of integrated customer review system is a serious loophole in mechanisms of building trust on the site. Studies illustrate that actual customer reviews have a massive impact when it comes to purchase decision and credibility of the platform (Peña-GarcIA et al., 2024).


	Question 3c – How is the service presented as high quality? For what reasons would you use the company’s service or recommend to a friend or family member? 


	Answer: The current level of communication of quality indicators designed to communicate quality using the content on the websites is not sufficient to influence potential customers in any persuasive way. A study underlines that the recognition of service quality does indeed have a substantial impact on customer satisfaction and customer loyalty (Martinez-Lopez et al., 2024). Treatment methodologies, facility standards, and professional credentials must be presented in a better way as to build credibility of expertise in treatment.


	Question 3d -   Are prices made clear to customers? If yes, do the prices reflect the quality of service shown? If no, why do you think the company has chosen not to include prices? 


	Answer: Pricing information is not present on the page, common in this industry in terms of offering personalised consultation methodology. Empirical studies show that price transparency has the capability of increasing the customer trust but service sectors are more prone to consultation based pricing strategies (Cornelissen, 2024). In this strategy, it is possible to make specific service recommendations but this brings about a roadblock when it comes to price sensitive people.  


	Section 4 – Searchability


	Question 4a - What three words would you type into Google to find this type of service? 
	Spa treatments Birmingham

	
	Beauty salon Harborne

	
	Skin wellness Birmingham

	Question 4b - When you type these words into google, does the company’s website appear in the top ten websites? 


	Answer: 
Search engine visibility check indicates poor ranking in search engines on keywords related to the industry implying an inoffensive keyword optimisation process. Studies note that mobile-compatible design and content optimisation play an important role in search positions (Semrush, 2025). Modern SEO demands thorough on-page keyword implementation, the hometown search, and rich content in order to gain visibility in the competitive market.

	Section 5 – Reflection and conclusion

(120 words maximum for each answer)

	Question 5a - Do you feel that websites still have relevance in modern UK business? Explain your answer. 

	Answer: 
Websites are practically useful in modern-day business situations, as the modern online version of shopfronts which helps in introducing credibility and acting as a medium of connection with the clientele. According to the research, 81 percent of companies consider digital customer experience to be either very or extremely important to business success (CMSWire, 2024). The modern consumer behaviour shows growing dependency and use of digital space in seeking services, considering and engaging them. 

	Question 5b - If you were to make one recommendation about how to improve the website of your chosen company, what would it be? Why have you suggested this improvement? 


	Answer: 
The first suggestion is the application of integrated online booking tools with in-depth description of services and accessible information on the pricing policy. Studies show that a simplified self-service system is a considerable element in increasing customer satisfaction and conversion percentages (Qualtrics, 2024). The boost will solve several usability shortcomings at once: it will ease the process of conversion, maximize customer convenience, and allow providing competitive benefits to businesses that do not have digital booking systems.
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